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s Foreword — 2\

From The Desk of The Principal

Teachers, Research and Extension work are three important functions of an educational
institution, where knowledge is disseminated to students. Research creates new knowledge,
new principles and new theories. The most successful companies in the world are those that
investin research and development, why should it be any different in the field of education?

We took a small step in the year 2001, when we first started our inhouse academic journal
'"Anveshan’. In endeavour to reach out to more teachers and encourage seffous research. We
took a big step forward that of officially registering 'Anveshan’ as “Research Horizons”. Research
Horizons aims at providing a much wider platform for the teachers to publish their research
papers, articles, book reviews, and creative writing. in the journey we gradually have ahead with
ISSN number, than International muitilingual multidisciplinary peer review journal with national
and international advisory members, including subject expert and later on with impact factor and
EBSCO database. During the journey invited articles from only from SNDT University's affiliated
colleges but also with affiliated colleges of Mumbai University and colleges of Gujarat,
Maharashtra and intermational level writers too. We had publications of papers presented at
international Conference to be held at China and Indonesia.

We were having publication of articles in the areas of humanities, social sciences and
commerce, till volume — 7 Sept. 2017. With the great demand from the writers. We have ahead to
registered separate volume of 'Research Horizons' with ISSN, for the Humanities. Happy to
place before you volume of Research Horizon and No-1 publication of articles exclusive for
humanities now in a true sense 'Research Horizons' be proved as a wider horizon with separate
publication. We proudly state that ours is the only the unigue institution having two research
publication in a year. This proves that institute has a strong research culture and feachers been
cultivated research aptitude. Now research can have the strongest pillar of higher education
institution.

We extend our gratitude towards the research paper contributors, our panel of experts,
senior editor, editorial and advisory board and managing editorial team. We congratulate the
contributors of papers/articles for passing through the test of editorial review board.

We are thankful to Shri Chandrasen Merchant for generously supporiing us financially for
last fifteen years. Without this moral support and active encouragement it would not be possible
for our team to trying out such an intellectually enriching publication. We especially thanks our
Managing Trustees and other members for being constant source of motivation for us.

Dear Researchers, start preparing your research papers for the next year and submit
them to us by 15th April 2019.

With warm regards
Yours truly,

Dr. Harshada Rathod (Principal)
K()hief Editor (Research Horizons) /
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From Senior Editor’'s Desk

Dear Reader,
Increasing acceptability of Research Horizons is heartening. Wide range of
thematic areas of received research papers for publication indicates success of
our collective endeavour. Contribution of write-ups have been received from all
disciplines in humanities and social sciences, language and literature, commerce
and management, home sciences, resource management and women's studies.
They are based on original work, academic rigour and relevant suggestions from
peer reviewers. In this issue there is a fine balance of empirical and theoretically
sound articles, literary critiques, macro-level trend analysis and micro level
studies with critical reflection. All of them provide food for thought. Hope the
similiar tempo continues in the future also. Impact factor of Research Horizons
has enhanced its academic credibility in the knowledge society. We request you to
popularize this highly acclaimed annual publication, an outcome of intellectual
benefits derived from rich expertise of Nationally and internationally renowned
academicians who are on our Advisory Committee. We extend our heartfelt
thanks to all contributors and peer-reviewers for their dedicated services for

successful publication of Research Horizons, 2018.

Yours faithfully,
Prof. Vibhuti Patel
Senior Editor (Research Horizons)

.
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2003-04. She has completed a Minor and a Major Research Project
funded by the University Grants Commission (UGC). She has
presented more than 80 papers at the national level and about 10
papers at the international level. She has authored more than 90
research articles in various journals and 21 research publications in
the edited books. She has presented research papers at
Australia, Srilanka, Mauritius and Indonesia. She is a research guide
for the Ph. D students in the subject of Economics. She is the
Member ofthe Senaie, and member of standing committee at SNDT
Women's University, Member of Sexual Herassment Cell and Ethic
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Senior Editor

Dr. Vibhuti Patel is Professor, Advanced Centre for Women's Studies,
School of Development Studies, Tata Institute of Social Sciences,
Mumbai. She retired as Professor and Head of Economics Department
of SNDT Women's University, Mumbai. Her areas of specialisation have
been Gender Economics, Women's Studies, Human Rights, Social
movements and Gender Budgeting. She has authored Women's
Challenges of the New Millennium (2002), co-authored Reaching for
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volumes- Empowering Women Worldwide. She has edited 2 books
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Continuing Education.
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The Editorial Board

Dear Reader,

“For if it wasn't for research, the world would not
progress”

Research Horizons began its journey as "Anveshan”
from 2002 to 2006 and later got its ISSN number and new
nomenclature in 2007 as “Research Horizons.” This
issue is the second part of the biannual publication of
Research Horizons, which was an annual publication till
2016. Contributors from multiple disciplines reflect the
diversity of the journal. Uptil now, Research Horizons has
been a platform to encourage and display the research
rigour of the in-house faculty as well as contribution from
other researchers. This particular issue also includes
papers from the International Conference organized at
MNWC. With growing digitalization Research Horizons
nas taken a giant leap towards the future. After 16 years,
this journal is stepping forth into the online world. After a
successful journey of so many years, it will be for the very
first time that readers will be able to access Research
Horizons from anywhere around the world. Research
Horizons is listed with International Database EBSCO
and now in process of getting indexed in the Indian
Citation Index.

Over the years, Research Horizons has been steadily
growing in form, scope and reach. As Research Horizons
expand its wings with each passing issue, we hope that
our nextissue will be embellished by an even wider range
of authors and their critical endeavors.

A
Yours Truly,

Dr. Swati Partani,

Executive Editor (Research Horizons)
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CARBOHYDRATE INTAKE OF ATHLETES AND THEIR
PERFORMANCE IN COOPERS TEST.

Patil Rita and 2Cheulkar Kashyapi*

' ABSTRACT 1

The certainty of success depends on consistency and intensity of practice by an athlete.
Carbohydrate plays an important role as a fuel for performance in practice and during competitions.
indian studies on athletes are few and therefore this study was updertaken. The aim was to
understand the effect of carbohydrate intake of endurance athletes on their performance. One
hundred and four athletes of 400 meters sprinting events were selected from various schools and
clubs in Mumbai. General information and other questions were used to collect data. Anthropometric
measurements were taken. A 24-hour dietary recall was also obtained. Coopers 12-minute walk
run test was conducted. Results indicated a significant association between carbohydrate intake
of athletes and their performance (Coopers test). Aerobic capacity was significantly associated
with carbohydrate intake. Total energy, protein intake and duration of practice were significantly
correlated with performance and aerobic capacity of athlete.

Keywords : Endurance athletes, sprinters, 24-hour dietary recall, Coopers test.

\ —

Introduction

Importance of carbohydrate intake in exercise and performance has been established since early
1930s in the classic respiratory exchange studies and biopsy studies (Christensen and Hansen.,
1939; Bergstrom and Hurtman, 1967). Immense attention has been given to carbohydrate stores,
how to minimize the effect of carbohydrate depletion and also to enhance performance of athletes
(Coyle, et. al., 1985).

Carbohydrate provides energy for high- intensity endurance exercise at 85% to 100% VO, max,
which is more than any other nutrient (Antonio et al., 2008). When exercise intensity increases, the
dependency on carbohydrate as a fuel also increases. Dietary sources and endogenous stores of
carbohydrate contribute for fuel in high intensity event. Thus, the effect of both acute and chronic
dietary intake of carbohydrate is important in an athlete’s diet (Koopman et al., 2006). Along with
exercise, consistent training plays a role in improving performance. Also process of appropriate
recovery, overcoming gaps of nutrient intake and repairing damage helps an athlete to improve
performance (Campbell and Spano, 2011). It is most important for an athlete to fuel the body for
maximum recovery and to enhance performance who undergo multiple workouts daily (Costill, 1988).

In addition to high energy requirements, athletes undergoing moderate to high intensity exercise
have an immense need of carbohydrate. The high intensity workout stimulates glycogenolysis.
Therefore, with the inadequate supply of carbohydrate, a decline in the performance of an athlete
may be seen. Carbohydrates play an important role to provide fuel during training sessions, to
promote muscle glycogen re-synthesis post exercise and also for good performance (Fink et al.,
2009).This study was undeitaken to understand carbohydrate intake of athletes in Mumbai and to
observe their performance in Coopers test.

Methodology

A cross-sectional study on one hundred male and female sprinter athletes participating in 400 meters
events between the age group of 12 to 20 years were selected by the purposive sampling approach.

(12)
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The guestionnaire included general information (name, age, sex, schooi, designation, etc).
Anthropometric measurements height and weight was measured and the BM| was calculated.Height
was measured to nearest 1 cm and weight was measured to nearest 100 gms. Their performance in
zthletic activity was assessed using questions related to practice such as practicing ground, best
umings for 400 meters, level in which athletes participated in past, were asked. Questions related to
oractice schedule, diet behavior and its influence on athletic performance were also included in the
Juestionnaire (average duration of training in a day/ week, supplements intake during exercise, diet
regimes during competition, carbohydrate consumed during practice, complications suffered during
practice, ete).

A 24-hour dietary recall and other dietary information were collected from the participants.Subjects
were asked to report all foods and beverages consumed in the past 24 hours. Portion size ofthe food
~as asked using measuring cups and spoons. Carbohydrate content of their diet was calculated.

Cooper test (1968): Coopers 12 minutes run walk test was conducted to test physical endurance.
Thetestis to run or walk as far as possible within 12 minutes. Coopers test was explained to subjects
~ detail. The distance covered by athletes was measured in meters after the time of 12 minutes was
completed.

The study was approved by Inter System Biomedical Ethics Commitiee (ISBEC). Informed consent
was taken from subjecis as well as from parents (for subjects below 18 years).Statistical analysis was
done using SPSS version 20 was used to analyse data.

Sesults

The participants in the study were between 12-20 years of age group. The mean height of subjects
w=s 156.9 cms and mean weight was 48.3 kg. Twenty-nine boys and 7 girls were underweight, 48
ooys and 16 girls belonged to normal weight category. Although there were 4 boys in the overweight
category, there were no girls and boys in obese category. The mean anthropomeiric measurements
ars given in Table 1.

Tzble 1 Mean Anthropometric Measurements of Subjects in Different Age Groups

Pzramelers Mean £SD

Age- (12-15 years) Age-{15-18 years) Age- (1820 years)
Boys(n=45) Girls(n=12) Boys(n=22) Girls(n=4) Boys(n=14) Girls(n=7)
==ght (cms) 148.72 1531 144 41 =1597 168.86 = 9.28 156.00 = 17282+ 6.01 186.71 = 570
137
weight (kg) 4286+ 9,53 3900 = 11.02 54.45 + 8.38 4625 =125  63.00 = 488 5214+ 7.64
= (kg/rﬂ’.) 1914+ 3.28 1855+ 2.85 19.06 = 2.52 18680 =219 2108 =116 2115+ 248

(13)
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Athletic performance is affected by several other factors and the diet of an athlete is ons of them.
Intake of proper diet during exercise helps to improve the performance. A diet prescribed by a sports
nutritionist may enhance levels of performance. Only 9 athletes were found in this study to be consulting
a sports nutritionist. Some athletes did consult a sports nutritionist; however, they did not follow the
prescribed diet. Out of 104 subjects, 91 did not have a planned diet.

Dietary intake was analysed. There were 6% athletes who were following a specific diet before and
during their competitive days. Two percent of the athletes avoided non-vegetarian diet and increased
their carbohydrate intake. Out of all the subjects, 3% increased intake of water before main competition
days. One percent of the athletes restricted food intake during competition, and reported to consume
fruits and vegetables o increase their vitamin and minerals intake. Rest of the 87% athfetes continued
aregular diet during competition.

The macronutrient intake of subjects was compared with recommended dietary guidelines for athletes
(Table 2). The mean calorie intake of athletes was 1877 Kcal/day, which is towards the low- borderline
range of recommendation. Mean carbohydrate intake was 264g/day which is adequate for general
physical activity of 30-60 minutes for 3-4 days/week, but it is low for moderate to high intensity
workouts. The mean intake of protein was 65g/day which was in adequate range of recommendation
for general physical activity and was low for moderate to high intensity exercise. Table 2 shows
dietary guidelines for athletes

Table 2 Dietary Guidelines for Athletes

Physical activity levels Kecal/kg/day Kcal/day CARBOHYDRATE PROTEIN
(gkg BW/day) (g/kg BW/day)

General physical activity 25-35 1800- 3-5 1.0-15
30-40 min/day(3 times/week) 2400

Moderate physical activity 50-80 2500- 5-8 10-15
2-3 hours/day(5-6 times/week) 8000

High physical activity 50-80 2500~ 5-8 15-20
3-6 hours/day(5-6 times/week) 8000

Source: Potgieter, S. (2013)

Coopers 12-minute run and walk test is an indicator of cardiovascular fitness. This test also helps to
estimate aerobic power of athletes. Figure 1 shows the Coopers test performance of athletes.
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Figure 1 Coopers Test Performance by athletes

Eighteen athletes showed excellent performance in Coopers test. Seventeen athletes had an above
average performance and fifteen athletes showed an average performance. Ten athletes had a
below average performance and more than 40% athletes showed a poor performance.

Athletic performance in Coopers test was correlated with other parameters such as body mass index
(BMI), carbohydrate intake duration of training, total energy consumed and protein intake.The
performance of athletes in Coopers test was not significantly correlated with BMI (r=0.143,p=0.147).

Total carbohydrate intake was significantly correlated with performance in Coopers test (r=0.501,
0=0.000). The duration of training hours per day was significantly correlated with the performance of
Coopers test (r=0.401, p=0.000). Comparison of Coopers test remarks between boys and girls
showed 49.4% of boys and 17.4% of girls had poor score. Eleven percent boys and 4.3% of girls had
below average performance. Average score was observed in more girls (21.7%) and less boys
12.3%). Between both the sexes, boys (18%) and girls (8.7%) had above average performance. A
very high percentage of girls (47.8%) secured an excellent score compared to boys (8.6%). Also,
most of the boys had a poor score in Coopers test performance compared to that of girls. The total
calorie intake had a significant positive relationship with performance of athletes (r=0.560, p=0.000).
Frotein jntake too indicated a significant positive relationship with performance in Coopers test
1=0.552, p=0.000).

Discussion

Athletes differ in their performance at inter school, district and national level. Most of the athletes in
his study were participating in district level. Thirty-one athletes participating in state level during
competition and 29 athletes participating in inter school events. Only 10% of the athletes participated
n national level competition. The best timing to cover 400 meters also differ. The best timing for
completing 400 meters for boys was 50 seconds and for girls was 58 seconds. Also, the timings of
“ompleting 400 meters were seen to be as high as 118 seconds in boys and 120 second in girls.
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The macronutrient intake of study subjects was compared with recommended amount of
macronutrients given by ACSM.The mean calorie intake of athletes was towards the low- borderline
range of recommendation. Thus, the performance in Coopers test may be poor. Resulis of study by
Weiss et al., 2007 had reported that a low-calorie intake and energy restriction resuited in muscle
loss and thereby reduced muscle strength and effected physical performance of athletes.

Mean carbohydrate intake in athletes of this study was 264g/day which is adequate for general
physical activity of 30-60 min for 3-4 days/week, but is low for moderate to high intensity workouts.
Study by Rico-Sanz et al,, 1998 done on soccer players reported that carbohydrate intake of subjects
was the minimum which was recommended to maximize glycogen storage. This intake helped the
subjects show good endurance capacity. Similarly, a study conducted on eight cyclists involved in
endurance training showed improvement in completion of exercise regime with c%rbohydrate intake
(Chambers et al., 2009). Another study done on trained and untrained athletes also showed a
significant improvement in performance of untrained athletes with carbohydrate intake (Sullo, et. al.,
1998).

In this study, total carbohydrate intake was significantly positively correlated with performance of
Coopers test. Hargreaves et al., (1984) showed feeding carbohydrates to athletes maintained their
blood glucose level and reduced their muscle glycogen utilization. Also, enhancement in the sprinting
performance was observed. In another study carbohydrate was given for 3 days. They reported an
increased level of workout. Carbohydrate intake increased muscle glycogen stores and thus had a
positive effect on performance (Hawley et al., 1999).

Athletes having adequate amount of carbohydrate and optimal glycogen stores run faster (Sullo, et.
al., 1998). In the present study, the athletes who scored poor remark in Coopers test were found
consuming low carbohydrates compared to those athletes in the excellent performance group. Higher
energy is required for moderate to high intensity training. Thus, chronic fatigue is experienced when
athletes have inadequate carbohydrate intake.

The mean intake of protein was found to be adequate for general physical activity and was low for
moderate to high intensity exercise. Comparison of total protein intake within groups showed a
significant difference between poor and excellent score groups (F=5.918, p=0.000) and no other
groups. This may be due to inputs given by their coaches to increase protein intake. Also, athletes
deliberately pay attention to protein intake as it is known to help good performance. Contradictory to
the present study no relation of aerobic capacity with protein intake was found by Kerksick in 20086.
They also suggested that protein can be used to increase fat-free mass and body composition of
athletes during training (Kerksick, et. al., 2006).

Food intake of athletes suggested that they may be underweight because of an inadequate intake. A
low macronutrient intake may limit athlete’s growth and performance to a certain level. Intake of
proper diet during exercise helps to improve the performance. A diet prescribed by a sports nutritionist
may enhance levels of performance. Even if a qualified sports nutritionist was consulted, they did not
follow the prescribed diet.

Protein intake is looked upon as a performance enhancer and hence intake was adequate.
Carbohydrate intake and other supplements were ignored, possibly due to lack of knowledge.
Carbohydrate loading method during competitive days was not reported to be used by any subject.

During Coopers test 42.3% of the athletes were found under poor remark. This could be due the low
energy and macronuirient intake and no supply of carbohydrates during practice. Their duration of
training was also low. Also, most of the boys had a poor score in Coopers test performance compared
to that of girls. This could be because girls were concerned about their diet, they consulted a sports
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nutritionist and followed a balanced diet. None of the boys consulted any professional sports nutritionist
for their diet.

In our study the duration of training hours in a day was significantly correlated with the performance
of Coopers test. Houmard (1991), observed decrease in performance if practice is reduced for
saveral days. He suggested muscle power is reduced by 20% when there is a reduction in training.
Also, reduction in 70-80% of VO, max was observed. Thus, athletes were suggested not to reduce
raining duration and intensity prior to competition (Houmard, 1991).

Gelibter, et. al., (1997) studied relation between peak oxygen consumption and duration practice.
He observed peak oxygen consumption increases with the duration of training. Correlations of different
oarameters like carbohydrate intake, protein intake, total energy intake and duration of training was
found to be positively correlated with the distance covered in Coopers test and also with aerobic
capacity of an athlete. Factors like total energy intake, total carbohydrate and protein intake and the
duration of training has an influence on the performance and aerobic capacity of an athlete.

Our study observed that the difference in performance in Coopers test was highly significant between
e poor performers and excellent performers. Similar results were seen for duration of training, total
=nergy intake and carbohydrate intake.

