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FOREWORD

Dear Scholars,

On the occasion of SWARNAKAMAL, the Golden Jubilee Celebration of
Maniben Nanavati Women's College, alongside the 2nd Smt. Kantaben Shah Memorial
Lecture, I am extremely pleased to publish this volume of Research Horizons. It is indeed
a matter of great honour and pride for us at Smt. Kantaben Shah Research Centre for
Multidisciplinary Studies (KSRC), to engage into a wide range of activities and projects
that promote a strong research culture and environment in the institution among teachers,
students and external scholars.

Once again, we come up with academically sound research papers for the scholars
from various disciplines. Considering the tenets and the main philosophy of the New
Education Policy 2020, we have encouraged transdisciplinary and multidisciplinary studies
in selecting research papers for this volume. We, the members of the Auditorial Advisory
Board and Auditorial Executive Board along with the Subject Experts have put in the best
of the efforts to reach out to research and scholar community. It is very important in today's
world to create new ecosystems by creating new knowledge arenas, sharing, and transferring
them, so as to contribute to the ever-changing areas of innovations. We appreciate and
place on record the hard work and efforts of our zealous and keen contributors.

Looking forward to an overwhelming response from everyone.

Best regards

Dr. Rajshree Trivedi,

Chief Editor,

Director, KSRC

Principal, MNWC
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FROM SENIOR EDITOR'S DESK
Research Horizon's 2022 edition is releasing at a unique historical phaseof India's

inclusion in United Nations Commission on Status of Women (CSW) as an elected member
in September 2020 because of India's commitments to international agreements towards gender
equality; solidarity and support provided by India, in terms of medicines and vaccines, to
industrialised as well as developing countries during 2021-2022; India's pro-active role in
the recently concluded COP27, India assuming Presidency of G20 from 1st December 2022.
All these factors combined together have generated optimism among teaching community
and students. We can see the same spirit among contributors of the current issue of Research
Horizon.

We are extremely delighted to receive academically rigorous articles on important
concerns and challenges of the contemporary world. They deal with an online awareness
about financial matters, employee Adjustment-Engagement-Relation during the COVID-
19pandemic, response of consumers to e grocery during the health emergency and requirement
of 'physical distance' imposed by coronavirus, entrepreneurship of women in the MSME
sector, perceptions of households in Mumbai  of Inflation during Russia- Ukraine War, Impact
Of Covid-19 On The Salaried Person In Mumbai City, film reviews of Children's film-
Chhota Bhim andOmkara (An Adaptation of Shakespeare's Othello);literary analysis with
gender lens ofRupiKaur's The Sun and Her Flowers, feminist literary criticism of Amruta
Patil'sAdi Parva And DevduttPattanaik'sAranyaka and Feminism In Post-Communist Europe
Challenges And The Path Forward.

The articles in Hindi deal with Relevanceof Shiksha Sutras Described InTritiya
Upanishad, Evaluation Of Cultural Inclusion In Folk Dances Of Maharashtra and Issues and
discourses around Karmelin(a Sahitya Academy Award winningnovel in Konkani language)
By DamodarMauzo.

Two years of pandemic with various waves of coronavirus infection and resultant
social isolation, loss of the loved ones, news of death toll have resulted in severe mental
stress, emotional trauma, great dependency don social media and psychological depression.
In this volume 3 research based articlesdealing with primary data provide a nuanced
understanding of relationship between social media usage, social anxiety and social comparison
in young adults; mindful self-care, self-efficacy and resilience in college students and impact
of internet addiction on self-esteem and social anxiety.

We request our readers to introduce Research Horizon (its soft copy can be accessed
on the website http://researchhorizons.mnwc-sndt.com/Home/Index.aspx) to their academic
circles, and encourage teachers, researchers and independent scholars to contribute original
and research-based articles for publication in Research Horizon.

Prof. Vibhuti Patel,
Senior Editor
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Senior Editor

Dr. Vibhuti Patel is Professor, Advanced Centre for Women's Studies, School of
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and Head of Economics Department of SNDT Women's University, Mumbai on 30-6-2017.
She was Director, Post Graduate Studies and Research of SNDT Women's University from
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Empowering Women Worldwide. She has edited 2 books namely Discourse on Women and
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Technology and NCERT (Delhi) during 2005-2014. She prepared base paper on Gender for
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sponsored Centre for Social Studies (Surat). She is also Advisory Board Member of Institute
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of Indian Culture (Mumbai). She is a member of Internal Quality Assurance Committee of
Maniben Nanavati College for Women and MD Shah Mahila College. She is Chairperson
of Ethics Committee (IRB) of International Institute of Population Sciences (IIPS), Mumbai.
She is a Chairperson of Board of Studies in Non-Formal Education of SNDT Women's
University, Mumbai and member of Board of Studies of Sophia College (Sociology), Jaihind
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BOS member of Economics for University of Mumbai, North Maharashtra University, Jalgaon
and Guwahati University and BOS Chairperson for Life Long Learning for SNDT Women's
University. She is member of College Development Committee of Maniben Nanavati College
for Women, Surajba College of Education, BMN College of Home Science for Women and
SNDT College of Arts and SCB College of Commerce, Mumbai.

(vi)

Nothing in life is to be feared,
it is only to be understood.

Now is the time to understand more,
so that we may fear less.

                - Marie Curie
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A STUDY ON AWARENESS OF ONLINE SHARE TRADING
APPLICATIONS AMONG WOMEN INVESTORS WITH

REFERENCE TO MUMBAI REGION

Kinjal Patel*

Abstract

Online share trading manages a lot of transactions per day. This study consists of
women investors’ awareness of online share trading applications available. The objective is
to study women investors’ awareness of online share trading applications. This data is
collected through a questionnaire method from 50 respondents. Simple percentage analysis
is the tool used in this study to determine the awareness level of investors in online share
trading applications. By analyzing the study, the respondents are more aware of various
online share trading applications with lots of benefits.

Keywords: Online share trading application, Awareness, Women Investors, Benefits

Introduction

To improve and help raise a country's economic potential, women's engagement in
the economy is crucial. In the past, women relied solely on their families for their financial
support. But now that they are contributing members of the family who also make money,
how can they decide how, when, and where to invest it without sacrificing their way of
life? As evidenced by various recent surveys, women are investing in bonds, mutual funds,
and insurance in addition to more traditional options like gold, land, bank, and post office
schemes as they are becoming more aware of these and other superior investment
opportunities. Financial trading or stock trading, depending on the demand for time, is one
of the numerous professional possibilities open to women as investments that allow them to
comfortably manage their home and work lives.

Trade in share markets means the transfer of money for a stock or security from a
seller to a buyer. This requires these two parties to agree on a price. Equities (stocks or
shares) confer an ownership interest in a particular company. Online share trading is the act
of placing buy/sell orders for financial securities and/or currencies with the use of a
brokerage's internet-based proprietary trading platforms. The use of online share trading
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increased dramatically in the mid-late 90s with the introduction of affordable high-speed
computers and internet connections. The act of buying and selling international currencies,
futures, stocks, bonds, and other financial instruments through the Internet. Online share
trading generally requires an online trading platform offered by most online brokers for
order execution.

Today, it becomes easy without going out of your comfortable home for trading. We
can trade online, anytime, from anywhere, through our mobile phones. There are applications
we can use for trading. All we have to do is a quick research on which app to use and
download it from your app store.

In this world of digitalization, women investors will find trading through apps on
mobile is a new trend. As far as safety is concerned, always be very cautious while sharing
bank details because fraudulent practices are present almost everywhere. Women investors
should always opt for the app which is popular and has good ratings and reputation. The
new trends in initial public offers make aware women investors to invest in stock the market
with the easy availability of mobile trading applications there are many online share  trading
apps like Zerodha, Upstox, Angel Broking, and more, that offer 0 brokerage charges on
equity delivery trade.  Women investors just need to have money to buy tradable products.

List Of The Best Trading Apps In India

Here is a list of some well-recognized stock trading apps:

1. Upstox Pro App

2. Zerodha Kite

3. Angel Broking

4. Groww app

5. 5paisa online trading app

6. Sharekhan App

7. Motilal Oswal MO Investor App

8. Edelweiss Online Trading App
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9. IIFL Market Trading App

10. Fyers App

11. HDFC Securities

12. Stock Edge

Review of Literature

Kar. Pratip, Natarajan I. and Singh J.P (2000) in their research paper "Survey of
Indian Investors," June (2000) published in SEBI-NCAER June 2000 indicated that Less
than 10% of households invest in stocks, bonds, and mutual funds, equity investor families'
portfolios were undiversified and of low value. They also discovered that while one group
of families had investments in the securities market despite having lower incomes and lower
levels of consumer acuity, another group of households with greater incomes and higher
levels of acuity continued to lack such investments.

Dr. Kausal A. Bhatt (2013) A study of investment and trading patterns of individuals
dealing the in the stock market. Published in the SIJ Transaction on Industrial Financial &
Business Management. 1, No. 2.1. The study's participants choose their options based on
their preferred risk, return, and liquidity. Investing opportunities that fit their investment
goals. This study investigates the trading and investment habits of individual investors in
Jamnagar city. This study's main goal is to identify stock market investors' preferred methods
of trading their investments.

K. Senthil Kumar (2012) the topic of the research paper "evidence-based on an
investigation of individual portfolio decision making in India perspective." The purpose of
this study is to determine how individual investors behave regarding social and economic
factors. Using product attributes, one can statistically anticipate the investing preferences of
certain investors. To comprehend the statistical stance of investors about investing choices.
To research the importance of financial literacy and information sources for investing
decisions. Some statistical tools were employed in the research to carry out the investigation.
Chi-square test, weighted ANOVA, and one-factor ANOVA. Investors choose among six
options, much like a Post Office savings plan. Fixed deposit accounts with banks, mutual
funds, stocks, gold, and real estate, along with expert comparisons are based on factors
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including principal protection, liquidity, return protection, capital growth, and tax advantages.
The studies conclude that both investors and professionals like the six investment options
when compared to one another

SATHYAMOORTY, MURTHY.K (2015) “Investment pattern and awareness of
salaried class investors”. The purpose of this study is to determine the respondents' degree
of knowledge on several aspects, such as academic attainment, investor age, and family
size. This study, which shows that specific criteria like education, age, and the size of the
family have a big impact on avenues of investment, makes use of the random sample
approach. The study's finding is that the majority of respondents are willing to invest their
money in bank deposits for the security of an uncertain future. Bank deposits are the primary
method of investing, and the primary goals of investment are for children's education,
marriage, and security after retirement.

Objectives

1. To know the women investor’s perception regarding the use of online share trading
applications.

2. To analyze the facilities available from different online share trading applications.

3. To study the women investor’s awareness of online share trading applications.

Scope of the Study

This study covers awareness of women investors who are planning to invest their
savings in securities. This study helps women investors to good decisions when they invest
through online share trading applications and also ascertain the behaviour of share returns
in the trading market.

Research Methodology

In this study, the convenience sampling technique is used. Primary data is the source
from which the researcher collects the data. The data have been collected from 60 respondents
through a structured questionnaire. The questionnaire was distributed to personal contacts,
and clients through broking agencies.
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Tools Used For This Study

Simple percentage analysis was used to conduct the study.

Findings of the Study

Education

 Frequency Percentage Cumulative 
Percentage 

UG 32 53.33 53.33 

PG 22 36.67 90 

DIPLOMA 6 10 100 

TOTAL 60 100  
 

Interpretation

The above table represents the educational qualification of the respondents among
that, (53.33%) of the respondents are in the educational qualification group of UG level,
(36.67%)of the respondents are in the educational qualification of PG level and (10%) of,
the respondents are in the group of Diploma.

Financial Instrument

 Frequency Percentage Cumulative 
Percentage 

Share 45 75 75 

Mutual funds 7 11.66 86.66 

Bonds 8 13.34 100 

TOTAL 60 100  
 

Interpretation

The above table represents the Financial instruments of the respondents among that,
(75%) of the respondents are investing in shares, (11.66%) of respondents are investing in
mutual funds and (13.34%) of respondents are investing in bonds.
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Benefit To Women Investors To Invest In Online Share Trading Applications

 frequency Percentage Cumulative 
Percentage 

PRIVACY 15 25 25 

USER FRIENDLY 16 26.66 51.66 

TIME SAVING 5 8.34 60 

CONVENIENCE 24 40 100 

TOTAL 60 100  
 

Interpretation

The above table represents the benefit to the respondents that, the majority (40%) of
the respondents benefited from the convenience of online share trading applications, (26.66)
of the respondents benefited from the user-friendly nature of online share trading applications
and (25%) of the respondents are benefited with the privacy of online share trading
applications, (8.34%) of the respondents are benefited with time-saving nature of online
share trading applications

Factors That Motivates Women Investors To Invest In Securities

 Frequency Percentage Cumulative Percentage 

NEW IPO 35 58.33 58.33 

ENTRY OF FII’S 0 0 58.33 

MORE RETURN IN 
LESS TIME 25 41.67 100 

TOTAL 60 100  
 

Interpretation

The above table represents the factors that motivate women investors to invest in
securities, majority (58.33%) of the respondents are invested in new IPO, (41.67%) of the
respondents are invested for more return in less time. and 0% of the respondents are invested
in the entry of FIIs
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Level Of Awareness

Interpretation

From the above table interpreted, the majority of the respondents are aware that
online share trading applications are flexible, enable transparency, provide diversification,
are professionally managed, return potentially, provide access to stock, high risk as well as
high return, capital appreciation in future, safety as well as productive. The respondents are
extremely aware of the benefit of managing their Demat account. Thus it is concluded that
women investors are aware of the various online share trading applications and their work.
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Conclusion

Online share trading applications made it easy to trade in the stock market. Women
investors can place their orders and can do everything individually which saves money and
possess knowledge about the shares. A major advantage is that women investors are fully
aware of knowledge regarding various online share trading applications, benefits, and working.
When women investor is not fully aware they find it difficult to trade. The invention of
online share trading applications provides benefits for women investors as they could buy
and sell whenever required and do their investments.
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A STUDY OF EMPLOYEE ADJUSTMENT, ENGAGEMENT,
RELATION AND WELL-BEING IN THE ERA OF COVID-19

Ms. Shaheen Khan*, Ms. Zainab Shaikh**

Abstract:

COVID-19 impacts business organizations and the economy in a negative way. This
has also forced companies to look at alternative ways to run operations through remote
connections, and the adoption of digital technology has been a positive change for many
people as it keeps employees productive while helping to maintain work-life balance. The
study is particularly important to understanding the type of relationship between work-from
home employees. The researcher wants to study how many employees are following this
work from home method. The researcher will collect the data from the working from home
employees. The study would make an attempt to give valuable suggestions to work from
home employees in COVID-19 and various ways to increase employee engagement; for
example, conducting weekly alignment sessions, team meet-ups, entire team gatherings over
video conference for lunch, short online game sessions, etc.

Key Words: Employee Adjustment, Relation and Well-Being, COVID - 19, Engagement

Introduction

Employees' satisfaction is important for the performance of any organization in today's
world. Only a happy employee is capable of building good relationships with his/her
surroundings, which also enhances their productivity. The ongoing COVID-19 episode changed
the working scene by and large. Each employee inside a working environment endeavours
to adjust his/her own needs to the necessities of the environment. People are force to live
in isolation and to maintain social distancing during to lockdown period. Industries and
organizations are compelled to work from home with the help of different online digital
platforms like Hangout, WebEx, webinars, Zoom Cloud, Telegram, etc. During COVID-19,
there is no option. The online platforms are being used to facilitate a range of services,
from the employee relations programs that are ordinarily part of an employee procedure
intended to guarantee the best utilization of employees to achieve organization mission and.
The expression "worker relations" alludes to an organization's endeavors to oversee
connections among managers and workers. An association with a decent representative
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relations program gives reasonable and predictable treatment to all workers, so they will be
focused on their employment and faithful to the organization. In such a scenario of a COVID-
19 pandemic, both the employee and employer are responsible for maintaining harmony in
relations.

Conceptual Framework:

Employee Engagement: Employee engagement is a concept in the effort to understand
qualitatively and quantitatively nature of the employee relationship between. Engaged employee
is one who have fully absorbed by and enthusiastic about work and takes positive action to
further the organization's reputation. Engaged employees have a positive attitude towards the
organization and positive employees will increase firm productivity.

Employee Retention: Employee retention is a ability to retain organization employee.
Employee retention refers to the ability of an organization to retain its employees. This can
be represented by a simple statistic (for example, a retention rate of 80% usually indicates
that an organization kept 80% of its employees in a given period). Many organized consider
employee retention as relating to the efforts by which employers attempt to retain the
employees in their workforce. Employee retention is a strategy rather than the result.

Problem of the Statement: Study explains how employees of different organisation
worked form home during COVID- 19 lockdown Period.

Are the respondents willing to work from home?

What is the opinion of respondents towards work from home?

What was the impact of COVID-19 on employee relations and engagement?

Objectives of the Study: In order to comprehend the related information in the
study, there are few objectives that should be satisfied. They are elucidated as under:

1. To assess the willingness and opinion of respondents to work from home.

2. To analyse the impact of COVID-19 on employee relations and engagement.

Significance of the Study: The study would make an attempt to give valuable
suggestion to work from home employees in COVID -19. The study is particularly an
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instrument to understanding the type of relationship between works from home employees.
The researcher wants to study that how many employees are follow this work from home
method. The researcher will collect the data from the working from home employees.

Research Methodology

Introduction: Research methodology is the vision through which the researchers need
to conduct their research problem. This research methodology chapter also shows how the
research outcome at the end will be obtained in line with meeting the objective of the
study. In this chapter, the outlines are the Research design, sampling design (Universe,
selection of the area of study, target population of the study, sample size, sampling method),
sources of data collection-primary sources, secondary sources, research instrument, scale
development, pilot study, hypothesis of study, statistical techniques and tools used for data-
analysis.

Research design: The research design used for the study is probability sampling
technique. Probability sampling technique is a sampling technique in which the researcher
chooses samples from a larger population using a method based on the theory of probability.

Sampling Design: Design sampling is a definite plan for acquire a sample from a
given population. It refers to the technique the researcher in selecting items for the sample
of the study.

Universe of the Study: Employees working from home in Mumbai Suburban and
young adults and middle-aged adults is the universe of the study.

Selection of the Area of Study: The study is confined from Santacruz to Jogeshwari
(western) of Mumbai Suburban only.

Target Population of the Study: Population of the study was restricted to work
from home employees and for this research people living in Mumbai will be approach for
collecting the data.

Sampling: The sampling unit is the works from home employees. The researcher
chose this sampling to understand how many employees are working from home.
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Sample Size: The sample size of the study is 50 male employees and 50 female
employees. The sample size for the study is employees working from Santacruz to Jogeshwari.
IT Sector, Banking Sector, Corporate Sector and Educational Sector are considered and young
adults and middle-aged adults are the respondents. Sample size is 10% of the universe and
method used in sampling is probability sampling. Due to storage of time and other constraints,
the study has been limited to 100 respondents only.

Therefore, sample size for the proposed study shall be as under:

Categories IT 
Sector 

Banking 
Sector 

Corporate 
Sector Educational Sector 

Young Adults 15 10 15 10 

Middle-aged Adults 10 15 10 15 

Total 25 25 25 25 
 

Sources of Data Collection: The study is based on both primary as well as secondary
sources of data.

Primary Data: An attempt has been made to study the benefits & challenges faced
by employees with special reference to working from home employees. A structured custom
designed questionnaire will be prepared for communicating the purpose and the object of
the survey to the respondents. The response collect will be fed into the computer and detailed
research analysis will be carried out thereafter.

Secondary Data: Secondary data will be collected from research papers, journals,
magazines, newspapers, and company websites. The changing shopping behaviour can be
analysed with the help of secondary data from the published sources.

Research Instrument: These are the fact-finding strategies. They are the tools for
data collection. They include Questionnaire, Interview, Observation and Reading. The
researcher must ensure that the instrument chosen is valid and reliable of the study. The
validity and reliability of any research project depends to a large extent on the quality of
the instruments. Whatever the procedure one uses to collect data for the study it must be
properly examined to check the extent to which it is likely to give you the expected results
for your study.
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Questionnaire: The data collection instrument commonly used in normative surveys
for the study. Questionnaire is a systematically prepared form or documented with a set of
questions designed to manage responses. nature of the problem under study. Questionnaires
designed as structured form, unstructured form, open form and close ended form.

Structured questionnaires: Questions that require yes or no answer are also tamed
as Dichotomous questions. This type of question is for multiple choice options from which
the respondent selects the answer closer to their own opinion. The respondents have limited
choices for limited set of options.

Unstructured questionnaire: This type of question is also called as open-ended or
unrestricted type of questionnaire calls for a free response in the respondent's own words. It
also constitutes questions which give the respondent an opportunity to express his or her
options from a set of options.

Review of Literature

Dutta (2020) in this research the researcher explained that digital learning activity is
very important to upgrade the skills of employees. By developing learning opportunities in
the organisation to providing various training and development for professional growth, these
activity helps to keep your employees engaged with your organisation, organizations can
empower digitally ready for the future challenges like Covid-19 pandemic.

Goyal, Trivedi, Nandwani, Changulani, and Lokhandwala (2022) this is research the
researchers have explained various ways to increase employee engagement during Covid- 19
lockdown. For example conduct weekly session for alignment, informal talk for 5 minutes,
etc.

Pravat (2020) explained that the lockdown has given a ray of hope for teachers to
continue their educational activities through online. The teachers assigned work to students,
delivered lectures video conferencing using different Apps like Zoom, Google meet, Facebook,
YouTube, and Skype etc. There are WhatsApp group for affective communication through
which they are always in touch to share their difficulties through this e-medium.
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Data Analysis and Interpretation

1. From this figure it is concluded that 45 %
are Male, 54% are of Female and 1%
Transgender are the part of our study.

2. From the this figure it is concluded that
25% Respondents are from Banking Sector,
25% from Education Sector, 25 % from IT
Sector and 25% from Corporate Sector are
the respondents.

3. From this figure it is concluded that 86%
Respondents are from Private institution,
11% from Government institution and 3 %
from Semi-Government institution.

4. From this figure it is concluded that 30%
respondents are from Undergraduate level,
49% are from postgraduate, 2% are of PHD
level and 19% are from other educational
levels.

45%
54%

1%

Gender

25%

25%25%

25%

Field
Banking 
Sector 
Education 
Sector 
IT Sector
Corporate 
Sector 

86%

11%

3%
Institution type

Private

Government

Semi-
Government

30%

49%

2% 19%

Education Qualification 

Under 
Graduate 
Post  
Graduate
Phd
Other
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5. From this figure it is concluded that 1%
of the employees are below 20-year age,
90% employees are from 20 - 40 years of
age and 9% employees are above 40 - 60
year of age.

6. From this figure it is concluded that 33%
employees are unmarried and 67 %
employees are married.

7. From this pie-chart it is shown that 80%
of the organizations ask their employees to
work from home. On other hand 20% of
the organizations don't allow or ask their
Employees to work from home.

8. From this pie- chart it is shown that 40%
of respondents are more productive while
working from home facilities, 35% of
respondents are less productive and 25% of
respondents are above the same.

1%

90%

9%

Age

Below 20
20-40
40-60

67%

33%

Martial Status

Married
Unmarried

80%

20%

Due to the covid-19 global
pandemic has your company
asked employees to work from
home?

Yes
No

35%

25%

40%

Do you feel more or less
productive because of the
working from home facilities?

Less
Above the 
same
More 
productiive
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9. From this pie- chart it is shown  that Most
of the people agree with the duties
effectively done before work from home and
only few are disagree with this.65% of the
respondents are agree with duties perform
effectively done before work from home.
Whereas 35% of the respondents are
disagree with    duties perform before work
from home.

10. From this pie-chart it is shown that there
are 61% of respondents are facing
difficulties while working from home and
39% of respondents are not facing any
difficulties while working from home.

11. From this pie–chart it is shown that 52%
of respondents are yes, somehow
implementing new technologies or tools to
make working at home more effective/
efficient, 19% of respondents are yes, but
not enough, 15% respondents are not sure
and 14% of respondents are not yet but
happening soon.

65%
35%

Are you able to perform all your
duties as effectively as you could
do before the work from home
situation?

Agree
Disagree

61%

39%

Have you faced any difficulties
while working from home?

Yes
No

19%

52%

14%

15%

Has your company implemented
any new technologies or tools to
make working at home more
effective/efficient?

Yes but not 
enough

Yes Somehow
Not yet but 
happening soon

Not sure
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12. From this pie chart, it is shows that 75%
of respondents are said yes for the manager
and team support during ongoing work from
home, 13% of respondents said no and 12%
of respondents said may be.

13. From this pie- chart it is shown that 83%
of respondents collaborate with team during
this time, 11% of respondents may be
collaborate with team and 6% of
respondents not collaborate with team
during this time.

14. From this pie- chart it is shown that 65%
of respondents are having healthy work and
life balance when working from home, 22%
of respondents are not having healthy work
and life balance when working from home
and 13% of respondents are may be.

75%

13%

12%

Does your manager and team
support you during the on going
work from home situation?

Yes
No
May be

83%

6%
11%

Have you continued to
collaborate with your team
during this time?

Yes
No

May be

65%
22%

13%

Do you have a healthy work and
life balance when working from
home?

Yes
No
May be
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15. From this pie- chart it is shown that 71%
of respondents interact with subordinate
regular during covid-19, 22% of respondents
not interact with subordinate regular during
covid-19 and 7% of respondents may be
interact with subordinate regular during
covid-19.

16. From this pie- chart it is shown  that 46%
of respondents are somewhat satisfied with
the way organization has managed both its
business and people during covid-19
time,41% of respondents are very satisfied
with the way organization has managed both
its business and people during covid-19
time, 8% of respondents are somewhat
dissatisfied with the way organization has
managed both its business and people during
covid-19 time and 5% of respondents are very dissatisfied with the way organization
has managed both its business and people during covid-19 time.

17. From this pie-chart it is shown that 47%
of respondents are somewhat satisfied with
the working arrangement being made by the
organization, 43% of respondents are very
satisfied with the working arrangement
being made by the organization, 6% of
respondents are very dissatisfied and 4% of
respondents are somewhat dissatisfied with
the working arrangement being made by the
organization.

71%

22%

7%

Was your interaction with your
subordinate regular during
covid-19?

Yes
No

May be

41%
46%

8% 5%

Are you satisfied with the way
your organization has managed
both its business and people
during covid-19 time?

Very satisfied

Somewhat 
satisfied
Somewhat 
dissatisfied

43%

47%

4%
6%

Are you satisfied with the working
arrangement being made by the
organization?

Very satisfied

Somewhat 
satisfied
Somewhat 
dissatisfied
Very dissatisfied
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18. From this pie- chart it is shows that 47%
of respondents had few times work meeting
in the past month with the help of video
rooms, 29% of respondents often had work
meeting in the past month with the help of
video rooms and 24% of respondents once
had work meeting in the past month with
the help of video rooms.

Findings

Majority of the respondents are working from home due to COVID-19 pandemic.

About 40% of the respondents are more productive because of the working from
home facilities.

65% of the respondents are able to perform all your duties as effectively as you
could do before the work from home situation.

It is found that 61% of the respondents faced difficulties while working from home.

About 52% of the respondents said that yes somehow company implemented any
new technologies or tools to make working at home more effective/efficient.

Majority of the respondents said that their manager and team support them during
the ongoing work from home situation.

About 65% of the respondents have a healthy work and life balance when working
from home.

It is found that 83% of the respondents continued to collaborate with their team
during this time.

71% of the respondents said that their interaction with their subordinate was regular
during COVID-19.

47%
29%

24%

During your work from home have you
had any work meetings in the past month
with the help of video rooms like
Skype, Google meet etc?

Yes, few times
Yes, often
Yes, once



Research Horizons: Peer–Reviewed Journal
VOL. 12 NOVEMBER 2022 ISSN 2229–385X

(20)

About 46% of the respondents are somewhat satisfied, while 41% of the respondents
are very satisfied with the way your organization has managed both its business and
people during covid-19 time.

47% of the respondents are somewhat satisfied, while 43% of the respondents are
very satisfied with the working arrangements being made by the organisations.

It is found that 47% of the respondents said yes, few times, while 29% of the
respondents said yes often, had any work meetings in the past month with the help
of video rooms like Skype, Google meet etc.

Conclusion: An attempt was made by researchers to study the employee adjustment,
engagement, relation and well-being in the era of covid-19. 100 respondents from Mumbai
city were selected. 25 respondents from IT sector, 25 respondent from banking sector, 25
respondents from corporate sector and 25 respondents from Education sector. The responses
of the respondents were collected with the help of well-structured questionnaire. It can be
said that the COVID-19 pandemic period is a period of exams related to relationships in
both the employees' dimensions- professional or employees personal. Every single employee
was fighting for the betterment in the relations surrounding during Covid- 19. This is
Employer responsibility to give the best to their employees to maintain harmony and peace
in the organizational for the smooth running of business activities. This is a time to develop
new skills, stay calm, learn new ways to handle to manage day to day activity   and be
passionate about the new opportunities. Positively settlement in the organisation with gives
enhancement to personal relationships and professional life. This is a challenging time to
keep morale high, happy relationships with your employees, and engagement towards the
accomplishment of business goals. COVID-19 impacts business organization and economy
in a negative way but it has also forced organisation to look at alternative ways like work
from home to run operations smoothly through remote connection and adoption of digital
technologies have been a positive change to many employees productive while helping in
maintaining work-life balance.
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HOW COVID–19 IS CHANGING THE E-GROCERY BUYING
BEHAVIOR–A STUDY OF MUMBAI CITY.

Vrinda Mathur*, Hardik H. Majthia**

Abstract

The sudden spread of COVID-19 has turned human life upside down. The WHO
(World Health Organization) declared COVID as a pandemic in March 2020. Soon the
government imposed many restrictions and lockdowns across the nation, leading to the
shutting down of shops & industries. The lockdown resulted in the panic of buying among
consumers. During this phase, people explored online platforms for buying groceries as
they were many restrictions and the fear of getting COVID. This research paper aims to
find out how COVID-19 is changing the e-grocery buying behavior of people living in
Mumbai city. The technique used to evaluate the study is the standard deviation and
percentage method. The study discloses that there is a remarkable shift in the E-grocery
buying behavior of consumers in Mumbai city. The respondents start buying groceries more
during COVID as they consider online platforms safer and time-saving.

Keywords: E-grocery, COVID, Groceries, Consumer Behavior

Introduction

Groceries are necessities of households and therefore groceries are purchased frequently
at regular intervals. The grocery buying behavior of a consumer is consistent and repetitive.
Consumers traditionally purchased groceries from stores, so that they can touch and inspect
the quality of the products personally. E-grocery in India is still in the early stage of growth
as majority of the consumer hesitate to purchase groceries, vegetables, and other perishable
goods using different online platforms. The E-grocery sector can build its brand image and
generate repeat business by providing reliable services to consumers.

E-grocery refers to buying groceries using the internet or through any mobile
application. An online grocery can be any physical retail store that allows online ordering
or any E-Commerce company that delivers groceries to the doorstep with just one click.
Major market players in the E-grocery sector in India are
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1. Big Basket

2. Amazon Pantry

3. DMart online

4. Blinkit

5. Zepto

6. Flipkart Supermarket

7. Jio Mart

8. Nature's Basket, etc.

In India, the concept of E-grocery is not new it is there in the buzz for the past
few years, the e-grocery witnessed growth in the market because of increasing mobile and
internet penetration. The ease of the online payment system further added to the growth
factor of the industry. Despite these factors, E-grocery forms only a small part of the overall
groceries market i.e. 0.2 % at the beginning of the year 2019. This is because people in
India usually preferred to shop for groceries offline from their trusted vendors and stores
after physically verifying them.

In 2020, the e-grocery sector witnessed significant change because of the outbreak of
COVID-19. COVID has changed many aspects of normal living and thus changed the buying
pattern of people. During COVID, people were forced to stay at home because of the
lockdown imposed by the government across the nation and world, also there was a fear of
getting the infection and the new norms of social distancing which have made the physical
buying of products unfeasible. These factors cause consumers to explore online platforms
for buying groceries during COVID-19 and thus leading to an upswing in the e-grocery
market. According to the data of Statista Research Department (2022), the e-grocery sector
saw a surge in the number of orders during COVID in India. Big Basket the major payer
of the sector saw a jump of 133 thousand orders on the 28th day of lockdown. Uma Patil
et al. 2021 found in their study that there was a rise in India's e-grocery market by 80% in
the year 2020 because of COVID and lockdowns. The market will experience an upswing
in the coming year due to the penetration of the internet and increasing consumer demand
for safety, value, the convenience of buying, ease of payment, etc.
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Review of Literature

Uma Patil et al (2021) highlighted in the paper that the E-grocery market witnessed
80% growth in 2020 majorly because of COVID-19. The sector will witness exponential
growth in the coming years because of internet connectivity, safety/hygiene, ease of payment,
discounts, etc.

Nikita Kashyap (2020) studied the factors that influence customers' choice of choosing
online groceries even after the pandemic. The research paper pointed out that important
factors that attract consumers to online platforms are the accessibility of the products,
flexibility, and efficiency time in comparison to the offline platforms.

Rachita et al (2020) analyzed the approach of people towards online shopping during
the pandemic with special reference to Flipkart and pointed out that around 72% of India's
population uses Flipkart for online groceries, which increased to 82.5% in the starting few
months of the pandemic.

Budhiraja & Mittal studied the demographic profile of the consumers who purchase
through online mode. They also studied the reason to buy groceries online & the satisfaction
level of the consumer. The study depicts that online groceries are demanded more by working
women. The study also highlights that the major reason for preferring online platforms for
groceries is saving time & effort and consumers are satisfied with the quality of products
offered online.

Vidya Gopinath (2020) conducted research to study consumer behavior trends toward
online shopping during COVID. For the study, 412 respondents were taken and the Chi-
square test was used to analyze their responses. The study pointed out that there is no
direct relationship among factors like income, job, and the satisfaction level of the respondents
towards the online platform. It also revealed that consumer buying behavior changed during
COVID mainly because of security and ease of buying and thus leading to an increase in
the frequency of online groceries buying. The paper further highlighted that the online grocery
buying trend will continue even after COVID.

C. Hand et al (2009) researched the situational factors that can influence online
groceries shopping. The study found that online groceries shopping is complementary and
not a substitute for offline shopping. The study also pointed out that situational factors like
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getting ill, having a baby, long working hours, etc, are the factors for taking up e-grocery
platforms.

Sarvepalli & Shankar (2016) studied the e-grocery market's current and future scenario
in India. The study highlighted that the online grocery market can grow in India if online
companies make consumers aware of the advantages, offers, services, and discounts offered.
The study also pointed out that the increase in internet usage, increased working hours,
busy life, traffic, etc. will contribute to the growth of the E-grocery sector.

Objectives of the Study

The following are the objectives of the research

1. To study the E- grocery buying behavior of consumers before and during COVID-
19.

2. To study the effect of COVID-19 on the E-grocery buying behavior of a consumer.

3. To find out the most preferred way of buying groceries during the lockdown and
their reasons.

Methodology of Study

Material & Method

        The research paper is based on a quantitative research design. Both primary
and secondary data have been used in the research. For primary data a questionnaire was
prepared using Google form, to know the preference and buying habits of consumers towards
e-grocery before and after the outbreak of COVID. Various other questions related to
consumer satisfaction and factors guiding buying behavior were also asked. A total of 106
responses were collected from Mumbai city.

Tool & Test

Excel has been used as a tool for the analysis of the current study. Standard deviation
and percentage methods have been used to analyse the data.
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Data  Analysis

1. DEMOGRAPHIC DATA: Out of the total number of respondents 58% are male and
42% are female. 96% of respondents belong to the age group of 20-40 years and
the rest belong to the age group of 40-60 years.

2. THE FOLLOWING TABLE SHOWS THE MAIN SOURCES OF BUYING
GROCERIES BEFORE COVID

Table 5.2.1

Source Respondents Percentage 

OFFLINE 49 49% 

ONLINE 17 17% 

BOTH 34 34% 

TOTAL 100 100% 

Interpretation: From the above table, it is clear that the majority of the respondent
shopped groceries offline before COVID (49%), 34% shopped groceries using both online
and offline mediums, and only 17% of respondents used online platforms to buy groceries
before COVID.

1. THE FOLLOWING TABLE SHOWS HOW OFTEN PEOPLE BOUGHT GROCERIES
ONLINE BEFORE COVID

Table 5.3.1

Variables Frequency Fx (Xi−¯x) (Xi−¯x)2 f(Xi−¯x)2 

1 20 20 -1.8 3.24 64.8 

2 28 56 -0.8 0.64 17.92 

3 17 51 0.2 0.04 0.68 

4 22 88 1.2 1.44 31.68 

5 13 65 2.2 4.84 62.92 

 100 28   178 

 

280
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Mean =  
fx 28 2.8
f 100

2
if(x x)

1.33
f

Interpretation: The above analysis shows that the frequency of using e-grocery
platforms is less before COVID, i.e., 2.8.

2. TABLE SHOWING MAIN SOURCE OF BUYING GROCERIES DURING COVID

Table 5.4.1

Online 40 40% 

Offline 25 25% 

Both 35 35% 

 100 100% 

Interpretation:  According to the samples more respondents buy groceries using online
mode during COVID (40%), 35% of respondents used both modes of buying groceries, and
only 25% of respondents opt for the offline mode of buying groceries during COVID.
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3. THE FOLLOWING TABLE SHOWS HOW OFTEN PEOPLE BUY GROCERIES
ONLINE DURING COVID

Table 5.5.1

Variables Frequency Fx (Xi−¯x) (Xi−¯x)2 f(Xi−¯x)2 

1 0 0 -2.74 7.5076 0 

2 10 20 -1.74 3.0276 30.276 

3 31 93 -0.74 0.5476 16.9756 

4 34 13 0.26 0.0676 2.2984 

5 25 12 1.26 1.5876 39.69 

 100 37   89.24 

 

Mean = 
fx 374 3.74
f 100

2
if(x x)

0.94
f

Interpretation: The above analysis shows that the frequency of using the e-grocery
platform is more during  COVID, i.e., 3.74
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4. THE FOLLOWING TABLE SHOWS THE BEST AND MOST CONVENIENT
METHOD OF BUYING GROCERIES DURING COVID.

Table 5.5.1

Source Respondents Percentage 

OFFLINE 24 24% 

ONLINE 76 76% 

TOTAL 100 100% 

Interpretation: According to the majority (76%) of the respondents, the best and
the most convenient way of buying groceries is online platforms during COVID.

5. THE FOLLOWING TABLE SHOWS FACTORS OF CHOOSING E-GROCERY

Table 5.7.1

Factors Count Percentage 

Time saving 59 23 

Safer option 52 20 

Ease of buying 45 17 

Faster delivery 41 16 

Discount offered online 33 13 

Various choices 28 11 

Total 258 100 

The above table shows the factors for choosing e-grocery over the offline or physical
way of buying groceries. According to the sample, the two major factors for choosing e-
grocery are time-saving (23) and safety during COVID (20). Ease of buying, faster delivery,
discounts, and various choices are other factors.
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6. THE TABLE BELOW SHOWS CONSUMER SATISFACTION WITH THE
OVERALL SERVICE PROVIDED BY ONLINE STORES DURING THE
PANDEMIC.

Table 5.6.1

Variables Frequency Fx (Xi−¯x) (Xi−¯x)2 f(Xi−¯x)2 

1 4 4 -2.68 7.1824 28.7296 

2 9 18 -1.68 2.8224 25.4016 

3 21 63 -0.68 0.4624 9.7104 

4 47 18 0.32 0.1024 4.8128 

5 19 95 1.32 1.7424 33.1056 

 100 36   101.76 

 

Mean = 
fx 368 3.68
f 100

2
if(x x)

1.01
f

Interpretation: The sample rate 4 out of 5 to the overall service provided by their
favorite online store during the pandemic.

368
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Findings

The majority of the respondents were male.

The majority of the respondents were in the age group of 20-40 years.

The majority of the respondents purchased groceries offline before COVID, and a
few respondents who chose to buy groceries online had a low frequency of ordering online.

During COVID-19, the majority of the respondents purchased groceries using online
platforms and the frequency of buying also increased.

The major factor for choosing E-grocery platforms is that they are safe and time-
saving.

Conclusion

The study found that before the occurrence of COVID majority of the respondents
purchased groceries offline from their neighborhood or trusted vendors and there are only a
few who purchased groceries from online platforms. However, the frequency of buying online
groceries was low among online shoppers.

After the outbreak of COVID-19, a remarkable shift was witnessed in the e-grocery
buying behavior of the respondents. The majority of the respondents opt for buying groceries
from the E-platforms during COVID-19. It was also seen that the major factor contributing
to the change in the buying behavior of the respondents were time-saving and safety.
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A RESEARCH ON INSURANCE AWARENESS AMONG
INDIAN WORKING LADIES CONCERNING MUMBAI

DISTRICT.

Hardik Majithia*

Abstract

From antiquated times, ladies have been overseeing homes. Consequently they are
called 'Home producers.' Yet since the last 10 to 15 years, this present circumstance has
been evolving. Nowadays, in a wide range of fields, ladies are working effectively and
energetically alongside men or on the other hand assuming it is said that ladies work more
proficiently than their male partners, it wouldn't be a misrepresentation. In the metro urban
areas, the level of working ladies is more and Mumbai is getting changed into metros.
Already Mumbai was known exclusively for the best schooling; yet with the quick paced
advancement in the business area in the new past, it is presently known as 'Work Center'
as well. As the name proposes, the current exploration has been finished to know the
speculation mindfulness among Indian working ladies regarding Mumbai locale. Presently
a-days, ladies need to be monetarily free and protect their future with enough assets.

This exploration depends on the investigation of speculation conduct and examples
followed by working ladies in different areas in Mumbai district.

Keywords: Indian Working Women, Investment Awareness, Investment Avenues

Introduction

In the old times, ladies were not permitted to try and get schooling. Their job was
absolutely to care for home. Their reality was restricted to their families. However at that
point, individuals gradually began perceiving the significance of instruction for ladies. Also,
today, we track down many profoundly taught ladies. They are advancing in genuine sense
on the grounds that in practically all areas we find ladies working effectively. Also, of
course, at the same time, they haven't failed to remember their occupation of homemaker.
On both the fronts i.e. home andwork, they are doing fine and dandy. They know how to
over see balance between serious and fun activities. Presently a-days, we view as more
further, more ladies who are monetarily autonomous. Most likely, the present ladies are
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more effective. They are getting compensated attractive pay rates. Yet, what might be said
about their speculation conduct? Are they monetarily Adequately mindful to make their own
speculations? On the off chance that indeed, what are their venture designs? What are their
discernments towards reserve funds and speculation, what is their gamble bearing limit?
The solutions to these inquiries are fundamental for getting the image of the job of Indian
working ladies while taking the speculation choices.

Monetary speculation is the acquisition of a monetary security like stock, bond or
home loan. As alady and a financial backer, forming of monetary future is as the numerous
different jobs they play throughout everyday life. Ladies today, have seriously acquiring
potential and more impact over monetary choices than any other time. Ladies address close
to half of the labor force and numerous organizations are possessed or over seen by ladies.
Numerous ladies impact or control most of all purchaser choices. Therefore, it becomes
significant for ladies to zero in on funds now like never before.

All through their lives, as a lady, they face unexpected monetary provokes in
comparison to their male partners. Assuming ladies will assume command over their monetary
future, they should perceive those contrasts and enable themselves.

Bringing in cash is just around 50% of the situation for accomplishing monetary
autonomy. Actually putting yourcash to work for you is similarly significant. What's more,
conditions are habitually unique for ladies, and anything decisions you cause will to be
better because of more prominent information on the fundamental issues and your choices.

Significance of venture for ladies:

As a lady, the future is high when contrasted with guys; thus it is a lot of
fundamental to have enough venture to keep up with the way of life all through their lives.

Assuming we notice the ongoing situation of metro urban communities of India, we
will get to realize that the level of vocation arranged ladies is on the ascent.
Consequently, numerous ladies are with the end goal that they don't get hitched yet
numerous multiple times they favour embracing youngsters and really like to become
single parents. Presently in such circumstances, they would require higher measures
of assets to meet the rising necessities emerging out of the passage of the youngsters
to their families.
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Besides, the quantity of divorced people is additionally expanding step by step.
Presently, in such case, again ladies shouldn't just be monetarily free, yet they ought
to have sound speculation to get their future.

Thirdly, it is constantly seen that ladies are no daring people while doing venture
choices. In the event that they teach themselves well about speculation roads and the
profits which can be benefited from them, they can take significant and strong choices
for making venture.

Monetary Arranging Cycle:

Monetary arranging is a continuous cycle to assist you with making reasonable choices
about cash that can assist you with accomplishing your objectives throughout everyday life.
A sound monetary arrangement should incorporate the accompanying advances:

1. Laying out the objectives throughout everyday life: short, medium and long haul

2. Resolving what resources and liabilities we have

3. Assessing our ongoing monetary position

4. Fostering our arrangement

5. Executing the arrangement

6. Checking and investigating the arrangement yearly and making changes when required.

Research Goals:

1. To figure out the venture propensities for the Indian working ladies.

2. To know the job of Indian working ladies in settling on venture choices.

3. To know the venture roads that the Indian working ladies normally like.

4. To figure out the gamble bearing limit of the Indian working ladies while pursuing
venture choices.
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Reasonable Structure:

This study centersaround the connection between socio-segment qualities like age,
pay, capability, conjugal status and venture propensities, speculation roads, risk bearing limit.
The sociodemographic qualities will be Autonomous Factors and venture propensities,
speculation mindfulness and hazard bearing limit will be Reliant Factors.

Research Methodology:

The exploration work was done in Mumbai and its edges. Working ladies in various
industry sectors were talked with for this reason. Working experts were from banks, corporate,
LICs and other little firms. Organized poll was given to them and their reactions were
noted.
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Sr. No. Research Function Approach 

1 Sources of Data & 
tools for data 
collection 

1. Primary Source: Structured questionnaire via in-depth 
personal interviews.  
2. Secondary Source: As per references 

2 Sampling Plan Population Definition- working professionals (females 
only) in banks, corporate, LICs etc. in Mumbai& its 
outskirts.  
Sampling Design- random sampling for working 
professionals  
Sample Size- 80 working women working in different 
sectors 

 
Hypothesis:

1. Indian working ladies come up short on risk bearing limit while settling on venture
choices.

2. Indian working ladies depend principally on their spouses while taking venture choices.

3. Indeed, even the functioning ladies going under 'Big time salary' section, don't have
careful information on every one of the monetary instruments.

4. Indian working ladies don't take proficient's assistance while settling on venture
choices.

5. Female working experts in India screen their ventures consistently.

6. Indian working ladies generally favor the most secure venture choices.

Findings:

1. It has been figured out that 85% of the respondents know about speculation.

2. It has been figured out that 15% of the respondents don't know about all the monetary
instruments and they are very little fretted over reserve funds and venture.

3. It has been figured out that out of these 85% respondents who are very much aware
of venture; 65% are not prepared to face challenges while making speculations. They
incline toward experimental methods ofspeculation like FDs, Tastes, bonds, Mailing
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station plans. Simply 20% respondents need to contributein values/stock where high
gamble is involved.

4. It has likewise been figured out that 85% of the respondents are 'Long haul Financial
backers'. Out ofstaying 15%, 8% are 'Moderate Financial backers' and 7% are a mix
of 'Dealer' and 'Theorist' sort of financial backers.

5. It has been noticed firmly that 90% of the respondents depend on their spouses for
taking speculation choices. Further more, staying 10% respondents take their venture
choices by themselves.

6. It has been figured out that 85% of the respondents don't have point by point
information pretty much all the monetary instruments. Just 15% respondents have
the adequate information about themonetary instruments.

7. It has likewise been seen that 80% of the respondents read no monetary paper. Just
20% respondents routinely read 'Monetary Times' and 'Monetary Express'.

8. Just 55% of the respondents stare at the Stations like 'Z Business', 'CNBC', 'NDTV
benefit'and so forth to get some assistance while pursuing venture choices. Staying
45% respondents dependon their companions' recommendation and own insight for
pursuing venture choices.

9. It has been seen that 75% female working experts screen their speculations
consistently. Among these, 25% screen month to month, 35% quarterly and 15%
yearly.

Discussion:

"Insurance Awareness" is certainly not an out and out new idea. It is a lot of examined
theme, as a matter of fact. Life of a person is loaded with vulnerabilities. Consequently, it
turns out to be a lot of fundamental or is somewhat a need to set aside cash for what's in
store.

Presently, simply setting aside cash and keeping it inactive isn't reasonable. Since,
the worth of cash will get diminished. Thus the cash saved ought to be contributed; so that
its worth will get expanded. Out of this need, different venture roads have come into force.
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The gamble bearing limit of each and every individual is unique; contingent on their age,
pay, discernments and convictions.

The present ladies are certainly monetarily autonomous. They are going the significant
senior posts in different areas. They are specialists, engineers, IPS officials, craftsmen, and
teachers. The rundown is ceaseless. Consequently, in the general public, ladies are getting
extraordinary regard. They have monetary adequacy. Be that as it may, just acquiring big
time salary isn't sufficient. It is simply a portion of the fight won. The excess and particularly
significant thing is speculation. In the event that the sum acquired is put resources into the
correct way, one can build one's riches. As it is one of the targets of monetary administration,
abundance augmentation is actually quite significant.

All things considered, working ladies here have begun doing ventures gradually. The
level of working ladies who take their own monetary choices for making ventures is low.
Numerous multiple times, they depend on their spouses or guardians to pursue speculation
choices. There is as yet a class of working ladies who simply don't irritate a lot of about
making speculations out of their pay. This is on the grounds that their spouses are monetarily
extremely amazing and these female working experts get some place together with the sole
intension of killing the time or they would rather not sit at home inactive. The justification
for not making speculations all alone may be male strength at times.

Presumably, there is a class of working ladies who are taking care of their own
portfolios and getting great profits from their speculations as well. However, the level of
such class of ladies is a piece low. Such class incorporates essentially single parents, divorced
people, widows, unmarried ladies and so on. This should be changed. That implies more
and additional functioning ladies ought to be monetarily mindful and they ought to take
their own monetary or speculation choices. Then, at that point, just the term 'Ladies
Strengthening' will be legitimate in genuine sense.

Limitations:

1. It is accepted that all the data given by the respondents is valid and verifiable.

2. Time was the principal limitation. All things considered, it would be unjustifiable to
expect that the adequate measure of information has been gathered inside a particularly
restricted time span.
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3. The information assortment has been finished from a restricted topographical region.
Thus the discoveries and end have their own impediments.

4. The data given by the respondents may be one-sided on the grounds that some of
them probably won't be intrigued to give right data.

Conclusion:

Mumbai is on the way of development in genuine sense. Not just it is known for
the best instruction, it has now turned into the 'Business Center point' also. In light of
significant level schooling, the present ladies are landing the best position offers with high
salary bundles. It has turned into the current day need for working ladies in India to build
their riches. As the majority of the ladies are low in monetary proficiency, it turns out to
be not really workable for them to deal with their portfolios all alone. Additionally the
gamble bearing limit of working ladies in India is low. This is because of absence of
sound monetary information.

Recommendations:

1. The government should strive to raise financial awareness and investment awareness
among working women by organizing campaigns for this purpose.

2. Employers, i.e. companies, should be encouraged to hold expert "Financial and
Investment Awareness Programs" in their offices, especially for female employees
There.

3. Mini-debates can be held each week where reviews of financial newspapers such as
"Economic Times" and "Financial Express" can be brought to the workplace to raise
financial awareness. Key.

4. Working women themselves should strive to become professional portfolio managers
of their own. They can do this by getting more and more knowledge related to
financial matters from all possible sources like financial newspapers, TV channels
like CNBC, NDTV Profits, Z Business, etc. some magazines like 'Dalal Street'. They
can get help from people who are experts in the financial sector.
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5. The government should launch more innovative projects as it did by establishing
women-only banks - "Mahila Bank", where everything is done by women. These
banks can be a reliable source of investment for women.