The results of this study show a significant positive correlation with total energy, carbohydrate, protein
miake and duration of training. Athletes consuming adequate diets were seen to have better
“ﬁ"ormance than athletes who ignored their diet or lacked proper knowledge about it. Duration of

zining also had a positive impact on performance. Athletes in the present study were found to
consume inadequate diet when compared to the dietary guidelines for athletes. This study also
“ound majority of athletes to be underweight or at the borderline of normal range.

==sults of Coopers test clearly suggest that adequate energy and carbohydrates are required for
a0od performance. It is challenging for athletes to meet dietary requirements, be fit without injury
=nd concentrate on a good performance. Not only athletes but coaches should also have adequate
smowledge of all factors affecting athletic performance.

Conclusion

Sports nutrition is important for all sports and also at every stage of sports. Whatever athletes eat or
2k affects exercise and performance. Therefore, a well-balanced diet is necessary to maintain fuel
=uSciency during exercise. Meeting energy and macronutrient requirements is a challenge for athletes.
They need to consume adequate calories and carbohydrates daily in their diet. They also need to
ar=ciice regularly to excel in their performance. The type and amount of carbohydrates and time of
sensumption of carbohydrate are factors that will affect athletic performance. Glycemic index of
*2ods and loading of carbohydrates should be kept in mind too. Overtraining of athletes and burn
=t are igsues which impact performance. It is also important to remember that athletes who practice
=qularly but may have an inadequate calorie and carbohydrate intake may perform poorly.
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A STUDY OF OPTIMISM AMONG DATING
APP USERS IN INDIA
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ABSTRACT

The current study is an attempt to understand the usage of the dating apps like Tinder in India. It
also takes into account the role of optimism in the usage of Tinder. A sample of 85 participants
were surveyed to understand why they use Tinder and their comfort level with it. Optimism was
also surveyed to understand if Tinder users in India are more optimistic about the outcome of
their use of Tinder. Six different hypotheses were framed to (a) analyze optimism differences
between Tinder users of both generations using a t-test (b) differences in optimism levels of
those who had specific behavior’'s and beliefs regarding Tinder usage using ANOVA. All the
hypotheses returned a non-significant result. This indicates optimism has no role to play in the
usage of Tinder and also that there is no significant difference in the optimism levels between
both genders.

Keywords : Tinder, dating apps, optimism, culture, relationships.

Introduction

i India, the normal growth path for any individual would be to finish education, find gainful employment,
find a partner and then “settle down” into the routine of marriage and parenthood. With the availability
of internet facilities, and the accessibility of international technology and media, Indians have more
nformation about the habits and practices of the Western world. Many services which hitherto would
mave been considered sacrilege are now part of modern Indian living. One such change is the
niroduction of online dating.

The market for online dating has seen a remarkable growth in India (Joshi & Kumar, 2012). Although
e country reinforces the role of traditional ways to form relationships, urban centers are open to
mewer ways of being part of a relationship. Tinder fulfils one such need. India has never opened up to
safing as a concept, leave alone accepting a dating app. It would therefore be interesting to understand
whether the users of Tinder in India are as open minded in their approach as is perceived or do they
~ave some kind of hang-ups which reflect their cultural heritage.

Tinder has a reputation of having facilitated the “hook-up” culiure by being a Location Based Real
Time Dating (LBRTD) app even in the west. The availability of a possible partner in real time, that is
zeographically convenient and based on certain algorithms that help us to find the best match has
made the entire process of romance very practical. Users swipe through a number of possible matches
srovided by Tinder. If two users right swipe each other, it is referred to as “a match.” The information
srovided by Tinder is usually sourced from the users Facebook account.

Snding partners online is not new to India. For a country that has elaborate procedures to put
aether a wedding, it would be interesting to know how people respond to Tinder which offers only
e possibility of matching people for short-term goals. There are many instances where people have
met online and ended up getting married to each other. But then again, the understanding of the
s=me process in India is limited. This study aims to understand the Indian users experience of Tinder.
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The study also approaches the concept of online dating with the help another psychological variable
namely-optimism. Optimism is not a variable that has been frequently studied with relation to Tinde
use. Optimism refers to the tendency to expect positive outcomes. As such, hope is the primary
component. Optimism is global and usually stable across time. It has been positively correlated tc
healthier and adaptive states of mind and negatively correlated to unhealthy states of mind.

Charles Carver and Michael Scheier (2002) have been closely associated with optimism research.
They have propesed a model between optimism and positive outcomes that can be explained b
expectancy-value model. They assume that goals drive behavior due to the value placed on the goz
and the expectaney of success in attaining the goal. The component of hope leads optimists to be
more hopeful of positive outcomes and they expect that their hopes will be mc_a}

Based on this belief systemn, individuals indulge in behavior’s that reflect their optimism about attaining
goals. In relationships too, individuals engage in behavior’s that will keep the relationship strong anc
secure. So optimistic individuals are more likely to interpret opportunities as favorable for the
relationship irrespective of whether it is available through technology or human intervention. Tinder
one such opportunity for building relationships. The relationship goal could be either fleeting anc
superficial, or deep and long-lasting. lrrespective of the nature of the goal, individuals will only reso
to Tinder if it offers them seme hope for goal achievement.

When it comes to close relationships with members of the opposite sex, there are various paths tha
such relationships may take. Some maybe for casual sex, some looking into the possibility of marriage
Between these two extremes are many other reasons why people hook onto Tinder. Yet in spite of the
number of Tinder users, not many will be willing to tell others about their presence on Tinder. In Indiz
it still comes with a fair amount of stigma when some individual needs to get on to Tinder to find z
partner.

According to Tinder’s India head, Taru Kapoor, there has been a 400% increase in Tinder downloads
in the past year and women are more active users than men. Websites that rate such apps have
rated Tinder as the best online dating app in India. With so much popularity for the app, does this
rnean the average urban Indian has come of age with relation to dating? Perhaps we are stepping
into an age where being involved in a relationship with someone of the opposite gender is no long
something that needs to be feared or shied away from.

These and other thoughts let the researcher to conduct an exploratory study about Tinder users is
India. The amount of research related to online dating in India is meager and not all are specific i@
Indian sentiment. Besides, researchers have not considered the role of optimism in individuals whe
use online dating platforms to further their relationship goals. Loneliness, self-esteem, impressic
management and other such psychological variables have shown that Tinder users do suffer from
loneliness and low self-esteem. It has also been found that any kind of social media presence i&
guided by a number of impression management techniques.

The current research therefore looks at the optimism levels of the Tinder users and then compares &
to a wide range of factors that impact and reflect the Tinder user’s mindset. Tinder has been selectes
as the app of choice due the fact that it is biggest player in the dating apps industry in India, so muc#
so that the term Tinder and dating app are now synonymous.

Methodclogy
The study will test the following hypothesis

1. There will be no significant difference in the optimism scores between men and women.
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2 There will be a significant difference in the optimism levels of people based on the reasons for
their downloading Tinder.

3 There will be a significant difference in the optimism levels of people who trust Tinder security
and those who do not.

-

There will be a significant difference in the optimism levels of people who are willing to share
with their parents and those who are not about their presence on Tinder.

o

There will be a significant difference in the optimism levels of people who focus on looks and
those who focus on interest.

& There will be a significant difference in the optimism levels of people who believe that Tinder is
suitable for India and those who do not.
Design

The study follows a survey design using a snowball sampling method. The survey form was
generated using Google docs and was shared as a link. It was posted online and social media
was used to recruit Tinder users for the survey.

Sample

There were 85 respondents, 48 females and 37 males. Sixty-three participants were in the 18-
24 years age category. This was the largest category.

Tecis

The Youth Life Orientation Test (Sy, 2005) was used to assess the optimism levels of the
participants.

A set of questions based on the participant’s opinion about Tinder usage will be asked. They
nciude the following

% Why do you use Tinder — for casual sex, peer pressure, to find a life partner, to get over a
~=artbreak, to make friends or to meet someone special. (MCQ)

Do you think Tinder is a safe way to meet people - Yes, No, Maybe

Which of the following people would be told that you use Tinder — Colleagues, friends, parents,
sbiings, spouse?

What is the first thing you look for in a Tinder profile — Education, interests, location, looks,
profession

Do you t#hink Tinder is suitable for India - Yes, No, Maybe.

==sons based on Tinder use will be evaluated based on the count of responses. They will help in
e====nding the role of Tinder use in the minds of the Indian Tinder user. The t-test will be done tc
sr===nd if there is any difference in the optimism levels of participants based on their use of

: tables given below give us a count of the various categories of responses provided
g participant.
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Table 1 depicts Reason for using Tinder

Table 1 Reason
To
get
To meet
syt For casual Peer over To make
Variables Tofind alife parmer . someone
sex pressure a friends _
special
heart
break
7 4 3 5 15 & 14
0 3 14 10
Table 2 shows Safety about using Tinder
Table 2 Safety
Variables  Maybe No Yes Total
30 7 11 a8
23 1 13 37

Table 3 depicts Information disclosed about the use of Tinder

Table 3 Disclosure
Spouse (if
Sibli  you were on
. Colleagues Friends Parenis

Variables ngs Tinder
earlier?)

43 1 2 2

33 0 1 0

Table 4 shows the Selection criteria of the Tender profile to follow

Table 4 Selection Criteria
Location (incase
0
_ _ Education  Interests of Tinder Plus Profession
Variables Eere) 8
4 16 3 18 8
0 13 3 20 1
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Table 5 Views about suitability of Tinder in India

Table 5 Suitabie for india
Maybe No Yes Total
Variables
21 9 18 48
18 5 14 37
33 i4 32 85

Table 6 shows descriptive statistics

Table 6 Descriptive Statistics
Variables Gender N Mean Std. Deviation Std. Emror Mean
Optin ] & 48 15.67 4.055 585
37 15.70 3.471 571

Table 7 shows independent ttest
Table 7 Independent t-test

Levene's Test for
Equality of
Variances t-est for Equality of Means
Sig
@
F Sig. t df tailed)
1725 0.193 -0.043 83 0.966

0044  82.039 0.865
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Table 8 shows difference in optimum scores for various aspects of Tinder usage

Table 8 ANOVA table indicating difference in optimism scores for various aspects of
Tinder usage

WHY ARE YOU'ON TINDER ISIT SAFE TO USE TINDER

Sum of Mean Sum of Mean- .+

Squares  df Square F Sig. Squares df Square F Sig
Betwaen Between S

48876 3 16292  1.140 338 _ 21452 2 0726 742 479
Groups Groups -
Within : Within . :
) 1157.547 81 14.291 1184972 82 14451
Groups i
Total 1206.424 84 Total 1206424 84

_ WHAT DO YOU LOOK FOR IN APROFILE FIRST
WHOM WILL YOU TELL ABOUT YOUR TINDER USE

Sum of Mean Sum of Mean

Squares di Square F Sig. Squares df Square F Sig,
Between ' ~ Between -

428 1 429 030 .B64 28.404 2 14202 289 37
Groups Groups
Within Within

1205594 8 14530 1178.020 82 14.366
Groups Groups
Tolal 1206424 B4 i Total 12068424 84

DO YOU THINK TINDER 1S SUITABLE FOR INDIA

Sum of Mean

Squares df Square F Sig.
Between

75505 2 37953 2753 .070
Groups
Within

1130518 & 13787
Groups

Total 1206424 8

Hypothesis 1(table 7) is proved as the t-value indicates that there is no statistically significant difference
between men and women in this sample on their optimism scores. Since there is not much difference
in the optimism levels of males and females participating in this study, it can be assumed that the
differences in the responses are more due to optimism levels per se and not due to gender variations.

Hypothesis 2 is not proved. There is no statistically significant difference in the optimism scores of
those who are on Tinder to meet someone special and those who are on Tinder to make friends.
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Hypothesis 3 is also not proved as there is no statistically significant difference between those who
-=*ad their safety beliefs about Tinder as positive, negative or uncertain. Hypothesis 4 is also not
~roved as there is no statistically significant difference in the optimism scores of those who shared
formation about their Tinder presence with their friends and those who shared it with their parents.
However, in this case the sample sizes are so starkly unequal (76,9) that it would be inaccurate to
=rrive at any major conclusion based on this statistic.

Hypothesis 5 is not proved as there is no statistically significant difference in the optimism scores of
mose who first consider looks and those who consider interests.

~ypothesis 6 is not proved as there is no statistically significant difference between those who think
Tinder is suitable for India and those who think it is unsuitable.

Discussion

Those who feel Tinder is a safe place to meet people are open to casual sex and to meeting someone
special. Those who are not sure about the safety of Tinder claim to be only interested in making
#iends. This result is possibly more due to social desirability. Online dating as a concept is not
apenly accepted in India and to admit that one is trying to go online to find a partner is opening
aneself to judgment by others. This could be one of the reasons why so many people stated that the
s=ason for joining Tinder was to make friends. Although the purpose of Tinder is clearly dating, it is
=fer all a dating application, people denying their dating intentions on Tinder seem to be succumbing
%o a social requirement rather than a personal one.

Sotimism as a variable in the study of online dating is an uncommon one. Inthe age of online dating,
* becomes very easy to forget that there is a person hehind the screen. Swiping right, is indicative of
~=rest. But the willingness to swipe right indicates a willingness to take the first step forward. The
=+ that there is no difference in the optimism levels of men and women indicates that both are
=qually hopeful about the possibility of an interesting encounter. This hope or optimism is what
sustains the industry because although the perspective towards marriage and relationships has
=manged, the need for it hasn’t been completely erased. Dating apps serve the same purpose that
siders in the families served, trying to match pairs based on various parameters. The fact that both
==n and women are equally wary about the safety and suitability aspect of Tinder, shows that both
—=vos are aware and cautious in their assessment of the app. The fact that optimism scores vary
s=sween those who consider it suitable and those who are uncertain about iis suitability could possibly
“= = reflection of the cultural scenario. In a country like india, where arranged marriages are still
~=nsidered the ultimate mark of respect to one’s parents, expressing compleie acceptance towards
% dating app maybe allittle too hard for the participants themselves. Hence even though they refuse
= concretely comment on it as suitable, they are also unwilling to complete reject the app as unsuitable.
e fact that they would be more willing to share their Tinder habits with their friends rather that with
e famjlies reflects this cultural dilemma. Marriage portals on the other hand have usually been
sccepted with greater openness. The large number of “maybe” replies fo the safety and suitability
=.=stion indicates both a reluctance to complete disregard the app or to completely accept it. Many
=udies opt for a forced choice procedure because researchers want concrete and certain replies.
= in this studly, it was felt that allowing the respondent io be unsure can provide as much insight as
= to force their hand.

Sonclusion

T-der users in India are equally open to a relationship as well as to something more fleeting when it
s=mes to dating apps. Although they may be uncertain about its safety and suitability, they are
wiling to risk using it in order to find a partner who can fulfill their requirements. Men and women are
wa.2lly likely to choose a partner based on their profile information like the profile picture and their
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interests. It appears that Tinder and other such dating apps are here to stay and has been accept
by the youth across genders.

Limitations

This study is bound by the limitations of sampling and social desirability. Also, since many of
questions had the option of selecting a neutral answer, the participants may have selected a s
option rather than expressed their true feelings.
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Dr. Chandrika Raval*

™

ABSTRACT

indian Society is stratified by caste and class. The Government of India takes affirmative action
through positive discrimination policies in employment and education, popularly known as the
r=servation policy. Reservation policies have always been a matter of debate. The Government
nas provided quota for Scheduled Caste, Schedules Tribe and Other Backward Classes (OBC)
or Socially and Economically Backward Class (SEBC). It does not form homogeneous set, but it
= a list of groups to be decided by the center of the states. Recently, some community made
4=mands to include their castes in SEBC/OBC group for the reservation. The Patel or Patidar
community in Gujarat have started the movement which is called ‘Patidar Anamat Andolan’ for the
reservation in education as well as employment. This issue is being discussed and debated
among other caste, politicians, media, students and various social media. The student of the
department of sociology did a survey under my guidance regarding opinions of young Patidars
=nd Other Backward Classes regarding Reservation Policy.

This is an empirical survey of students of Gujarat University situated in Ahmedabad city.The study
s=lected purposive sample of 570 respondents’ equal number of Male (285) and Female (285) as
well Patidar (285), SEBC (285.) Questionnaire was the tool of data collection. The concept of
~=sarvation, dominant caste, social movement etc. is used in the study. The social stratification
#+=ory is used in this study. This study expressed the views and experience about reservation in
SEBC. It also shows causes of Patidar Anamat Andolan and its impact on their community. The
=mudy shows the strength of social networking in Patidar social movement. This study provides a
si=~orm to understand the mindset of youth about Patidar Anamat Andolan and reservation for
S=BC.

| ¥=ywords : Reservation Policy, Patidar, OBC, Anamat Andolan

sstroduction

\wfian society is stratified by Caste and Class. Caste is one of the basic pillars of Indian scciety as a
o of social stratification. Caste is derived from Spanish word ‘caste’ which means break the race,
w=r. 2 complex and hereditary qualities. In Indian society caste is divided and has general category-
“w=duled caste, scheduled tribe and other backward class. The government of India declares an
\esemative action policy through positive discrimination, popularly known as a reservation policy.
Se==~vation policy in education and employment has always been a matter of debate, leading to
wariations and policies and implementation across nations (Cunningham, 2001). The quotas for
=0s and STs in the fields of education and employment in India have been present from the
ing of the state formation. The reservation for the other backward classes (OBCs) started
ater. Unlike the SCs, STs and OBCs were not formed from the homogeneous set of caste
but it was a list of groups to decide by the center or the caste based on their status on being
wcally disadvantaged (Despande, 2011). There are some acts for reservation policy in India,
mdependence the Constitution of India gave reservation status to three categories to bring up
iz caste (SC), Schedule Tribe (ST) and other backward class (OBC). This reservation was
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caste based and not economical based, in 1979 Mandal commission was formed which increased
reservation quotas on the basis of economic aspects also.

Methodology

This is an empirical survey of student of Gujarat University situated in Ahmedabad a metropolitan city
of Gujarat.

Rationale

The topic was selected as a personal interest and to analyze current situation:dhis Patidar Andolas
was viewed by multiple stakeholders i.e. politicians, Patidars them seltes, OBC, Rationalists police.
media, etc.

Sample

This survey was done by the students of department of Sociology. 570 respondents were selected
by purposeful sampling. It included equal number of male (285) and female (255) form Patidar
(Patel) community and OBC (Other Backward Class). The unit of the study was in Ahmedabad.
Interview, focus group discussion and questionnaire was used for the data collection.

Objectives
1. To know the socio - economic profile of students
2. To know the causes of Anamat Andolan of Patidars and its impact.

3. To know the view of OBC for Anamat Andolan of Patidars.

Other backward classes (OBC)

OBCs is a collective term used by the Government of India to classify castes which are socially and
educationally disadvantaged. The OBCs were found to comprise 52 % of the country’s population by
the Mandal Commission Report of 1980.