6. Women can seek help from certified trusted financial planners to make the right
investment decisions and have an ideal portfolio.
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A ROLE OF MICRO, SMALL, AND MEDIUM
ENTERPRISES (MSMEs) TOWARDS WOMEN

ENTREPRENEURSHIP DEVELOPMENT

Prajakta H. Paralkar*

Abstract

Entrepreneurship development is one of the keys for any economy to launch on the
path of economic development. In recent decades the Micro, Small, and Medium Enterprises
(MSME) sector has emerged as a vibrant and dynamic sector that is complementary to
large industries and helps towards the inclusive industrial development of the country. This
sector has been playing a significant role in fostering entrepreneurship and creating ample
amount of employment opportunities at a lower cost and thereby leading to the economic
and social development of the country. As a way toward the development of women's
entrepreneurship, the MSME Ministry has been taking vital steps through various schemes
empowering women entrepreneurs.

Keywords: MSME Sector, Women Empowerment, Women Entrepreneurship

Introduction

Women's entrepreneurship development is one of the keys to women's empowerment
as women entrepreneurs play an important role in business trade or industry. The term
"women entrepreneur" deals with that section of the female population who enter into
industrial activities that as manufacturing, assembling, job works, repairs/servicing, and other
businesses.

According to J. Schumpeter, "Women who innovate, initiate or adopt business actively
are called women entrepreneurs." At the same time, the Government of India, "women
entrepreneurship is an enterprise owned and controlled by women having a minimum financial
interest of 51 percent of the capital and giving at least 51 percent of the employment
generated in the enterprise to women."
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     In contemporary times, women entrepreneurs are playing an important role in
business, trade, and industry. They have a tremendous impact on the economy by contributing
to different sectors of the economy. MSME is one of the important sectors which is
considered to be a backbone of the Indian economy contributing to the country's socio-
economic development and also creating a wide range of entrepreneurial opportunities.

Micro, Small, and Medium Enterprises (MSMEs)

The Micro, Small, and Medium Enterprises Development (MSMED) Act, came into
existence in 2006. According to the MSMED Act, 2006 the Micro, Small, and Medium
Enterprises are classified into

Manufacturing Enterprises: The enterprises engaged in the manufacturing or
production of goods.

Service Enterprises: The enterprises which engaged in providing or rendering services.

Composite Criteria: Investment in Plant and Machinery

Composite Criteria: Investment in Plant and Machinery 

Sr. 
No. 

Type of Enterprise Manufacturing 
Enterprises 

Service 
Enterprises 

1. Micro Enterprises Less than or Equal to  
Rs. 25 lakhs 

Less than or Equal to  
Rs. 10 lakhs 

2. Small Enterprises Rs. 25 lakhs to  
Rs. 5 Crore 

Rs. 10 lakhs to Rs. 2 
crores 

3. Medium Enterprises Rs. 5 Crore to Rs. 10 
Crore 

Rs. 2 crores to Rs. 5 crores 

Source: MSME gazette of India, NEW DELHI, MONDAY, JUNE 1, 2020.

Under the Aatma Nirbhar package, a revision of the MSME criteria was announced
on 13th May 2020. Accordingly, there will be no difference between the manufacturing and
service sectors. The new definition and criterion for MSME came into effect on 1st July
2020 and its existing definition of MSME was valid up to 30th June 2020.
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Composite Criteria: Investment in Plant and Machinery 

Sr. 
No. Type of Enterprise Investment in Plant and 

Machinery or Equipment Turnover 

1. Micro Enterprises Less than Rs. 1 crore Less than 5 crores 

2. Small Enterprises Less than Rs. 10 crores Less than Rs. 50 crores 

3. Medium Enterprises Less than Rs. 50 crores Less than Rs. 250 crores 

Source: MSME Gazette of India, New Delhi, Monday, June 1, 2020.

Being an important sector of the Indian economy the contribution of the Micro, Small
& Medium Enterprises (MSMEs) has been tremendous in creating entrepreneurial
opportunities. As far as women entrepreneurship is concerned the MSME Ministry has been
taking continuous steps to tap the latent skills and talents of women entrepreneurs which
can be channelized into business ideas and converted into real business activity with little
capital investment. The sector is broadening its sphere by producing a diverse range of
products and services to meet the increasing domestic and foreign demand. The MSMEs
not only create employment opportunities but also strive to achieve regional balances and
more equitable distribution of income and wealth.

Objectives of Study

1. To examine the role of Micro Small and Medium Enterprises in the development of
women's entrepreneurship.

2. To examine important Schemes led by the Ministry of Micro Small Medium
Enterprises (MSME) to empower women entrepreneurs.

Research Methodology

The study is of descriptive type and supported by secondary data only. Data was
collected from various published reports of the Government of India, the Ministry of MSME,
RBI, and other empirical sources.
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A Percentage Distribution of Enterprises in Rural and Urban Areas. (Male/ Female
Ownership)

In India, it is estimated that there is a total of 1,23,90,523 MSMEs proprietaries
owned by women according to the NSS 73rd Round of NSSO. There is a total of 633.88
MSMEs, out of which 608.41 lakh (95.98%) MSMEs were proprietary concerns. The
following figure shows that there is male dominance in the ownership of MSMEs proprietary
as male-owned 79.63% of enterprises compared to females who owned 20.37%. Though
there is no significant difference between rural and urban areas, the dominance of males is
more in urban areas (81.58% for males and 18.42% for females) as compared to the rural
areas (77.76% for males and 22.24% for females).

Source: MSME Annual Report 2021-22, Ministry of MSME

Percentage Distribution of Enterprises Owned by Male/ Female Entrepreneurs (Category
Wise)

The given figure shows the percentage distribution of Micro, Small, and Medium
enterprises owned by males and females. Overall female entrepreneurs owned 20.37% of
MSMEs. In the case of Microenterprises, female-owned (20.44%) enterprises are comparatively
higher than Small (5.26%) and Medium (2.67%) enterprises.
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Source: MSME Annual Report 2021-22, Ministry of MSME

Gender-Wise Distribution of MSME's Proprietary of Top 15 States/UTs

The following table shows the number of Male and Female Proprietary owners in
MSMEs in the top 15 States/ UTs.
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DISTRIBUTION OF PROPRIETARY MSMEs BY GENDER 
OWNERS OF TOP 15 STATES (NSS 73RD ROUND) 

SR. NO. STATES/UTs MALE FEMALE 

1 West Bengal 5583138 2901324 

2 Tamil Nadu 3441489 1285263 

3 Telangana 1459622 972424 

4 Karnataka 2684469 936905 

5 Uttar Pradesh 8010932 862796 

6 Andhra Pradesh 2160318 838033 

7 Gujrat 2375858 826640 

8 Maharashtra 3798339 801197 

9 Kerala 1647853 495962 

10 Rajasthan 2261127 380007 

11 Madhya Pradesh 2275251 370427 

12 Jharkhand 1250953 310388 

13 Odisha 1567395 295460 

14 Punjab 1183871 224185 

15 Bihar 3239698 168347 

Source: MSME Annual Report

DISTRIBUTION OF PROPRIETARY MSMEs BY GENDER OWNERS OF TOP 15
STATES (NSS 73RD ROUND)

According to NSS 73rd Round, Uttar Pradesh, West Bengal, and Maharashtra topped
in case of Proprietary MSMEs owned by males whereas in the case of Female-owned
proprietaries, West Bengal, Tamil Nadu, and Telangana were amongst the top three states.
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Source: Annual Report 2021-22

A Percentage Share of States in MSMEs Owned by Women

The following figure shows the percentage of women-owned MSMEs is highest in
West Bengal, followed by Tamil Nadu and Telangana. The performance of Union Territories
and the North Eastern States is below a satisfactory level.
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Source: MSME Annual Report 2021-22, Ministry of MSME

Activities Targeted Toward The Development Of Women's Entrepreneurship

The MSME Ministry is committed to an agenda of inclusive development and has
taken various initiatives and measures to empower aspirants and existing women entrepreneurs.
There are several MSME schemes introduced for women entrepreneurs specifically to help
them to start up new businesses or upgrade the existing ones, wherein women are provided
extra benefits/ concessions/ assistance.

Prime Minister's Employment Generation Programme (PMEGP)

Under PMEGP a higher subsidy is provided to women entrepreneurs. Under PMEGP
a total of 2,22,457 projects have been assisted to women entrepreneurs since its inception
(i.e. 2008-09 to 31.12.2021). The following table shows cumulative data on the number of
women beneficiaries for the last five years.
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Year Women Entrepreneurs under PMEGP 

2016-17 14768 

2017-18 15669 

2018-19 25434 

2019-20 24720 

2020-21 27285 

2021-22 (up to 31/12/2021) 20598 

Total since Inception 222457 

Source: MSME ENGLISH ANNUAL REPORT 2021-22

Pradhan Mantri Mudra Yojana (PMMY)

This scheme was launched on April 8, 2015. Under this scheme women, entrepreneurs
can fetch loans from Rs. 50,000 to Rs. 10 lakhs. It is administered by the Micro Units
Development and Refinance Agency (MUDRA) and provides loans to enterprises in the
manufacturing, trading, and service sector under three plans namely, the Shishu plan (loans
up to Rs 50,000 for new businesses), Kishor plan (loans between Rs 50,000 and Rs 5 lakh
for well-established enterprises), and Tarun plan (loans between Rs 5 lakh and Rs 10 lakh
for business expansion). These loans are given by Commercial Banks, RRBs, Small Finance
Banks, MFIs, and NBFCs.

Trade Related Entrepreneurship Assistance and Development (TREAD) Scheme

The TREAD scheme envisages women's empowerment by providing credit to projects,
conducting specific training and counseling, and imparting business-related knowledge to
women entrepreneurs. Under this scheme, a grant of up to 30% of the project cost is
provided by the government, and the remaining 70% would be financed by the institutions.

Pradhan Mantri Rozgar Yojana

This Yojana helps women entrepreneurs to grow their businesses by providing financial
assistance in the form of MSME loans. It offers a 15% discount on the project costs,
which is up to a maximum of ?12,500 per person.
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Annapurna Yojana

Government of India launched this program for those females who want to launch a
catering business. Under this scheme, women can borrow up to Rs. 50,000 with collateral
and repay it within 36 months.

Udyogini Scheme

Udyogini is a scheme ideal for aspiring women entrepreneurs who can get subsidies
and loans belonging to rural and underdeveloped areas. Women entrepreneurs aged between
18-45, whose family's annual income is less than 1.5 lakhs can avail of the loans under the
Udyogini scheme to start and sustain their businesses. There is no income limit for widowed,
destitute, or differently abled women, women belonging to SC/ST category, and a subsidy
of 30% of the loan or Rs. 10,000 (whichever is lower) is provided to them. For women in
the General category, a subsidy of 20% of the loan or Rs. 7500 (whichever is lower) is
provided.

Skill Development and Mahila Coir Yojana (MCY)

It is a women-oriented self-employment program in the coir industry designated to
empower the rural women in the states where coir production was being processed. The
scheme provides for skill development and training, employment/ entrepreneurship
enhancement, raw material utilization, welfare activities for the coir workers, etc. In short,
it works toward women's empowerment.

Cent Kalyani Scheme

The Central Bank of India has initiated the Cent Kalyani scheme with the primary
objective to encourage women entrepreneurs to start a new project or expand/modernize the
existing units belonging to micro or small enterprises. It also benefits women working in
the agriculture and retail industry. Under this scheme loan up to Rs. 1 crore is sanctioned
with no collateral or guarantee.

Mahila Udyam Nidhi Scheme

The scheme is offered by the Small Industrial Development Bank of India (SIDBI)
to encourage and empower women entrepreneurs by providing them credit facilities and
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financial assistance for up to Rs. 10 lakhs to women entrepreneurs working in production,
manufacturing, and service-related industries. This scheme helps women entrepreneurs for
setting up new projects and promotes the upgradation and modernization of existing projects.

Dena Shakti Scheme

It is a scheme for financing women entrepreneurs initiated by Dena Bank. Under
this scheme, women entrepreneurs involved in a wide range of activities like agriculture,
manufacturing, etc. can avail of up to Rs. 50,000 with a concession of 0.25% on the rate
of interest. For the areas like retail trading, housing, and education loans up to Rs. 20
lakhs can be sanctioned

Stree Shakti Yojana

Stree Shakti Package scheme is a scheme launched by the State Bank of India
specially designed to find and support entrepreneurship among women by providing loans at
a concessional rate of interest.

Bhartiya Mahila Business Bank Loan

It focuses on providing financial assistance to underprivileged women. Under this
scheme, women can avail of loans up to Rs. 20 crores to be paid within 7 years.

SAMARTH

MSME Ministry launches SAMARTH to promote women's entrepreneurship. Under
this scheme, 20 % of seats in free skill development programs will be allocated to aspiring
and existing women entrepreneurs under the skill development scheme of the ministry. Also,
20% of MSME business delegations sent to domestic and international exhibitions under
the scheme of marketing assistance implemented by the Ministry will be dedicated to women-
owned MSMEs. Women entrepreneurs can also avail 20% discount on the annual processing
fee on commercial schemes of the National Small Industries Corporation (NSIC).
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Conclusion

Women are the pillars of not only society but also of the economy as they create
job opportunities for themselves as well as for others. They can provide different perspectives
with different solutions to management, organization, and business problems, as well as in
the exploitation of entrepreneurial opportunities. Therefore, there is a need to strengthen
women's entrepreneurship by creating a conducive environment, enhancing skills, by giving
more access to credit and technology use and upgradation. Though the participation of Indian
women in the MSME sector is low compared to men, the Ministry of MSME has been
playing an important role in the development of women's entrepreneurship through different
initiatives to help women beneficiaries, especially in rural areas. The Ministry of Micro,
Small, and Medium Enterprises (MSME) is empowering women entrepreneurs and also
helping them to sustain themselves in business through its different schemes helping women
trigger their talent and build their own identity. However, there is a need to promote women
's entrepreneurial networks to facilitate the cooperation and partnership between national and
international networks that can positively contribute toward women's entrepreneurship
development. Also, there is a need to have a continuous evaluation of various schemes led
to promote women entrepreneurs.

References

Annual Report 2019-20, Ministry of MSME. ,https://msme.gov.in/sites/default/files/
FINAL_MSME_ENGLISH_AR_2019-20.pdf

Annual Report 2020-21, Ministry of MSME., https://msme.gov.in/sites/default/files/MSME-
ANNUAL-REPORT-ENGLISH%202020-21.pdf

Annual Report 2021-22, Ministry of MSME.,https://msme.gov.in/sites/default/files/
MSMEENGLISHANNUALREPORT2021-22.pdf

Biswas, A. (2014). Financing Constraints for MSME Sector. International Journal of
Interdisciplinary and Multidisciplinary Studies, 1(5). http://www.ijims.com/uploads/
6150f569fe7aee24c329zppd_560.pdf

MSME INSIDER, March 2021/Vol XXXI. https://March_Insider-%20WE.pdf

Moving the Needle (March 2021), the Women Entrepreneurship Platform, NitiAyog,



Research Horizons: Peer–Reviewed Journal
VOL. 12 NOVEMBER 2022 ISSN 2229–385X

(55)

Mund, C.S. (2020). Problems of MSME Finance in India and Role of Credit Guarantee
Fund Trust for Micro and Small Enterprises (CGTMSE). IOSR Journal of Economics
and Finance, 11(4). 2321-5925. https://www.ies.gov.in/pdfs/Problems_of_MSME.pdf

Parmar, B. (2018, march 07). MSMEs can benefit from TREDs platform with better recourse
mechanisms, digital infra. Money Control. https://www.moneycontrol.com/news/business/
companies/msmes-can-benefit-on-tredsplatform-with-better-recourse-mechanisms-digital-
infra-2521845.html

Ramesh, T., & Tandon, K. (2020). Financial Problems faced by MSMEs for Accessing Funds
from Financial Institutions in India with reference to Bengaluru. International Journal
of Research and Analytical Reviews, 7. www.ijrar.org. https://www.ijrar.org/papers/
IJRAR2001109.pdf

Rao, K.S., &Noorinasab, A.R. (2013). Role of SIDBI in developing the MSMEs in India.
IOSR Journal of Economics and Finance, 1(6), 8-14. http://www.iosrjournals.org/iosr-
jef/papers/vol1-issue6/C0160814.pdf

Reserve Bank of India. (2018, March 23). Micro, Small, and Medium Enterprises. https://
m.rbi.org.in/commonman/English/Scripts/FAQs.aspx?Id=966

Resurgent India Limited. (n.d.) MSME FUNDING - OPPORTUNITIES & CHALLENGES.
https://www.resurgentindia.com/pdf/612861540MSME-Funding-Opportunities-
andchallenges.pdf

Wasdani, K.P. (2020). Finance for MSMEs in India: Sources and Challenges. https://
www.researchgate.net/publication/343361907_Finance for MSMEs in India Sources and
Challenges

*Assistant Professor, Smt. M.M.K. College of Commerce and Economics, Bandra (W),
prajakta.p@mmk.edu.in; Mobile: 9821656735



(56)

VOL. 12 NOVEMBER 2022

D W

Dr. Rekha A. Kaklotar*



(57)

VOL. 12 NOVEMBER 2022



(58)

VOL. 12 NOVEMBER 2022



(59)

VOL. 12 NOVEMBER 2022



(60)

VOL. 12 NOVEMBER 2022



(61)

VOL. 12 NOVEMBER 2022



(62)

VOL. 12 NOVEMBER 2022



(63)

VOL. 12 NOVEMBER 2022



(64)

VOL. 12 NOVEMBER 2022



(65)

VOL. 12 NOVEMBER 2022



(66)

VOL. 12 NOVEMBER 2022

42%
40%

18%



(67)

VOL. 12 NOVEMBER 2022



(68)

VOL. 12 NOVEMBER 2022



(69)

VOL. 12 NOVEMBER 2022

rekha.kaklotar@mnwc.edu.in; Mobile: 7738285741



Research Horizons: Peer–Reviewed Journal
VOL. 12 NOVEMBER 2022 ISSN 2229–385X

(70)

IMPACT OF COVID-19 ON THE SALARIED
PERSON IN MUMBAI CITY

Beena Narayan* & Suyash Suryakant Chalke**

Abstract

This article touches upon fluctuations in income and investment through various phases
of the lockdown based on primary data. It examines the managing strategies of people in
response to a fall in their income. The article reveals that there was a large dip in income
and investment with the notice of the lockdown. The income at the time of the survey is
still substantially lower than its pre-lockdown level. Salaried employees with a major fall in
income and savings are the most affected. Income and investment losses are also higher
among women workers. In the situation of falling income, the households either had to live
off their savings or had to expurgate consumption for their basic needs. With swiftly
exhausting savings, borrowing approached its limits, and with the slow recovery of income,
households may need substantial management support to save them from deprivation.

Introduction

Coronavirus disease (COVID-19) is an infectious disease caused by a newly discovered
virus. The world is currently reeling from the effects of the pandemic and its impact can
be visualized in the economy. At the end of December 2019, an outbreak of atypical
pneumonia [now being called coronavirus disease 2019 (COVID-19) started in Wuhan, China.
(Novel, C. P. E. R. E. & others 2020. Wu, F. et al. (2020). Zi Y, et al. (2020) Gorbalenya,
A. E. (2020). The evidence in these studies suggests that urban areas have suffered higher
employment losses during the lockdown than rural areas (Deshpande, 2020). Low-income
households residing in urban areas were the worst affected by the lockdown. Afridi et al.
(2020a, 2020b) made a similar observation from their survey conducted in two phases
(between 25 March 2020 and 3 May 2020) in Delhi. Nearly 90 percent of the workers
could not work between 25 March 2020 and 3 May 2020. More than 80 percent of the
workers received no income from their main occupation. The average daily income of the
workers fell by 77 percent during the lockdown. Countries all over the world were challenged
by this virus and have declared lockdowns in their various cities and states (Wang, C. et
al. (2020). Sohrabi, C. et al. (2020). Fisher, D. & Wilder-Smith, (2020). MacIntyre, C. R
(2020).
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In India, a nationwide lockdown was declared for 21 days starting 25th March 2020.
People were instructed to stay indoors unless for an emergency (Pinto 2020). Thus, a society
that cannot deliver rewarding employment to those who seek it is susceptible to falling
apart. An upsurge in unemployment lessens cumulative expenditure, decelerates the economy,
and importantly, raises the weak households to deal with economic tremors. Therefore, It is
not astonishing that the unemployment rate is one of the most important pointers of an
economy. In a rapidly changing world, such a pointer must be available at a fast frequency
so that corrective actions can be taken promptly. There is also a steady fall in employment
independent of the lockdowns. The middle-income group in India is one of the largest sources
of employment and cash flow for economically weaker sections, making them an integral
part of India's recovery. In the present situation, nothing seems to be working in favour of
the middle-income group, with hardly any help from the government besides the loan
moratorium. Though, many argue that the middle class needs a lot more than just a
suspension if the country seeks quicker restoration of the economy. A sturdier middle class
would enhance demand or drive expenditure. The worst-case situation is for employees who
don't have a steady income (Das, G.2020, March 31).

Objectives of the Study

1) To find out the impact on the income and savings of salaried people during the
lockdown of 2020 due to the outbreak of COVID-19.

2) To find out the psychological impact of working from home on work-life balance.

Research Design and Methodology

The survey was intended to provide the basic information required for the stated
objectives. Primary data was collected from the salaried person working in different sectors
in the city of Mumbai in the Indian state of Maharashtra. A sample of 100 respondents was
collected for the investigation. Using convenience sampling, a questionnaire was prepared
using Google forms which were circulated among the participants of the study.
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Findings and Analysis

Diagram 1.1a Age group of respondents

Source - Primary data

The majority (70%) of the respondents belonged to the age group of 21 - 30 years.
Followed by 12% of the respondents from the age group of 51-60 years. The lowest share
of the respondents (8%) belonged to the age group of 41-50.

Diagram 1.1b Gender Distribution

Source - Primary data

The majority (66%) of the respondents were males and 34 % of the respondents
were females.
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Diagram 1.1c Income of the respondents

Source: Primary data

The majority of the respondents (37%) had an annual income between three to six
lakhs. This was followed by 32% of the respondents with an annual income of up to three
lakhs. Those earning between 6-12 lacs per annum comprised a fourth of the total
respondents. While only 3% of the respondents had an annual income between twelve to
eighteen lakhs and the same percentage was present among respondents with an annual
income of eighteen lakhs and above.

Diagram 1.2 Type of organization

Source - Primary data
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The majority (60%) of the respondents in the study were working in a private
company. Followed by working with government / public sector enterprises (22%). 16% of
respondents were working with a foreign company that has a branch in India and the
remaining 2% of the respondents were working for joint venture companies.

Diagram 1.3 Respondent's work profile

Source - Primary data

The majority of the respondents (34%) were engaged in the service sector. Followed
by the BFSI-Banking & Finance Sector (23%). This was continued with a presence of 21%
of respondents in the IT/ITES/BPO sector. 15% of respondents were in the manufacturing
sector and approximately 7% of respondents were working in multiple sectors such as
education and teaching, health insurance, and recruitment.

Diagram 1.4 Supplementary sources of income among respondents

Source - Primary data
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Diagram 1.4 indicates that nearly half (46%) of the respondents did not have any
other source of income other than their monthly salary. 35% of the respondents had only
one source of income. 17% of respondents have two sources and 8% of respondents from
the survey had an additional three sources of income other than their monthly salary.

Diagram 1.5 Savings from the salary before the lockdown

Source - Primary data

Diagram 1.5 shows that 35% of respondents mentioned that they used to save between
21% - and 30% of their monthly income before the lockdown. 26% of respondents used to
save between 11% to 20% of their monthly income. 24% of respondents used to save
between 0 - 10% of their salary. 10% of the respondents mentioned that they used to save
between 31% - 40% and only 5% of the employees could save between 41% - 50% of
their salary before the lockdown.

Diagram 1.6.a Experience of a salary cut during lockdown

Diagram 1.6.a shows that more than half (53%) of the respondents faced salary cuts
in their organization.
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Diagram 1.6.b Respondents' proportion of salary cut

Source: Primary data

Diagram 1.6.b depicts that nearly 16.4% of the respondents (n=73) faced a salary
cut of around 41% to 50%. 19.2% of the total respondents faced a salary cut of 21to 30%
during the lockdown. 28.8% of the total respondents faced a salary cut of 11 to 20%.
Nearly 33% of the total respondents faced a salary cut of around 0-10%. While only 3% of
respondents have 31- 40% salary deductions during the lockdown period.

Diagram 1.7 Impact on investments due to lockdown

Source - Primary data

Diagram 1.7 shows that the majority of the respondents (65%) did not sell their
investments to meet their financial needs during the lockdown. Whereas 35% of respondents
did sell their investments during the lockdown.
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Diagram 1.8.a Impact on savings due to lockdown

Source - Primary data

Diagram 1.8.a indicates that 71% of the respondents used their savings to survive
during the lockdown period. While in case of 29% of the respondents did not require their
savings to survive during the lockdown.

Diagram 1.8.b Extent of impact on savings due to lockdown

Source - Primary data

Diagram 1.8.b indicates that 8.3 % of the respondents had a 41%-50% negative impact
on their savings during the lockdown. 31%-40% of respondents hurt their savings during
the lockdown.

27.4 % of the respondents had 21%-30%. 27.4 % of the respondents had 11%-20%.11-
20% of respondents have their savings and 32.1% of the respondents had a 0-10% negative
impact on their savings during the lockdown. 4.5% of respondents had a 31-40% negative
impact on their savings.
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Diagram 1.9 View on savings/investment after things go normal

Diagram 1.9 shows that nearly 84% of the respondents felt like increasing their
investment/savings after things go normal however 16% of the respondents did not feel like
increasing their investment/savings after things go normal.

Diagram 1.10 Work from home culture adopted during lockdown

Source - Primary data

Diagram 1.10 shows that 68% of the respondent's organizations adopted work from
home-during the lockdown.

Diagram 1.11.a Choice of the working area

Source - Primary data
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From the study, it was found that 69% of the respondents prefer to work in an
office than work from home. 31% of the respondents prefer to work from home than work
in the office (Diagram 1.11).