The OBC are entitled to 27% reservations in public sector employment and higher education. The list
of OBCs maintained by the Indian Ministry of Social Justice and empowerment is dynamic. It is al
known as SEBC (socially and educationally backward castes or classes). According to an article |
the Indian Express sociologist Gaurang Jani says Gujarat now has 146 notified OBCs.

Patidars

Popularly called Patel’s is a part of originally community kanabi. This community is a dominant ca
in Gujarat. Among the different group of Patidars Anjana, Chaudhry are OBCs. Kadava and Leuw
Patidar are in general category from the constitutional perspective. There are some sub group of th
community. They have different surnames.
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Reservation Policy -

The concept of reservation emerged within the realm of democratic principles. The reservation policy
= one of the policy measures taken by the government to promote social justice in a society where
~=nortunities for socioeconomic achievement are unequally distributed among different communities
=~ groups. The objectives are positive quality through the provisions of preferential treatments to
+osewho have been historically subjected to the practice of injustice and discrimination (Rai 2002).

The reservation policy is the identification and selection of the deserved and eligible people. In the
~ian context, one’s caste and poor social and educational conditions are recognized as the major
=igible criteria for reservation quota. Reservation policy is an affirmative action taken by the
=~vernment, in favor of individuals or groups who are socially, economically and educationally
~=—tward. Caste based reservation promotes caste consciousness among individuals and leads to
= politicization of castes.

Criterion of Reservation

Reservation is given on basis of caste, religion.

|%.\|

Reservation is given on basis of population.
% State domicile socio economically condition.

& Dihercriteria

%= ~=r Government of India, total reservation percentage is 49.5%, OBC 27%, ST 7.5% and SC 15%

Social Movement — Anamat Andolan

eii= has witnessed some social movements such as anti-corruption,Nirbhaya and Patidar movements.
=== social movements have their own collective goals.

Secial stratification

.= siratification is a horizontal division of society into higher and lower social units. In India caste
s ciass is linked with social stratification. A caste is an aggregation of persons whose obligation
e orivileges are fixed by birth sanctioned and supported by religion.

- zafiﬁg_ation person, group or community can change their mobility down ward to upward. At an
sy stage, Patidar community treated them as superior to S.C., 8.T. and OBC but for the benefits of
weeioyment and getting admission for in higher education they want reservation. Therefore, traditional
== hierarchy can change.

= zre some research and articles regarding reservation |. P Desai (1981), Thomas welssope
e, Shirku (2011), Lim (2012), Tily (2004), P Anthony Raj and NagarajaGundemedu (2015) etc.

= c=oer attempts to analyze the case of Patidar Anamat Andolan with the view of Patidar and
_=C
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Data Analysis
The table1 shows the Socio-economic profile of the respondents

Table 1 Socio-economic profile of the respondents

No. Caste ltem Frequency Percentage
1 OBC (SEBC) 285 50%
Patidar 285 50%
Total 570 100%
2 Gender _
Male 285 50%
Female 285 50%
Total 570 100%
3 Education
Arts 228 40%
Commerce 168 29.6%
Science 69 12.14%
Others 105 18.42%
Total 570 100%
4 Native
Rural 257 45 .08%
Urban 313 54 42%
Total 570 100%
5 Marital
Status
Unmarried 289 51%
Engaged- 38 07%
Married 243 42%
Total 570 100%
B Types of
Family
Joint 337 59.23%
Necular 233 4087%
Total 570 100%

Table1 shows that there are equal number of respondents by caste and gender. They have different
type of education. 52.42 percent respondents belong to urban area and rests of them are from rura
background. They are from PG., M.Phil and Ph.D. They class 42 percentage married 51 percent are
unmarried. 59.23 percent are still living in a joint family.

50 percernit respondents are Patel and Patidar, who constitute about 15 percent of the state’s population
They are economically and politically dominant upper caste. As they are small and big farmers,
Industrialist and traders. They are spread all over the world.

Percentage of Reservation

Inthe year 2008, the central educational institutions (Reservation in Admissions) amendment bill w
passed in Indian Parliament. In Gujarat, there was OBC commission under the leadership of Mi
Sugna Bhatt. Whether the students know about this only 32.28 percent know about the quota f
reservation. 37.54 percent are not knowing and 30.18 percent said that we have no knowled
about reservation at all. (30)
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Fatidar Respondenis

= this study there are two types of questions one for Patidar and another for OBC (SEBC)

T=nle 2 shows respondents who believed in reservation

Table2 Believed in Reservation

ltem Frequency Percentage
No.
1 Totally Agree 111 38.94%
2 Partly Agree 90 31.59%
3 Do not Agree 84 29.47%
Total 285 100%

Soove them forth respondent believed in reservation. They agree to have reservation.

#s=as of Reservation
"The data regarding demand for reservation of Patidar is shown Table3

Ts=i= 3 Demand for Reservation in different areas

No. lkem Frequency Percentage
1 Education 172 60.35%
2 Government Service 84 29.47%

3 Other Field 29 10.18%
Total 285 100%

| e cemand is for reservation in education and government service.

Ssa scientist AchyutYagnik specifies that they want to get their children into medical and engineering
“se=ces or institutions providing technical education, which will make it easier for them to migrate
== and also find jobs.

Sewously and traditionally Patels were in agriculture and business butthe new generation is pursuing
“Sarer education and wants to get better prospects

for Patidar Andolan

s=w was taken and focus Group discussion with different Patidar leaders and students. They
“=ined some chief causes for this Andolan.

=ral Patidar youth do not have professional higher education and smart skills. In the field of

=ment jobs. They are castigated in ‘General Category’ so their goal of reservation is to establish
@ =i=tus in government jobs and acquire higher position so, this Anamat Andolan has emerged
“ he frustration of the rural youth to get right opportunities.

s =upport reservation based on caste. Reservation will promote Government job and those who
witage are farmers but the new generation is not ready to continue family work, they want jobs
the Patidar girls are not prepared to marry village boys, even though they have their own
‘znd and property.
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They also said that not those who are in reserved category who have high score cannot get admission
so this is a violation of education right. 2

The respondents of Saurashtra region said that due to reservation quotas, large number o
economically small farmers in Saurashtra region are committing suicide as they are in bad financia
situation and are deprived of the benefits that other OBCs are getting.

Large scale of migration of unskilled and low skilled worker is observed in a wide range of sectors
such as agriculture and power looms. Now they want government job. There is a hidden politica
cause for this Andolan, Patidar have general category quota in election they want change the leadershia
with of Patidar. They want their 1.A.S., |.PS. for the administration in Gujarat, so political power wit

administration want to dominate in Gujarat. o

Problems of Patidars

In Guijarat Patidars belong to upper castes. in 1980s Patel’s faced competition because of wha
sociologist . P. Desai ealled in built structural advantages as they have money, power and position.The
researcher inquired what will they lose if they get reservation? They said that they will lose nothing.
but the researcher observed the reason could be that their children may not be accepted by hig

castes in marriage. They will also lose the status of higher caste in society so the process of downwars

mobility in social aspect will begin.

Respondents from Backward caste (OBC/SEBC)

Brief History of OBC — In Gujarat in 1973 when Madhavsinh Solanki was the Chief Minister of Gujarat
he appointed three members commission led by Justice AnantprasadBakshi, Prof.Taraben P
(Gujarat University) and Prof. C. N. Vakil (M. S. University) to recommend communities for OBC list.
In 1976, Commission gave a report of OBCs and 82 communities were recognized as OBC. Then &
1981, Gopal Krishna and Rane Commissions added a new list. Now, Gujarat has permanent OBC
Commission headed by former Gujarat high Court Judge Miss Sugna Bhatt, in Gandhinager
now 146 communities are notified as OBC in Gujarat.

There are some questions and discussions with other backward caste respondents. The prim
backgrounds are shown in Table1 for all respondents, but some specific points for OBC are as un

Benefits of Reservation

69.82 percent respondents get benefits under OBRC reservation. 30.18 percent are not getting th
benefits as they belong to creamy layer.

Those who get the benefits of OBC they need creamy layer certificate. We asked them how they
this certificate. 88.00 percent of the respondents said that they get creamy layer certificate as per
government norms, but 22 percent respondents said that sometimes they had to offer bribe for
sometimes they presented wrong income certificate to get creamy layer, thus they supported corrupti

In OBC those who are under the reservation category got benefits in education and employment.
government sector also, they easily get Government jobs.

Interaction with Patidars
The questionnaire for the OBC respondents who have interaction with Patidars or not.
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52 29 (169) percent of the respondents have interaction with them. 40.71 percent respondents (116)
m=ve rare interaction with Patidars.

The respondents said that those who are in same class they have peer relations. Others have working
o orofessional relations. They interact with each other at work place, party meetings etc. They also
“==end on each other for labour and other work.

42 70 percent have rare interaction. Those who are in same standards they interact with others with
= purpose of academic and co-curricular activities, but because they have separate residential
meaities, they can interact with Patidars only at the time of celebrations, festivals and caste gatherings.

Dpinion of about reservation for Patidars

== Indian Constitution has accepted the quota-based reservation system of SC, ST and OBC.
S=ndars want to be the part OBC reservation. The opinion of OBC respondents are as under.

T=oi= 4 shows opinion favoring reservation of Patidars

Tabie4 Opinion about favoring the reservation of Patidars

No. Frequency Number Percentage
1 Yes 72 25.26
2 No 213 74.74
285 100.00

74 percent respondents are against the reservation and opined that Patidars are not socially and
wesromically backward. They behave as a dominant caste at all levels. Even though during these
“Sacolan’ they used costly cell phones, social media and money for their campaigns. Some of them
= =ndlords and businessmen. Only those who are really economically poor have the right to get
~m=ervation for education and employment.

Smeact of ‘Anamat Andolan’

s question was for both types of respondents about the impact of ‘Anamat Andolan’ on the society
= whole.

‘S= 5 shows the impact of the Anamat Andolan

Impact of Anamat Andolan

e |

Patidar OBC  Total Percentage

Increases discrimination between casies 60 120 180 31.57
Benefits for the society 15 01 16 2.80
Increases caste pride and solidarity 136 48 184 32.28
Increases downward mobility 01 04 06 4.06
Increases use of media 150 34 184 32.28

570 100.00
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The table 5 shows that this ‘Anamat Andolan’ has different positive and negative impacts.

About the Andolan there are different opinions of Patidar and those of OBC respondents.

136 Patidar believed that this type of Andolan is beneficial for solidarity of Patidars but on
the other side 120 OBC respondents believed that caste discrimination will increase.

Findings and conclusions
This study was done on 570 Patidar and OBC respondents from Ahmedabad. The study
expresses their views and experiences about reservations and Patidar Anamat Andolan.
This study provides a platform to understand the mindset of the youth about reservation
policy.
e
There are equal number of males and females who had different levels of education.

54.42 percent of the respondents belong to urban and 45.08 percent respondents belong

to rural areas.

51 percent of the respondents are unmarried.

Main findings
70.53 percent respondents agree to the reservation. They want reservation in the fiela
of education (60.35 %) and government service (29.47%).

There are socio-cultural and economic reasons for the Anamat Andolan of Patidars.

69.82 percent OBC/SEBC respondents get benefits for SEBC reservation. Only those
who are under creamy layer these benefits.

88 percent of the respondents easily get the creamy layer certificate as per the
government norms. But rests of them do not get these types of certificate very easily.

59.29 percent OBC respondents have interaction with Patidars but 40.71 have rare
interaction with Patidars. Mostly they have academic and professional relations.

71.74 percent respondents are against the reservation of Patidars due to their soci
economic status.

There are some positive and negative impacts of Anamat Andolan.

Positive impacts
Caste solidarity in Patidars as well as OBCs will increase.

As a result of this Andolan, Patidars (Kadava&Levula) felt caste pride. They came clo
even though they lived at a far distance. Caste and class solidarity of this communi

became very strong.

Negative impacts
Discrimination of caste

Downward mobility of Patidar

Caste Tension create in the state
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Conclusion

s a sociologist, we should know the caste system and constitution, “The main objective of
+= Indian reservation system is to increase the opportunities for enhanced social and
scducational status (in the sense better than the previous- until it becomes equal to that
=nioyed by an average member of other communities) of the underprivileged communities
and. thus, enable them to take their rightful place in the mainstream of Indian society”.

The idea of Anamat Andolan of Patidars shows that it is simply a welfare benefit for
education and employment. They mobilized significant population for this reason and
they had success in campaigning for it.

The present study reveals that the social media proves to be a prominent communication
source of information during the Anamat Andolan.

The role of Patidars Anamat Andolan committee and related leaders and community
played an important role. It also shows the freedom of speech and expression of their
views.

Mostly, the OBC — which is the largest caste segment in Gujarat - are not in favor of this
Andolan.

This Andolan was not led by political party. The Patel's of Gujarat have remained a
force to reckon with any party which rules the state.

The OBCs are now more politically aware. They seek dominant position in society and
nave an upward mobility that came with reservation. They are in police force also, so
they would not support Patidar Andolan.

This Andolan also draw attention directly to constitutional provisions of reservation.
The Constitution provides that it is not possible to give more than 50 percent reservation

0 all castes.

Swagestions

® The quality of a life of Patidars should be truly examined and there should be some

ndicators put before reservation policy.
Government should rethink about caste-based reservation.

Government should remove entire creamy layerin S.C., 8.T. and OBC, so other general
=ategory persons who are economically poor and backward also get the benefits.
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NEED FOR CHANGE IN REPRODUCTIVE
HEALTH CARE SYSTEM IN INDIA
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| ABSTRACT |

. Svery society for their existence is dependent on the next generation, to whom they will pass their
~uure, heritage and most importantly their identity. Though the baggage of reproduction is on
+= shoulder of the women, unfortunately while making policies or making use of new reproductive
s=chnology, women are kept aside, they are not given much importance. The impact of reproductive
s==hnology has not only affected women health but has also affected the child’s health too. Today
=<0 the registered infant and maternal mortality rate is not less. This paper basically addresses
+= women well being and there by the well-being of the society and also tries to find the loopholes
& e existing family planning policies.

¥=ywords : Women, Reproductive Health, Child, New Reproductive Technology.

smroduction

Weerhood in all section of society is given immense importance; generally, on one hand the elite
== has access to the all kind of facilities and a service of good reproductive heaith care, but on the
#= hand there is majority of the population, who are dependent on the government for their health
wsu=<_ The reproductive health issue has many sub issues that one needs to address i.e.
~ourishments, infant mortality, maternal mortality, care during pregnancy, care after pregnancy

= somprehensive approach to reproductive health demands increased awareness on methods of
' planning, maternal health, neonatal morbidity and a growing burden of reproductive ill health
s from reproductive tract infections, including sexually transmitted infections, HIV/AIDS, infertility
« = adverse effect on gender-based violence. In order to provide a common scientific platform
= these specialties and to promote reproductive health research, The Indian Society for the
= of Reproduction and Fertility (ISSRF) was established in 1988. Over the years, the mandate of
==ty has broadened and now includes various multidisciplinary components of reproductive

“uctive Health was given an international consensus definition at the International Conference
p Fopudstion and Development (ICPD) in 1994, At its core is promeotion of reproductive health,

==y and safe sexual and reproductive choices for individuals and couples, including decisions
¢ =iy size and timing of marriage. Sexuality and reproduction are vital aspects of personal
+s =nd are fundamental to human well-being fulfiling relationship within diverse cultural contexts.

= reproductive health is integral to the vision that every child is wanted, every birth is safe,

young person is free from HIV, and every girl and woman is treated with dignity. Implicit in this
. = the idea that men and women will be able to exercise their rights to information on and
== 10 safe, affordable and acceptable methods of fertility regulation as well as quality health
‘~es. The latter will enable women to experience safe pregnancy and childbirth, across the
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world. Poor women, especially in developing countries, suffer disproportionately from unintendes
pregnancies, maternal death and disability, sexually transmitted infections including HIV, gendes
based violence and other problems related to their reproductive system and sexual behavior.

Review of Literature

The available review of literature shows that, the urban population in India is one ofthe largestin the
world. Its unprecedented growth has resulied in a large section of the population living in abjest
poverty in overcrowded slums. In the view of National Family Health Survey 2005 which provides =
national overview of women'’s reproductive health within the slum population in India (among oths
parameters), it was found that among slum women, not all deliveries are not done by skilled persons.
and several children are delivered at home. Cost, literacy, economic conditions, and the age of the
woman all play a role in determining whether the child is born at home or in a hospital. Many slus
women depend on municipal and government hospitals for healthcare, and they may not consider
reproductive health a priority. Even basic neonatal care can be inaccessible (Hazarika, 2010). Health
facilities at the community level are poorly equipped to deal with gynecological and obstetric
morbidities, since they have neither the diagnostic facilities nor the drugs to treat them. Moreoves
service providers are not trained to detect such morbidities nor to provide sensitive counseling (Satiz.
et.Al., 2013). The prevailing order of gender discrimination also plays a very crucial role in the
reproductive health of women, as most home-bound women do not receive adequate nutrition, ar=
uneducated, and are not taught to take care of their health (Namasivayam, et.al., 2012). Verma ang
Gupta have examined the push and pull factors that are responsible for the growth of medical tourisa
industry in India (2008). They argue that the private sector has played an important role in popularizing
medical tourism. As Dr. Amit Sen Gupta (2008) writes, “Where is logic of govt. spending energy anc
efforts to attract foreign patients for private sector when an overwhelming majority of patients in Indi=
have inadequate access to health care.” Sinha (2008) has expressed concern about the long-term
repercussions of medical tourism in India, as it is well known that the healthcare system in India &=
insufficient and requires government intervention to meet increasing needs. On the other hand, high-
end healthcare tourism is accessible only to those who can afford it; it is out of reach for most Indi
citizens. This can lead to severe negative outcomes for the poor of the country. The medical fraternity
has a moral responsibility towards society. In addition to catering to the needs of foreign patie
they should also work out treatment expenses such that even a common man can afford it. There is
grave need to develop a clean approach and to regulate the private sector; revenue must be generat
by taxing medical tourism heavily, and this revenue should be used to improve health in the country.

Research Methodology

This article includes primary as well as secondary data. Under secondary data various books, journ
and reports are being referred, whereas under primary data information gathered was during t
interview of the expected mothers, the purposive sample of 10 women was taken under studies.

The main objective under research is to understand the gap between the accesses to the prop
reproductive health care for the women, specially living on or below poverty line and the policies th
are designed keeping them in mind but doesn’t reach to them.

Government policies/ Programmes

In 1951, India became the world’s first nation to launch a family planning programme. Decades lat
when the International Conference on Population and Development prompted a paradigm shift in
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sopulation programmes, with the advocacy of client-centered and quality-oriented reproductive health
=oproaches, India formulated appropriate policy and programmatic responses

The National Population Policy was formulated in the year 2000. It affirms the government’s
commitment to promote voluntary and informed choice, and continuation of the target-free
approach in family planning service delivery.

The National Rural Health Mission (NRHM) was launched in 2005. It aims to revamp the public
healthcare delivery system and seeks to provide accessible, affordable and quality healthcare
o rural population.

A national level Reproductive and Child Health Programme Il (RCH ll) was introduced in 2005
2nd focuses on addressing reproductive health needs of the population through evidence-based
tachnical intervention through wide range of service delivery network. There is implicit emphasis
on addressing the equity dimension in coverage, while maintaining focus on quality.

Conditional Cash Transfer schemes like Janani Suraksha Yojana (for promoting institutional
seliveries) were introduced to help address economic barriers for access to services.

“=m=ues in reproductive Health

Seoroductive health is a good starting point for addressing gender issues. Before going in the depth
W = problem let us understand what is reproductive health? A reproductive health orientation
‘me=ns that people have the ability to reproduce as well as to regulate their fertility; that women are
= o undergo pregnancy and childbirth safely; that obstetric and gynecological disorders are
s==s=d: that the outcome of pregnancy is successful in terms of maternal and child health and
s=ing; and that couples are able to enjoy sexual relations free from the fear of disease.
Suctive health is affected by a variety of socio-cultural and biological factors on the one hand
® == quality of the delivery system and its responsiveness to women’s needs on the other. A

- based approach to reproductive health is one which responds to the needs of adult women
ent girls in a culturally sensitive manner.

ss=croductive system in function, dysfunction and disease, plays a central role in women’s health.
ne=d of women can broadly divide into four categories as follows

Se=garding sexual and reproductive function women has special needs

women's body has more chances of dysfunction and disease due to complex reproductive
Women are also subjected to other diseases related to menstrual syemtem.

Wearmen are also subject to social disease which affects their Physical, Social, or Mental health.

== ndicate that compared to men; women suffer more due to disease as they are the one who
% 5 the next generation. Much work has been done in this regard but they have their obstacles
s them.

= oroblem that comes as an obstacle is of the prevailing philosophy on basis of which the
crovided, women are always considered as means and target in the fertility control. Though
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women benefited but they were not at the centre of the process. The needs of women have bes
traditionally addressed within the concept of Maternal and Child Health (MCH) the need of wome:
submerged in the need of mother. Though the MCH programme is going to focus on how healthy £
child as successful outcome, this spotlight resulied in less stress given to health risk that wo
carrying during pregnancy, childbirth and other functions. As a result, the tragedy of maternal mori=#
in developing countries has now reached dimensions that can be no longer ignored.

Reproductive health is an integrated package. Women cannot be healthy if they have one elem
and miss another. Various elements of reproductive health are strongly inter-related. Enhance
in one element can result in improvement in other elements. Similarly lack of improvement in ¢
element can hinder progress in other elements. For instance, infant and childsurvival growth
development cannot be improved without good maternity care. Proper planning of births, includs
adequate child spacing is a basic ingredient of any child survival package.

There are some points that one need to keep in mind and they are

A) Reproductive morbidity and maternal health

Unsafe motherhood is still a reality in much of India and particularly in its rural areas. The number e
women who have access to anienatal care is very less and that is why, high risk cases go undetecie
anemia is acute during pregnancy, deliveries are conducted largely by untrained attendants &
unhygienic conditions and knowledge of health and nutrition needs during pregnancy and the pos
natal period are poorly understood. The official programmes for maternal and child health reaches
few pregnant and lactating wornen. Maternal health activities are unbalanced, focusing on immunizatios
and provision of iron and folic acid, rather than on sustained care of women or on the detection
referral of high-risk cases. Urgently needed is greater insight into underlying risk factors, into _
women’s reproductive health needs remain unmet. Equally important is the need to structure the
reproductive health services to respond to the gynecological and obstetric conditions wo
experience, and which take into consideration the social, culiural and economic constraints ths
women face in expressing these conditions and in accessing services for them. Health facilities at ihe
community level are poorly equipped to deal with gynecological and obstetric morbidities, since the:
have neither the diagnostic facilities nor the drugs to treat them. Moreover, service providers are na
trained to detect such morbidities; or to provide sensitive counseling. The prevention and treatme
of common women'’s health is not complicated and can be treated at the first level of care. What ar=
needed at the primary health centre level are facilities for routine diagnosis of gynecological conditions
improved obstetric care, sensitive counseling and sound referral services.

(B) Understanding the socio-cultural context of abortion

Improving access to safe abortion should also form part of an overall reproductive health strategy
Despite the fact that abortion is beyond the reach of most poor women, roughly five million abortions
continue to be performed annually; of these, only about half a million abortions are performed undes
the health services network while another estimated 4.5 million occur illegal. And the growing tendenc
to misuse complicated prenatal diagnostic techniques to abort female fetuses suggests the disturbing
possibility of increased abortions and repeat abortions. As a result, complications resulting from
unsafe abortion exact a heavy toll, and constitute a major source of reproductive mortality and morbidi
over 10 percent of all maternal deaths are due to abortions. Safe abortion services are available on
in urban areas since registered practitioners are rarely available in rural areas: in 1984, for example.
only about 1000 physicians of a total of roughly 15000 doctors trained to perform abortions worked in
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—ural areas. There is limited publicity about the law and there is a widely held perception that abortion
= illegal. The quality of abortion services and cares at approved centers can be impersonal and

nimidating.

1C) Infertility

“ery minute evidence is available on infertility. There are many factors responsible for infertility amongst
women amongst them some of them are women'’s poor health and nutrition status which can lead to
=oeated miscarriages and fetal wastage, unhygienic obstetric and abortion procedures and even
such debilitating diseases as tuberculosis. Our society has given immense importance to fertility.
\==riility can have serious effect on women as she fails to achieve her desired family and exposing
“=r 10 various kinds of emotional harassment or marital disharmony. Women have to bear the burden
= social, medical harassment even if it's male’s infertility that stops her from reaching to fertility. We
=ck health services which are comprehensive enough to provide access to reliable information,
sw=pathetic counseling and services to infertile couples. What is required is a sound referral system
‘= nfertile couples, along with primary health care which can provide basic information and

sunseling.

% Sexually transmitted diseases and AIDS

==roductive health in India is very poorly understood. Primarily, in the Indian context socio- cultural
wems. beliefs practices play a major role in making women more venerable to reproductive health
ssiems. In many cases if women raise any question related to HIV or STD they are considered as
—=-orless and hence these women take STD as their destiny, and do not seek any medical help
same. Though the child marriage are no longer practice in the breath the way it used to be
& has helped in decreasing many problem of women, the problem with early marriage and
ing is that young girls are often not adequately prepared with information regarding
- .tive and sexual health issues, including sexual intercourse, contraception, sexually transmitted
—=ons and diseases. The reproductive health concept is not limited to mothers nor is it limited to
- in the childbearing age. Urgently needed is a primary health care system which caters to the
= problem of STDs; counseling and recommendation at the marginal level along with improved
~o=tic facilities at the primary health centre level. At the same time, not enough has been done to
w=r= the larger population - and especially isolated, invisible and powerless women - about STDs
£ =/ /2IDS, their prevention, symptoms, modes of transmission and treatment. On the one hand,
-~ =< need to be devised, which are sensitive to women’s lack of control over sexuality and
= ==n provide information at the doorsteps of secluded women. On the other hand, strategies
= b= devised to inform, sensitize and communicate with men, and particularly young men. Men
smportant audience for such communication, both in their own interests and because of the
ey Slay in conveying information—and disease—to women. Young and adolescent males are a

winerable group, generally ignorant of STDs and their prevention and information strategies
= nclude these groups.

ition

swsion and iron supplementation programmes for pregnant and lactating women do exist,
= =vailable evidence suggests that they neither reach their intended populations, nor have
suscessiul in reducing the prevalence of anemia among those they do reach. Traditionally our
= = e house give suggestion on what to it during pregnancy for betterment of child’s health,
o #=w will talk about the things to eat before one conceives, afterbirth also lactation is given
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more attention than the mother. In some cases, as women are even compelied to eat particular foos
for all nine months for the preference of ‘boy child’. There is a lack of approach which can educsa
people for right food and women'’s right time to get pregnant and that is why many mothers ca
feed their children due to lack of nourishment.

(F) The situation of adolescents, particularly adolescent girls

The National Population Policy- 2000 has recommended adolescents as an underserved vulneraos
group that need o be served especially by providing productive health information and servicss
Most of the adoleseent reproductive health programs focus on the 15-19-year-old age group. The
is an increasing need to focus on 10-14-year group. What is therefore urgeptly required for b
adolescent girls and adolescent boy programmes which help deal with their own well-being, the
health, their bodies.

(G) Contraceptives

Lots of research has taken place for controlling the population, new techniques and contraceptive
are invented but unfortunately it has made women more of gunie pig of trying all methods for market

them in the market. There are very few contraceptives which has proved useful majority has one«
the other problem. The availability of | pill which was good for those women who took with I
precaution, but has proved disaster for young girls who used it without any proper information.

Above mentioned issues and many other issues need to be included in reproductive health ca
services.

Conclusion

It has been very well-established fact that gender- sensitive approaches is necessary to understas
and respond to different needs and constrains of individuals based on their gender and sexual
like counseling in which women are convinced to use other contraceptive preferably man orientss
The strategic need can be met by increasing the focus on gender- sensitive services, reproduct:
health programme. By modifying the gender relations and power in a community gender equity ca
be brought.

Thus, the reproductive health care programmes must be designed with gender perspective whic
takes into account the varied gender roles, social and economic relationship and needs, access

resources and other constraints and opportunities imposed by society or cultural, age, religion. @
both men and women. The following point to be kept in mind when we talk about gender sensii
approach.

1) Providing HIV/AIDS prevention education for both partners.
2) The strategies to be develop which is gender sensitive and culturally appropriate.

3) Involve men as much as possible in every stage of reproductive matter to make them mc
sensitive.

4) Women need to be given more employment opportunities.

5) The new research on technology should focus on the both the sexes.

(42)




‘i=rnational Peer-Reviewed Journal RESEARCH HORIZONS, S.R. NO. 2, VOL. 8 NOVEMBER 2018

=eferences

Chinai, R.& Rahul, G. (2007). Medical Visas mark growth of Indian Medical Tourism.Bulletin of
the World Health Organisation, 85 (3), 164-165.D0I:10.1007/s11524-008-9421-0.

Gupta, A. S. (2008). Medical Tourism in India: Winners and Losers. Indian Journal of Medical
£thics, 5 (1), 4.
Harzarika, 1. (2010). Women’s Reproductive Health in Slum Populations in India—Evidence from

NFHS-3. Journal of Urban Health, 87 (2), 264-277. Palgrave Macmillan: UKExpress.Retrieved
fFom DOI:10.1017/S1745855207005765 on July 20, 2009.

Hooda, S.K. (2015).Foreign Investment in Hospital Sector in India: Trends, Pattern and Issues,ISID.
Working Paper No. 181, April. Retrieved from http://isid.org.in/pdf/WP181.pdf Accessed on 16th
Zznuary 2016.

Jeiesbhoy, J.&Santhya, K. (2003). Sexual and Reproductive Health Needs of Married Adolescent
Girls.Economics and Political Weekly, 41.

Jejeebhoy, S. (1995).Addressing Women'’s Reproductive Health Needs: Priorities for The Family
Weitare Programme. The Population Council, India.

Mamasivayam, A., Osuorah, D. C., Syed, R., &Antai, D. (2012). The role of gender inequities in
women's access to reproductive health care: a population-level study of Namibia, Kenya, Nepal,
=rd India. International Journal of Women’s Health, 4, 351-364. DOI: 10.2147/ lJWH.S325689.

Nazir, Z. (2008). Just What the Hospitais Ordered: Global Accreditations. Indian Express, July
20, 2009.

Dadeeer, |. (1998). Reproductive Health: A Public Health Perspective.Economics and Political
Weskly,33,4.

S=mnathan, M.(1998). Reproductive Health Index- Measuring Reproduction or Reproductive
==alth. Economics and Political Weekly, 33, 49.

Z=siz_ J., Misra, M., Arora, R.&Neogi,S.(2013). Innovations in Maternal Health: Case Studies
wom India. Sage Publication: New Delhi

Smarma, R. (2014). Reproductive health with emphasis on strategies for family planning. The
=an journal of medical research, 140 (1), S1-2.

Srekher, C.& Shrinivas, K. (2007). Reviewing Reproductive and child health Programmes in
= Economics and Political Weekly, XLII.

Srhz. R. (2008).Medical Tourism: Its Long-Term Implications. Marketing Master Mind, 6,46-49.
2E'f§:dun: The ICFI University Press.

Tumer, L. (2007). ‘First World Health Care at Third World Prices’: Globalization, Bioethics and
Wecical Tourism.Journal of BioSocieties,2 (3), 303-325.

Wang and Pillai. (2001).Women's Reproductive Health: A Gender-Sensitive Human Rights
Sooroach.Acta Sociologica, 44 (3), 231-242. '

# Professor, Department of sociology, Maniben Nanavati Women's College

(43)



International Peer-Reviewed Journal RESEARCH HORIZONS, S.R. NO. 2, VOL. 8 NOVEMBER 2018

THE FUTURE CHALLENGES FOR INDIAN
EDUCATION SYSTEM

Dr. Shailaja Dhruva

ABSTRACT

India’s education system is one of the biggest systems of the world. The New government of
India is spending money for structural change of education. They tried to change national Curricula
for all levels of edueation but there are some challenges in the future, i.e., Operation Blackboard.
Restructuring, and rearganization of teacher education, Minimum Level of learriing, Movement to
education all, Fundamental refute etc.This is a secondary data-based paper. The main objective
of this paper is to evaluate the current education system and to highlight future challenges.This
paper is divided in three parts. First part shows the need for change in our education policy. The
second part is on the challenges and the third part is on concluding remarks and suggestions.The
study explores challenges before primary and secondary education, challenges against curricula
content, funding and research in higher education.There will be challenges between male and
female education as well as between rural and urban Education - National curricula is also criticized
for attempting our national values.The paper also highlights culture, languages and ethical values
of future generation.

Keywords : Education-Challenges, Government.

\

Introduction

Emile Durkheim argued that education is only the image and reflection of society and education
be reformed only if society itself is reformed (Carls, 2012) whereas, there are many people sup
and many people who reject the idea of above but everyone believe that education is essential
the people to enhancing their knowledge and skills and to get empowerment. In every Soci
education is an important at all level i.e., primary, secondary and higher secondary as well as hig
education. India’s higher education system is the world's third largest in terms of students. Nexi
china and United states.

At the end of the XI Plan (31.03.2012), there were 573 Universities (43 Central, 129 Deemed and
State Universities (State Public 286 and State Private 111) and 4 Institutions established under Sp
State Legislature Acts and 35,539 Colleges in the Couniry. During the year 2016-17 (last year of
Xli Plan) there were 795 Universities (47 Central,123 Deemed, 360 State Public, 262 State Priv.
and 3 Institutions under Special State Legislature Act) and 42338 Colleges, thus registering an incre
of 38.74% in the number of universities and 19.13% increase in colleges during the 5th year of
Plan in comparison to the figures at the end of X1 Plan. (UGC Annual Report2016-2017:74).

It is also observed that our education is significant and impressive developments of the past f
decades, but there are also facts that in future that there are many challenges in higher education
India.” Report to the Nation-2006' of the national knowledge commission which concludes that th
is ‘a Quiet crisis in higher education in India that runs deep’. There is quantity and quality probles
of higher education. The main focus of this paper is to highlights future challenges for higher educaii
in India.
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Methodology

THis is a secondary data-based paper. The main objective of this paper is to evaluate the current
=igher Education scenario and its future challenges. Various articles and internet were used for this
Sroblems of higher education
There are many basic problems facing higher education in India.
~ Inadequate facilities in the campus.
= Large vacancies in faculty position.
= Poor slandered of teaching.
= Declined research standards.
= Over crowded classrooms.
= Gender imbalances in different education.
- Co-orations.
& madequate financial support from the government.
= ncreasing educated unemployment.
% Policy paralysis and overlapping of aspiration.
' _ow Enrolment rates.
= Se=gional disparities.

2 Lack of Autonomy.

Sec= independence Indian government is facing some key challenges with education.
e =y challenges are

% The supply-demand gap - India has a low rate of enrolment in higher education by 2020, the’
maian government aims to achieve 30% gross enrolment which will mean providing 40 million
mwversity places an increase of 14 million in six years.

= Quality of Education - Higher education in India does not match with the global quality standards,
@ur government and educational institutions tried to increased quality education. They plan for
sest zgmission, brochure, purchase good number of books and journal in the library, enhance
“==-modern campus etc. but there is a problem of higher educated high satisfied staff with
s=sources. So, the poor-quality teaching cannot enhance student’s capacity for global level.

& Content of higher education curricula - In the field of higher education the 1999 election manifesto
= National Democratic Alliance (NDA) include a section entitled ‘Education for All'. When BJP
w=ot control, they tried to involve various scheme and policy. UGC focus on skill development
=oucstion. Our curricula do not support the market abilities of students.
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4) Constraints on research capacity - There are few opportunities for interdisciplinary and
multidisciplinary working, lack of early stage research experience, a weak ecosystem of innovation
and low levels of including engagement areconstraints of research.

6) Funding - Funding of higher education is a responsibility of central and state government butin
the allocation of grant for different state. It shows priorities and negotiation UGC tried to maintains
raise of funding but there are some problems related to funding which are challenges for future.

7) Uneven growth and access to opportunity - India has ethnic diversity. There are more than 300
languages spoken in the country.Today, English is a global language but some state supports
their own language in higher education and they suffer. So, multidimensisnal  inequalities of
Indian socio-cultural is a challenge of future in higher education in India.

8) Privatization of education - The cost of private institution is very high for poor students. In the
rural and tribal area there are not educational accessible i.e. internet, library, couching class etc.
so they have to spend their money for higher education. So, the competitive pressure on students
and parents forces them to opt for private tuitions and training to supplement the higher education
the government and grant in aid collage will have challenges to maintain their standard up to
level of reputed private college and universities.

9) Research Publication - Research publication of reputed journal or referred journal is accepted,
now because of this compulsion there are some agencies and publication, who take money from
the researcher. It cannot promote quality of research publication but numbers off article/paper
only. Teachers who have good quality of writing research article they face problems for their
promotion. So, in future research publications are one of the serious challenges to the growth of
higher education in India.

10) Brain-Drain - Brain drain is a challenge of Indian higher education. In globalized economy in
areas that require highly qualified professionals. Today many IIT graduates well trained
technocrats.lIM, MBA and those who are from the fields of science and technology they obtain
degree from India and worked in abroad. Even after graduate they choose master degree notin
India. They dedicated their intellectuals and work for abroad. The present system of higher
education does not serve the purpose of reserve brain drain but increase brain drain.

11) Online Education - Online education is acceptable at all over the world. It helps for Improving
quality of education, improve Accessibility reduce the cost of education.

12) Inadequate financing for state higher education Institutions - In India state universities cater
to a large number of students, they face severe constraints in terms access to finance, particularly
in relation to central institutions. The source of funding for state universities include plan and Non-
plan grants from state governments, funding from UGC and other government project.