Diagram 1.11.b Working hours increased due to working from home

Source - Primary data

From the study, it was found that 69% of the respondent's working hours have
increased due to working from home. (Table 1.11).

Conclusion

The findings of the study show that people mostly subsisted during the lockdown
period by using their savings or borrowing. A majority of respondents already exhausted
their savings, and among the rest, only a small percentage had enough to live off them for
more than a month. The condition of helpless respondents is especially worrying in this
regard. With a significant number staying out of work and earning too little, scarcity of
achieving resources is tough. Many of the households have survived the lockdown by
borrowing. Grocery stores and flour mill owners, who had given goods on credit, reported
their financial condition to be under serious strain. People stated that they may not endure
spreading such help if their income did not recuperate. High uncertainty was making
individuals more judicious in their choice, and they were cutting down on their expenditures
and were more attentive to offering monetary help to others. Without any assistance from
their employers, these people would slip into deep shortage, worsening to fulfill even their
elementary requirements. Respondents were also asked to mention their preferences for various
investment options before and during the outbreak. Most respondents reported that the
COVID-19 pandemic had altered their investment and portfolio management sensitivities.
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Presently, they preferred investing in instruments that offered moderate returns and were
less risky, such as bank deposits (savings accounts and fixed deposits), gold, mutual funds,
and postal savings. Studies suggest that bank deposits, PPF, gold, chit funds, NSC, etc.
attract investors in search of low-risk investment options (Arpita Gurbaxani, Rajani Gupte
2021). Respondents mostly hinge on their savings or borrowings to meet their basic wants.
With the exhaustion of their savings and income not recovering, people continued to struggle
to make ends meet.

The impact of COVID-19 on salaried persons was severe as more than half of the
sample size faced salary cuts. This harmed savings and respondents were forced to sell
their investments during the lockdown period.

It was found that people having manifold bases of income other than salary were
like to be less affected by the lockdown than people with no other source of income. Most
of the respondents felt to increase their savings in the future.

Respondents mentioned working from home in a new culture does not amuse them
as their working hour has increased and they experienced a lack of personal contact with
their colleague. Respondents have also experience in managing their money so that if such
a condition arrives in the future they should be able to challenge it.

Recommendations

The post-COVID-19 world is going to look quite different from what it has been so
far. (Kapur, R. 2020). Employees can be suggested to plan and generate multiple sources of
income other than salary because relying on salary in today's fast-changing world is the
biggest risk a person can take. Investment options like stocks, gold, real estate, etc. from
which they can earn some revenue. Money management training should be taught to every
individual so that even if such situations arrive people should be able to tackle them.
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FEMINISM IN POST-COMMUNIST EUROPE CHALLENGES
AND THE PATH FORWARD

Roxana Marinescu*

Abstract

This article presents some of the challenges feminism in post-communist Europe is
currently encountering in responding to the growing global backlash, as well as the envisaged
path forward. The situation is due to its specific historic and geopolitical constraints:
perceived inferiority vis-?-vis its Western counterpart, limited understanding of its specific
role in the region and beyond, copying Western, mostly (neo)liberal versions (with all their
white middle-class biases), hesitancy in adopting intersectional approaches in combatting
gender inequalities, reduced networking with feminist movements of similar interests (more
specifically of the postcolonial space). At the same time, the solutions are twofold: the top-
down impositions of the supra-state construction of the European Union (critiqued as the
gender equalitarian model they propose comes from within the same neoliberal paradigm)
and the bottom-up work of non-governmental organisations in the region (with the critique
of their possible co-optation in the neoliberal current paradigm of the respective states).
Nevertheless, it is imperative for postcommunist feminism to achieve a better understanding
of global feminist work, create stronger ties with sisters in other regions, strengthen the
feminist solidarity network, and develop proactive resistance in face of the post-pandemic
global challenges (anti-feminist movements, growing populism, nationalism, white supremacy,
misogyny) and ultimately build a feminist transnational future.

Keywords: Challenges, Post-communist Feminism, Feminist Global Network, Solidarity

Introduction

The change of regime in the former Soviet sphere of influence in Central and Eastern
Europe (CEE) in 1989 meant an abrupt departure from 45 years of post-Second World War
semi-colonial type occupation in the region (Endnote 1). It also meant a readjustment of
feminist ideas via Western Europe and the U.S., which replaced gender equality, or rather
gender blindness, of the former communist regime. This basically meant the forced enrolment
of women in paid work in the period between 1945 and 1989 within, however, the same
patriarchal paradigm of women being almost exclusively engaged in the non-paid work of
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the private sphere, with a simultaneous (partially successful) attempt of the states to solve
the difficult issue of support for the families (but mostly regarding child-rearing and
sometimes fully disregarding other aspects, such as elderly care or care for the disabled).
On the other hand, it meant the encouragement of women by the communist authorities to
take up work generally considered masculine (such as for example engineering or STEM)
through promoting gender-equal education, and also reserved seats for women in political
and economic leadership  (Marinescu, 2017, 2018a).

Postcommunist Europe (Endnote 2) was, thus, the scene of the imposition of a version
of Western white middle-class feminism, with the full support of the local newly self-declared
feminists, in a similar manner in which it had been done in the so-called Third world
countries previously. This process was underlined by a self-deprecating, subaltern position
(Spivak, 1988), nick-named "room-service" feminism (Miroiu, 2004, 2006, and 2015) and
described as some sort of shy, marginal type feminism, which came "copy-paste" with the
accession to the European Union (EU), and which produced a formal, non-internalised "state-
feminism", unable to go beyond the laws and institutions of the West (Miroiu, 2006, pp.
218-219). Laura Gr?nberg (2008) also describes this mechanism in a book in which she
documented the birth of the first women's non-governmental organisation (NGO) in Romania:
she clarifies how the international organisations came up with their know-how, funds, and
guidance, as part of their "civilizing burden" assumed by Western feminists for CEE countries
(Gr?nberg, 2008, p. 71). Kristen Ghodsee (2004) uses the expression "feminism by design"
to explain how the "experts" and the "consultants" who invaded the postcommunist space in
the early 1990s forced cultural feminism in the area and, therefore, thus opened the door to
neoliberalism, which very well accompanies this type of feminism (Endnote 3). Western-
type institutions, such as women's advocacy groups, gender think tanks, battered women's
shelters, rape crisis hotlines, women's resource centers, etc. were funded, which, in Ghodsee's
view, agreed with the Western vision regarding the prevalence of gender over other identity
factors (such as ethnicity or class, important distinctions for the post-communist space) and
paved the way to embracing the neoliberal society, in which being winners (or losers) is
considered to be an individual (counter)performance, exclusively based on merit and not on
circumstances or state (lack of) support (pp. 734-736).
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Challenges to overcome, bridges to cross

There is no surprise, thus, that one of the most important challenges faced by
feminists in the "transition" (Endnote 4) period in the post-communist countries is the
influence of the Western gaze, which took an "Orientalist" twist, as observed by Maria
Todorova (1997), in that the Balkans (and, by metonymical extension, the post-communist
space) is a construct of otherness within the European continent, similar to a certain extent
to the one described by Edward Said (1978). The duality of Eastern/ Western was also
analysed by Nata?a Kova?evi? (2008), who placed the "enlightened, developed and civilized"
Western Europe in the linear historic scale at the desirable end, while the European East
was, in turn, described in terms of its "lamentable cultural, political or economic backwardness
(e.g. agrarian, old-fashioned, despotic, totalitarian, obedient, abnormally violent, bloodthirsty)"
or at best deserving "praiseworthy conservation of its 'noble savages' (here, pallid Western
city-dwellers, enervated by industrial fumes or corporate discipline". These are presented in
opposition to the "big, healthy, lazy, and gregarious Eastern Europeans" (p. 2).

A similar process is described by Teresa Kulawik (2020), who notices "mechanisms
of quantitative inferiorization" at play on "a scale of Europeanness underlaid with ethnic-
racializing categories of Slavicness as semi-developed, semi-civilized, semi-Oriental" (p. 11).
The same happens regards feminism, with post-communist feminists relegated to the margins
and post-communist feminism marked by an absence in European conferences and academic
writings (Kulawik, 2020, pp. 45-47).

But what is postcommunist feminism and what are the preoccupations of
postcommunist feminists? To give the example of Romania, according to Florin Poenaru
(2017), feminism is either institutionalized in the form of academic programs and degrees
(Endnote 5) or NGO-ised in a sort of parallel structure, which replaced the impotent
(neoliberal) state. This is connected to the self-image of the local feminists, who, on the
one hand, would like to "join the feminist club", to be admitted on an equal footing with
the Western feminists, but who, on the other hand, suffer simultaneously from a complex
of inferiority vis-?-vis what they perceive as a "barometer" of Western-type normality and a
superiority complex towards the other members of society who have not reached this level
of understanding. Also, in his view, there is no leftist or Marxist feminism in Romania
(just individual feminists), the only feminism present is neoliberal (or neoconservative, I
might add) (Poenaru, 2017, pp. 265-266).
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The discussion is more nuanced in the view of Eniko Magyari-Vincze, who states
that feminism in the early 1990s faced "the trap of the two extremes, namely rejection and
unconditional acceptance" (Magyari-Vincze, 2002, as cited in Gr?nberg, 2008, p. 52, my
translation). The former had to do with a general rejection of communism and that included
the so-called gender neutrality or gender blindness that existed in communist times. To give
just an example, Romanian dictator Nicolae Ceau?escu (secretary general of the Communist
Party and de facto supreme leader between 1965-1989), like other communist leaders in
CEE, talked about the necessity to ignore gender altogether, and instead look at people's
role in society, which was a triple one in the public sphere: "If we are to talk about
creating conditions for full equality between sexes, that means we should treat all people
not as men and women, but in their quality as party members, as citizens, judged exclusively
by the work they contribute with" (Ceau?escu, 1973, p. 648, my translation). In this way,
in reality, the masculine vision of society was prioritised, and unpaid care work in the
private sphere (commonly done by women) was not considered important (Marinescu, 2018a).

Therefore, an important challenge comes from embracing the neoliberal ideology of
the post-communist countries. I would like to give just two examples, Hungary and Poland,
of this "neoliberal revolution" in the post-communist countries, as it was called by Agnieszka
Graff and El?bieta Korolczuk, which focused on "the dismantling of the socialist welfare
state with its generous universal healthcare system, job security and state support for families"
together with "the destruction of community and tradition", and the re-traditionalization of
gender roles. This is different from neoliberalism in the US, where it meant a return to
"family values" through individual responsibility (Graff and Korolczuk, 2022, p. 33). Hungary's
Prime Minister has imposed a special type of neoliberalism, characterized by extreme
populism and nationalism, which he called illiberalism, which succeeded in fully banning
gender study programs from universities and forbidding what they call "the gender ideology",
while focusing on creating "the care fare regime" (Fodor, 2022). This is the opposite of the
welfare state; in it, women are regarded through their reproductive and caring roles, and
state services are relegated mostly to the church. The neoliberal government of Poland
succeeded in 2020, with the full support of the Catholic Church, to pass one of the most
conservative and drastic anti-abortion laws in Europe in order to regulate women's
reproductive rights. Also, they created so-called "LGBT-free zones" in around 100
municipalities in Poland, now in the process of being disbanded, under the pressure of the
European Union.
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Moreover, seven out of the ten member states of the European Union which have
not yet ratified the Council of Europe Convention on preventing and combatting violence
against women and domestic violence (also known as the Istanbul Convention), are post-
communist ones: Bulgaria, Croatia, Czech Republic, Hungary, Latvia, Lithuania, and Slovakia.
Poland has recently announced it is considering withdrawing from it (Endnote 6).

The Way Ahead

The path forward in view of the global feminist backlash and the populist,
supremacist, and nationalistic attacks are drawn out on the one hand by the European Union
institutions, in a top-down approach, as well as, on the other hand, from within the feminist
movements in the respective countries, from the grass root level, a bottom-up one.

Talking about the first solution to the present-day challenges, it is important to mention
that the European Commission adopted a Gender Equality Strategy for 2020-2025, which
discusses the systemic underrepresentation of women in decision-making positions, due to
accepted gender roles and stereotypes, housework, and unpaid care roles, mostly covered by
women, as well as gender-based violence and discriminatory employment practices. The
strategy proposes to counteract those by committing to six pillars: "being free from violence
and stereotypes"; "thriving in a gender-equal economy"; "leading equally throughout society";
"gender mainstreaming and an intersectional perspective in EU policies"; "funding actions to
make progress in gender equality in the EU"; "addressing gender equality and women's
empowerment across the world" (Endnote 7). Moreover, in order to put into practice what
they preach, the three most important jobs in the EU are held by women: the President of
the European Commission, Ursula von der Leyen, the President of the Central European
Bank, Christine Lagarde, and the President of the European Parliament, Roberta Metsola.

But the most important change should come from within the feminist movement
itself, from activists and non-governmental organisations, who need to learn to be autonomous
and also to create a network of solidarity not only at a European level but with feminists
throughout the globe, in order to disrupt the menacing neoliberal paradigm and to create a
future based on feminist principles of cooperation and mutual understanding and support. It
is only in this way that we can adequately respond to world-threatening crises, such as
global warming, different health issues, such as the current COVID-19 pandemic, armed
conflicts, etc. And this solidarity is shown, although for the moment on a small scale -
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such as for example the transcontinental protests against the anti-feminist challenges described
above.

However, the way forward is not easy, critiques have been brought regarding the
intricate connection with neoliberalism for the former solution and the danger of co-optation
for the latter. More precisely, when the European Commission proposes gender equality in
its policies and promotes women in decision-making positions, it does so from a position
of power, with very little attention to intersectionality and the vulnerability of some women
(minorities of all types: LGBTQIA+ members, immigrants, various discriminated ethnicities,
single mothers, illiterate or economically challenged women, etc.). Also, the EU discourse is
mainly about designing policies and establishing institutions, creating the framework, and
then promoting positive examples, without considering those for whom it is difficult (if not
impossible), due to specific circumstances and systemic discrimination, to reach these
positions. As usual in this competitive and individualistic framework, one is blamed if
incapable of succeeding, without considering the privileges and head start that some of us
have, because of the simple accident of birth. All the three women mentioned above who
hold positions of power at the EU level are in reality members of the white privileged
(upper) middle-class, which allowed them a smooth(er) path to these posts, considerably
easier than if they had been members of a largely discriminated ethnic group, such as the
Roma, for example, if they had been migrants or from a lower social class. By mentioning
these aspects, I do not propose to disregard these women's difficulties in reaching the
positions they now hold and also their importance as role models for other women, nor is
it my intention to minimize the gender equality policies proposed by the European
Commission. Nevertheless, I believe it is relevant to be aware of the type of narrative we
are hearing and the paradigm it belongs to.

As for the feminist activists and theorists in the postcommunist world, they have
reduced recognition, they are not yet considered "legitimate representatives of transnational
feminist traditions" with "an established feminist agenda of their own" (Tlostanova, Thapar-
Bj?rkert and Koobak 2019, p. 82), so they would need to find means to impose themselves
and be recognized at European and global level. Moreover, they run the risk of co-optation
(Endnote 8) of their organisations and work within the mainstream paradigm of power, as
they balance the precarity of their condition between the international donors and their agenda,
the national and EU complicated bureaucracy and legislation and their own action for
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improving the condition of women and fulfilling their feminist goals. (Roy, 2004, Korolczuk,
2016, Ana, 2018). To this risk, El?bieta Korolczuk (2016) mentions engagement in the debates
on social rights, stressing the value of and the need for the state to secure individual rights,
opposing the tendency towards re-traditionalization, working to (re)construct the notion of
community, focus on care, by creating alliances with women, the extended family and
caregivers, sharing the experiences and the lessons learned across countries and regions and
working out the best possible strategies together, and Alexandra Ana (2018) proposes the
critical engagement of feminists with political life, all valuable recommendations.

Conclusion

Clearly, the post-COVID world offers an opportunity for feminism and feminists to
create transnational networks of support and work, based on a shared vision for the common
future, which involves a change of paradigm: from the one in which we are now, based on
neoliberal views of free flows of capital and focus on the individual, to an inclusive feminist
paradigm for the communities and global support.

However, in agreement with the solution given by Madina Tlostanova, Suruchi Thapar-
Bj?rkert, and Redi Koobak (2019), in order to turn "transnational feminist discourses into a
truly alternative global theory and practice, free from the coloniality of knowledge", feminists
in postcommunist countries would need to create coalitions without the Western mediation,
with other feminists (for example from the postcolonial world). Two simultaneous actions
are necessary: for the Western feminists "to stop prescribing the terms of the conversation
and the categories of analysis, classifying others according to their proximity to or remoteness
from the Western norm", and the second and third-world feminists to refuse "to build any
position or idea into the pre-existing Western feminist template" and start "designing
alternative canons and drawing on re-emerging genealogies" (p. 85). And these alternative
routes would hopefully create the premises for a feminist space, characterized by feelings of
sorority, empathy, and compassion towards the vulnerable and the needy, a safe haven in
which we would be able to celebrate diversity rather than being engaged in actions which
erase it, in which we can express our support and respect for otherness, and in which we
can seek for and offer mutual support freely.
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Endnotes

 For the interpretation of the Soviet communist post-Second World War invasion as
semi-colonisation in the case of Romania, see Lefter, 2001; Surdulescu, 2006; Martin, 2011.

2 I am using this term to describe the Central and Eastern European (CEE) countries
that were in the Soviet sphere of influence in the period 1945-1989, without including the
former Soviet Republics. For a lengthier explanation of the term, see Marinescu, 2018b.

3 Cultural feminism promotes the idea of gender difference, encroached on biologically
determined and socially construed roles, and claims that they prevail over other
intersectionalities (with class, age, generation, race, ability, etc.).

4 Even the term "transition" favours a Western view of linear history and capitalist
economics, in which the hiatus of socialism in CEE countries could only be followed by a
return to pre-existing capitalism in the region.

5 Also see Marinescu, 2021 for more information on these academic programs and
degrees in the region.

6 See https://www.europarl.europa.eu/news/en/press-room/20180309IPR99425/violence-
against-women-all-eu-countries-must-ratify-the-istanbul-convention

7 The full document can be accessed at https://ec.europa.eu/info/policies/justice-and-
fundamental-rights/gender-equality/gender-equality-strategy_en

8 Philip Selznick defined co-optation in 1949 as "the process of absorbing new
elements into the leadership or policy-determining structure of an organization as a means
of averting threats to its stability or existence" (Selznick, 1949, p. 13).
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INDIAN SENSIBILITY IN OMKARA: AN ADAPTATION OF
SHAKESPEARE'S OTHELLO

Maryam Shareef*

Abstract

The paper explores the cinematic aspects of Shakespeare's Othello adapted by Vishal
Bharadwaj in his film Omkara released in 2006, achieved in terms of language, culture,
characters, events, and themes. It talks about the typical Indian sensibility which exists
even in the 21st century. The message given by Vishal Bharadwaj shows a stereotypical
patriarchal society that exerts power on women. The film genre is Drama/Crime which
shows the issue of politics, caste, sect, domestic violence, racism, etc, and explores the
written play into a cinematic art form. This paper will explore patriarchy through Laura
Mulvey's concept of 'scopophilia', feminism will be explored with reference to Simone de
Beauvoir's The second sex, the connection between film and langue will be seen as suggested
by Christian Metz, and also the concept of 'High Culture' given by John Storey will be put
to use. Throughout the paper, we are going to explain how every incident precedes the
other and builds up controversy for the hero in context with the Indian rigid mindset.
However, the surface of the film deals with the notion of jealousy and the metaphor of
Kamarbandh (an Indian piece of jewellery worn on the waist) which works as a predecessor
of ancient culture.

Keywords: Culture, Language, Men and Women, Scopophilia, Superstition, Patriarchy.

The objective of the study

To understand the Indian Sensibility in Othello in consideration of the 2006 Bollywood
adaptation Omkara by applying multiple theories.

Area of Investigation

This research paper shows the typical Indian sensibility and the condition of women
in India. The portrayal of male dominance, politics, and sexuality deals with the stereotypical
mentality of society. Mentality plays a primary role in shaping society. The dialogue by
Dolly, "Aapke Saath hum nange haatho chale aate hai, agni se bhi nikal jae phir bhi sage
nahi thage khelate hai'' certainly proves the constant suffering of women in India. Even
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though there is advanced development in society in the 21st century. There are certain things
that are the same along with the growth. As rightly said by Jean Alphonse Karr, "The more
things change, the more they remain the same".

Introduction

 Omkara (Bharadwaj, 2006), is a Bollywood adaptation of Shakespeare's Othello. The
movie follows the genre of tragedy as is seen in Othello. It is set in the city of Meerut in
Uttar Pradesh. Bhardwaj cleverly molds Othello into the contemporary political society using
the culture and language of the city. The typical Indian mentality about the caste system
and the differentiation between various classes can be clearly seen in the movie through the
treatment of the characters. Omkara Shukla (Othello), the protagonist, is a half-caste, his
father being a Brahmin and his mother belonging to the lower class. Omkara is involved in
criminal activities under the local politician Bhaisahab (Duke of Venice), and Dolly
(Desdemona) falls in love with him for his courageous and dashing personality. Dolly however
belongs to the upper class, as a result of which her father, Advocate Raghunath Mishra
(Brabantio), insults Omkara on getting to know of their affair, despite the fact that he initially
respected Omkara for his bravery and charisma. The language used by Bhardwaj is Hindi
with a mix of the Khariboli dialect of Uttar Pradesh. The dialogues in Othello are translated
with a spice of the language which gives it an Indian essence. Cinema is a platform to
show different social realities. Here we see a potential presentation of Indianness in the
movie. It is done via the typical misunderstanding between married couples, the whole
political power game, stereotyped gender roles, etc.  All the areas are critically evaluated by
different theories and concepts of Laura Mulvey's Visual Pleasure and Narrative Cinema
(1975), Christian Metz's Flim Theory, John Storey's concept of Culture, and Simone de
Beauvoir's The Second Sex.

Power Role in Omkara

The usage of language by men and women has a considerable difference in the
movie. Women are soft-spoken as compared to men who seem to use a severe tone many
a time. Men are also seen using abusive language and cursing each other. Power dynamics
play a huge role in the usage of language. Langda Tyagi (Iago) is shown as inferior to
Omkara in terms of power and thus, is always seen using a gentle tone while in a
conversation with Omkara. To highlight the area of power and anarchy given by Foucault
"Where there is power, there is resistance". It's always the power that dominates the situation
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and here also we see how Tyagi actually pretends to share a brotherhood with Omkara.
Subsequently, further in the entire movie, it is visible how it's due to Tyagi's action, and
intention and witnesses the whole plot take a drastic turn. It can also be argued from the
lens of  Aristotle's Poetics that it is actually due to Tyagi's action that there is a completion
of Hamartia, Peripeteia, and Anagnorisis.

On the other hand, while  Langda Tyagi speaking to his wife Indu (Emilia), he
seems to be harsh as she, is a "passive" woman (Mulvey) and he sees his wife as his
possession whom he can have under his control. Omkara too is soft-spoken to his wife in
the beginning, but as their relationship starts getting poisoned, his tone and attitude toward
her change drastically. The clever use of language by Langda to persuade Rajju (Roderigo),
Kesu (Cassio), Omkara, and his wife Indu can be evaluated too. He persuades Rajju to sell
his land and bring money-making him believe that it's for his benefit. He uses Rajju
throughout, promising him a beautiful future with Dolly. However, Rajju ends up losing his
money and also, and his dream of winning over Dolly gets shattered. Tyagi makes his wife
steal Dolly's Kamarbandh as a result of this, Omkara's doubt about Dolly having an affair
with Kesu increases. He also successfully lures Kesu into drinking alcohol while making it
seem that it was Kesu's own choice to do so. And this leads to Kesu engaging in a fight with
Rajju and ends up losing his post as the Bahubali (Lieutenant). Tyagi playfully tricks Omkara
into being suspicious about Dolly having an affair with Kesu which ultimately leads to
Omkara's tragic end. Thus, with the use of words cunningly, he brings everyone to a downfall.
Langda Tyagi here manipulates the syntagmatic and paradigmatic aspects of the movie and
used the entire linguistic system hence we can see the complication between the characters.

Ownership of Women

The role of women in the film is examined through Laura Mulvey's essay Visual
Pleasure and Narrative Cinema (1975). She speaks of women playing a 'passive role'. For
instance, a woman ought to do the household work; this can be seen in the movie when
Omkara comes home late at night and Dolly asks Omkara if she should serve the food
even after she is half asleep. It is the society that asks women, without any rule, to serve
in many ways. Mulvey further talks about the use of the 'Erotic Object' for the characters
within the film and for the spectators watching the film. In this movie, Kamarbandh can be
seen as an erotic object. Kamarbandh does not only signify the precedence and predecessor
of Indian culture but it is also seen as a means of 'scopophilia' for men both inside and
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outside the screen. However, when Kamarbandh was first presented in the movie, we see
Dolly and Omkara's first sexual relationship after marriage which supports the primary idea
of Indian culture and how Bhardwaj supported the whole notion of 'No sex before marriage'.
As Mulvey says in her essay, a film is incomplete without sexual scenes. Cinema is a
"source of pleasure" (Mulvey, 1975). Even though we see the intimate relationship between
Omakara and Dolly in the movie. It is actually mandatory for the Director to show vulgar
scenes. It's a voyeuristic demand and a fetish fascination of the audience that should be
fulfilled by the audience.

Bharadwaj here also follows the parameter of cultures for the sake of the audience.
He follows the notion of High Culture. To define 'High Culture' by Raymond Williams
which was introduced by John Storey in his book An introduction to Cultural Theory and
Popular Culture. He said 'High Culture' is a "general process of intellectual, spiritual and
aesthetic development" (Storey). Here, we see how the director attempts to fulfill the
audience's expectations as per the need of an hour. Bharadwaj follows the criteria of High
Culture by adopting Othello by Shakespeare. Writing facts about his own time, Shakespeare
was known as an antagonist of his period unlike today, where he is respectfully categorized
under high culture. Similarly, Bhardwaj's concern here was on the cinematic purpose and
art for the audience.