13)Issues Related to government - Government of India also face issues relating to inadequate
financing, ineffective planning at the state level and lack autonomy etc. and helpful for time
management also but in India in rural and tribal area where there are no facilities for electricity
and intemnet to change traditional method to online education is a great challenge for new generation.
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Swogestion for improving quality of higher education

Tmere are some suggestions and expectation from Teachers, Parents, Students, Government, Industry
@ educational institutions.

* HNew Vision

India should realize that humanity stands today at the head of new age of a large synthesis
«nowledge, for that it is needed to overall and integrated upliftment of society.

2 Learning Society

Society is a mirror of learning higher education should give priorities to learn various aspects of
cevelopment of society.

Promote incentives to Teachers

Industry and students are expecting specialized courses to be offered, so that they get the latest
=nd best education and they are also industry established and employable of academic incentives
should be provided to teachers and researchers to make these professionals more attractive for
e younger generation.

Academic Connection with Industry

mdustry and academic connect necessary to ensure curriculum and skills in line with requirements
~ugher education should give.

T2 Mobhilized Resources

===ctive measures will have to be adopted to mobilized resources for higher education. Higher
=cucation needs to relate the fee structure to the student’s capacity. Government should mobilize
%und for research and innovative practice.

Student’s centered Education

Ssudents-centered education and employment of dynamic method of education will require from
s==chers’ new attitudes and new skills. Less stress, self-study and personality development of
students help future development of nation.

<Job griented Course

=resent Day education neither imparting true knowledge of life and nor improving talent of a
=dent, so it is needed to combination of Arts, Computer and business skills. Job oriented
=owrses are useful for the future. To provided knowledge and skills courses lead to ambition and
=chisvement of the students.

Development of Individual Personality

Some young students felt that Recent higher education is boring and monotonous and
Fustrating.Parents and teachers should guide students in proper way so they can achieve
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wonderful things in Sports, Music, Dance, Painting etc. Science and technology will encourage
them but for this it is necessary that those student’s achieve excellence they should get fellowship:
and free for fees.

9) Quality Development

Quality depends on its functions and activities of teaching, research, education institutions shou
create academic environment. It also requires that it should be characterized by internatio
dimensions. Quality education leads mobility of a teacher and students at national level.

10) World Class Education ¥

Indian Government and educational institution should aspire for the international standard in
education. They should offer courses of studies to foreign students so we can take advantag

of globalization process.
11) Improvement of Research

Research development activities of different university should focus very professional. Those
who are talented and meritorious studenis, we should encourage them through fellowship a
teaching assistantship with stipends.

12) To increase world class universities and educational Institutions

National knowledge commission recommended 1500 universities by 2015, so, that gross enrolm
ratio increases to 15 percent. If we want to reach 30Percent, we should increase Universities a
colleges.

13) High-tech libraries and infrastructure

For Global higher education in future university and college have a good collection of books
should be online and, in the campus, infrastructure should be high tech.

14) Reformation of examination

All most university started semester system and choice-based credit system but it should
continuous assessment of student’s performance.

Conclusion

The demand for higher education in India has increased. There is a significant progress in Indi
higher education. In future, India will progress with young blood, for this we should plan for quali
education not only quantitative growth of education. In future, there will be many challenges to Indi
higher education, so, we should take action, plan for highly educated, skilled people, so that we
transfer our country from developing nation to developed nation.
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MULTICULTURALISM: CHANGING SOCIAL IDENTITIES
Dr. Ravindra Katyayan®

ABSTRACT

Multiculturalism has become a way of life in many modern societies. The different types of socio,
cultural, economic and political forces are involved in the process of developing a multicultural
society. It has been described as a melting pot or cultural mosaic of the world. Multiculturalism
can lead to homogenization of cultures as well as formation of specific identities. The main objective
of this paper is to understand the recent trends in muiticulturalism with interdisciplinary
perspectives. The paper examines the challenges and impact of multiculturalism on society. The
discussion alsa includes how to conserve our dying art and culture, the role and responsibility of
media and new media in sensitizing people at large and preserving it and heading towards a
truly glocal culture.

Keywords : Culture, Multiculturalism, Society, Reality, Identity, Multiculture, Cultural Mosaic
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Introduction

The concept of multiculturalism is not very new but it has changed the society we live in. It is
combination of different forms of knowledge, disciplines, cultures and academic fields. This idea i
used more nowadays because multiculturalism, pluralism and diversity have become anorminm
modern societies. Earlier it was a different case. People used to live together and work in a cooperati
manner where unity was the key. Societies have grown to bigger and bigger, leading to megaciti
but their singularity has become a diverse story. Big cities of the world are now more and m
diverse than ever. Now societies are feeling proud to announce their cast, class, creed, languag
ethnicity, locality, regionality, colour and many other factors d ividing our society. This diversity has |
to the various cultural phenomenon, which are the core of multiculturalism.

The different types of socio, cultural, economic and political forces are involved in the process
developing a multicultural society. The shape of today’s multiculturalism is the result of all th
drivers. All this dividing is focussed on these different forces which are active everywhere with differ
perspective. Booming globalization has changed the whole world and now the world has become
Melting Pot. Global consumer culture has led to a common business culture which has changed t
behaviour of the societies.Market economy is the key to multiculturalism because market is deriv
by the culture or you can say market is controlling and changing global culture so multiculturalis
So, multiculturalism can be understood by the sociological, cultural, economic, political and glo
strategies which lead to the contemporary world.

A Giobal Phenomenon

Multiculturalism is developed within 30 to 40 years as a forceful mean to govern the sociological an

geographical factors. It can be described as a melting pot or cultural mosaic of the world. Now almos
all the countries have different cultural traditions, rituals and practices but then also they belong ta
one common society. Every country is now governed by many factors which are common in almos®
everywhere. Countries such as India, Indonesia, Brazil, Canada, Singapore, UK, Germany, Switzerland.
USA, Australia, New Zealand are leading multicultural societies. Frequent travel, tourism, changing
jobs, placement in multinational companies lead to multicultural phenomenon. Migration to different
countries and within the country lead to cultural diversity and advent of new cultures, so this connection
cannot be denied. Now the world is seen as a global village, global state and a multicultural state.
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e main objective of this paper is to understand the recent trends in muiticuituralism with
“m=rdisciplinary perspectives. Multiculturalism by name itself leads to different disciplines and
s==milates all the positive effects of various cultures, various languages, disciplines, regions, casts,
“i=ss. Various groups live together and lead to a multicultural, multilingual society. It is also used to
“r==t= 2 dialogue on contemporary trends in multiculturalism with international perspectives.

WuEculuralism is a reality of the current world. We cannot deny or ignore a multicultural society. Now
e main factors governing multiculturalism are unity in diversity, inclusionary and exclusionary
wmactices, humanistic and tolerant, natural process, belief in adjustment principle, overall development,
W=t for knowledge ete. The list can be exhaustive. Overall characteristics of multiculturalism have
“wamy common things, which make it a global phenomenon., Different religions follow their own cultures
~wne muals. Different caste under one religion lead to variety of cultures but follow a common culture.
“h=wise, diversity on the basis of different factors, lead to unity in diversity which is the core of any

Scultural society. Social inclusion leads to include different strata of the society in a single culture.
“her= are many differentiating and diversifying practices in every society but then also they live
s=her and follow a common minimum multicultural ethics and practices.Difference does not stop
o being multicultural.

smg multicultural is a very humanistic and tolerant approach. Being multicultural is being open to
== as well as respect their lifestyles without imposing our own agenda to them. Multiculturalism
=m=s us to be tolerant and respect others. It's a natural process for any society because it leads to
#ar habits and hobbies naturally. Many things people learn automatically which are common for
Common food habits, common clothes, common festivals, common celebrations, common
naturally lead to a common culture that is multicultural. It believes in adjustment principles.
== adjust with each other and share their sorrows and joys together. Even though any society is
“ouitural, its development depends on the process of multiculturalism only. There is a continuous
s %or knowledge in a multicultural society. People want to know more and more about different
siures. fraditions, rituals, practices, innovations, ideologies etc.

act of Multiculturalism on Society

= muiticultural societies, social norms, lifestyles, are shifting. Rules and guidelines for living in
soceties are changing and people are also accepting the changes as per the new cultural
mation. People adjust accordingly to the new food habits, clothes, fashion, rituals, style in the
2=d world. Multiculturalism has affected complete social system which includes social, political,
amic and religious system. Under social systems new societies are emerging and they are
m=d by the globalization and multiculturalism. Smart cities are developing across the globe and
3 cultures smarter that is another way of looking at contemporary multiculturalism.

factors are responsible for the change in traditional social identities. New media, new
mologies, new communication system, new lifestyles have changed the traditional way of living
'F = Shifting very fast. With the changed social identities, people are frequently using new media,
g foreign languages, adopting global culture and innovative fashion in the smart cities as well
Stonal cities also. The rise of media is the main cause of innovative practices in the field of
=turalism which has commanded to a definiie change in the social systems.

W socal system multiculturalism has also changed our political system. The kind of politics we
staried now is a new trend and fully technology driven. Media is fully controlling our political
=0ns, election techniques and general behaviour of the voters. Election campaigns have become
==nc more intense and innovative. It has increased the awareness level of politics among general
New leaders are emerging and old leaders are thrown out of the politics because of new
adopted in political system also.
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Likewise, booming economy is controlling the economic systems globally. Globalization. privatization
and liberalization have led to a new culture among societies. Shopping malls, online shopping, creds
card, insurance policies, rise of plastic money, foreign trips have led to a new culture which is controlling
our economic system. Earlier it was the necessity which could buy the goods for people but now fals=
necessity is created by market and people are running behind it like anything. False necessities have
aggravatied the demand for many things which are not required at all for daily life. Mall culture ang
online shopping culture has changed and controlled the consumer behaviours and are difficult &2
predict. Neo rich communities have emerged near metropolitan cities and they have adopted ma
new trends popular in the other countries. Due to rise of land prices near metro and smart cities
these neo rich communities got abundant money. They don’t know how to handle or invest this hugs
amount of money. So, they are following an agenda about which they are also not aware. They just
spent moeney and want to enjoy many things which they could never do in e past. This is a ne
situation in many societies and has created a new culture. But they have many conflicts with traditionz
cultures also. This is a new multicultural situation and it has changed many social identities.

Religious diversity is another arena where many new phenomena have emerged. Old gods are
sidelined and new Gods are created.Shirdi Sai Baba is one of them. A new culture in the field of
religious system is developing and controlling the societies. Religion has become more powerfu
nowadays and this has taken more intense shift in cultural identities. Religious identities are stronge
than cultural identities and they have affected our cultural system.

Multiculturalism facilitates communal harmony and teaches the people to live together without muec
differences. It helps different communities live together in a common civic manner. There is no clash
between them. There are many problems throughout the world such as terrorism, fanaticism, racism.
regionalism, casteism eic. Even developed countries are victim of these problems. Multiculturalism &
a powerful tool to bring the societies together without any basic difference.

Multiculturalism can lead to two things- 1) Homogenization of cultures and 2) Creation of speci
Identity. Due to similar social, economic and political conditions, multiple cultures come under one
umbrella and stay together. When people follow them, they follow common patterns, habits, trends
and comforts of those cultures. It creates specific identities which are new and common. Thess
identities are created by their names, cast, ethnicity, languages, regions and many others. Th
specific identities are created in different parts of society or countries which are the beautiful examples
of multiculturalism. There are various types of groups existing physically in the society or existing
virtually in the new media. New media has also changed the rules of the game. It has creates
different types of cultural communities with specific identities yet they are living together and withou
many conflicts.

e

The main trends of multiculturalism are in the fields of performing arts, films, music, literature, educatic
loans, clothes, fashion, lifestyles etc. In this globalized world we are having common food with differe
cultural backgrounds. Foods from different part of country are popular in the whole world. Now ong
can find countless cuisines in any smart city and enjoy their tastes. Likewise, films, music, fashics
and literature are very popular in the whole world. Internationalization of higher education is anothe
cause of creating multicultural societies. Now education is widely available to every person acros
globe. Students are going for higher education in various countries. These equations are creating
new fashion, new food, new lifestyle which lead to a multicultural society. Life is very busy in 2
muiticultural society as everybody is very busy. Especially in a technology driven world, culturz
diversity is very common but due to use of same technology, similar language and lifestyle peopis
become very busy. So, multiculturalism leads to a busy lifestyle across globe.
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‘“hallenges of Multiculturalism

Wscuituralism has many challenges like issues of identity for some people have become a prestige
“w=.= In Great Britain, British people did not support Sikh’s Pagdi in major places and on government
iy But arecent change in the rules and regulations has enabled Sikhs to wear Pagdi even on their
W.te= This shows that in a multicultural society, you have to accept diverse culture and traditions
o ==pect them also. There are many such issues which are commonly addressed and solved with
‘== consent or by interfere by the law. But on the other hand, homogenization of culture has
== a serious threat to ethnic communities. Ethnic communities are on the verge of extinction and
for their survival. It is the duty of society to save them and promote them also.

& e duty of a multicultural society to conserve our dying art and culture. In this matter the role of
= also can be instrumental. Media should take this opportunity to save art and culture with
wonsibility. It has to control and redirect it in a positive way. Especially the new media is need of
“our It can look and spread the spirit of multiculturalism. Common social interaction, common

w=. common hobbies and habits are challenges before multiculturalism.

Global Culture

alism is now the reality of our society. Indigenous knowledge should be the part of academic
, research and discussions. Our young generation should know the cultural diversities of
worid and try to understand the assimilation process of multiculturalism. When we study this
right from the basic education, in our curricula, then it becomes a responsible understanding
3 young students. They are going to study it further and bring it in the research and discussion
wr=. Global culture will become truly glocal in this manner. However, it is a big challenge to
===t=nd the multiculturalism within our own subjective ground realities.
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WOMEN’S VULNERABILITY TO HUMAN TRAFFICKING:
THE ROLE OF POVERTY AND TRADITIONAL PRACTICES

Dr. Manjusha Subhash Molwane

ABASTRACT

The story of Zeenat illustrated how poverty and traditional cultural practices have contributed to
the propagation of Hurman Trafficking. It is evident that trafficked women end up in Mumbai anc
other such big cities and this further increases the vulnerability. The Government has been very
active to prevent and abolish derogatory practices against women. The Maharashira State
Commission for Women has been raising awareness to combat such heinous$ crimes and makes
sure that the victims/survivors are reintegrated back into the society with dignity.

Keywords : Human trafficking, Traditional cultural practices, Poverty.
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In February 2013, Zeenat was rescued by the Mumbai police from a brothel in Kamathipura. Fore
and a half years, Zeenat had been sexually exploited in different brothels after being trafficked 3
Mumbai. Zeenat become the victim of trafficking after her husband abandoned her and her parent
refused to take her back. She was six months pregnant at that time. With nowhere to go, sl
eventually found herself in a hostel, and there she gave birth to a daughter. Zeenat struggled to cove
her daily expenses, let alone the expenses of her new-born daughter, whom she had kept in
ashram school.

Eventually she met a man who promised to find her a job. Instead, he gave her a drugged tes
rendering Zeenat unconscious. When she woke up the next morning, Zeenat found herselfin Mumbs
being handed over to a brothel manager. He threatened her saying “If you run away, | will put you
picture in the media and tell your parents you were prostituting. The police will come after you:
Mentally and emotionally broken, and knowing she had no escape, Zeenat began prostituting be
she never saw a single rupee of her earnings”

Zeenat's story is only one in a million stories of victims of human trafficking. Impoverished, abandone
by her husband, and rejected by her family, as is the traditional practice, she was vulnerable ans
without hope, becoming an easy target for her traffickers. Her story illustrates how poverty a
traditional culiural practices that are harmful to women have contributed to the propagation of hums
trafficking in our society.

Most trafficking victims come from rural areas; they are poor and illiterate. More than one-third of

total reported cases of child trafficking are registered in West Bengal, bordering with the pos
neighboring countries Bangladesh and Nepal. Often, trafficked women end up in big cities such 2
Mumbai. Far from home, and often not familiar with the local language, these trafficked women ans
girls cannot count on any help. Most victims are from disadvantaged minority groups, schedules
castes/tribes or other backward castes.

Women and girls end up via different ways into a situation of trafficking. Due to a lack of informatie
or awareness, poor families thrust their children into the hands of traffickers, hoping for a better IS
for their children. Some victims are also actually sold by family members or acquaintances to traffickes
And some, like Zeenat, are tricked and forced into a situation of exploitation, believing or hoping th
they might gain a better job and livelihood. Instead, people abuse their vulnerability and they end
being trafficked into brothels, their freedom snatched from them. In 2014, UN Special Rapporte
Rashida Manjoostated, “Young unskilled women are allegedly given false work promises, resulting
forced domestic servitude in foreign countries. Women who are trafficked and forced into prostitutic
are unable to defend their rights, and lack access to rehabilitation and compensation for such crimes
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“owoh poverty and a lack of education alone are not direct causes of trafficking, they do increase
meecability. -

& = regard, although much needed, it does not suffice to only address poverty concerns or
~=tion for girls. In order to effectively fight trafficking and reduce violence against women, it is
“seessary to look into another risk factor of vulnerability gender. Women and girls are more vulrerable
" s=come avictim of trafficking than men.

-=-chal norms and certain traditional practices harm the position of women. A clear illustration of
we =v=rsion towards women is the practice of sex selective abortion and the declining female sex
. Also, child marriage and contractual marriage increase the risk of women and girls becoming
of trafficking and exploitation. Other examples of traditional practices that are harmful to
==n and girls are the dowry system, ‘honor’ killings, devadasi and accusing women of witchcraft.
= socio-economic dependency of women on their husbands or family, keeps them trapped in
= 2nd abusive environments. To add insult to injury, many families refuse to accept women who

= neen widowed or abandoned, or sexually assaulted, leaving them without the security of a

‘~cian Government has addressed, and still addresses harmiful practices towards women and
“such as dowry, child marriage, sati, sex selective abortion etc. through legislation, programs
sommunity interactions”. In 2007, the Government also introduced the Ujjawala scheme to
~=t trafficking of women and children for commercial, sexual exploitation. The scheme aims o
trafficking and promote rescue, rehabilitation, re-integration and repatriation of those trafficked

=

W=harashtra State Commission for Women supports these activities and is therefore, raising
=~=<s on the issue through the hosting of an International Conference on Women Trafficking. In

on_the Commission supports the partners with numerous NGO'’s in Maharashtra to support the
=aration of victims in society.

—=rashira State Commission for Women has also initiated a series of training workshops for
sexual harassment against women at workplaces.Under PUSH - People United Against
seu= Harassment, the Commission seeks to educate and raise awareness regarding laws that

== women, and provide tools for helping aggrieved women. it is imperative that society raise the
=n of women and provide security and protection to them at every level.

~=r=rmission recognizes the need to educate society and advocate for the elimination of harmful
sc=s 2gainst women which leave them vulnerable to being trafficked.

3 Crime Records Bureau, Ministry of Home Affairs, TABLE 6A.7 Cases Reported & Rate
=f Cfime Relating to Child Trafficking During 2015, Page. 217.

=.man Rights Council, Report of the Special Rapporteur on violence against women, its causes
= consequences, on her mission to India (22 April — 1 May 2018), 1 April 2014, par. 28 [A/
=RIC26/38/Add.1]. _

CEDAW Consideration of reports submitted by states parties under article 18 of the Convention,
Sembined fourth and fifth periodic reports of States Parties — India [6 July 2012] par.25, [CEDAW/
CND/4-5].

W 5c Pn.d, Member Secretary, Maharashtra State Commission for Women

(55)



International Peer-Reviewed Journal RESEARCH HORIZONS, S.R. NO. 2, VOL. 8 NOVEMBER 20

CHALLENGES AND OPPORTUNITIES TO

SERVICE SECTOR IN INDIA
Dr. Nilima Chintamani Bhagws

ABSTRACT

Since post reform period Indian economy has changed. Indian economy shifted from agricultural
sector to industrial sector and then to service sector. For economic growth of country service
sector became boom. The performance of this sector is increasing in recent years. Due to service
sector, foreign investment flow raised. Variety of sectors are included in this service sector. Through
the sub segment of this sector their contribution to national income and employment raised.
Although this seetor’s contribution is raising but it is facing challenges. These challenges affect
the country. These challenges also provided opportunities to this service industry. So, this industry
provided global trend to Indian services. With challenges and opportunities service sector has
significant role in Indian economy.

Key Words : Service sector, foreign investment, challenges and opportunities.
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Introduction

indian economy has observed structural changes. It shifted from agriculture sector to industrial secs
and then to service sector. And in recent years’ service sector became important in econom
development. The performance of economic development relates with performance of service secit
After post reform period agriculture-based economy moved to knowledge-based economy. And senas
sector became major contributor to employment and national income in recent years.This sector a
attracted significant foreign investment flow. It covers variety of activities such as trade, hotel a=
restaurant, transport, trade and communication, finance, insurance, banking, real estate, social
personal services, business services and community etc. Service sector is key to India’s econom
growth. Contribution of this secior is raising day by day.

Objectives of the study

Objectives of this study are as

1. To analyse contribution to GDP of service industry.
2. To know opportunities to service industry.

Significance of the study

Service sector industry plays an important role in the development of an economy. The performa
of an economy depends on performance of service sector. After liberalisation an importance of serv
sector has been increasing steadily. So, it is important principle in country’s economic development.TH
industry improves knowledge, productivity, performance, potentiality and sustainability in the econc
It focuses on interaction among producer and consumer. This industry’s contribution raises Indiz
integration with world market through trade and foreign direct investment flows. Since last few yes
India’s growth in export of services has increased.

Service sector’s contribution to country’s net national product has increased. It also provic
employment to youth. It helps to industrial development. Industries depend on transport, tracs
communication and electricity etc. These various services help industry o develop in remote a
also.These services connect various roads, communities’ people through communication.
organised transport and communication service, helped to reduce regional imbalance and dispari
among country. For various products sell point of view markets are grown. It also improved life st
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= citizens. Due to better services in vaiious areas quality of life and standard of living improved
=mong the country.lt helps to expand international trade. It also helps to increase the foreign exchange
“===rve among country.

Service sector in India

S=svice sector plays an important role in structural changes of economy. It is largest sector which
s=counts for gross domestic product (GDP) of all countries. This sector gave large contribution to
=0° This sector emerged as major sector of economy in terms of growth rate and share to GDP
Shce 1990s.

s sector comprises of Trade, Transport, Communication, Banking, Insurance, Education and
Se=scarch, Hotel and restaurants, Medical and health, Real estate and business services etc. In 2017
1= shis sector contribution in economic growth is almost 72.5% of Gross Value Added (GVA) growth.

Soce= last two decades India is making progress in service sector. This sector includes following
soriant services due to which their contribution raised day to day

Travel and Tourism Sector

mportant sub sector. It is a significant source of earning and employment generation. This sector
directly and indirectly large-scale employment opportunities. It also helps other sector to
=nd such as agriculture, handicrafts, horticulture, construction etc. It is also important source of
=on exchange earnings. In India number of foreign tourists are increased. India became a major
»= destination. Tourism Ministry played important role in changing the image of India. In our
various types’ tourism facility are available. These various types attract global tourists.

=== Types are

Madical Tourism — It is fastest growing segment. In India high skilled doctors, cost effective
s=atment, improved quality health centres are available. Many foreign tourists came to India.
Sovernment of India has taken initiative to promote medical tourism.

=co Tourism — This new segment involves visit to natural areas without disturbing ecosystem. It
g=nerates revenue to local people. Natural diversity of India attracts foreign tourists.

=ertage Tourism — It is important revenue generating segment. It includes forts, monuments,
salaces and worships places etc.

. &aventure Tourism — In recent years adventure tourism is increasing. It gives opportunity to
aswenture sports. It includes river rafting, rock climbing, mountaineering, trekking, skiing, snow
Zmbing and scuba diving etc.

Industry

e care industry plays an important role. Since last few years health infrastructural facilities
m==4"In India public and private sector provides health services. In this sector investment are

s 2=y by day. Health care insurance is available for better quality health care to citizens. In this
-arwate and public company’s health insurance is available. It improves quality of health care.

=ation Industry

is an important stage in development of country. In Indiaimportance is given to education.
ss=tooment of education government has taken various efforts through policies and financial
= Free education facility is available to girl students. Scholarship facility is available to

wally backward class students. Education helps to improve guality of life, standard of living
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4. Trade

It is an important segment of service sector. It helps to create opportunities for countries to exp
their outputs of services. It creates employment opportunities and generates foreign exchangereve
also. This segment gives their important contribution to GDP

Service sector has vast segments. But important segments are included in this paper. But all servi
sector segments improved performance with greater competition, best skills and technologies
well as investment capital. In revenue generation of country this sectors segments performance

improving day to day.

Problems of service sector

Service sector has various segments. And these segments played an importantrole in developm

of country. But then also this sector faces various problems. These problems are as below

1. In our country infrastructural facilities are inadequate. These inadequate facilities affects
service sector’s guality.

2 Service sector s fastest growing sector. lts contribution to GDP is also increasing. But it does

provide maximum employment opportunities. Because employment opportunities are avail
to only skilled and trained labourers. So unskilled labourers may remain unchanged.

3. InIndiatourism sector is vast. Due to geographical variations various tourist places are avail
But there is need io set up these places as attractive to tourists. As well as many times touri
are cheated hand in hand. It affects this sector.

4. Good behaviour, hospitality are the symbols of service sector. Indian service providers m
times neglects customers. So, they required proper training of public dealing.

5. Public places as airports and railways in India are not clear and well organised. These pla
need to be revamped and reorganised.

6. Service trade alsofaces various problems. Itincludes lack of set up as export promotion coun
visa restrictions, sector restrictions and preferential market access.

Challenges to service sector
Service industry is an important industry in development of country. This sector faces following
challenges such as

1. For various segments permit approval required. It includes stamp duty. And in India there 3
delay in approval as well as registration costs are also high. Even industry has to pay hi
stamp duty. To run industry owner has to pay high cost.

2. For government projects there is delay in payments. So, funds availability is inadequate
business.

3. Allproducts GST is charged. It raises price of product. It affects on demand for product. Consu
are not ready to purchase at high cost. So, it is challenge to product to satisfy customers.

4. This sector gives contribution to primary and secondary sector also. It is necessary to exp
secondary sector. As well as affordability also improve. When affordability improves it give

good result to product:

Opportunities to service sector

Service sector is challenging sector. With challenges it has opportunity to develop and impr
performance. These opportunities are such as
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* = notel and restaurant industry there is an opportunity to provide variety types of Indian food.
Tris industry can satisfy customers by providing customers’ choice food. It also gives opportunity
o employment.

&= 2ll sectors products are used in India. These electronic products required maintenance and
—==r sales services. If these service chains are provided to customer then it gives satisfaction to

customer.

Service sector is interlinked with primary and secondary sector. This sector helps to give business
sooortunities to primary and secondary sector.

S=rvice sector brings strong competition. This sector is key driver to economy. These competitions
zr= opportunity to develop business.

Sesvice sector gets opportunity to extend business at global level. It helps to communicate and
soniact with foreign countries customers.

Tris sector gets opportunity to develop various products which are demanded by customers.
2nd customers also get variety of products.

== of service sector in total GDP increased after post reform period. It also raised foreign
=== rwestment flow in the economy. In GDP raising service sector have positive effect. This sector

w=4 led economy to better prospectus in near future. The sector has given contribution in different
of economy. In modern world service sector performs important role.

==ctor helps to provide opportunities to strengthen employment and productivity. It helps to
e economic globalisation and growing importance of services to its future growth.

=ans, B. (2012),Service Sector and India’s Economic Development — Opportunities, Challenges
and Policy lssues.(June 21, 2017).

L=a, C. M., Dr. Shanmugam, V. (2014). Growth of Service Sector in India, IOSR.Journal of
=.anities and Social Science, 19, (1).Ver. IV (Jan.2014) ISSN 2279 -0837.

Suryanarayanan, S. S. (1996). The Service Sector and lts Role in Economic Development.The
\dian Journal of Labour Economics,39 (1).

Twari, S, (2011). Service Sector in India: Performance and Reforms.International Journal of
Wsdisciplinary, 1 (7). ISSN 22315780.
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DIGITAL AGE AND ADVERTISEMENT AND PUBLICITY
EXPENDITURE BY BANKS

Prof. Sunita Sharma*®

ABSTRACT

In today’s digital age, banks not only face competition for resource mobilization, but also for
lending and other areas of banking activity. The profile of bank customers has undergone change.
Financial needs of the customers have grown multifold into various forms like quick cash
accessibility money transfer, financial advice, deferred payments etc. e

The banks have eontinued to perform old functions of accepting deposits and giving advances,
but they also provide electronic products and investment banking services. It is in context of
customer relationship management, the researcher has attempted to review the changing banking
landscape, find out how much banks spend on advertisement and publicity and its impact on
total business of the banks. Data has been collected from primary and secondary sources.

Keywords : Banking Landscape, Selling Costs, Bank Customer Profile, Advertisement and Publicity
Expenditure.
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Introduction

The profile of bank customers has changed overtime. Traditionally if a customer, for reasons of
convenience had to maintain another account, he would make the details of such an account available
to the bank. Today

Customers no longer have the kind of loyalty as was expected in the past.
They are more cost or price conscious and are willing to shop around.

Customer groups are changing because of longer life span, urbanization and higher inco
amongst middle classes.

Attitude-wise, customers are less afraid of debis.

Customers expect a more consultative relationship and express concerns regarding
- need for consistent and dependable performance

- professionalism, skills and standards of performance

- timeliness of services

- cordiality and honesty

- politeness and friendliness of the staff

- safety, security and confidentiality of transactions.

effective and polite communication

Financial needs of the customer have grown multifold into various forms like quick ¢
accessibility, money transfer, asset security, increased return on surplus funds, financial advi
deferred payments etc.
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Sigtal age, competition is no more confined to resource mobilization, but also to lending and
¢ =r==s of banking activity. Advertising and Publicity expenditure becomes important for the
= The main objective of the banks today is customer delight, customer equity and brand equity.

‘2= of Customer Relationship Management (CRM) attempts have been made by researcher.
- Torsview the Banking Landscape in the second decade of 21% Century.
70 find out how much do the banks spend on advertisement and publicity

Tofnd out the percentage of amount spend on advertisement and publicity of the total operating
=«penses of the bank.

- 7o know what is its impact on the total business of the bank, which includes deposits and
=dvances.

10 explore the relationship between expenditure on advertisement and publicity and bank
business.

zrch Methodology

==z has been collected from primary and secondary sources. The data of 26 Banks have been
==d on judgmental sampling basis from Annual Reports. The reference period is of changing
< environment starting from 2008-09 till 2016-17. Figures relating to advertisement and publicity
scture are part of operating expenses in the profit and loss account e.g. item no. IV of schedule
=='s with advertisement and publicity expenditure. Researcher also tried to find out the amount
* oy banks on advertisement and publicity as a percentage of the total operating expenses.

w about the opinion of bank employees about advertisement and publicity expenditure done
= and its impact on bank business, a structured closed ended questionnaire with 10 questions
Sistributed to 50 bank employees from Jogeshwari to Vile Parle, Mumbai, Maharashtra. The
sscsion of the sample was on the basis of convenience technigue based on non-probability sampling.
ng Landscape in the Second Decade of 21 Century: As the world has spun into the second
=2= of the 21 century dramatic changes have occurred in the banking landscape. The pace of
o= is so rapid that the ability to change itself has now become a competitive advantage. According
m= 2uthoss Kotler and Armstrong five major developments have taken plaee in marketing landscape
e onzllenging marketing strategy.

Changing Economic Environment: Beginning in 2008, the United States and world economies
merenced a Great Recession, a stunning economic meitdown unlike anything since the Great
=ssion of the 1930s. The financial crisis left shell-shocked consumers short of money and
==nce as they faced losses in income, a severe credit crunch, declining home values, and rising
=pioyment. After two decades of overspending, consumers tightened their purse strings and
noed their buying attitudes and habits. Even as the economy strengthens, consumers continue to
more carefully and sensibly. The new economic realities forced consumers to bring their
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excessive consumption back in line with their incomes and rethink buying priorities. The pain of
Great Recession moved many consumers to reconsider their very definition of the good life, changing
the way they buy, sell and live in a post-recession society. Despite their rebounding means, consumers
are now clipping more coupons, swiping their credit cards less, and putting more in the banks
Consumers have become uneasy with debt and excess spending and skeptical of materialistic values
Consumers are moving from mindless to mindful consumption. Today, the banks have to use
different approach to reach today’s more pragmatic consumers.

The Digital Age: The explosive growth in digital technology has fundamentally changed the way
live — how we communicate, share information, learn and access. Digital teghnology has a maje
impact on the ways banks conduct and compete for customers, where it once took days or weeks i
receive news about important world events, we now see them as occurring near us, where it oncs
took weeks to correspond with other in distant places, they are now only moments away by mob
phone or internet. The banks now have core banking solutions for different products. The banks ar#
now using National Electronic Funds Transfer (NEFT) and Real Time Gross Settlement System (RTGS
which have made money transfers astoundingly speeder & cheaper. The traditional brick and moriz
banks have now become ‘click-and-mortar’ banks. The digital age has provided marketers wi
exciting new ways to learn about and track customers and create products and services tailored &
individual customer needs. Digital technology has also brought a new wave of communicatio
advertising, and relationship- building tools — ranging from online advertising and video-shari
tools to online social networks and smartphone apps. The digital shift means that marketers can
longer expect consumers to always seek them out. The new digital world makes it easy for consumes
to take marketing content that once lived only in adverting or on an outline brand site with thes
wherever they go and share it with friends. The most dramatic digital technology is the Internet.
2020, many experts believe, the Internet will be accessed primarily via a mobile device operated b
voice, touch, and even thought. Online marketing is now the fastest-growing form of marketing.

Rapid Globalization: As they are redefining their customer relationships, marketers are taking
fresh look at the ways in which they relate with the broader world around them. Banks are
connected globally with their customers and other banks. Competition is cold and cruel and there
survival of the fittest. The questions which the banks ask are as follows

Should we go international?
Which markets should we enter?
How to enter those markets?

These questions were not asked before.

Sustainable Marketing -~ The Call for more Social Responsibility: Marketers are re-examining
their relationships with social values and responsibilities. Corporate ethics and social responsibi
have become hot topics for almost every business. Environmental movement has become strongs
and stronger. Banks also view socially responsible actions as an opportunity to do well by doi
good to the community around their locations. They seek ways to profit by being more civic minds
and caring.
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Swiding Up Brand Equity: Brands are mere than just names and symbols. Brands represent
“ussomers perception and feelings about a product / service and its performance — everything a
“wecuct or service means to a customer. In short brands exist in the minds of the customers. The real
== of a strong brand is its power to capture consumer preference and loyalty. Some brands like
== Cola have become larger than life icons. They forged a deep connection with the culture of the
somers, A powerful brand has high brand equity. Customers don’t mind paying more for the
=~ rather than going without it or choose a competing brand. High brand equity provides many
netitive advantages. A powerful brand forms the basis for brand equity which is based from
==mer equity. A brand represents a profitable set - of loyal customers. Bank of Baroda, Syndicate
indian Overseas Bank, Canara Bank, The United Commercial Bank have recently adopted
ogo. The banks have increased their business after adopting new logos.

meriising and Publicity Expenditure by Banks: Table 1 outlines advertisement and publicity
wditure made by 26 banks during FY. 2009, 2010, 2014, 2015, 2016 and 2017. Table 2 shows
ssement and publicity expenses as a percentage of operating expenses for six years. State
« of India (SBI) has spent highest amount on advertisement and publicity. SBI continues to
end the highest amount on advertisement and publicity among banks in 2017 followed by ICICI
HDFC Bank, Axis Bank, Andhra Bank, Union Bank of Indiaand Punjab National Bank. Table 2
—w= that in FY 2009 United Bank of India has spent nearly 6 percent of operating expenses on
=sement and publicity followed by IDBI Bank which spent 3.62 percent of operating expenses.
2217 ICICI Bank spent 1.95 percent of operating expenses on advertising and publicity followed
and Bank of Baroda, Punjab and Sind Bank has spent the lowest amount in terms of percentage
senditure as well as in terms of amount of expenditure. It was a weak bank and completely
== and controlled by government. The broad conclusion which emerges from Table 2 is that all
. s=nks have spent less than 2 percent. Perhaps this may be due to the effects of great recession

~ began in the year 2008.
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Table 1 shows advertising and publicity expenditures by banks

Table 1 Advertising and Publicity Expenditure by Banks
(Year 2009, 2010, 2014, 2015, 2016, 201 7)

(Rsin 000's)

Advettising  Advertising  Adverishg  Adverlishg  Adverfishg Advertising
&Publicity ~ &Publicity & Publicity & Publicity & Publiciy & Publicity