Language with Langue

"Good or Bad Art is never without consequences" (Storey). As culture and language
work hand in hand, in the same way, we get to know the Indian sensibility and structure in
the form of art through this movie. In the title track 'Omkara', which comes at the beginning
of the movie, Omkara's eyes are compared to an eagle's eye, and his tongue with a snake's
hiss. Towards the climax, in the Haldi ceremony before the marriage of Omkara and Dolly,
an eagle passes over Dolly's head carrying a snake that falls from its mouth into the bowl
of turmeric water. This is a typical Indian superstitious belief of a bad omen and it is also
confirmed when Dolly cries over it. Thus, the comparison becomes a metaphor for Omkara's
personal life and this scene also foreshadows what is to come next. Nonetheless, to talk
about the structure of the art and language within a movie is explored by Christian Metz
in his book Film and Semiology Beyond. Metz takes one step ahead of Ferdinand de
Saussure's 'Structuralist Theory' and says, "Film is a language without a language system"
(Metz). The intention of semiotics is not to establish grammar but art. The audience looks
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up to an open meaning merely for entertainment and does not expect a closed set of rules.
As Reisinger points out, "the analogy of film and language" focuses on the grammatical
nature, Metz calls it "positive description" which works in the form of expression (Metz).
According to Metz, language is the predecessor of art and not grammar and that is, the
'before' becomes a 'successor' for the further event.

Next is the song 'Jaag Ja' which is divided into two parts in the movie. The first
half is played when Dolly and Omkara engage in sex for the first time. The second half is
played after Dolly's murder on the wedding night. To talk about the connotative meaning of
the word 'Jaag Ja' can be seen as an awakening for the protagonist. Aristotle's 'Poetics' is
an excellent way to follow the genre of tragedy. However, it is used especially for the
protagonist to make him see the foregrounded things. Nevertheless, the protagonist (Omkara)
reaches up to the level of hamartia which is shown through Dolly's murder, which certainly
leads to the concept of anagnorisis when Omkara comes to know about the fact when Indu
Tyagi reveals that is she who stole the Kamarbandh. Moreover, it is the society that makes
women suffer, be it fulfilling a domestic duty or sexual. A woman is always expected to be
a typical 'bharatiya nari' (a typical traditional Indian woman) and she has refrained from
being a modern woman. However, in many parts of India, the female is considered to be
the secondary sex which is perfectly portrayed in the film via the treatment of Dolly. Males
have the freedom to express their anger towards females which leads to the suppression of
females. Nevertheless, it is the tinge of jealousy and doubt which emerged in Omkara's
mind that made him abuse Dolly physically. Indu Tyagi thinks that Dolly misses her father
and thus is sad. However, on seeing the marks on her face, Indu asks her if Omkara hit
her to which Dolly replies by telling a lie that it happened while they were engaged sexually.
Nonetheless, the suggestion that Dolly receives from Indu 'we should not always serve men
sexually', clearly portrayed the idea that Simone de Beauvoir introduced in her book The
Second Sex. "She seeks to share their masculinity by making them fall in love with her"
(Beauvoir). It is the women's revolution for the masculine place in society.

Conclusion

Enclosing females in a male-dominant environment is the main ideology. Traditional
jewellery as a representation of power and virginity for females has been used in Omkara
as a replacement for the handkerchief in Othello. The word kamarbandh can be divided
into two, Kamar which is the waist, and Bandh which is the restriction, and this certainly
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proves how men want to control women. When Dolly loses her kamarbandh by mistake,
for Omkara, it was not a mistake in fact it was seen as a sin. Just because of one mistake,
even her maathe ka sindoor (vermillion) is considered a kalank (stigma). Women in society
are merely seen as objects of possession according to the patriarchal mentality of society.
Despite being aware of these crucial notions we are yet comfortable seeing this sensitive
content on the big screen. Cinema is an artistic and influential platform where we see
social realities. Researchers can further critically evaluate the whole typical Indian presentation
in cinema to come out of the whole dogmatic and dominant perspective.
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CONTEMPORARY SUBJECTS IN KAUR'S THE SUN AND
THE FLOWERS: AN ADDRESS TO FEMALE READERS

Pravara Sonawane*
Abstract

This paper aims to stress the evolving function of women's lives portrayed and
sketched by Rupi Kaur in her collection of poems The Sun and the Flowers. The paper
will discuss how Kaur uses a compelling perspective of femininity to apprise female readers
about identity, self-love, and body positivity. It will also answer questions about which
mediums of expression are used and how her intentions reached the target audience.
Meanwhile, it will also examine the selected poems through the lens of feminist theories.
This paper will attempt to showcase the congruence of youth as they are associated with
poems. The constraints and hardships of being a female in patriarchal culture are the subjects
Kaur staunchly focuses on. She has also used contemporary techniques to draw the
problematic concerns that are unwelcomingly a part of growing up in a teenager's life.

Keywords: Feminism, evolving, Identity, love, acceptance.

Contemporary subjects in Kaur's The Sun and the Flowers

Rupi Kaur, a Canadian poet with roots laying back to India is a prolific poet and an
illustrator. She is a second-generation immigrant and most of her writings focus on feminist
concepts. Her book The Sun and the Flowers, published in 2017, is an amalgamation of
her many concerns about the upbringing of a girl child, female foeticide, child abuse and
mental harassment, the instability of immigration, refugees, and about sexual relationships.
She has precisely structured her poems under 5 stages- "wilting", "falling", "rooting", "rising"
and "blooming". However, she has not focused on singular areas but has fixed her quotes
and poems about the aforementioned concerns. Kaur is a rising poet and young girls find
her as an influencing personality where her process starts she focuses on what the target
audience expects to be heard in the world of mirages and misleading thoughts, she gives
out a hand to the readers in an illustrative manner as well. It is no surprise that she is one
of the poets responsible for the cultural reset for poets and publishing the poetries. Usually,
the titles of her poems are below the poem, and Kaur, of this generation, also uses symbols
and illustrations for her poems. She calls it a multidimensional representative as the particular
image could reveal many words and emotions for young readers.
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Her prime ideas are parallel with the French feminists- Kristeva and Cixous and
their ideologies as they talk about language in their respective theories in Humm's Feminist
criticism  (1994), Kaur also dwells further by talking about the same concept in her poem
by questioning the relationship between feminine language and how past of her roots is a
tool to deconstruct the historical values. The title Kaur chooses for her section highly reflects
Cixous' thoughts about "The tempo of women's writing, in other words, will be in cadence
with lacunary moments" (p. 94). There's progress revolving and evolving in Kaur's poem
and that is the kind of message she intends to pass on to her female readers. There will be
a phase of wilting, falling, rooting, and blooming which will lead to rising again, just like
a flower when exposed to sunlight and proper care.

Kaur is fully aware of the audience she is addressing and hence she uses the ongoing
issues relevant to women's lives. In her poem addiction, she concentrates on how women
go through the phase of detachment from the person they love. She stresses the prominent
issue of gas lighting resulting in self-doubt and a return to the toxicity they continuously
tried to leave. As women who long for love try to adjust to the abuse but cannot handle
the person's absence is a staunch reality of how society in the past and current ages used
to coordinate. Kaur is critically pointing out that the evolving nature women should adopt
while also loving themselves should come first.

I could take the abuse

I could not take the absence

I knew i was beating a dead thing

But did it matter

If the thing was dead

When at the very least

I had it (Kaur, 2017)

The given selected lines themselves suggest the toxicity, Kaur highlights the selfless
behavior of women who negotiate with their identity and respect just to be in the presence
of a person. To be precise, the poet gives out a way of how women should deal with
situations like this. The same concerns have been explored in her next poem What love
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looks like.  The poem is based on the interactions with a therapist and the longing for the
same touch even though it causes her harm. The process is intricate and Kaur vividly talks
about the same. Although, her poem is the actual outcome of therapeutic sessions.  She
writes,

Love is figuring out all the kind sweetness we deserve

And when someone shows up

Saying they will provide it as you do

But their actions seem to break you

Rather than build you

Love knows whom to choose (Kaur, 2017)

In the next section of wilting, she has focused on the emotional drain a person feels
in the process of rising back. She has also drawn the situation about insomnia and how the
thoughts and the memories wouldn't let the individual get closure. Kaur has written a contrast
of nature and how the suffering individual goes against it, she quotes how the moon is
asking her to rise and the sun is commenting about the "show must go on" (p. 51). Even
though hardships strike it is crucial to go on step by step slowly but eventually to make it
through it. Kaur is insisting that women go out of their way and open the door of
opportunities for themselves as we cannot cling to the past. Kaur has specifically chosen
contemporary societal concerns which are a series of letters to her female readers. She has
also discarded the use of phallocentric language in her writings as the prime focus is the
women. To support the given argument, according to Jane Gallop, "the application of Lacan's
categories to sexual difference seems inevitable to involve a subordination of female sexuality"
(2005, p. 144). All the instances given by Kaur in her poems hint at a patriarchal influence.
Here Kaur is trying to break those barriers using her poetry and also a handbook for her
female readers on 'how to do so'. The reason why it is called a handbook is that females
are fluid and fluid is 'unstable' and easily adjustable according to Lacan, since women hesitate
to speak, Kaur has decided on a contemporary medium for the same concern.

However, it should also be considered that Kaur like Helene Cixous is focusing on
the argument of positive representation of femininity in a discourse she calls ecriture feminine'
and her essay The Laugh of Medusa (1976) is a celebrated manifesto of women's writing
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which calls women to put their bodies into writing" (2005, p. 135). Kaur also focuses on
the sexual correlation through language and graphics as it retains some of the semiotic flux
and the poet is especially attuned to tapping resonances. Kaur through her idea of femininity
in a sexual relationship is strategically visionary yet politically correct. She has also tried to
focus on phallogocentrism (Selden, 2005, pp. 129-131), a term for the domination exercised
by patriarchal discourses.

Her next section is titled falling, and there she has given a lucid idea of words and
illustrations on how depression looks/feels. The poems in this section are particularly short
and repetitive. However, it is connected to the themes and concerns she drew in the former.
She has pictured a pessimistic outlook on life for a person who is still trying to get ahead
in life. But again, it is a process that has to be experienced to get to the blooming phase
of life. In one of her poems, she has claimed many points as she is also talking about how
a family is treating this girl, body-shaming and calling her ugly. She has also mentioned
the surgeries she had to go through since this girl was raped. The trauma is building on
for her as she even had to call off her love interest and for the same Kaur writes in her
unnamed poem, "I want to take this body off which way back to the womb" (p. 81). The
loss of interest in living as family, friends, society, and her lover are slowly getting detached
and have started to judge her for the issues she is not responsible for. The next part of this
poem could also be a continuation as it talks about child sexual abuse. The title itself is a
message of the victim who talks about a man forcing a child for sexual pleasure. The tone
of this poem has melancholic strains, a sign of empathy for the victims, and an outrageous
undertone. She writes- "how can I verbalize consent as an adult if i was never taught to as
a child?" (p. 84). Kaur here attempts to create awareness and a simple understanding of the
word 'No' and its meaning and application, not only by the person but also by the receptor.
In her next poem Art of Growing, she goes on about how to say a no and a man who
cannot control himself even after saying a No, Kaur calls him a Cannibal. However, there's
an absolute progression of her poems and simultaneously the fluctuations and consistency of
her emotions and thoughts about the same. In the same section, she focuses on self-love, as
she is limiting the toxicity of people and choosing herself one more time. She has made an
effort to start over, metaphorically like autumn when it sheds its leaves to welcome the
spring. To quote Kaur's poem self-love in which she writes- "i would scrub the self-hate
off the bone till it exposed love" (p. 98).
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Rooting talks about her life evidently and specifically about her mother. This part is
an address to her mother or some lessons she learned her way. Kaur makes her female
readers aware of the sacrifices a mother makes for her family. Kaur is talking about
immigration here as her mother couldn't continue her passion for painting in a different
country and how she faced difficulties blending into a different culture and world of
technologies. In a recent Interview with Jeffrey Brown, Kaur asserts that "there are mountains
growing beneath our feet that cannot be contained. All we've endured has prepared us for
this. Bring your hammers and fists. We have a glass ceiling to shatter" (2018) her statement
is relevant to her address to the mother in which she comments on the advice she would've
given to her mother on her wedding day. She insists on keeping herself at the top of a list
and doing things she likes. Kaur also critiques how mothers usually give up their passions
and professions because of their children. For the same she, comments on taking journals
and paintings across the nation as it will remind the children, she too, has a life. According
to Kristeva, in Humm's reading, symbolism becomes 'masculine' history which is linear time,
and the 'feminine' with cyclical or monumental time (p. 102). The gender differentiation is
also what Kaur critiques as the women are going rounds in cyclical form Kaur is trying to
reverse and break the notions of how feminine energy is supposed to be. This is a solid
message for her female readers, mostly youth, to think in a challenging order and not
prescribe to the patriarchal order or construct. Kaur has prolifically sketched the segments
of growth and emotions for readers to be patient about their phase. In Rising, she has
welcomed a new love rather than a healthy one. In the whole segment, she celebrates love
and her body as now she is getting an optimistic view of life and welcoming the new
beginning in its initial phase. However, she is still in the horrors of toxic love in the past
and hence cannot wholeheartedly accept his presence. She is also using sexual language and
imagery in her book. Cixous argues that a successful feminist criticism must write a woman's
body and must adopt sex-specific rhythms and desires and Kaur does all of it by openly
discussing healthy and consensual sex.

In the last part of the book Blossoming, she expresses her gratitude and also advises
on how to stand tall despite the circumstances. To quote Kaur, "I stand on the sacrifices of
a million women before me thinking what can I do to make this mountain taller so the
women after me can see farther" (Kaur, 2017 p. 201). This poem is addressed to her
ancestors who could never dream but are witnessing her dream. It would also work if the
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legacy she has stated is about the feminists and their ideologies whereupon she could build
her idea. Rupi Kaur is an affectionate poet and it reflects in her poem Love letter to the
world. She uses the evolving nature of humans to go in a healthy direction while also
maintaining their identity. To conclude her journey of The Sun and the Flowers,

"There is nothing left to worry about the sun and her flowers are here"- Rupi Kaur.

To conclude the arguments made so far, Rupi Kaur's The Sun and the Flowers is a
critique of the dominant individual and also a sharing hand to the women who usually go
through such phases. This essay reads about the influence of french feminists on Kaur's
writings. She has also tried to show the relevance of her poem to her female readers as
she calls her readers 'her sisters'. The poet has selected contemporary issues and has primarily
focused on the toxicity of any love affair and how women should try to go away from it,
even if they've found how to develop themselves till they have a rising and blooming phase.
Thus, Kaur's ideas and this theory substantiate the statements that she has used a selective
audience and has raised important issues that need to be discussed. She has also focused
on accepting the individual self with the evolving sense and has also urged readers to love
themselves and the same concept has been analysed through Feminist ideas.
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PIONEERING WOMEN IN AMRUTA PATIL'S ADI PARVA
AND DEVDUTT PATTANAIK'S ARANYAKA THROUGH THE

LENS OF RADICAL AND POSTMODERN FEMINISM
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Abstract

The graphic novels selected for this paper are Amruta Patil's Adi Parva: The
Churning of the Ocean (2012), and Aranyaka: Book of the Forest (2019) by Devdutt
Pattanaik and Amruta Patil. This study is proposed to examine the lesser-known women
characters of the epic and their unexplored identities and also aims to interpret the woman's
ways of evolving. The paper resorts to various tenets of Radical feminism to showcase the
strength of women characters, forging their way in a social landscape that is patriarchal.
Radical feminists such as Mary Daly, Shulamite Firestone, and Catherine Mackinnon. The
researcher examines the dynamic notions as well as an action undertaken by the women
characters from Adi Parva- Ganga, Amba, Shakuntala, Gandhari, and from Aranyaka
Katyayani and (M) Maitreyi. By utilizing the various tenets of Postmodern feminism such
as Hélène  Cixous The Laugh of Medusa, the researcher examines the role of Ganga,
Katyayani, M(Maitreyi), and Gargi. The understanding that every woman has her strengths,
her desires, and her own choices has been discussed. In addition, the various unique
techniques of Patil have been scrutinized in depicting her works.

Keywords: Graphic novels, Mythology, Radical Feminism, Postmodern Feminism.

The Objective of the Study

The paper aims to examine the evolution of women characters in the dominant
patriarchal society in Amruta Patil's Adi Parva and Pattanaik and Patil's Aranyaka utilizing
Radical feminist theories of Mary Daly, Shulamite Firestone, and Catherine MacKinnon's
and Hélène  Cixous' theory of Postmodern feminism.

Introduction

Mythology has ostensibly been the groundwork of many traditions and civilizations
in India. Historically, women in India have always been considered the incarnation of 'Shakti'.
This paper consists of India's first women graphic novelist Amruta Patil's works Adi Parva:
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Churning of the Ocean published in (2012), and Aranyaka: Book of the Forest by Patil and
Pattanaik, published in (2019). Adi Parva is an amalgamation of awe-inspiring artwork and
a complex maze of different stories that are woven. The tale revolves around vengeance,
animosity, combat, and a tussle to procure the throne of Hastinapur. In this process, women
play an imperative role in the evolution of events. The latter novel Aranyaka literally translates
to 'of the forest'. Aranyaka is not only about the wilderness around us but also addresses
the wilderness residing in our innermost being. Utilizing several tenets of radical feminist
theories eventually will serve to analyze and understand the myriad layers of the texts.

Theoretical Framework

The researcher will study the selected novels under the theoretical framework utilizing
the ideologies of Radical feminists and Postmodern feminists respectively. Mary Daly the
first theorist, in her pre-eminent work entitled Beyond God the Father: Toward a Philosophy
of Women's Liberation (1937), illustrates how God is the ancestor of all patriarchs. She
asserts that unless He (God) is dethroned from both men's and women's consciousness,
women will never be empowered as complete beings. The role of Ganga has been investigated
through this ideology. The second theorist is Shulamite Firestone, also a radical feminist, in
her book The Dialectic of Sex: The Case for Feminist Revolution (1970), who argues that
as gender is not biological similarly patriarchy is not biological or inherent. It is a cultural
construct developed by society. The researcher has examined the role of Ganga and Shakuntala
through this perspective. The third theorist Catherine Mackinnon's phenomenal work entitled
The Butterfly Politics (2017) where she uses the metaphor of 'Butterfly Politics' to argue in
her recent work and claims that presumably minor actions carried out can produce immense
alterations in the social and cultural domains. She states that the legitimate system was not
designed by women so that women could make it work for women. The researcher has
also examined the exploitation faced by Shakuntala and Amba utilizing this perspective.
Finally, the researcher has employed the Postmodern feminist Hélène  Cixous's ground-breaking
work entitled The Laugh of Medusa (1976), which opens with an exhortation to women "to
write herself" and fashions her revelation of new writing avowed as Écriture  feminine. She
also articulates a multi-dimensional view concerning women. The role of Patil (author), Ganga,
Katyayani, M(Maitreyi), and Gargi has been investigated through this notion respectively.
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Adi Parva: The Churning of the Ocean (2012) graphic novel is based on the first
book of the great epic of Mahabharata. The tale of Mahabharata has captivated a few
researchers and has been scrutinized from various perspectives respectively. In the second
text Aranyaka: Book of the Forest (2019), the graphic novel is woven out of Vedic concepts
of the Upanishads. There is no area of the study discovered since it's a very recent
publication.

The thesis explored by Varsha Jha entitled Reading a retelling: Mahabharata in the
graphic novel form examines the work of 'Retelling' by applying the theories of Scott
McCloud and Neil Cohn which elucidates the two important modes of expression, the visual
and the verbal as shown in the novella. Furthermore, it also argues using Linda Hutcheon's
work A theory of Adaptation (2006), which explains the adapter's job is one of subtraction
or contraction; this is called surgical art. Apart from this exploration the thesis
comprehensively examined the graphic images from the text emphasizing various metaphors
and narrative techniques.

In the present study, the researcher focuses on the neglected and overlooked females,
especially Ganga and Katyayani by adopting feminist theories of Radical and Postmodernism
respectively. The present study will also highlight the strength of women characters forging
their way in a social arena that is patriarchal.

Perception of God

Mary Daly takes on the task of changing the perception of God from "the supreme
being" to Be-ing, the naming of Be-ing as a Verb. Goddess Ganga plays active participation
in the power of Be-ing. Daly asserts that unless (God) is dethroned from both men's and
women's consciousness, women will never be empowered as complete beings. The incident
of Goddess Ganga was descended from heaven on the order of gods to bring salvation to
eight Vasus who initially sinned by robbing Vashishth rishi's cow, Kamdhenu. The point of
attention is though being (Devas) Gods, they could not save the Vasus from eternal
damnation. Hence Ganga being a female, exhibited the ultimate power where she further
makes her own choices and deifies the norms. As mentioned by Ganga,
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I am Ganga, queen of celestial and earthly rivers. I feed your land, I raise the fish.
I cleanse you of soil and sin, I carry the remains of the dead. I plant stories, I carry
stories. If you are too far away from my shore, call any river by my name and I will be
she. I am your mother. Until the end of your world, I will stand by you (Patil, p. 40).

"Male religion entombs women in sepulchers of silence in order to chant its own
eternal and dreary dirge to a past that never was" (Daly, p.150).

The male Gods have been an ancestor for all men, due to which men have dominated
women consciously or unconsciously because it has been idolized through the ages. Ganga
breaks this ancient ideology by ordering and laying conditions for her husband Shantanu
before marrying her, she states- "At no time must you question my actions or speak to me
without respect. If you can honour this, I will stay. The day you break your word, I leave"
(Patil, p. 40).

As a result, it is due to Shantanu's questioning Ganga's actions and decisions which
creates havoc and chaos eventually leading to a bloody war, the battle of Kurushetra.
Therefore, Daly's ideology stands appropriate as she states women should erase the traditional
idea of males being the decisions maker.  Hence, Ganga stands as the epitome of this
notion.

"If men had power, then why indeed must 'God' be a noun? Why not a verb- the
most dynamic of all" (Daly, p.33).

The Ultimate Revolution for Women

Shulamite Firestone was the first feminist to propose Cybernetics as a means for
liberating women from the tyranny of biological determinism. She questioned why women
should alone bear the reproductive labor for the entire human species. She claimed that the
root of patriarchal oppression lies in the reproductive roles of men and women. With
penetrating insight into the political machinery that consolidates male power, she investigates
the modern historical development of special cultural constructs such as romantic love that
have kept women acquiescent to their gradually eroding roles as wives and mothers. Women
being worshipped does not mean freedom. Ganga being a Goddess did not seek to be
worshipped but to free herself from the chains of the hegemonic structure. Ganga does not
drown her eighth child at the command of her husband. In the researcher's opinion, Ganga
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had earlier drowned her seven children, which can be interpreted as in the contemporary
era, the disadvantage of women being an object for reproduction. Firestone culturally
eradicated the polarity of gender dualism while refashioning the very definition of what it
means to be a woman. She uprooted the mother function concerning how women were and
are defined as Ganga states-

"Love and nurture, not vaginal contractions, do make a mother" (Patil, p. 250).

Love and Women as Rebels

There is so much truth in the clich?s that behind every man there is a woman and
that "women are the power behind the throne". According to Shulamite Firestone, male
culture is built on the love of women, and at their expense.

"Male culture was and is parasitical, feeding on the emotional strength of women
without reciprocity" (Firestone, p.127).

The structure of culture is drenched with sexual polarity and to every degree runs in
the interests of male society. While the male is termed all of the cultures, men have not
deserted that there is a female emotional half; they live it on the sly. Love is the sordid
part of male culture just as love is a weak spot of every man, bent on proving his virility
in the largely male world of travel and adventure.  Women have always known how men
need love, and how they deny this need. The sexualization of power is the drug of male
supremacy. Rape is legally defined as sexual intercourse with force and without consent.

In the incident of the smitten Dushyant proclaims his love for Shakuntala and asks
her to be his wife.  While Shakuntala reciprocates his feelings, she wishes to wait for her
adoptive father's return.  Dushyant convinces her to follow her heart which leads them into
a rush of infatuation. Consent means someone else initiates; you agree or not. But sexuality
is supposed to be reciprocal. If rape means lack of consent, sex is not envisioned to be
mutual, but only acceded to equal initiation. This is persistent with what has been found
about much heterosexual intercourse. Requiring a woman to say yes before sex is rape.
Hence they were consumed in love for several days. Later, Dushyant leaves the Hermitage
with false promises that she will be brought in full grandeur to rightfully be the queen of
Hastinapur.  Shakuntala's intercourse with Dushyant, the one-sidedness is striking. As to the
nature of the realm, if any social system is complex and unsteady, it is sex inequality.
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Similarly, Karl Marx described the inherent oppression that is placed by the Bourgeoisie
upon the Proletariat. Radical feminist Catherine MacKinnon applied the same analogy to the
relationship between men and women. In the case of Shakuntala, one of the reasons for
rejection by Dushyant is that she was an orphan born in the forest, whereas Dushyant was
a King. State power exists only to elevate male power. Equality is considered to be a
bourgeois construct, which assists their superiority in society. This notion parallels the event
when Shakuntala is denied and insulted by Dushyant. Here she is not meek but retaliates
and strongly rebukes Dushyant with fired glances. Her words hit Dushyant like a bolt of
lightning, - "Now you've crossed the line. Drunk on power and the company of sycophants,
you are a changed man. I don't know you anymore than you know me. And I want none
of your world" (Patil, p.165)

"Men can't love" (Firestone, p. 135).

In Butterfly Politics, the word politics refers to power-structured relations. Mackinnon
uses the metaphor 'Butterfly politics' and states a series of interventions that originally seemed
small and isolated can create major consequences. Shakuntala was insistent that her son,
Bharata, be crowned king, and she succeeded in her endeavours. The second adamant
character is Amba was courageous, strong, and a tad stubborn.  She was kidnapped by
Bheeshma and rejected by Shalva. She retorted-

"I'm no daughter of Hastinapur, O Bheeshm, and I won't stay to eat scraps off your
table". "Look at me carefully. Bear me in memory, because I will return to take my due".
"And when you see me next, you will recognize me and know that Hastinapur's end is
near" (Patil, p. 198).