St. No. Name of the Bank Expenses Expenses Expanses  Expenses Expanses Expenses
31 Mar— 31 Mar - 31 Mar- 31 Mar - 31 Mar~ 31 Mar-
2000 2010 2014 2015 2016 2017
SBI ANDITS ASSOCIATES
1 State Bankof india 367,605 337,768 2782569 2848361 3076406  ©0,02.887
2 ‘State Bank of Bikaner & Jaipu 49,432 51,114 1,49.460 1,62,720 203478  Merged with
a State Bank of Hyderabad 1,086,186 1,25851 2,00,495 1,70,410 Merged with sglﬂ
4 Siate Bank of Travancere 39,925 85,995 1,18317 87433 1,20823  Merged with
NATIONALISED Bes =
5 Alahatad Bank 142287 218379 388,100 30,830 24620 -
6 Anchira Bank 104,887 67,393 2,389,656 2,16,277 1,56,006 1,35,194
7 Bank of Baroda 399,602 444,627 8,15805 845,180 8,34,988 11,13,956
8 Bank of India 224,354 474,742 - - 4,09524 450,024
g Bank of Meharashima 177,132 1,40,305 1,51,539 184,673 1,80,286 1.80,650
10 Canara Bank 238259 1,98,557 6,63440 442,752 4,15067 303,501
11 Central Bark of India 1,53,322 1,72,158 - 2,54,425 3,09297 -
12 Coxporation Bank 1,684,787 1,82537 1,81,560 35881 53582 46,668
i3 Dena Banik 1,12,057 1,08034 1,84,718 157,645 1,55435. 1,75,630
14 indanBak 88,622 1,06315 - - 8,12,1%0 73643
15 indian Overseas Bank 2,69 474 358257 2,760,131 1,083,444 38,007 19,161
16 OrientalBank of Coramerse =~ 1,38,670 117,330 3,08612 2,61,810 1,81,600 1,79,485
17 Punjab & Sind Bank 3,750 5,365 21,708 22381 14,368 14,843
18 Punijab Natioral Bank 312,431 4,01,084 291186 361,747 5,48490 553,615
19 Syndicats Bank 225210 173703 2,860,197 276,995 3,12,758 296,904
20 Union Bank of India 13,26,288 389842 552908 6,31,863 6,92,501 6,639,852
21 United Bank of India 64,728 90,752 - 56,173 62343 -
22 Viaya Bank 88,763 50,460 1,068,049 1,083,608 - -
23 iDBI Barik 483,793 458,356 4,02356 415,654 244166 435,083
INPORTANT PRIVATE
BANKS

24 AXIS Bank 463,177 472604 9,509,548 9,05,679 9,35725 14,11,326
25 HDFC Bank 11,18992 860,180 14.35,610 18,74,691 25,84,338 20,95,018
25 ICICI Bank 14,02,840 11,08,010 18,34,023 16,16,197 21,085,728 28,80,587

Source: Annual Reports of Banks for 2008-09, 2009-10, 2013-14, 2014-15, 2015-1 6, 2016-17.
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e 2 shows advertising and publicity expenditure of total operating expenses

2 Advertising and Publicity Expenditure as Percentage of Total Operating Expenses by
(Year 2009, 2010, 2014, 2015, 2016, 2017)

(In Percentage)

(% % (% % (% (%
Operating  Operating Operating  Operating Operating Operating
Name of the Bank Expenses) Expenses) Expenses) Expenses) Expenses) Expenses)
31 Mar - 31 Mar— 31 Mar - 31 Mar— 31 Mar - 31 Mar-
2009 2010 2014 2015 2016 2017
SBIAND ITS ASSOCIATES
¥ State Bank of India 1.26 0.80 0.77 0.73 0.74 129
~  State Bank of Bikaner & Jaipur 0.63 057 0.74 092 098 Merged
with SBI
. State Bank of Hyderabad 1.14 1.28 0.88 0.60 Merged with SBI
= State Bank of Travancore 0.50 099 0.63 045 0.68 Merged
with SBI
NATIONALISED BANKS
Allahabad Bank 1.02 1.37 1.02 0.73 060 -
Andhra Bank 0.95 050 0.79 0.56 053 0.39
Bank of Baroda 1.12 147 0.89 0.93 093 119
Bank of India 0.72 129 - - 043 0.51
Bank of Maharashtra 1.84 1.31 0.63 0.73 0143 0.15
Canara Bank 0.78 057 1.08 0.60 055 0.35
Central Bank of India 0.82 077 - 0.45 0438 -
Corporation Bank 1.65 145 0.74 0.14 019 0.15
Dena Bank 1.46 127 1.12 0.85 0.68 0.77
Indian Bank 0.56 061 - - 025 0.21
Indian Overseas Bank 1.38 145 0.72 0.24 025 0.11
Oriental Bank of Commerce 0.99 0.70 1.05 0.87 052 0.51
Punjab & Sind Bank 0.05 0.07 0.17 0.16 010 0.09
Punjab National Bank 0.74 0.84 0.06 0.07 0.55 0.59
Syndicate Bank 1.25 085 0.78 0.76 0.59 053
Union Bank of India 5.99 155 1.06 1.06 1.09 1.04
United Bank of India 0.66 084 - 0.31 032 -
Vijaya Bank 0.96 047 0.64 0.54 - -
IDBI Bank 3.62 250 1.21 1.03 059 0.84
IMPORTANT PRIVATE
* BANKS
AXIS Bank 1.62 127 1.19 1.00 092 145
HDFC Bank 1.98 146 1.19 1.34 152 1.06
ICICI Bank 2.7 194 b [ 140 166 195

- Annual Reports of Banks for 2008-09, 2009-10, 2013-14, 2014-1 5, 2015-16, 2016-17.

l==ds us to Table 3 which analyses the ranks of the banks on the basis of total business.
there are many factors which affect total business, advertisement and publicity has a definite
an total business. Some bankers who were interviewed by the researcher agreed that if there
advertisement the bank business will suffer. Therefore, advertising is a must to maintain
“iive advantage.
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Table 3 shows the total business of banks
Table 3 Total Business of Banks (Year 2009, 2010, 2014, 2015, 2016, 2017)

(Rupees in Crore)

200809 2009-10 201314 201415 201516 2016-17
Deposits + Deposits+  Deposits+  Deposits + Deposits + Deposits + —
Name of the Bank Advances  Advances Advances=  Advances Advances Advances 3
= Total =Tota Total =Total =Tota =Total 1%
Business Business Business Business Business  Business
SBIANDITS ASSOCIATES
State Bank of India 1,28457 1,43,603 1240,898 2,87,819 3194,422 36,15,829
State Bank of Bikaner & Jaipur 69,075 81,281 1,31,031 2,91,834 1,68,748 Merged
o with SBI

State Bank of Hyderabad 1,06,128 1,26,010 3,37,433 4,50,382 Merged with SBI
State Bank of Travancore 74,642 89,344 1655600181 318,538 1,68,123 Merged

_ with SBI
NATIONALISED BANKS

Allahabad Bank 143773 177,660 637,080 346,519 3,558,352 3,50,974
Andhra Bark 1,03529 1,33801 471658 530,574 3,10,673 3,39,673
Bank of Baroda 335648 416079 1767969 20,49,109 9,57,808 2,67,318
Bank of India 332617 398252 1518914 17,90,238 872194 9,33,820
Bank of Meharashtra 86545 1,03618 375531  3,37,684 250,230 240,590
Canara Bark 325111 40398 1319822 1525665 837,284 8,04,506
Central Bank of India 216755 267,490 815358  4,50,539 4,56,337  4,49,679
Corporation Bank 1,22496 1,5593 615201  4,95422 345493 3,60,916
DenaBank 71928 86,806  3,50,569  2,82451 2,03242 1,91,481
Indian Bank 1,23978 1,50,373 286,63 298057 310,918 3,14,654
Indian Overseas Bank 1,75926 1,91,577  4,09,057  4,25090 397,241 3,68,119
Oriertal Bank of Commerce  1,66.869  2,03,746 637,421  6,81,839 1,63,500 3,85777
Punjab & Sind Bank 59291 81,794 264,041 292554 156,527 1,45,803
Punjab National Bank 364463 435931 154656005 1682578 9,65377 10,41,197
Syndicate Bank 1,97M7 207,432  7,19,180 844,365 4,68,185 4,67,626
Urion Bank of India 235237 289,355  9,98,539 828618 610,074 6,64,857
United Bank of India 89929  1,10,510 2256 252498 187,813 1,97.442
Vijaya Bank 90,003  1,03,453 372583 418839 214,426 227,559

IDBI Bank 215845 305868 856882 901,158 481613 459,363

IMPORTANT PRIVATE
BANKS

AXIS Bank 1,98930 245643 1253478 1,19,615 696,742 7,87,448
HDFC Bank 241694 293235 1206305 15716190 11,10,672 11,98,208

ICICI Bank 436658 383,222 1253479 11,19,701 856,690 9,54,271

Source: Annual Reports of Banks for 2008-09, 2009-10, 2013-14, 2014-15, 2015-16, 2016-17.

From Table 3 we can draw following conclusions

1. ICICI Bank which was no. 1 in 2008-09 was pushed to no. 4 in 2016-17, and its place
occupied by SBI followed by HDFC Bank.

2, Although the advertisement and publicity expenditure by SBI as a percentage of operat'
expenses constituted only 1.29 percent, ICICI Bank spend 1.95 percent of operating expensss
on advertisement and publicity, but is far behind SBI with respect to total business.
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= The banks with respect to total business, which occupy the lower rung of the ladder are — Punjab
and Sind Bank, Dena Bank, United Bank of India, Vijaya Bank and Bank of Maharashtra.

« The SBl advertising and publicity expenditure (percentage of operating expenses) has remained
aimost the same in 2017 (compared to 2009) but its business has improved.

= Out of 26 banks, 7 banks are occupying rank below 15 in all the six years, in terms of total
ousiness. Perhaps in future, these 7 banks may spend more on advertising to improve their
business and their rank in the league of banks.

Table 4 shows correlation between advertising and publicity expenditure and total business
made by banks

Table 4 Correlation between Advertising & Publicity Expenditure and Total

Business of Banks

Year Correlation Value
2009 0.24
2010 0.67
2014 0.10
2015 0.27
2016 0.82
2017 0.91

son Product Moment Correlation Analysis was conducted to determine the relationship between
ising and publicity expenditure by banks and bank business for 6 years as shown in Table 4.
=wm the results we can derive that the year 2009, 2010, 2015, 2016 and 2017, the increase in
ising and publicity expenditure by banks lead to increase in toial bank business. The year
0% and 2015 show low positive association, year 2010 shows moderate positive association. For

e zbove analysis reveals that the banks can increase their business by increasing their expenditure
=overtising and publicity.

Aof Bank Employees : The analysis of the questionnaires revealed the following

Th= media most popularly used by banks for advertising is newspaper, hoardings and television.
Today online advertising is becoming popular. Movie, radio and theatre are not much popular
=e=dia for advertising for banks.

&1 the respondents said that banks advertise their financial products — business loan, gold loan,
oredit cards etc. other products advertised by banks include personal loans, life insurance
=cucational loans etc.

25 per cent respondents believe that there is a positive relationship between advertisement
=xpenditure by banks and bank business. According to them, good advertisements attract
oustomers.
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4. 96 percent of respondents said that banks give contract for advertising to advertising agencies

5. On questioning the respondents about what is more important to a bank, number of customes
or value of business or both 32 percent respondents said that it is number of customers which
more important, 30 percent said it is value of business which is important while 38 percent sz
that both customers and value of business are important to a bank.

6. 72 percent respondents agreed that using celebrities for advertisements helps to improve ba
business.

7. 68 percent of respondents said that advertising is not a wasteful expenditure, while 32 perce
were of the opinion that advertisement and publicity by banks was a waste and did not contri
towards bank business. They mentioned manipulative advertisements.

8. On being questioned that should India not follow the policy of communist countries, where bz
do not advertise banking products, 77 percent respondents disagreed and said that the bas
business will fall if banks don’t advertise.

9. 78 percent respondents disagreed to the suggestion of collective advertising by banks, as #
product differentiation among banks is very little.

10. The opinion of respondents was asked, about saving in resources, if advertising and public#
expenditure is not done by banks separately. Indian Banks Association (IBA) being given
responsibility of educating customers of banks about various bank products. 72 perce
respondents agreed to the above suggestion.

Conclusion

The informative and manipulative advertisements together are called by Chamberlin as ‘Selling Costs
The selling costs affect both the average revenue / demand curve and the average cost curve. Fo
firm under monopolistic competition the firm’s average revenue curve will be downward sloping.
selling cost, if it is a fixed percentage of sales / output, will be U shaped, but the distance betwes
the average revenue curve and average cost curve will narrow. In the case of banking the sellis
costs are almost a fixed percentage of operating expenses on advertising and publicity (Table 2
The interest income, non-interest income and operating expenses are affected by selling cost. Furt
research will be required to show further relationship between them.

Indian banks seem to be living in a world described by E.H. Chamberiin. Banking is a comme
service, and each bank tries to distinguish itself from other banks on the basis of rate of interes
charges for some services and service facilities.

According to Paul Samuelson, “A characteristic feature of our era is advertising and publie
expenditure. A sizeable amount of the nation’s creative talent is devoted to sales promotion”. Defende
of advertising claim many economic advantages of it. The study shows that there is a positive correlas
between advertising and publicity expenditure by banks and bank business. Therefore, the ba:
can spend more on advertising and improve their rank in the league of banks. The IBA can condus

advertising for some common products, as was suggested by some high-ranking officials of
banks.
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TECHNOLOGICAL INNOVATION IN INDIAN FIILM
INDUSTRY: THEN AND NOW

Ms. Shaheen Khan*

ABSTRACT

One of the most flourishing cinema industries found today is in India according to golden
globe awards THE DAILIES. But the pioneers of the industry were actually foreigners. In 1898,
the Lumiere brothers demonstrated the art of cinema when they screened Cinematography
consisting of six short films to an enthusiastic audience in Bombay. The sugcess of these films
led to the screening of films by James B. Stewart and Ted Hughes. In 1897, Save Dada made
two short films, but the fathers of Indian cinema were Dada Saheb Phalke who made the first
silent feature film Raja Harichchandra and then Ardeshir Irani made India’s first talking film
Alamar.

Keywords : Technological Innovation, Film Industry, Digital and 3D, Cinematography.

Introduction

Film industry has progressed in the sophistication of flmmaking technology, from cameras, to sou
recording, to editing. Technological advancements in these areas expand the creative potential of
filmmaker. Synchronous sound to the Steadicam, technology has had a profound influence on movi
and filmmaking. Standard camera lens, a Plenoptic one consists of hundreds of micro-lenses t
capture a slightly different area of a picture. This gives a filmmaker the ability to select camera foc
zoom, exposure and other shot variables during the post-production process of a film rather th
during its production. The overviews of the Indian film industry are divided into four parts as follows:Sil
era phase,Innovation of sound phase, multicolor phase, and recent cinema phase. The Indian fil
industry has become more professional in the last few decades, where box office earning has 2
prominent importance. This makes it essential for the film makers to work on plots that they know
would sell, and sell big, not only in India, but overseas as well, hence the dominance of NRIs in
recent past so that they can capture a wider domain of audience. The recent cinema uses many n
technologies like Digital 3D, Simulcam, VFX design (Visual effects involve), as film history h
progressed, so too has the sophistication of filmmaking technology, from cameras, to sound recordi

to editing. Technological advancements in these areas expand the creative potential of the filmmak

Objectives of the Study
The study is made with the following objectives in mind
To study the Evaluation of Technologies in Indian Film Industry
To study Innovation in Indian Film Industry
To study Rating Techniques of Indian Film Industry
To study Promotion Technologies in Indian Film Industry

Review of Literature

Writing and a body of literature refers to all published writings in a particular style on a particu
subject. In research, a body of literature is a collection of published information and data relev
to a research question. The research question is often referred to as the research problem and the
research question provides the context for the research study and reveals what the researcher &
trying to answer. Secondary sources are documents or recordings that relate to or discuss
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~formation originally presented elsewhere. These too may be accessible as physical object or
==ctronically in databases or in the internet.

Timesh Srinet (2012), suggested thatthe Indian cinema has come a long way since its inception, the
wowth of the Indian film industry popularly known as Bollywood has been a very interesting one,
“=m silent movies to the emergence of 3D films today this industry gives diverse audiences a lot to
ok forward to. Bollywood has contributed to the growth and popularity of the Indian cinema to a
arae extent. Movies like Tare ZameenPar (2007), Fashion (2008), 3 Idiots (2010), Ra One (2011) are
- =w names that have changed the approach of how films are directed and produced in India
\naay Latest 3-dimensional movie Ra One also made available in two-dimensional stands.

¥e=s Thoraval (2000) stated that the phalke phenomenon and birth of genres, national film archive
= India has a record of about 1313 silent movies produced in Indian in 22 years, one of the most
=raductive eras of the cinema of any country for that period. In 1931, when the first Indian talkie was
~=e=ased, silent cinema was at the peak of its popularity in the country. Two hundred and seven silent
s were produced that year, and the silent genre itself lasted until 1934. The silent film as well as
salies film in nine languages is attributed to Ardeshir Irani.

Economic Times by Sudipto Dey (2004),suggested thatFunds are a major problem for the Indian
%= industry despite the 15 per cent growth rate in the past one year. The film industry registered
= orowth rate of 15 per cent in 2003 to Rs 4,500 crore-level in the last one year, with projections to
—=ss the Rs 10,500 crore mark by 2008. But raising finance for movies through institutional and
w=—ure capital means is not getting any easier, feel many investment bankers.

W=dia History Digital Library (1965), has explained that Cinema is subject to ongoing
s=cnnological change. Although 35mm has been the standard for filmmakers for over 100 years,
srorovements in film stocks, sound recording, color reproduction, cameras, lenses, lighting and
w#=r hardware have been rapid and continuous. The earliest films and later the earliest sound
sw===ms were not interchangeable, so a process to set standards was developed. The transition to
sound is presented as the technological achievement it was, and the changes to production
=conigues and modifications to movie theaters are equally well covered.

Smema Technology Magazine (2011), highlighted thatCinema Technology magazine is
we=ributed to every film industry cinema, to selected cinemas and influential industry and to the
wsr= worldwide memberships of the International Cinema Technology Association (ICTA). It is
=0 distributed at major industry events around the world, Cinema India Expo (Cinema Technology
=eaazine is official Media Partner to Cine Europe and Cinema India Expo). Including audio, video
= animation. Web links are maintained through archive issues providing valuable ongoing
smmotional contact. Everything appearing in print appears online. The website offers advertisers
= w=risty of exciting opportunities through banner and boxed advertisements and a directory of

mousiry services.

e
M=thodology

e study has been more than one method of data collection so as to avoid bias and unreliability
= ==ia. Personal interview has been used as primary data. Even Secondary method has also
se=n used to supplement the information collected through the first method. The primary data
“e== bean collected with the use of personal interview method. Total guestionnaire consists of nine
spen ended question. These questions have been framed fo find out

Promotional techniques used
Future plans etc.
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Secondary data on Indian film industry has been collected from various websites. The information
from various books, articles in newspapers and Journals, etc. have also been used. Researches
also visited library of the Maniben Nanavati Women's College at Vile Parle (West) of SNDT University.

Sample size

A sample size of 5 directors, producer, writer, has been selected for the research. Respondenis
are supplemented with a set of personal interview method.

Changes in Film Industry Due to Innovation

Film production started in India in 1896. The earliest films produced in India mostly focused ¢
the religious and folk themes. These films have been used as tools for effective communication fe
social change by the directors to send out specific messages to the audiences. A newly formss
independent India was fighting against a number of evils/social maladies, such as untouches
ability, corruption, illiteracy, and poor medical care and educational infrastructure. Following a
the innovation in recent cinema

Innovations in theatrical 3D content: Recent releases of Bollywood movies in 3D have generaiz
higher returns for studios by allowing theaters to charge a premium to audiences and maintaini
exclusivity to technelogy-enabled theaters. Domestic studios are investing in 3D for local films
improve profit and reduce the impact of piracy.