"Never underestimate the power of helplessness!" (French, p. 109).

Amba returned and blamed her fate on Bheeshma and vowed to take revenge. She
performed severe penance to undo Bheeshm and Hastinapur. She was the root cause of the
death of Bheeshma. "Her brief earthly role played to perfection, Amba burst into flames.
Hastinapur fearfully waited for her return" (Patil, p. 200).

Similarly, Gandhari upon learning that her husband is blind, took to disability too,
by blindfolding her eyes. She fulfills a wife's dharma, which is to follow her husband in
sickness and in health. But when Vidur warned Gandhari to give up one of her children,
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she immediately retorts- "Do you think I need to make any more sacrifices? This baby
stays, I name him Suyodhan of good means" "You are wasting your time. I have spoken"
(Patil, p. 249). The seeds of sacrifice that she sowed bore a ripe fruit later when she used
her acquired powers to strengthen Duryodhan's body.

Innovation in Feminine Writing

Women's writing is a medium of expression and an outlet for one's emotions and
desires. It has surely gained momentum in the present age. H?l?ne Cixous appeals to women
to be the true mistress of the signifier. She pledges an invention of a new insurgent writing
that will allow women to deconstruct the discourse that regulates the phallocentric system.
Cixous states that women's imagination is inexhaustible like music, painting, and writing:
their stream of phantasms is incredible. Cixous shows the disparity of feminine writing
with masculine writing and says that masculine writing is rooted in antagonisms, such as a
bipartite array of words and concepts. She also claims that it is impossible to define a
feminine practice of writing, for this practice can never be theorized. She articulates the
meaning of the term 'voler' means to steal to take pleasure in jumbling or disorienting and
change it. Concerning Patil's framework and the dynamic structure of the novel, the novelist
utilizes a postmodern technique in writing her novels as she digresses from the conventions
of writing and opts to write in a non-linear way. The researcher has listed some observations
as follows-

a) In Patil's Adi Parva, the chapters, as well as the matter (information), are placed
in a distorted manner revealing several flashbacks within the tale. b) The chapter entitled
'Beginning' is placed in the third chapter c) The pages which depict pencil sketches narrated
by Ganga evoke an ancient incident but represent the present tense, altogether making her
words lively for the readers whereas the colored paintings depict events of the past. d)
Patil has adopted a unique style of not numbering some of the pages in her novel Adi
Parva.

In the case of Aranyaka, there is a thin line difference, that it too begins with a
unique fashion of showcasing the genesis of the universe when the chapter is entitled 'Forest'.
Patil has addressed two characters with the initials Y for (Yajnavalkya) and M for (Maitreyi).
Patil's artistic excellence is undeniable. Moreover, the researcher has meticulously observed
Patil's genius choice of words as a wordsmith, eminent along with her spectacular paintings
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which are flooded with interpretations. Cixous asks women to break up, destroy; to foresee
the unforeseeable. If women write, they can win their bodies and gain their freedom of
speech as well.

"Women must put herself into the text as into the world and into history by her
own movement" (Cixous 250).

"And why don't you write? Write! Writing is for you, you are for you; your body is
yours take it" (Cixous p.876).

Women's Speech

H?l?ne Cixous conceived that women's speech has the potential to stimulate people.
She articulates her views about women fearing speaking in public. At times her heart races
entirely lost for words this is how audacious and fearless women have been. It is the
power of the first voice of love that is alive in every woman. Males have dominated women
physically, mentally, orally, and traditionally. Cixous urges us to listen to a woman when
she speaks at a public gathering, she does not "speak", but throws her body forward; she
lets go of herself and physically materializes what she is thinking and signifies it with her
body. She vitally supports the "logic" of her speech and inscribes what she is saying". In
the light of Patil's 'Adi Parva', Patil has chosen Ganga as the narrator a female (Sutradhaar)
which is Patil herself. The audience gathered around her are astonished and amazed to hear
her as she unfolds the events it entails as unfurling a rose. Hitherto, the grand epic
Mahabharata has always been narrated from a male perspective celebrating the bravery of
men.

Censor the body and you censor breath and speech at the same time Write yourself,
your body must be heard. Only then will the immense resources of the unconscious spring
forth (Cixous, p.350).

As Ganga claims,

We are an unbroken lineage of the storyteller nested within storyteller" (Patil, p. 3).

"A caution, a key: Trust the humble storyteller who knows how to unravel the thread.
Beware the braggart who embellishes and confuses (Patil, p. 4).
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Other Love

Cixous illustrates the concept of the "other" as the third body merging the masculine
and feminine. It dissolves opposition, and differences and creates a body that moves towards
limitless. This third body which moves arises out of the desire for the other and strips the
phallus of its significance. In the beginning are our differences. The new love dares for the
other, wants the other, and makes mystifying arduous flights between knowledge and invention
(893). In Patil's text, the stage when M (Maitreyi) and Y (Yajnavalkya) leave Katyayani
alone, (M) (Maitreyi) on her way back becomes more sensitive and loving towards Katyayani
as she shares her heart feelings with Y (Yajnavalkya) and asks-

Who feeds the one who feeds everyone? I must return to hold the ladle to Katyayani's
lip. Allow me to go, Y". In return Y (Yajnavalkya) replies "You will never need my
permission to go, to grow (Patil, Pattanaik, p.157).

"In one another we will never be lacking" (Cixous p. 893).

Conclusion

By employing the several tenets of Radical feminism and Postmodern feminism,
women's qualities and characteristics are scrutinized. It has been seen as women challenging
and breaking the shackles created by the hegemonic society. They did not flinch once before
raising their voice against patriarchy. With respect to Patil's novels, the women represented
in the epic Mahabharata dissolve masculine power by voicing their concerns.

"How about a subplot in which women aren't just pots in which semen is deposited?"
(Patil, p.116).

Thus, it reveals a major scope for women, not only can enhance their abilities but
also can gain equal rights. Catherine Mackinnon echoes her final thoughts in her work
entitled "Butterfly Politics" - "Equality seekers, spread your wings. You're stronger than you
think. You never know what can happen" (MacKinnon, p. 08).

It can be stated that female writing is more open and brim-full of possibilities. Women
can enhance themselves by inventing and broadening their horizons in perception, embracing
differences that lead them to evolve in myriad ways. As Cixous proclaims because she
arrives, vibrant, over and again, we are at the beginning of a new history.
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"We're stormy, and that which is our breaks loose from us without our fear any
debilitation. Our glances, our smiles, are spent; laughs excude from all our mouths; our
blood flows and we extend ourselves without ever reaching an end; we never hold back
our thoughts, our signs, our writing; and we're not afraid of lacking" (Cixous, p.878).

"Look upon my works, ye mighty, and despair" (Patil, p. 144).

Works Cited

Primary Sources

Patil, A. Adi Parva: The Churning of the Ocean. Harper Collins. 2012.

Patil, A. and Pattanaik, D. Aranyaka: Book of the Forest. Tranquebar. 2019.

Secondary Sources

Cixous, H. (1976). The Laugh of Medusa, Translated by Keith Cohen and Paula
Cohen.

Daly, M. Beyond God the Father: Toward a Philosophy of Women's Liberation, 1973.

Firestone, S. The Dialectic of Sex: The Case for Feminist Revolution. William Morrow
and Company, New York 1970.  p. 19.

Mackinnon A Catherine, Butterfly Politics. The Belknap Press of Harvard University
Press Cambridge, Massachusetts London, England,2017. Nappi Maureen, 2016,

Shulamite Firestone: Cybernetics and Back to a Feminist Future Situations, Vol, VI,
Nos.1&2, pp187-189,199. https://radicalimagination.institute/wp-content/uploads/2017/01/nappi-
2016.pdf

References

Ebert. L Teresa. The Difference of Postmodern Feminism. Vol 53, No 8, (Dec 1991), pp.886-
904 National Council of Teachers of English https://www.jstor.org/stable/377692

G. Beena, Amidst War and Peace: An Exploration of Female Voices in Revisionist Versions
of the 'Ramayana' and the 'Mahabharata',2017. https://shodhganga.inflibnet.ac.in/handle/
10603/277529



Research Horizons: Peer–Reviewed Journal
VOL. 12 NOVEMBER 2022 ISSN 2229–385X

(117)

Hekman, Susan. The Feminine Subject. Cambridge: Polity Press, 2014. www.politybooks.com

Khurana, Neeta Avtar, Dynamics of Masculinity in India: A Study of Select Women's Self-
narratives, 2019 https://shodhganga.inflibnet.ac.in/handle/10603/271359

Mishra, Richa. Retelling of Indian Myths in Contemporary Indian English Narratives, 2015,
https://shodhganga.inflibnet.ac.in/handle/10603/251505

Mohunta Ratan Tilak, The Theory of the Postmodern, 2012, https://shodhganga.inflibnet.ac.in/
handle/10603/36437

Shulman Kates Alix, Sex and Power: Sexual Bases of Radical Feminism Vol. 5, No. 4,
Women: Sex and Sexuality (Summer, 1980), pp. 590-604, The University of Chicago
Press https://www.jstor.org/stable/3173832

Johnson Barbara. The Postmodern in Feminism, Vol.105, No 5(March,1992), pp.1076-1083,
The Harvard Law Review Association. https://www.jstor.org/stable/1341521

Whittier Nancy, Feminist Generations: The Persistence of the Radical Women's Movement,
Temple University Press, 1995.  https://www.jstor.org/stable/j.ctt14bsx9x

Zalewski, Marysia. Feminism After Postmodernism: Theorising through Practice. Routledge
Taylor & Francis Group. www.routledge.com

*Assistant Prof., Dept. of English, MNWC, almeidajennifer213@gmail.com;
Mobile: 8355979038



Research Horizons: Peer–Reviewed Journal
VOL. 12 NOVEMBER 2022 ISSN 2229–385X

(118)
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Abstract

Since its launch on Pogo channel in 2008, the success of the animated series
ChhotaBheem made its protagonist a household name in India. Chhota Bheem's ubiquitous
presence as a home-grown child-superhero notwithstanding, the appropriationof the mythic
Bheem from the Mahabharata is problematic not for his recreated avatar as a branded
latter-day child-superhero but for how market forces in general, and Green Gold Animation
Pvt. Ltd. (the company that created Chhota Bheem) in particular, have 'corporatized' Chhota
Bheem, thereby 'de-mythologising' and 'de-sanctifying' the mythic Bheem. This paper examines
the licensing and merchandising efforts of Green Gold which, taking place at the intersection
between myth, art, and commerce, exploit Chhota Bheem's identity as a spokes-character
and brand mascot to the detriment of both, the animated idol and the mythic icon his
character is based on, but especially the little fans of Chhota Bheem who remain unaware
of how the market strives to capitalise on their adulation for Chhota Bheem.

Keywords: Chhota Bheem, licensing, merchandising, mythic Bheem, spokes-character

Introduction

The stupendous success of the Marvel conglomerate, the Avengers, has shown that
the 21st century appetite for superheroes is global and insatiable. Unlike these superheroes
distilled from comic strips, however, India's home-grown superhero entered the nation's
collective unconscious through the cultural storehouse of myth. Until the appearance of Chhota
Bheem, (Little Bheem) on Pogo Channel in 2008, indigenous content for children in India
was almost non-existent. Modelled on the mythic Bheem from the Hindu sacred epic, the
Mahabharata, the nine-year old eponymous animated superhero soon charmed his way into
the everyday life and culture of Indian children. Opinions on Chhota Bheem and its influence
on children have, however,been divided. Some, like Mukherjee-Das, have appreciated the
series for its portrayal of Indian culture, for promoting values such as friendship, and for
its representation of its female characters as equals(2018, p. 74). At the same time, his
appeal has been considered problematic on many fronts. S. Kannan's study, for example,
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while conceding that 90% of Chhota Bheem episodes teach moral values such as kindness,
generosity, tolerance and unity, admits that it also promotes "negative values such as fighting
with people or animals, showing eating too much of laddoos, bullying others and gender
discrimination"(2014, p.1).This paper diverges from studies that have focussed on the impact
of Chhota Bheemon children tofocus on how it hasdemythologized the mythic Bheem. To
begin with,the animated boy-hero bears only superficial resemblance to the mythic Bheem.
What's more, Chhota Bheem's script-writersepisodes have consistentlyignoredthe mythic
Bheem's legendary exploits as inscribed in the Mahabharata, the source text. For these reasons,
this paper argues that Chhota Bheemdoes little to create myth memory in the youngdespite
how it is, at least tacitly, posited as an ode to the mythic Bheem. Such a demythologising
of the mythic Bheem is compounded with the reinvention of Chhota Bheem as a spokes-
character in the service of the marketto further the licensing and merchandising efforts of
Green Gold Animation Pvt. Ltd., the company that created Chhota Bheem. In other words,
this paper contends that in the guise of a cartoon-based retelling of a legendary icon's story,
Chhota Bheem is more a myth-meets-trade story rather than a myth-meets-art story, one that
converges at the intersection of media, business, and culture. With this in mind, the
paperexamines how Green Gold negotiated myth, animation, advertising, and marketing to
garner substantial profits for itself but to the detriment ofChhota Bheem's young fans and at
the risk ofdemythologising both, the mythic Bheem and his doppelganger child-equivalent.

Children and Advertising

Children today constitute an eminently precious target audience, and entertaining them
is paying off like never before. To begin with, there is the pester-power of children in
general, and the increasing spending power of urban children in particular. According to
'New Generations 2016,' a survey conducted with 6690 respondents showed that "At an
annual spending potential of Rs. 22,549 crore, Indian kids have more money to spend than
the GDP of 50 smaller countries of the world including Bhutan, Aruba and Maldives"
(Adgully Bureau, 2016).  Khandai and Agrawal estimate that the children's market in India
stands at about Rs.5000 crores (2012, p.77). Little wonder that Indian child-viewers are
being fiercely solicited as potential consumers.

What makes it easier to target children is that unlike older youth and adults, the
former are often unable to comprehend or resist the manipulative intent of corporations. In
order to distinguish between commercial and non-commercial content, children "must be
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able to attribute persuasive intent to advertising and to adjust their interpretation of
commercial messages consistent with that knowledge" (Kunkel, 2001,p. 378). Unfortunately,
as much of media-related research has noted, "a substantial number of preschoolers do not
recognise a commercial message on TV as distinctly different from programming" at least
until the age of five (Strasburger et al., 2014, p.79).

An added danger in marketing to children is that "the nature of children's conceptual
ability makes it likely that child-oriented advertising can lead to false beliefs or highly
improbable product expectations" (Khandai and Agrawal, 2012,p.75). Jean Piaget had noted
that children in the age-group of two to seven, in the phase of pre-operational thought,
often use animistic thinking that lets them believe that imaginary characters and events are
real (Calvert, 2008, p. 214).  Children below eight could even be convinced that they are
indeed interacting with branded characters (Calvert, 2008, p. 214). This is more likely to
happen when the boundary that separates the commercials from the animated series is
intentionally blurred either by (i) duplicating the dominant tropes of the series in the
commercials, (ii) by screening advertisements that are themselves either fully or semi-animated,
or (iii) by having the animated hero himself feature in the commercials. A good example
that illustrates how Green Gold uses these methods is a Parle-G biscuits commercial in
which Chhota Bheem is seen fighting off a bunch of goons just as he does in the series.
The commercial even uses the same melody as Chhota Bheem's theme song for its jingle.
This is just one example ofthe kind of animated commercials routinely screened in the
middle of the episodes children happen to be watching.Such commercials, especially those
in which Chhota Bheem himself makes an appearance, could potentially confuse children
into thinking that the commercials are a part of the series. When the commercials and the
series thus merge into one another, it makes it that much more difficult for very young
children to distinguish between the medium that entertains from the one that stimulates a
desire for a commodity. There is no doubt, however, that it makes for an effective strategy:
commenting on the fact that 43% of the young respondents in their survey opted for Parle
G Biscuit because of Chhota Bheem, Vijayakrishnan et al write that "This is a strategy,
which is much more effective, rather than using catchy quotes, taglines or presenting the
advertisements with celebrities in limelight" (2018, p. 2848)
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Chhota Bheem: A Spokes-character, Brand Mascot, and Merchandising Model

Disney turned to animation as a way of countering the slump in the company post-
1984, and never looked back after The Lion King's success in 1994 demonstrated how one
popular animated film could boost the company's performance in its other departments
(Bryman, 2011, p 84). Animation and merchandising, working synergistically, made for a
winning formula and shaped Disney's decision to dedicate their creative and financial energies
into producing at least one animated feature film a year since then (84). By adopting a
similar modus operandi, Green Gold might well be on its way to becoming India's answer
to Disney. The admiration Rajiv Chilaka (CEO of Green Gold Animation) has for Disney is
no secret, and he has publicly and repeatedly acknowledged his debt to the pioneer of the
American animation industry: "Today there is a lot of money for companies but back then
without much technology and financial support, what Walt Disney had done, moved me. I
said to myself, if even five to ten percent of this I can achieve, then I would have done
something with my life."(Chouksey, 2020). Chilaka's confession makes it that much easier
to draw parallels between Disney and Green Gold in terms of how they have put their
popular animated characters to use through strategic merchandising and licensing practices.

For Green Gold, creating a successful animation series with an immensely popular
indigenous animated superherowasa stepping stone to a greater triumph-transforming Chhota
Bheem into a spokes-character. Garretson and Niedrich, making a distinction between celebrity
and non-celebrity spokes-characters, define the latter as cartoon characters who are not
"originally created for animated movies, cartoon programs, and/or comic strips and then
licensed by brands to appear in promotions" but "for the sole purpose of promoting a product
or brand" (2004, p.25). It is difficult to say with any certainty whether Chhota Bheem
belongs to the category of noncelebrity spokes-characters unless one knows for sure whether
he was created to be licensed from the outset or whether the decision came after the
unexpected success of the series. Even so, Chhota Bheem makes for an interesting study of
the synergy between advertising, marketing, and animation. A similar synergy had begun
with the merchandising of animated figures such as Disney's Felix the Cat in the 1920s in
America (Simensky, 2009, p. 217). It has since dovetailed with developments such as the
emergence of more sophisticated animation technology, increasing consumerism, and enhanced
marketing efforts directed at children, all of which are coming into their own in India.
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Although recent innovations in marketing methods include forms of 'stealth advertising'
such as the use of banner ads, advergames, and product placements, it is the use of branded
characters that has proved especially effective in increasing brand preference, brand
consumption, and brand loyalty amongst children. It has become common for marketers to
"plant the seeds of brand recognition in very young children, in the hopes that the seeds
will grow into lifetime relationships" ("How Marketers Target Kids", n.d.).  Brand mascots
and cartoon media charactersenable children develop intimate bonds with animated figures
but it needs to be borne in mind, however, that children become vulnerable when they
develop a bond with cartoon characters and begin to treat them "as if they were their
personal friends" (Healthy Eating Research, 2016, p.1).

Nonetheless, advertisers have long been known to create characters to attract children
as potential consumers. In the West, Tony the Tiger (created in 1951 for Kellogg's Frosted
Flakes) and Ronald McDonald of McDonald's fast-food chain are notable examples. However,
it is easier to simply take a popular television character that children already adore, and use
him to do the selling since, as Nina Jaipuria (Viacom18 EVP and Business Head Kids
Cluster) observes, "it is the character at the end of the day that forms a bond, a relationship
with the child, and that relationship and bond is what brings the child to the TV daily"
(Indiantelevision.com Team, 2014). Not surprisingly, a whole industry has spawned around
Chhota Bheem to capitalise on the child-viewer's affection for him. According to Bhagia,
Chhota Bheem's birthday celebrations in different cities together with its online telecast played
a significant role in rejuvenating the fortunes of Pogo channel, enabling it to acquire the
highest rating for a kids' channel since 2006 (2013). The television-based contest (conducted
in May 2016) promised the winners that Chhota Bheem would even visit their homes.
Attributing a birthday to a cartoon character makes him something of a 'real' person, and
offering children opportunities to 'interact' with him in the 'real' world through birthday
celebrations or so-called 'meet and greet events' at malls blurs the boundary that separates
reality from fantasy and illusion.

It is amply evident then that Chilaka's decision to reject a mythical pair such as
Krishna and Balram as protagonists for the series in favour of Bheem because they did not
make for a viable "merchandise model," paid off for Green Gold, and handsomely so
(Raghunath, 2012). Chhota Bheem is the first Indian cartoon character to sell merchandise
worth Rs. 200 crores (G Sangeetha, 2014). Green Gold Animation has stores that sell an
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array of products that feature Chhota Bheem, (and some of the other television characters
the company invented) ranging from children's apparel and toys, to school-related paraphernalia
like bags, water-bottles and tiffin boxes to party-related items like mugs as 'return' gifts. It
also has more than twenty brands associated with Chhota Bheem which include McDonald's,
Del Monte, Johnson and Johnson, Knorr Soupy Noodles and Usha Fans to name a few
(Bhagia, 2013). These licensing and merchandising ventures are responsible for nearly 40%
of Green Gold Animation's turnover. It was not long before Green Gold Animation's success
inspired other corporate houses to place their faith in Chhota Bheem.Green Gold Animation's
brand associations for the animated film Chhota Bheem and the Curse of Damyaan (May
2012), for example, included a wide and varied spectrum of corporate bodies such as brand
partners, digital partners, mascot partners, television partners, and resort and theme park
partners, to name just a few. As Sharad Venkta, MD & CEO, Toonz Retail, for example,
explains, his company decided to sell Chhota Bheem merchandise exclusively because he is
"the hero of licensing" (Indiaretailing Bureau, 2018).One would have to agree.

Green Gold Animation's official website, www.greengold.tv, further underscores its
achievements even as it aims to solicit more business contracts. The Merchandising page
boasts of having "successfully licensed" Chhota Bheem for a range of products, and declares
that its Licensing and Merchandising wing, one of the company's "key business verticals,"
has been growing at the rate of more than 200% annually (Merchandising, n.d.). On its
Licensing page, Green Gold Animation highlights reiterates that it is a safe investment for
other companies who wish to partner with it seeing how "Brands like Unilever, ITC,
Pepsodent, Del Monte and many others have always banked on Chhota Bheem for the success
of their products!" (Licensing, n.d.). Moreover, the website claims that even schools "en-
cashed on the success of Chhota Bheem" after the company's Events division "embarked
upon a journey to enhance the brand power of Chhota Bheem" (Events, n.d.). The result of
these efforts is that Green Gold Animation has been ranked in the top 150 global licensors
with more than 60 product licenses and 40 promotional licenses, and more than 4000 product
SKUs (stock-keeping units) under the Chhota Bheem license (Licensing, n.d.).

Last but not the least, with 75 million games and apps downloads, it seems that
tapping the mobile game market proved more advantageous (Licensing, n.d.). According to
Green Gold's COO Samir Jain, the Chhota Bheem game that was released on Google Play
in 2016 was downloaded by 5 lakh people, making it "a record in the history of Indian
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animation" (Krishnamoorthy, 2016). Agame called 'Chhota Bheem: Mice Mayhem,' launched
by Pogo Channel and Zapak Mobile Games, "not only topped the Casual Games category
but also maintained its position among top five overall games on Google's android
marketplace" ("'Chhota Bheem' tops android gaming market", 2013). In November 2015,
"Chhota Bheem Race became the first Indian-developed game to top the Indian Google
Play Charts" and had more than a million downloads on the day the game was launched
(Suckley, 2017). Similarly, the Parle-G biscuit brand was integrated into a Chhota Bheem
mobile video game named'Chhota Bheem Jungle Run,' and so successfully, that since its
launch in November 2015, the more than 3.4 million gamers who patronised the brand
campaign together consumed around 1.2. billion virtual Parle G biscuits ("Parle G scores a
Bheem-sized win", 2016). The internet is rife with such examples that illustrate how Green
Gold Animation invaded the digital world with Chhota Bheem as their brand mascot.     '

Harris notes that unlike ancient mythic heroes who belonged to everyone, to be
"invoked and represented whenever the occasion suggested," modern mythic heroes are "more
constrained" because they can be copyrighted, patented, or registered (1985, p.241). They
are often "franchised on a for-profit basis, rented out to sell products, experiences, or values.
They are not available for indiscriminate appropriation" (1985, p.242). As a "modern mythic
hero," Chhota Bheemis today a commodity employed to sell other commodities associated
with his copyrighted image in a way that allows the benefits of his appeal and popularity
to be reaped only by the company that reinvented him. He can, however, be loaned to
other companies, as Green Gold has done. Pepsi uses him to sell Notty, its energy drink
for kids, Usha Fans is set to use him to launch a new range shortly, and John's Umbrellas
employs him as a mascot for their rainwear (Raghunath, 2012). No wonder then, that Chhota
Bheem, the "home-grown superhero has moulded itself into a strong sales driver" over the
years (Gargi, 2017).

De-mythologising the Mythic Bheem

Animation is today recognised as an art form and an industry in its own right but
merchandising and licensing have become a bigger part of it than ever before, something
that is amply evident in the case of Chhota Bheem. In stark contravention of myth retellings
for adults, Chhota Bheem makes no attempt to recreate a mythic pretext from collective
memory. Where television series and films for adults seek to remythologise for modern
viewers the gods, goddesses and other legends from master-narratives such as the Ramayana
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and the Mahabharata, Chhota Bheem opts, instead, to demythologise a mythic hero. He no
longer evokes in the public imagination a memory of his mythic ancestor, and it is unlikely
that Chhota Bheem himself will ever be able to transcend his destiny as an animated spokes-
character and licensed brand mascot.

No doubt, Chhota Bheem makes for a worthwhile case study of successful
entrepreneurship by an Indian animation company, but its manipulation of child-driven media
and marketing is worrisome. For one thing, Chhota Bheem's transformation into a brand
mascot and a spokes-character has expunged the mythic Bheem's sacred antecedents altogether
since all that the animated Bheem shares with the original Bheem is his name, dress, love
for food, his burly frame, and superhuman strength. These signifiers, external and superficial
as they are, have done precious little to immortalise the mythic Bheem for the modern
generation. Bedekar and Joshi note that there is a plethora of characters from Indian
mythology in many Indian cartoons, as "reflected in most of the cartoon characters inspired
from mythology" (2021, p. 81). The mere presence of a mythological character does not,
however,make Chhota Bheem, or any other series of the kind, a mythology-inspired series.
Tanvi Sharma, on her part, appreciates an Indian animation series like Chhota Bheem for
having "become an important medium that helps reconstruct the older cultural and narrative
forms by assimilating their contents into a new register," claiming that "modern day
animations can be considered as modern avatar of folktales" (2022, p. 94). Here again, one
istempted to ask whether an animated programme that so thoroughly severs its link to the
source text as to be completely unrecognisable from it, can be called a reconstruction of
any kind, however contemporary or inventive it might be?In its present form, Chhota Bheem
is neither a faithful adaptation nor an innovative experiment in retelling the story of the
mythic Bheem, who is reduced to a mere footnote. Devoid of self-reflexivity or intertextuality,
it is in dialogue with the market not with the Mahabharata, its iconic pretext. In the final
analysis, Chhota Bheem is likely to induce a forgetting rather than a remembering of myth.

The disjunction between the sanctification and corporatisation of a mythic hero is
more than apparent in statements Chilaka has made in numerous interviews. On the one
hand, he has often stressed the importance of imparting cultural and moral values to Indian
children through Chhota Bheem because, in his view, "It is critical to raise awareness of
India's rich cultural legacy among younger audiences, and animation is possibly the most
appealing and engaging way to do so" (Roy,2022). At the same time, he once responded to
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a question about corporate bookings by saying, "Yes, we are trying to rope in corporates .
. . With Bheem on our team, I would say the selling has been easy so far" (AnimationXpress
Team, 2012). He also admitted that the reason his company entered into a contract with
Toonz Retail to stock and sell Chhota Bheem products was to "ensure that Chhota Bheem
reaches far and wide into the potential markets" (Indiaretailing Bureau, 2018). Whether or
not Chilaka is aware of how the expressed intention of cultural induction clashes with the
expressed desire to capture the market through merchandising and licensing of goods
associated with Chhota Bheem, it seems that Green Gold is following in Disney's footsteps
by doing its best to ensure that, like their counterparts in America, Indian children are also
"[G]rowing up corporate" (Giroux and Pollock, 2010, p. 211).

Conclusion

If there is one word that could sum up the strategy Green Gold used to convert its
animation venture into one of the biggest success stories in cartoon-based content of Indian
origin for children today, it might be intermediality. Simply put, intermedaility means "between
media" but it also refers to "crossings between two or more media forms" (Duggal, 2021,
p.113). This "crossing" applies to adaptations across genres such as from fiction to film, to
the use of multimodal media forms such as video games or storytelling across media forms,
or even to convergences between industry, technology and aesthetics (113). We have seen
how intermediality, as adopted by Green Gold, helped it manoeuvre the difficult terrain
Indian animation had to contend with at the time Chhota Bheem was conceived of and set
in motion. Still, without taking away from this achievement, the fact remains that Chhota
Bheem needs to be interrogated more vigorously for "the sexist, racial, linguistic and other
discrimination deeply embedded in the show" as also for its identity in popular culture as a
series that claims to instil moral values in children while in truth, it only "cultivates biases
and perpetuates stereotypes" (Meenakshi, 2017). What's more, Chhota Bheem's current identity
as a spokes-character raises questions about the symbiotic relationship between iconic cartoon
heroes and corporate bodies that feed off them through increasingly competitive marketing
mechanisms, such as those that helped Green Gold Animation strike gold: according to Net
Worth Spot, the company's official channelnow has more than 18.6 million subscribers and
a net worth of around $11.74 million (2022). Should this bother us? It should, but not
enough outrage has been expressed at how kids' channels have become marketing outlets
for brands. The time is more than ripe for re-examining the specific methods through which
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content offered as entertainment for children is seized upon by the market with the intent
of inducting children into a culture of consumerism at as early an age as is possible, so
that having once grown into it, it would be well-nigh impossible for them to grow out
of it.
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IMPACT OF INTERNET ADDICTION ON
SELF ESTEEM AND SOCIAL ANXIETY

Cicilia Chettiar*, Alviera Malik**

Abstract

Internet has emerged as a double-edged sword with its benefits on one hand and
addictive nature on another. Internet Addiction has been a subject of research since 1996
yet suffers from lack of progress and clear theories and results. This study was conducted
to understand whether the level of internet addiction reflects on the level of self-esteem and
social anxiety of Indian youth. (18-25 years). The study used a survey design with purposive
sampling. The study entailed 229 Participants from India (62 Males and 127 females) aged
between 18-25 years. All participants were screened for internet addiction using the Internet
Addiction Test (Young, 1998) first and then Rosenberg Self Esteem Scale (Rosenberg, 1965)
and Liebowitz Social Anxiety Scale (Liebowitz, 1987) were administered respectively. The
inferential statistic of the Independent sample Mann-Whitney U - test was used to analyse
the data. The findings indicate that the level of internet addiction reflects in the level of
social anxiety. The results also indicate that the level of internet addiction does not reflect
in the level of self-esteem. Despite supporting past studies, it was found that there was no
significant impact.

In conclusion, there is a need to focus on mental health with regard to internet
addiction, as problematic internet use is increasingly being reported and young Internet
users are more at risk of becoming Internet addicts and socially anxious.

Keywords: Internet Addiction, Self Esteem, Social Anxiety.

Introduction

According to American Psychiatric Association, Addiction is a complex condition, a
brain disease manifested by compulsive substance use despite harmful consequences. People
with such addiction have an intense focus on using specific substance(s), (alcohol, drugs,
etc) to the point that it takes over their life despite knowing it will cause problems. Such
people have distorted thinking patterns, deteriorated behaviour and body functions. Due to
changes in the brain's wiring, they have intense cravings for the drug making it hard to
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stop using the drug. These substances cause harmful alterations in brain structure and function
and can last long after the immediate effects of the drug.

A new addition to the list of addiction disorders (alcohol, nicotine, marijuana, opioids,
caffeine, gambling etc.) is Internet Addiction Disorder (IAD) Internet is used for education,
work, entertainment, business, etc. in fields like medicine, education, commerce, research
and other recreational purposes. However, Internet in the recent times, has emerged as a
double- edged sword, beneficial on one hand and addictive on the other which has led to
serious effects on physical, mental, psychological and social well-being of people. The idea
that problematic internet use met the criteria for addiction and should be included in the
Diagnostic and Statistical Manual of Mental Disorders 4th ed. Text Revision (DSM IV TR)
- was first proposed by Kimberly Young, in her seminal 1996 paper.

A study was conducted (Young,1996) on the emergence of a new clinical disorder -
Internet Addiction Disorder. The existence and extent of problems caused by overuse of
internet were studied. In the absence of an exclusive criteria to differentiate addictive from
non addictive Internet usage, a brief eight-item questionnaire - Diagnostic Questionnaire (DQ)
was devised along with a modified version of pathological gambling criteria (DSM-IV) to
provide a screening instrument for addictive Internet use . Based on this criteria, case studies
of 396 dependent Internet users (Dependents) and a control group of 100 non-dependent
Internet users (Non-Dependents) were collected. Results showed a significant difference in:

– Usage Differences,

– Length Of Time Using Internet,

– Hours Per Week,

– Applications Used and

– Extent of Problem between Dependents and Non Dependents.

Dependents also reported "cravings" or feeling "completely hooked" to the internet.
It was concluded that internet itself wasn't addictive, but it was certain interactive applications
that led to lack of impulse control. Newcomers were found to be more prone to addiction
than experienced users.The disorder is accompanied by changes in mood, preoccupation with
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the Internet and digital media, the inability to control time spent, need for new game to
achieve a desired mood, withdrawal symptoms, adverse work or academic consequences etc.

The American Society of Addiction Medicine (ASAM) recently released a new
definition of addiction as a chronic brain disorder, proposing that addiction is not limited to
substance use. All addictions, whether chemical or behavioural, share specific characteristics
including salience, compulsive use (loss of control), mood modification and the alleviation
of distress, tolerance and withdrawal, and the continuation despite negative consequences.

Nevertheless, the optimal diagnostic criteria for IAD remains controversial although
proposed to meet inclusion in DSM - 5 yet whether it is a behavioural addiction, impulse
control disorder (ICD) or manifestation of other underlying psychiatric disorders continues
to be a topic of debate.

Irrespective of the above, IAD is a fairly new disorder which requires more
investigation in order to decipher a distinguishing theory for itself. There are existing theories
of addiction which have been merged and generalised to understand the models of addiction.

1. Biological model : emphasizes on genetics and the biological forces of nature like
brain chemistry, structure, and genetic abnormalities which cause human behaviour
and thus addiction.

2. Disease model: highlights the differences between people with and without the disease.
According to this disease model, addiction is a brain disease caused by altered brain
structure and functioning.

3. Psychological models: proposed several possible causes of addiction. First, people
may engage in harmful behaviours because of brain abnormality that manifests itself
as mental illness. (Psychopathological model) Second, people may 'learn' unhealthy
behaviour (Watson, J.B. 1913) in response to their environment. (Behavioural model)
Third, people's thoughts and beliefs create their feelings which in turn causes their
behaviour. They can be unrealistic or dysfunctional, causing similar behaviours.
(Cognitive-Behavioural Model)

4. Theory of compensatory internet use: was proposed by Kardefelt-Winther D. (2014)
according to whom negative life situations can give rise to a motivation to go online
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to alleviate those negative feelings which can then have positive or negative outcomes:
positive because the individual feels better as he gets the desired stimulation and
negative because he may then become addicted and dependent solely on the internet
for such stimulation.

As IAD is not biological but behavioral in nature and the other two variables of
this study are cognitive constructs - Self Esteem and Social Anxiety; the theory used in this
study is Cognitive Behavioural Theory (CBT). Unlike IAD, there are distinguished theories
that define these variables namely:

– Sociometer theory: defines self-esteem as a psychological gauge of the extent to which
people apprehend that they are relationally valued and socially accepted by other
people. (Leary, M.R. 2003).

– Cognitive theories: (Beck, A.T. 1976) of social anxiety are based on the assumption
that individuals high in social anxiety show biases toward processing socially
threatening information at several levels within the information-processing system.
Looking at the history of IAD, primarily two schools of thought emerged: those that
believed IAD merits classification as a new psychiatric disorder itself and those that
believed that it was an underlying vulnerability within people (psychopathology,
personality or gender difference, age, usage, etc.) that led to IAD.

Despite a lack of sound research, the evidence supports the second perspective one
such being a study done by Shapira, N. A., Goldsmith, T., Keck, P., Khosla, U., and McElroy,
S. (2000) on 20 individuals with Problematic Internet Use (PIU). Semi-structured interviews
about internet use, Structured Clinical Interview for Diagnostic and Statistical Manual -IV
(SCID-IV), family psychiatric history and the Yale-Brown Obsessive-Compulsive Scale (Y-
BOCS) modified for internet use were administered. The results showed that 100% of
subjects' with IAD met DSM-IV criteria for an impulse control disorder (NOS). It was
concluded that PIU may be associated with Axis 1 disorders.

Another synonymous study was conducted in Lebanon by Hawi, N. (2012) with 833
intermediate and secondary students who completed a web-based questionnaire entailing
demographic and Internet usage information and an Arabic version of Young's Internet
Addiction Test (YIAT). Results showed that 4.2% of the sample had significant problems,
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the more PIU was, the more it was used for entertainment, believed to be driven by
deficiency needs fueled by available interactive applications. Other findings were that
adolescents most vulnerable to PIU were the youngest due to their vulnerable age with
Internet usage almost doubling on holidays.

Similar results were reiterated through several cross-sectional studies conducted in
India one such being on medical students (Gedam, S. R., Ghosh, S., Modi, L., Goyal, A.,
& Mansharamani, H. 2017) in Maharashtra. A total of 846 students were included in the
study aged 17-24 years and were assessed using semi-structured data, Internet Addiction
Test and Mental Health Inventory.

It was concluded that psychiatric symptoms such as anxiety, depression, loss of
emotional/ behavioural control, emotional ties, life satisfaction, psychological distress, and
lower psychological well-being had a significant association with IAD except general positive
affect, which had no significant correlation. Mostly mobile phones were used to access the
internet especially during the night whilst the purpose was educational and social networking.

The Internet itself is a fairly new medium, as this study was conducted in the pre-
COVID times andis used mostly by students-groups of learners being highly malleable often
fall prey to their perceptions of their own self-worth, and their self-esteem. To study how
internet plays a role in shaping self-esteem a total of 371 British students responded to the
Pathological Internet Use (PIU) scale, the General Health Questionnaire (GHQ-12), a self-
esteem scale, and two measures of disinhibition (Niemz. K, Griffiths. M and Banyard. P,
2005) Results showed that 18.3% of the sample were pathological Internet users, leading to
academic, social, and interpersonal problems. Other results showed that pathological internet
users had lower self-esteem and were more socially disinhibited. No significant difference
in GHQ scores was found.

In the following year Valkenburg, P., Peter, J., and Schouten, A. (2006) investigated
the consequences of friend networking sites on adolescents' self-esteem and well-being. A
survey was conducted with 881 adolescents with an online profile on a Dutch friend
networking site. Using structural equation modeling, it was found that frequency with which
adolescents used the site had an indirect and dependent effect on their social self-esteem
and well-being. Positive feedback on the profiles enhanced adolescents' social self-esteem
and well-being, whereas negative feedback decreased the same.
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The internet seems to not only affect one's own view of self but also instills fear of
other's view of oneself, thereby causing social anxiety. 174 Taiwanese college-age online
players were surveyed to collect data on the potential effects of online games on the quality
of interpersonal relationships and levels of social anxiety. (Lo, S., Wang, C., and Fangs, W.
2005). It was found that quality of interpersonal relationships decreased, and the amount of
social anxiety increased as the amount of time spent playing online games increased.

The very same year, in a study on children aged 11-16 years, it was predicted that
children whomisrepresent themselves on the Internet would have less well-developed social
skills, lower levels ofself-esteem, and higher levels of social anxiety and aggression. (Harman,
J., Hansen, C., Cochran, M., and Lindsey, C. (2005).) The frequency of Internet use was
assessed with Questionnaires including the query of Internet behaviors, the Matson Evaluation
of Social Skills with Youngsters Appropriate Social Skills and Inappropriate Assertiveness
subscales, Rosenberg Self-esteem Scale, and Social Anxiety Scale for Children-Revised. It
was found that children who reported the most faking behavior on the Internet had poorer
social skills, lower levels of self-esteem, higher levels of social anxiety, and higher levels
of aggression.

Methodology

The current study was primarily carried out to examine the understanding of whether
the level of internet addiction impacts the levels of self-esteem and social anxiety. The
sample size was 229 Indian participants, both males, and females aged between 18 - 25
years who were purposively sampled. The data was collected from the internet, using Google
Forms. The researcher provided information to the participants regarding the objective of
the research, scales and the principle of confidentiality. The data was collected using the
survey method. The Internet Adduction Test (Young, 1998), the Rosenberg Self-Esteem Scale
(Rosenberg, 1965) and The Liebowitz Social Anxiety Scale (Liebowitz, 1987) were
administered to each of the participants. The standardised instructions were provided before
the administration.

Results

The result of the collected data was quantitatively analysed. There is one independent
variable - Internet Addiction and two Dependent variables; Self Esteem and Social Anxiety
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respectively. The inferential statistics used was Independent Samples Mann Whitney U Test.
The analysis of the data was carried out using Statistical Package for Social Sciences (SPSS
student 14 days trial version). The descriptive statistics of the entire data revealed that the
mean value for the participants' internet addiction scores was 38.66 with SD of 18.03.On
the other hand, statistical results of self-esteem scores, of the overall data showed that the
mean was 17.81 and SD was 5.63.

The mean and SD for scores of all the participants on the social anxiety scale were
50.31 and 26.62 respectively.

Table 4.1: Descriptive statistics of the variables

  Me
an SD N 

Internet 
Addiction 

38.
66 18.03 229 

Self 
Esteem 17.81 5.63 229 

Social 
Anxiety 

50.
31 

26.6
2 

2
29 

The scores obtained on the Independent Variable were divided using median split.
The value for median split was 36. Hence there were two levels of the Independent Variable,
i.e. high and low. The participants, who scored above 36, fall under the higher level of
internet addiction whereas the participants who scored lower than 36 had lower level of
internet addiction.

Table 4.2 Descriptive statistics of the levels of variables

  IAD SELF-ESTEEM 
SOCIAL 

ANXIETY 

Low High Low High Low High 

Mean 24.37 53.65 17.29 18.46 45.30 55.92 

N 113.00 109.00 113.00 108.00 113.00 109.00 

SD 7.64 13.60 5.77 5.55 23.45 28.97 
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The descriptive statistics of the dependent variable of self-esteem; revealed that the
mean value for the participants who scored high on internet addiction was 18.46 with SD
of 5.54. On the other hand; statistical results of self-esteem, of participants who scored a
lower level of internet addiction showed that the mean was 17.29 and SD was 5.76. The
scores obtained ranged between 3 and 30.

The mean and SD of participants scoring a high level of internet addiction on social
anxiety was 55.91 and 28.96 respectively. On the contrary; statistical results of social anxiety,
on participants who scored a lower level of internet addiction showed that the mean was
45.30 and SD was 23.45. The scores obtained ranged between 4 and 126.

The obtained score for participants having lower level of internet addiction, on self-
esteem was 17.29 and the self-esteem score of participants with high internet addiction was
18.46. It was observed that the level of significance was .127. Since the obtained value is
more than 0.05 level of significance; the data calculated is not significant.

The results revealed that the level of internet addiction had no statistically significant
impact on the level of self-esteem. Thus, the Null hypothesis that there is no statistically
significant difference in self-esteem due to internet addiction was validated and retained.

Thus, it shows that people who score high on internet addiction may not score low
on self-esteem. Although there have been various studies to show that low self-esteem is a
risk factor or predictor for developing an addiction, there aren't enough studies to prove
direct causality. A research conducted by Alavi H.R (2011) consisted a sample of 300
individuals, 200 of whom were those with record of addiction, theft and prostitution in the
central prison of Kerman city, and 100 ordinary people, within which 283 questionnaires
were analysed. The instrument used was Eysenck Self-esteem Inventory. The findings showed
that self-esteem had a very meaningful role in the individual's tendency to addiction, theft
and prostitution i.e those who were involved in addiction, theft and prostitution had a lower
self-esteem compared to the ordinary person.

Therefore, low self-esteem maybe a strong cause for developing addictions, including
internet addiction as per common belief, the opposite may not always be true. Moreover,
there can be various other factors for self-esteem to be lowered, other than the internet
itself. Rosenberg claimed that self-esteem was built on an evaluation of the self in comparison
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with others. It can be seen here that this comparison however may not necessarily be virtual,
with awareness about misrepresentation over the internet. Also, the sample in this study
was that of young adults between 18-25 years possibly less vulnerable and having such
awareness. This could be a possible reason for no statistically significant impact of internet
addiction over self-esteem in the present study. On the other hand, the obtained score for
participants having lower level of internet addiction, on social anxiety was 45.30 and the
social anxiety score of participants with high internet addiction was 55.92. It was observed
that the level of significance was 0.010. Since the obtained value is less than 0.05 level of
significance; the data calculated is significant.

The results revealed that the level of internet addiction had statistically significant
impact on the level of social anxiety. Thus, the Null hypothesis that there is no statistically
significant difference in social anxiety due to internet addiction was rejected. The results
obtained were in line with previously done study where the association between Internet
addiction and social anxiety was investigated. Two samples of 120 university students were
taken. (Weinstein et al, 2015). A correlation was found between Internet addiction and social
anxiety in 2 samples (r = .411, P < .001; r = 0.342, P < .01) respectively. Secondly, no
difference between males and females on the level of Internet addiction was found. Finally,
a preference of social network among participants with high levels of social anxiety was
also not found. Thereby supporting the co-occurrence of Internet addiction and social anxiety.

In order to prove the social compensation hypothesis, it was tested whether individuals
higher in social anxiety use the internet as a compensatory social medium, and whether
such use is associated with greater well-being. (Weidman & Rodebaugh, 2012). In Study 1,
individuals high in social anxiety reported greater feelings of comfort and self-disclosure
when compared to less socially anxious individuals.

In Study 2, social anxiety was associated with lower quality of life and higher
depression more strongly for individuals who communicated frequently online. The results
suggested that social anxiety may be associated with using the internet as an alternative to
face-to-face communication, but such a strategy may result in poorer well-being, due to
increased internet use. Other demographic observations made were that this study,
predominantly had more females (127) than males (62). So, it cannot be assumed due to
their number that females are more likely to have higher levels of internet addiction as
compared to their male counterparts, when the existing literature proves the opposite. It was
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observed that from the given age range of 18-25 years, internet was accessed more by
people above 21 years of age compared to the younger dimension. It was also observed
that internet was accessed more from the metro cities of the country as compared to the
non-metros although this deviation was not a prominent one. It was found that internet was
accessed mostly from mobile phones than from laptops/desktops and rarely from cyber cafes.
It was also found that the participants used the internet mainly for activities like Social
Networking Sites followed by information gathering, online shopping, online gaming and
least for pornography, the reason for such a response could be social desirability.

In conclusion, there is a need to focus on mental health with regard to Internet
Addiction, as problematic internet use is increasingly being reported and young Internet users
are more at risk of becoming Internet addicts and socially anxious. This study,conducted in
pre-COVID times highlighted how Internet Addiction was a mental health concern then.
With COVID, the Internet taking on the guise of a safety measure, has led to the danger of
addiction being camouflaged as safety, the proverbial wolf in sheep's clothing.
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Abstract

Social Media usage has been growing rapidly, since the last decade. It still remains
unclear whether social media usage is making people emotionally healthy or less. The
purpose of the study was to understand the relationship between Social Media Usage, Social
Anxiety and Social Comparison among young adults in Mumbai. The sample consisted of
148 people, 74 male and 74 female in the age group of 20 - 35 years of age in Mumbai,
Thane and Navi Mumbai. The Social Networking Usage (Liyaqat Bashir & Savita Gupta,
2018), Liebowitz Social Anxiety Scale (Michael Liebowitz, 1987) and INCOM (Simone
Schneider & Jurgen Schupp, 2011) were used in this study. A Pearson's Product Moment
Correlation was computed between social media usage, social anxiety and social comparison.
Results stated that there was a significant positive correlation found between social media
usage and social anxiety (r=0.781, p<.01), social media usage and social comparison
(r=0.683, p<.01) and social anxiety and social comparison (r=0.811, p<.01). Further, t-
tests were commuted to understand the differences between gender as well as student and
working population. There was an insignificant difference found between gender and student
& working population. These findings add knowledge on how social media usage is affecting
an individual's physical and emotional wellbeing. Further implications of the study suggest
that conducting workshops or awareness on self-acceptance, positive attitude towards oneself,
proper social media usage will increase physical and emotional wellbeing.

Keywords: Social Media Usage, Social Anxiety, Social Comparison, Young Adults.

Introduction

The world that now adults are living in is far more different from their parents,
largely because of advances in technology. A generation ago concepts like Facebook,
Instagram, whereas even mobile phones or the internet were unheard of. But now it is like
a central element to everybody's lives. Social media is one of the most wide-ranging
inventions of current times. Social Media helps one connect with a person sitting thousands
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of miles away on a messaging service app and one can have the world at the tap of a
button. It helps individuals in building relationships and connecting with consumer's to
promote and advertise one's brand. From sharing one's expertise and knowledge to increasing
awareness and educating people, social media offers a lot. In the Covid-19 times, social
media platforms turned into helplines for everybody around the globe. Social media acted
like an aiding ear for the one's in difficulty.

As with the increased use of social media, there are also heightened worries that
social media use might lead to social anxiety in individuals (Jelenchick et al. 2003).
Researcher's state that social anxiety can arise by managing a large network of social media
friends, feeling jealous  of their lives and comparing it, also the thought of 'fear of missing
out' on activities with online interaction (Hampton et al. 2015). The term social comparison
is particularly relevant to social media. For example, Facebook sets out as a platform for
people to represent themselves and their lives to others or audiences. This representation is
unlikely to relate very closely to the individual's actual life. People tend to create a collocated
version, either consciously or unconsciously deciding how they want to portray themselves,
their likes/dislikes, their activities, their opinions and their environments. On some level, we
usually understand that what we see in the posts of others is highlights rather than a reflection
of the whole, but still individuals feel inferior about the same.

Review of Literature

A significant study conducted by Shaohai Jiang and Annabel Ngien (2020) aimed at
investigating the effects of Instagram use, social comparison and self-esteem on social anxiety.
This study was conducted in Singapore. Snowball method was used to select 388 participants
who had obtained some degrees or college-pass out for this research. The scales used in
this study are Iowa-Netherlands Comparison Orientation Measure, Rosenberg Self Esteem
Scale and Social Interaction Anxiety Scale. The results indicated that Instagram use did not
directly increase social anxiety but social comparison and self-esteem acted as mediating
roles to complete the mediation effects i.e. it indirectly increased social anxiety.

A study conducted by Emily, Richard and Heimber (2021) aimed at investigating the
relationship between social media use, social anxiety and loneliness. This study is the
systematic review of 52 studies. In all these studies Facebook and Instagram was considered.
Results indicated that socially anxious and lonely people engage more in problematic use of
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social media because they are lacking in personal relationships. It further indicated that
increased use of social media leads to increased levels of social anxiety.

A study by Sang Yup Lee in 2014 aimed at investigating whether people compare
themselves with others on social network sites. This study was done on college students
who use social media sites, especially Facebook. This study used Social networking usage
questionnaires and INCOM measures. This study used correlational inferential statistics. Results
indicated a positive relationship between Facebook use and increased social comparison.
Furthermore it also indicated that there was negative feeling arising from social comparison.

Aim and Objectives

The current study aims to examine the relationship between Social Media Usage,
Social Anxiety and Social Comparison among young adults.

1. To study the relationship between Social Media Usage and Social Anxiety among
young adults.

2. To study the relationship between Social Media Usage and Social Comparison among
young adults.

3. To study the relationship between Social Comparison and Social Anxiety among young
adults.

Methodology

The study consisted of 148 young adults who are using social media and have been
residing in Mumbai (including Thane and Navi Mumbai). Data was collected by the method
of convenience and purposive sampling across the city of Mumbai, through online method
using Google forms. The Google form consisted of consent forms, demographic details sheets
(codes and initials were given to preserve their anonymity) and psychological scales i.e.
Social Networking Scale, Liebowitz Social Anxiety Scale and Social Comparison Scale which
were circulated for data collection. The Social Networking Usage Questionnaire was developed
by Liyaqat Bashir and Savita Gupta in the year 2018 and it consists of 19 items. The
Liebowitz Social Anxiety Scale was developed in the year 1987 by Michael Liebowitz who's
a psychiatrist and a researcher and it consist of 24 items. The Iowa- Netherlands Comparison
Orientation Measure (INCOM) was developed by Simone Schneider and Jurgen Schupp in
the year 2011 and it comprises of 11 items. The data collected was kept confidential and
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only accessible to the supervisor and the researcher. The collected data was analyzed by
appropriate statistical software and computation for correlation and t-test were conducted.

Results and Discussions

The study consisted of 148 young adults who are using social media and have been
residing in Mumbai (including Thane and Navi Mumbai). There were 74 males and 74
females in this study.  The mean and standard deviation for age of 148 participants was
found to be 1.31 and 0.53 respectively. Pearson Product Moment Correlation analysis was
conducted for the three variables i.e. Social Media Usage, Social Anxiety and Social
Comparison (for three hypotheses) and further independent t-tests were conducted to analyze
the gender differences and differences between student and working participants (ancillary
observations).

Table 1

Correlation between Social Media Usage, Social Anxiety and Social Comparison for
N=148.

Pearson's Correlations  

Variables   
Social Media 

 Usage  
Social Anxiety  Social Comparison 

 Social Media 

Usage 
 

Pearson

's r 
 —      

  p-value  —        

Social Anxiety   
Pearson

's r 
 0.781 *** —    

  p-value  
< .00

1 
 —     

Social 

Comparison  
 

Pearson

's r 
 0.683 *** 0.811 *** —  

  p-value  
< .00

1 
 < .001  —

 

 

 

***p<.001
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Table 1 indicated the correlation trends between the variables of the study. The analysis
showed that Social Media Usage and Social Anxiety were calculated at r=0.781 which was
found to be significant at p<.01 level. Furthermore, Social Media Usage and Social
Comparison were calculated at r=0.683 which was found to be significant at p<.01 level.
Anxiety and Social Comparison were calculated at r=0.811 which was found to be significant
at p<.01 level. Therefore the entire three hypotheses were validated.

The first hypothesis stated that there will be a positive relationship between Social
Media Usage and Social Comparison among young adults. Results showed a significant
positive association between social media usage and social anxiety among all the participants
of the sample and the results were validated. Individuals are constantly involved in checking
their likes, followers, photo sharing, video sharing, video calls etc and staying offline from
social media or not checking updates on it can lead to constant thoughts in the individual's
mind which may result in social anxiety. Hence a high positive correlation was expected
here. A study conducted by Casale and Fioravanti on undergraduate students found out that
social anxiety had a significant effect on general problematic Internet use for both women
and men (S, Casale, G. Fioravanti, 2015).

The second hypothesis stated that there will be a positive relationship between social
media usage and social comparison. In the second hypothesis, a significant positive correlation
was found between social media usage and social comparison. Individuals view photos of
others, and feel that others have better lives than they do or others are doing better than
they are, such thoughts lead to social comparison and hence it was expected to have a high
positive correlation between the two variables and our results tell us about the same. A
significant study conducted by Fukubayasshi aimed at investigating social comparison among
social media users which also increases career frustration. This study included 309 Japanese
employees from the same company and it was a self reported survey. Results indicated that
viewing other employee's positive career posts led to career frustration and employee's
involvement in social comparison highly (Fukubayashi & Fuji, 2016).

The third hypothesis stated that there will be a positive correlation between social
anxiety and social comparison. Results showed a positive significant correlation between
social anxiety and social comparison. Social anxiety and social comparison go hand in hand
and are very interrelated variables. Individuals often feel that others are living a great life
and this thought may lead to FOMO, social anxiety because it is human's nature to compare
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themselves with others. In the case of social anxiety, an individual's fear and anxiety about
being judged by others may increase in a setting where it's easy to compare oneself with
others or feel evaluated by others positively or negatively. A study aimed at investigating
negative social comparison on Facebook and depressive symptoms: rumination as a
mechanism. This study consisted of 268 young adults who had to complete an initial online
survey and 3 week follow up.  Results were found out that social comparison increased
one's social anxiety. They further mentioned that social media users often compare themselves
with others' appearance, ability, popularity, and social skills (Feinstein et al., 2013).

Table 2

Independent t-test comparing Social Networking Usage Questionnaire, Social Anxiety
Questionnaire and Social Comparison Questionnaire between male and female.

Variable  Value of t Df Sig. (2-tailed) 

Social Media Usage -0.838 146 0.403 

Social Anxiety -1.727 146 0.086 

Social Comparison  -1.827 146 0.070 

 

A series of independent t-tests were computed to examine the difference between
males and females, across three variables- Social Media Usage, Social Anxiety and Social
Comparison. As can be seen from in table 2, the t value for Social Media Usage is -0.838
which is not significant at 0.403 (p<0.05). The t value for Social Anxiety is -1.727 which
is not significant at 0.086 (p<0.05). The t value for Social Comparison is -1.827 which is
not significant at 0.070 (p<0.05). Hence, there does not exist a difference between males
and females for all the three variables i.e. Social Media Usage, Social Anxiety and Social
Comparison.

Social media usage is central to every individual's lives in recent times, for some
their day starts with the social media updates and ends with the same. It is like an
irreplaceable aspect of lives and hence it is difficult to differentiate between the social media
usage for men and women. Men use social media for their business purposes, gaming, etc
whereas women are involved in personal interaction, business, cooking ideas, etc. Hence
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reasons could be different for the usage, but there is no significant difference seen in the
current study. Social anxiety and social comparison has also no significant difference; they
almost equally feel anxious about how people are going to react on their posts and tend to
get involved in the process of social comparison. For example, a significant male might
want to develop a strategic Instagram profile like some of his friends who were good at
academics in the thought to fit with him. And if he fails to do so, he might have thoughts
like, I'm not able to do anything, what will people think about me? Individuals have this
constant need of approval arising too.

Table 3

Independent t-test comparing Social Media Usage, Social Anxiety and Social Comparison
between male and female.

Variable Value of t Df Sig. (2-tailed) 

Social Media Usage -0.025 146      0.980 

Social Anxiety 1.391 146      0.166 

Social Comparison  1.796 146      0.075 

 
A series of independent t-tests were computed to examine the difference between

student and working population, across three variables- Social Media Usage, Social Anxiety
and Social Comparison. As can be seen from in table 4.6, the t value for Social Media
Usage is -0.025 which is not significant at 0.980 (p<0.05). The t value for Social Anxiety
is 1.391 which is not significant at 0.166 (p<0.05). The t value for Social Comparison is
1.796 which is not significant at 0.075 (p<0.05). Hence, there does not exist any difference
between males and females for all the three variables i.e. Social Media Usage, Social Anxiety
and Social Comparison.

Understanding why there is no significant difference, there are several reasons which
might help us understand the reasons for the results. Social media has been playing a
significant role be it in a student's life or in somebody who is working. Students use it for
entertainment purposes, to gain information, to communication with peers, friends, teachers,
to know the latest trends, make a living, etc. Working individuals use it for entertainment
purposes as well; and also to build relevant networks, to look for various opportunities
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related to career, profession, personal relations, professional relations, to communicate, etc.
The reasons to use social media might be different, but they are actively using it. Hence,
from a student's perspective, he/she might always feel their profile should be updated so
that the friend circle is expanded, popularity will rise and in this process, the focus isn't on
oneself, ends up feeling socially anxious and comparing oneself with others to set their
identity which according to them is accepted by the society. This can also affect their
academic performance.  A person who's working can have this constant race of thoughts to
not fumble in the meeting, to expect everybody to follow their opinions, to prove oneself
as superior in the office culture as they've been already portraying themselves on social
media. This in turn also reduces productivity and efficiency some days.

Limitations

The sample size of the population was relatively small which might have
affected the generalizability for the population. The age range for this study was very varied
and hence there's an uneven distribution between the samples which can reduce the
generalizability of the results. The sample was only collected from regions of Mumbai,
Thane and Navi Mumbai and hence there are chances that the result cannot be applicable
to other regions.

Since the scales used are self-report measures there are chances for social desirability,
under reporting, and self-report bias. Furthermore, the study may not have been able to
control for the effect of mediating variables (such as shame, income level, fear of missing
out, etc) that may have had an indirect effect on the results of the study.

Lastly, the variables that were opted for this study have not been extensively explored
in the Indian context; therefore relevant Indian researches were not obtained to support the
findings.

Practical Implications

This study contributes to the social media literature, identifies the connecting and
intermediate outcomes and the effect of social media on emotion-related concerns. This study
has focused on social media usage within the context of social i.e. social comparison and
personal i.e. social anxiety which will help in spreading awareness about the levels of social
media usage and its effects on mental health, physical health and social life. This will help
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in making them mindful about their social media use and try to avoid frequently comparing
abilities and opinions with others.

This study will also help health educators, promoters, counselors and clinicians to
enhance the significance of emotional well-being. Social media influencers can take a step
ahead by promoting emotional well-being.

Suggestions for Future Research

The variables can be studied under longitudinal research. Specific age range should
be a part of the study. Example: College student. In this study, the number of hours spent
on social media was not directly considered as it was not a primary variable under
investigation, so future research can utilize this for greater accuracy. Operationalizations of
other variable such as memory, attention concept related to social media usage like hyper
focus, flow. Various socio-economic backgrounds and educational qualifications in India can
be considered as well.

Conclusion

The aim of the study was to understand the relationship between social media
usage, social anxiety and social comparison among young adults in Mumbai. The researcher
particularly wanted to assess; whether there was an association between social media usage,
social anxiety and social comparison among young adults. The purpose of choosing the
variables was to see how the variables were interconnected and whether there was any
relationship between them. The findings for the study indicated that social media usage was
positively associated with social anxiety. A positive association was found between social
media usage and social comparison. Lastly, a positive association was found between social
anxiety and social comparison. For ancillary, independent t-test was found to be insignificant
between male and female as well as student and working population. These findings add
knowledge on how social media usage is affecting an individual's physical and emotional
wellbeing.
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MINDFUL SELF-CARE, SELF–EFFICACY AND
RESILIENCE IN COLLEGE STUDENTS
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Abstract

This study aimed to study the relationship between Mindful self-care, self-efficacy
and resilience in college students. The sample was 146 under-graduate and postgraduate
students studying in urban areas of Maharashtra of which 126 were female and 23 were
male. This study used the Mindful self-care scale (Cook -Cattone et al, 2018), the General
self-efficacy (Schwarzer &Jerusalem, 1995) scale and the Brief Resilience scale (Smith et
al, 2008).  The results were in line with the first hypothesis which stated that there will be
a positive correlation between Mindful self-care and self-efficacy in college students (r=0.52).
The results were in line with the second hypothesis which stated that there will be a positive
correlation between self-efficacy and resilience in college students (r=0.30). The study found
a positive correlation between Mindful self-care and resilience in college students(r=0.51)
which was in line with the third hypothesis. The results also supported the fourth hypothesis
which stated that self-efficacy will mediate the relationship between mindful self-care and
resilience.

Keywords: Mindful Self-Care, Self-Efficacy, Resilience, College Students

Introduction

Established as the new domain of Psychology in the APA in 1998 by Martin Seligman,
Positive Psychology aims to build strengths and qualities in life, and shift focus away from
pathology. That is, making strength building and future prevention as much of a priority as
treatment and assessment. Formerly, treatment and assessment have been the forerunners for
the field of Psychology and Therapy. The focus on well-being, flourishing and happiness of
this fourth wave of Psychology is inculcated within several Indian perspectives. According
to Kiran Kumar Salagame, it is not wrong to consider Indian Psychology and Positive
Psychology as birds of the same feather that flock together (Salagame, 2006).
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Mindfulness as defined by Ellen Langer (1989) is a flexible state of Mind - an
openness to novelty, a process of actively drawing novel distinctions. The social psychologist
differentiates it from mindlessness; a counterproductive counterpart of mindfulness, which is
a rote behavior, performing familiar and scripted actions without much thought. To be more
mindful, Langer has proposed three steps: accepting the uncertainty of life, reducing self-
evaluation, and overriding stereotyped or scripted (mindless) behavior. Some elements of
Mindfulness have been found to have their roots in ancient Western and Eastern perspectives
and culture. Asian culture, more specifically, Buddhism and Hinduism have included
mindfulness as a practice, since time immemorial. Both promoted meditation as a way
toachieve mindfulness. Ancient Indian scriptures mention meditation practiced through silence
or chanting of a word or phrase and acceptance of self with the greater power. They expand
further on abolishment of ego, acceptance of oneness with higher/greater power, as a way
to live mindfully and as a route to happiness.

Mindfulness achieved through concentrative meditation as prescribed by several Indian
philosophies, along with yoga, addresses it as an accumulation of power or energy. The
ultimate goal of such meditation is self-purification - the cleansing of wants. Most Indian
traditions insist on meditation being taught or passed down from 'guru' (the teacher) to
'shishya' (the student). The insistence of this teacher allows a frame of reference or lens for
the student to learn or acquire to deal with the world. In a way, this is a form of mindfulness
that inculcates within itself the ethics, morals, and practice of equanimity.

Defined by Norcross and Guy Jr in 2007, self-care is the daily process of being
aware of and attending to one's basic physiological and emotional needs, this include the
shaping of one's daily routine, relationships, and environment as a need to promote self-
care. By this definition, self care may be the most primary health care that adults engage
in everyday or when an illness occurs. Self-care may include behaviors to reduce, eliminate
symptoms and/or improve overall health. Here, the word health includes both, physical and
mental health. Self-care is seen as the foundational work required for physical and emotional
well-being. Self-care is associated with positive physical health, emotional well-being, and
mental health (Cook-Cottone, 2015, p. 297). Catherine P. Cook-Cottone defines mindful self
care as an iterative process that involves (a) mindful awareness and assessment of one's
internal needs and external demands and (b) intentional engagement in specific practices of
self-care to address needs and demands in a manner that serves one's well-being and personal
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effectiveness (Cook-Cottone 2015a). Rather than a set of prescribed behaviors performed to
attain an externally constructed objective, such as increased health according to various
medical markers, mindful self-care is a set of practices that support positive embodiment, a
way of inhabiting the body (Cook-Cottone 2015a ;Piran 2015 ; Piran and Teall 2012 ).
When not positively embodied, an individual may experience a sense of disconnection,
burnout, conflict, or self-harm as in dissociation, disturbance of body image or body
dissatisfaction, substance-use problems, and disordered eating (Cook-Cottone 2015; Homan
&Tylka, 2014; Woertman 2012). Giving form to positive embodiment, mindful self-care
extends traditional self-care conceptualizations by integrating mindful awareness, active mindful
practices, and mindful care of each aspect of the self. (Cook-Cottone&Guyker, 2018).

Considered as one of the positive individual traits that allow individuals to thrive in
life, Resilience is defined by APA as, the process of adapting well in the face of adversity,
trauma, tragedy, threats or significant sources of stress - such as family and relationship
problems, serious health problems or workplace and financial stressors. This adaptation can
be internal, that is positive psychological well being, or external, that is meeting the social,
educational, and occupational expectations of society. According to Masten and Reed (2002),
study of resilience requires, one - defining the approach to determine good adaptation, and
second - the past and/or the current conditions that pose a threat to good adaptation.

Self efficacy refers to an individual's belief in his or her capacity to execute behaviors
necessary to produce specific performance attainments (Bandura, 1977, 1986, 1997). These
beliefs affect how an individual thinks, feels, motivates themselves, and acts. These beliefs
about self are more concerned about the perception or judgment of being able to accomplish
a specific goal, but this may not globally be felt by the individual for other similar goals.
A robust sense of self efficacy, according to Bandura, in an individual promotes human
accomplishments as well as personal well-being. This stronger sense of self efficacy also
helps recover faster from failures and losses. Comparatively, those with lower sense of self
efficacy are more likely to view tasks outside of their skill set as personal threats and may
take longer to recover from failure. Bandura proposed five developmental antecedents for
self-efficacy in individuals: success in previous similar experiences, modeling others who
have been successful in the similar situations/field, imagining behaving effectively, arousal
and emotion, and verbal persuasion by other people who are powerful, trustworthy, expert,
and attractive. The type of persuasion one receives as well as modeling those who are
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successful in the field is heavily influenced by the culture the individual is in.

As the number of stressors increases for college students, including hassles and
upcoming major life events, the recent corona pandemic has only added on it. The lifestyle
changes from school to college, that include changes in rules to be followed, freedom of
choice, expression and time, etc, as well more responsibilities of becoming an adult, like
managing finances, dealing with relationship problems, connecting with newer people,
adjusting to changes in friendship, as well as any upcoming major life event. College students,
whose focus had been pure academics in school, are often unequipped to deal with emotional
as well as physical changes occurring on top of the changes in the environment and
relationships. Therefore, self-care that is mindful in nature helps in enhancing physiological
stability and support emotional regulation (Linehan 1993; McCusker et al. 2015; Riegel et
al. 2012). Study done by S?nb?l et al in 2018, concluded that all the mindful self - care
dimensions significantly predict well-being in students in the Mental health field.
Understanding that mindful self - care is important in establishing routines that help students
to deal better, it also adds on their resilience and self-efficacy. With healthy coping
mechanisms form self-care, and a strong belief in their own capabilities, helps students in
building their resilience in face of challenges and obstacles, and work through them.

Aims and objectives

The current study aims to study the relationship between Mindful self-care, self-
efficacy and resilience in college students.

1. To study the relation between mindful-self-care and self-efficacy.

2. To study the relation between self-efficacy and resilience

3. To study the relation between mindful self-care and resilience

4. To study whether Self-efficacy mediates the relationship between mindful self-care
and resilience
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Methodology

Sample

The study was conducted on 146 undergraduate and postgraduate students from urban
cities of P Mumbai and Pune.123 responses were from females and 23 from males. The
mean age of the participants was 20.49 years of age. 80 students were pursuing their degree
in Humanities and social sciences, 20 from commerce, 22 engineering and 24 were from
other miscellaneous courses.

Hypotheses

1. There will a positive correlation between mindful self-care and self-efficacy in college
students

2. There will be a positive correlation between self-efficacy and resiliencein college
students

3. There will be positive correlation between mindful self-care and resiliencein college
students

4. Self-efficacy mediates the relationship between mindful self-care and resilience in
college students
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Tools Used

Brief-Mindful Self-Care Scale

Cook-Cottone & Guyker (2013). B-MSCS is a 24-items briefer version published in
2019 and it is a self-report measure of frequency with which people perform mindful self-
care practices. The items are measured on a 5-point Likert scale ranging from 1 (never) to
5 (regularly). Test-taker's responses are summed to give the mindful self-care score. The
lowest score possible is 24, indicating that the test-taker never performs any self-care acts,
while the highest score possible is 120, indicating that the test-taker performs a wide range
of self-care acts regularly. Insupport of internal consistency of the MSCS, Cronbach's
coefficient alpha was observed to be 0.89 for the total 24-item MSCS. Moderate to high
Cronbach's coefficients were observed for the 6 subscales, namely Physical care, Supportive
relationships, Mindfulness awareness, Self-compassion and purpose, Mindful relaxation and
Supportive Structure

General Self-efficacy scale

Developed by Schwarzer & Jerusalem in 1995, the General Self-Efficacy Scale is a
10 item scale, assessing a general sense of perceived self-efficacy with the aim in mind to
predict coping with daily hassles as well as adaptation after experiencing all kinds of stressful
life events. The construct of Perceived Self-Efficacy by Schwarzer, 1992, reflects an optimistic
self-belief. Responses are made on a 4 point Scale, a sum on all 10 items gives a composite
score within the 10 to 40 range.

In samples from 23 nations (the scale is reported to be available in 33 languages),
Cronbach's alphas ranged from .75 to .90, majority lying the high .80s. The scale is uni-
dimensional in nature

Brief Resilience scale

Smith, Dalen, Wiggins, Tooley, Christopher, & Bernard, 2008, created Brief Resilience
Scale to assess the ability to bounce back or recover from stress. The six-item scale includes
both, positively as well as negatively worded items, and has 5-point scale responses of
Strongly Disagree, Disagree, Neutral, Agree, and, Strongly Agree. The positively worded
items are 1, 3 and 5 that are scored with Strongly disagree assigned 1 to Strongly Agree
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being 5. Reverse scoring for negatively worded items, that is, items 2, 4, and 6. Adding
the responses varying from 1-5 for all the six items giving a range from 6-30. The total
sum is then divided by the total number of questions answered to get a score on the scale.
The higher the score, higher the resilience. The BRS with Chinese population (a = 0.71)
showed better internal consistency than the BRCS (a = 0.59).

Results and Discussion

Table 1 .Descriptive Statistics for N=146

 Mindful self-care  Self-Efficacy Resilience  

N 146 146 146 

Mean 88.29 32.71 3.12 

Std. Deviation 12.11 5.38 0.47 

Minimum 53 18 1.83 

Maximum 115 44 4.33 

 
Table 2. Descriptive Statistics for males and females

 Mindful self-care  Self-Efficacy Resilience  

 Female Male Female Male Female Male 

N  123  23  123  23  123  23  

Mean  87.74  91.22  32.17  35.57  3.08  3.30  

SD  12.29  10.90  5.49  3.63  0.49  0.30  

 

Note: MR= Mental Relaxation, PC= Physical Care, SC&P = Self Compassion and Purpose,
SR= Supportive Relationships, SS= Supportive Structure, MA= Mindful Awareness, SE= Self
Efficacy, Res= Resilience
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Table 3. Pearson's Correlations for 3 primary variables

Variable  Mindful self-care  Self-efficacy Resilience 

Mindful self-care   —     

Self-Efficacy   0.52***               —   

Resilience   0.30**  0.51**  — 

 
   *p<0.05, **p<0.01, ***p<0.001

Table 4 - Pearson's' Correlation between subscales of mindful self-care, self-efficacy
and resilience

Variable MR PC SC&P SR SS MA SE Res  

MR   -                

PC   -0.03  —              

SC&P   0.09  0.23*
* 

 —           

SR   0.06  0.29*
* 

 0.38** —          

SS   0.07  0.46*
* 

 0.38** 0.52**  —        

MA   -0.05  0.23*
* 

 0.52** 0.30**  0.49**  —      

SE   0.03  0.30*
* 

 0.36** 0.26**  0.45**  0.52**  —    

Res   -0.05  0.29*
* 

 0.136 0.148  0.20*  0.20*  0.52**  —  

 
Note: MR= Mental Relaxation, PC= Physical Care, SC&P = Self Compassion and Purpose,
SR= Supportive Relationships, SS= Supportive Structure, MA= Mindful Awareness , SE=
Self Efficacy, Res=. Resilience *p<0.05, **p<0.01, ***p<0.001
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Table 5.1 Mediation Analysis with Self-efficacy mediating relationship between Mindful
self-care and resilience

Direct effects 

   Estimate Std. 

Error 

z-value p 

Mindful self-

care  

 →  Resilience  0.0018  0.0087  0.57  0.5

7 

  

 

Table 5.2 Mediation Analysis with Self-efficacy mediating relationship between Mindful
self-care and resilience

Indirect effects

     Estimate Std. 

Error 

z-value p  

Min

dful 

self-

care  

 → Self-efficacy  →  Resilience  0.00  0.0

02 

 4.53  0.00006    

Fig 2. Path Plot for Self-efficacy mediating relationship between
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The results are in line with the first hypothesis which stated that there will be a
significant positive relationship between mindful -self-care and self-efficacy.

The results are in line with the second hypothesis which stated that there will be a
positive relationship between self-efficacy and resilience. Resilience is the ability to bounce
back from any adversity or setback. Self-efficacy is the belief that one can deal effectively
and be able to deal with situations. Past studies have found that more resilient individuals
also seem to perceive themselves as being efficient in dealing with their day-to-day problems.
(Sagone& de Caroli, 2013)

The results are in line with the third hypothesis which stated that there will be a
positive relationship between mindful self-care and resilience. Past studies have shown that
mindful self-care and resilience are positively correlated and can together predict variables
like flourishing, well-being and quality of life.

The obtained results also support the fourth hypothesis which states that self-efficacy
mediates the relationship between mindful-self-care and resilience. Table 6.3 shows that the
direct effects of mediational path analysis to study the relationship between mindful self-
care and resilience was not significant. However, the indirect effect mediated via self-efficacy
was found to be significant. Past studies have discussed the mediating role of self-efficacy
as a mediator for relationship between various positive psychological variables and resilience
(Okur et al., 2021; Sabouripour et al., 2021; Superv?a et al., 2022). Mindfully taking care
of oneself improves self-efficacy which could make students more resilient in the face of
adversities.

Ancillary result analysis (see table 4) also showed that except mindful relaxation
subscale, all the other subscales of mindful self-care were correlated with self-efficacy.
Supportive Structure, mindful awareness and physical care were found to be correlated with
resilience.

Other studies have studied the relationship of self-efficacy and resilience with other
variables like optimism , depression and academic related variables in students(Sabouripour
et al., 2021; Superv?a et al., 2022)The role of mindful self-care is essential to study in the
post covid period . Future studies could explore how mindful self-care strategies help using
a qualitative design. A mixed method approach may help in triangulation of findings.
Intervention strategies to improve self-efficacy and mindful self-care may make the college
students more resilient to face their adversities and bounce back.
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Conclusion

The present study established relationship between mindful self-care, self-
efficacy and resilience in college students and found a positive correlation between the two.
The study also found that self-efficacy mediated the relationship between mindful self-care
and resilience . Mindful self-care can be further explored in context of trait and state
mindfulness to see if certain strategies help in building more mindful and resilient individuals.
The study can further also tap more academic related variables like academic engagement,
academic motivation , procrastination etc.
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