Studios experimenting with new release windows: Studios are releasing films in different mec
in distinct windows and charging differentiated prices to consumers. Films are now available &
home theatrical screening the day of theatrical release, and beamed directly to homes by dig®
cinema.

Licensing content for games and mobile apps: Consumption of film-related mobile contes
such as songs, games and mobile themes, accounts for 50% of overall VAS revenues in India 8
Initial experiments with “pre-loading” exclusive feature-length movies onto mobile phones
proved unpopular with Indian customers,84 indicating an affinity to consume long-form film conts
on larger screens. Instead, studios are focusing on bandwidth-light games and apps that engag
consumers and create “stickiness™ for their films.

Innovation has been done in many areas but the researcher has focus on following special ares
Camera, Synchronous sound, Colour, Green screen, Lightweight/portable equipme
Lightweight/portable equipment, Visual,Music, Digital single-lens reflex cameras (D
(HD video), Computer-Generated Imagery (CGl). The various advantages of digital cinema &

o Savings in Print Cost
Nominal one-time investment for Digital Prints. Possibility of releasing old films also
No investment for Digital Prints

Early release in all centers protects film from piracy and adverse publicity

o OO O O

Digital distribution reaches even C and D centers on day of release; audiences in these
get access to new releases on day of release

Rating of Indian Film Industry:

Central Board of Film Certification (CBFC) is a statutory body under Ministry of Information =8

Broadcasting, regulating the public exhibition of films under the provisions of the Cinematograss

Act 1952. Films can be publicly exhibited in India only afler they have been certified by the Cems

Board of Film Certification. The Board consists of non-oficial members and a Chairman (all of whes

are appointed by Central Government) and funclions with headquariers at Mumbai. It has nine Regio-
2
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=Fces, one each at Mumbai, Kolkata, Chennai, Bangalore, Hyderabad, New Delhi, Cuttack and
=.uwahati. The Regional Offices are assisted in the examination of films by Advisory Parzls. The
==mbers of the panels are nominated by Central Government by drawing people from different
walks of life for a period of two years. Film criticism is the analysis and evaluation of films and the
S medium. In general, it can be divided into journalistic criticism such as appears regularly in
~=wspapers and other popular, mass-media outlets and academic criticism by film scholars that is
=formed by film theory and published in academic journals. Following charts explain current
setification in Indian

Central Board of Film Certification (CBFC)
Chart
Theatrical Release Certificates (rating system)

Ceriificate | Name Definition/Notes

Unrestricted Public Exhibition throughout India, suitable for all age groups.
Films under this category should not upset children over four. Such fims
Li Universal may contain educational, social, comical or family-oriented themes. Films
: under this category may also contain fantasy violence, very mild sex
: scenes and mild bad language.

'Alll ages admitted, but it is advised thét__ghildren below 12 be ao_conﬁpanied
by a parent as the theme or content may be considered intense

A ; PG?;ZE?;G 1 or inappropriate for young children. Films under this category may contain
i mature themes, sexual references, mild sex scenes, violence with brief
| gory images and/or infrequent use of crude language.
Only for adult audiences (18 years above). Nobody below the age of 18
‘may buy/rent an A-rated DVD, VHS, and UMD or watch a film in the cinema
a Adults Only - with this rating. Films under this category may gmiain_gdd’g}QTs_turbing-
i themes, frequent crude language, brutal violence with blood and gore,
‘strong sex scenes and/or scenes of diug abuse which is considered
unsuitable for minors.
Restricted 1o |
< L, |y special i This rating signifies that the film is meant for a specialized audience, such
j class . of : as doctors.
persons

Source- CBFC (Central Board of Film Certification)

U (unrestricted public exhibition): Movies such as Stanley ka Dabba, TaareZameen
==2nd Roadside Romeo etc. Movies you would take your younger siblings to watch and not feel
s=d-faced about.

‘& (restricted to adult audiences): This category grew fo include any movie with expletive
=nguage, sex and violence Kaminey, Love, Sex and Dhokha and Ragini MMSetc, the slightly
+=neat but box office safe movies that the censor board kept away from the children.
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‘UA’ (unrestricted public exhibition subject to parental guidance for children below the age
of twelve): The movies like We are Family,Apne, Waqt, etc., the ultimate family and social valus
films - the ultimate tear-jerkers.

Promotional Techniques Used in Indian Film Industry

Marketing is an essential part of a movie's success intheaters. Without proper marketing
development, a movie with fantastic plotlines, characters, actors, sets, and special effects may fad
to attract an audience. With declining DVD sales, studios lookto make back all of their money ang
more during theatrical runs. But with movie theater attendance down to its lowest in sixteen years.
many studios are trying to cut back on budgets. Although blockbuster box office receipts are
always desirable, some are re-focusing their efforts to secure large profit margins. Low-budgst
movies have much fo gain. The film makers have adopted newer techniques ffom time to time =
promote their film. One of the very common forms of marketing is the in-film branding. Mutual is
nature, in-film marketing not only helps the product get a mention and visibility in a film to an

Hangouts with fans; film marketing has come a long way. Today, promoting a film is not restrict
to having a theatrical promo, followed by plastering the cities’ landscape with hoardings ang
trailers on the telly. Film-makers and marketers want to reach out to their audience and engags
them in conversations around their films. They do not only want to be seen and heard, they want
to hear their viewers as well.For quite some time, Bollywood celebrities have been making ‘special
appearances on popular TV shows to promote their films. The increased use of this tactic has
made certain stars regulars on the small screen, raising the question whether the innovation i
innovative anymore.Apart from becoming a cliched tactic, television is also a very expensive
medium. Marketers are now exploring more cost-effective avenues to promote their wares. Whi

on-ground activations in malls and multiplexes are an option, it is the digital space that has caught

the fancy of the film promoters. Following are the different new type of promotion that is use =
Indian cinema to promote the films

Finding a Distributor: Probably 99% of all the motion picture which are distributed uses a distributor
If a filmmaker cannot find a distributor, the movie will probably never be distributed. Probably 40%
of all movies made never find a distributor.

Delivery of the Film to the Distributor: After the film is complete it is delivered to a distributor
Before approaching the distributor, the flmmakers are supposed to arrange for them a collection
of “finished products” required to release a film also known as deliverables. The delivery of film =
the distributor is important. The distributor is first step to promote film in the market.

Teaser:This is the very first time that movies content is released to the world. This is normally
teaser for the films marketing, meant to generate buzz and excitement for the fans.

Promotion through Internet: Movie promotion on the internet has come up as the most important

tool of marketing as the consumer here has more conirol over exposure to material than they de
over television.

First Look: This is normally an image which will eventually become the Key Art Image of the film.
This image will be the truest representation of the film and will normally tell you what the film &

about and the lead roles. It will also contain the logos of the production house involved ans
credits.
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Theatrical Trailer Release: This is the phase where the trailer of the film releases. For TV viewing,
sroduction houses cut the theatrical trailer into various lengths 30 second, 60 second 90 second,
=73 120 second. On the internet, however, the 120 second trailer directly uploaded. International
“=ns are usually asking for the list of theatres where the movie is playing in their region, so make
== you have a comprehensive list already put-up on all your Social Media properties.

Wusic Launch: A films music launch is one of the main events in its build-up to the release. This
=w=nt ensures a lot of publicity for the film and your social media plan needs to ensure that there
= =nough activity planned for this phase. You can run a contest, live-tweet from the event to give
== access to behind-the-scenes content, like candid images of the cast and short videos. Video
wr=aming the event on the website is another possibility. From this stage on, a movie songis
s=i=ased on TV and radio.

Sromotional tours: To publicize a movie, its cast, director and producer conduct a citywide tour
= the important cities in India. Apart from the obvious Tier-l cities like Delhi, Mumbai, and Kolkata,
= ate city tours are also conducted in smaller cities such as Pune, Ahmedabad, Bangalore and
_cknow. Candid photos, guessing the details of the location and much more can be done
wnine to keep the buzz going for a film. The list is endless books, t-shirts, food, soundtrack CDs,
somputer games, toys, cars, and mobile phones, anything that can be associated with the brand
= the movies. These are promotional way to promote the film. Now-a-days, promotional tours
== most popular to promote the. Promotion tours helps to promote the film in a large scale.

Sroducer/Director’s Interview: After the city tours are done, there is a quiet lull before the movie
s=i=ases. To compensate for this, interviews of the Producer & Director are generally released.
“hese could talk of the challenges in making the film, the fun that was had, some quirky moments
2uring the shoot and some behind the scenes incidents that have not been spoken of before.
These interviews can then be released to online properties and media partners to further stoke
%=n interest.

Wovie Premiere: A movie premiere is a special event. It is the very first time that the film is being
smown to a select group of masses. This is the last chance to create buzz around a film. Film
wromotion is the practice of promotion specifically in the film industry, and usually occurs in
woordination with the process of film distribution.

The best way to promote a film in low budget: Films need intelligent audiences, so what I
sungest is to use social media network to promote low budget films.

The most popular medium to promote films: As the competition aggravates to gain the maximum
&ention amongst the other releases, newer and innovative technigues are being adopted by film
makers to get audiences into the cinemas.The Indian film industry has travelled a burgeoning
wsurney from its first feature film in 1913 to huge budget films like ‘3 Idiots’ and ‘My Name is Khan’
Saday. Asathe nation developed, so did the Indian Cinema.With the passing times, the
sommercialization of this art gained importance and promotion of film became as significant as
= story of the film. Over the years, the film industry has evelved enormously with adoption of
“=w ideas, techniques and strategies that completed a movie.Prometional and marketing activities
“=volving around a film also witnessed drastic changes.

Zxperts Views on Future of Indian Cinema

The industry has to realize that the medium is moving into an age of digitally made and digitally
@stributed movies. Not only must the industry adapt to find new ways of monetizing digital
sonsumption so that the legal ways of accessing films becomes more appealing than piracy, so
=ust filmmakers, old and new, otherwise they run the risk of being left behind. Technology is
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arguably having its most profound and pronounced effect on film in this day and age. It's 2
exciting age in film history, the digital era. The future of the Indian cinema is explained with f
help of feature, Evolution, progression and some expert interview there has been following

Features of Indian cinema: They all involve the management of creativity, the production &
material is dependent on individuals like writers, scriptwriters, journalist etc. the individuals are
directly employed; most of the things are outsourced and the unpredictability of sales. The qual
of a product of creative industries has two implications-first, the consumption of a media produs
by one person does not mean that another person cannot consume the same product. (
production and distribution of media and services are being reengineered to work on a distrib
network platierm; i.e., everything is becoming available or doable on the Interne i

t{
Evolution, progress and future of indian cinema: For decades, cinema has redefined the

in which people view a subject. It does offer a greater degree of clarity and is more effective &
terms of mass appeal. Perhaps that is why cinema has been the most preferred form
entertainment for over a century. The impact of capturing, editing and presenting images recorde
at 24 frames per second is a lot more powerful as opposed to the written word. When cleve
cinematography is combined with powerful dialogues and the commendable vision of a direcis
cinema truly comes alive. Today, the provision of 100% foreign direct investment has made
Indian film market atiractive for foreign enterprises such as20th Century Fox, Sony Pictures, P
Cinemas, Zee, UTV, Suresh Productions,and Adlabs also participated in producing
distributing films.Tax incentives to multiplexes have aided the multiplex boom.

The future of Indian cinema in both local and global:The Indian cinema is landmark eve
marking one hundred years of innovation, growth, and productivity by the world’s largest, me
prolific, and most culturally diverse film industry provides a unique opportunity. Although cinem
is the focus of the symposium, presentations will examine film in wider social contexts, undersco
the power of the medium to reflect and at the same time to shape individual and group identity,
reaffirm and also to deconstruct dominant cultural beliefs, and to represent and simultaneously
interrogate behavioral norms and conventions. Financial and creative viability”, held as pari ¢
Knowledge Series, at the ongoing NFDC Film Bazaar in Goa. Producer-director Rohan Sing
Deborah Benattar of La Fabrique Films, Amar Butala of Salman Khan Ventures and enterfainme:

The future of Indian cinema is explained by the industrial expects of Bollywood following
been explained

Future of Indian cinema according to Dibakar Banerjee: Dibakar Banerjee was born and broug
up at New Rohtak Road near Karol Bagh, in West Delhi, and studied at Bal Bharati Public Schos
Delhi. After finishing his schooling, he joined the National Institute of Design (NID), Ahmedabsz
to study visual communications and graphic design, but left it two and a half years later. Back
New Delhi, he worked briefly with audio-visual flmmaker Sam Mathews.According to Dibakz
thelndia is the largest market in the world. That's a plus, but there’s a problem. Over the last 2
years, India’s economy has changed the country. As a result, studios all over the world ha
woken up to the fact that there’s money to be made in India. What happens in a situation like tr
is what happened to Europe in the 1970s and 1980s, when Hollywood moved in en masse, &
killed the diversity of films in the region. That is what we have to fight. In the next 10 years the fig
will mainly be taken to the front by the directors because the actors won't fight it, the Indiz
studios won't fight it and the audiences will keep coming to the muitiplexes to see whatever fil
they see. It is the Indian directors funded by Indian studios, or Hollywood studios who will parine

with Indian studios, who will have to stand up and make diverse films that are relevant, engaging
exciting and edgy.

Future of Indian cinema according to Javed Akhtar: Javed Akhtar is a poet, lyricist and scriptwras
from India. Akhtar is a mainstream writer and some of his most successful work was carried o
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with Salim Khan as half of the script-writing duo credited as Salim-Javed between1971 to 1982.
~c is a recipient of the Sahitya Akademi Award and he won 13 Filmfare Awards. According to
Jzved Akhtar, Hollywood has always been the destination of many young dreams with an
miernational film industry paying millions for its actors, music composers, script writers and a
wpical promise of fame across the globe. For one Indian film industry stalwart Hollywood has
“=ied to see off its competition from Bollywood as the industry turns 100 next year. Popular writer
=nd lyricist Javed Akhtar are happy to see the industry in which he belongs spreading its message
=round the world. Bollywood has in the past and continues today to be compared to Hollywood
2nd even is accused of copying everything that Los Angeles based industry produces.

Despite that we continue to see such actors as Anil Kapoor, Aishwarya Rai Bachchan and now
2mitabh Bachchan making appearances in English films. Hollywood is even beginning to turn its
==ention to India with country beginning to feature in more and more productions. As Bollywood
=r=eps towards its 100 years anniversary we look forward to seeing top class international films
eing released from Mumbai.

Future of Indian cinema according to Anurag Kashyap: Anurag Singh Kashyap (born 10
S=ptember 1972) is an Indian film director, screenwriter and producer. He has received acclaim
%=r his often-realistic films and backing numerous small projects with newcomers, which has earned
=im the tag of the “Poster Boy “of new wave Hindi Cinema. For his contributions to film, the
Sovernment of France has awarded him the Chevalier dans I'Ordre des Arts ET des Letiers in
2013. Filmmaker Anurag Kashyap whose short film was screened at the Cannes festival recently,
says short films will redefine the future of Indian cinema. Short films will redefine the future of
=dian cinema and not some mainstream one whose fate is decided on a Friday night. In fact,
shorts have already redefined it, so to speak and, are offering us perspectives that big-ticket cinema
~ardly does,” says Kashyap.

Sollywood’s future strategy:Aim for Rs 1,000 crore films by Karan Johar: Karan Johar (born 25
M=y 1972), often informally referred to as KJo, is an Indian film director, producer, screenwriter,
sestume designer, actor and television personality who is primarily known for his work in Hindi
Sms. According to Director Karan Johar film industry must also make something that will reach
= to wider audience and despite the film being in another language people should be able see
%" he said.”A Hollywood film gets released in approximately 9,000 to 10,000 screens. We don’t
2t that many screens. Karan Johar moderated the discussion; said there could not be a set
zenre for making a Rs1, 000 crore film. "3 Idiots was a feel-good film, it highlighted the issue of
=sucation in a very nice way and that is something worked in its favor. Some of the future changes
= entertainment industry.

Future of Indian cinema according to Deepak Tiwari: Deepak Tiwari is an owner of Fame Trick
M=dia entertainment form last 20 year. He has been reporter for NDTV India and Sahara One.
S=cently he is setup PR agency and his also working corporate PR agencies. Fame trick Media is
=n EventMarketing agency based in Mumbai. FT is specializing in provision of delegates & Exhibitor
=aistrations. We look after every aspect of the process, right from identifying a potential delegates
& Exhibitor, calling them, ensuring their registration and ensuring their timely participation. By
=rng us you will add-up additional number in the overall participants.The single screen made
w=y for the multiplex. Now is the time for Indians to greet the megaplex gigantic cineplexes with 10
% 15 screens. The trend has been popular in the West for long. Back home, while south India
=== already has had its brush with the megaplex, the idea is now catching on with exhibitors all
awer. Megaplexes are an outcome of Bollywood's growing business patterns. Online biz boom
=head, it is a known fact that the home video business is slowly dying out. With an increasing
s=mand for an alternative source of entertainment for the home audience, filmmakers will look at
Digital EST (electronic sell-through) and online VOD (video on demand) transactions to garner
=venue. These different ways of taking cinema to the audience beyond the big screen will
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increasingly generate more money and start making up for the DVD business, which is dying
worldwide. The sad thing is piracy will continue to plague the film business.

Futuristic Entertainment Industry

The Indian media and entertainment industry is projected to grow at close to 13% in 2015 over the
previous year with television growing at a robust 14.46%, print at 8% and digital at 44%, taking
forward the growth of these sectors in 2014. The total media and entertainment industry, including
print, television, radio, outdoor, digital, animation, gaming and music, is expected to touch Rs.1.18
trillion in 2015. The projections were made by the Ficci-KPMG Indian Media and Entertainment
Industry Report, 2015, released at Ficci Frames in Mumbai on Wednesday.

The media sector is alse taking a cue from the current government’s optimistic outlook and positive
business sentiment strengthened by a number of growths promoting policy initiatives taken in the
recent months, the report cbserved. In 2014, digital media threw up a surprise with a significant
44.5% growth. Digital advertising, which was Rs.4, 350 crore in 2014, is projected to touch Rs.&
250 crore.

Digitization of the cable sector, although not yet complete, achieved critical mass. Changes =
channel pricing like the introduction of a la carte also made a difference to the structure of the
industry.

Conclusion

Bollywood has made a lot of progress in the recent years, particularly after having been given the
Industry status. There is a huge Indian diaspora in countries like the UK, Canada, the Middle East.
and South Africa which all represent a big market for Indian films. This is also the time whes
indian economy is booming and as in consequence India is viewed in a positive way by othes
countries. Brand India is gradually gaining share in the global market. However, Bollywood's
share in the global movie market is still relatively insignificant and the movie industry therefors
needs to put in a lot of effort and money to increase its share.

The Censorship in India, which involves the suppression of speech or other public communication.
raises issues of freedom, which is nominally protected by the Indian Constitution. The Constitution
of India guarantees freedom of expression but places certain restrictions on content, with
view towards maintaining communal and religious harmony, given the history of communal tension
in the nation. In 2011, the report Freedom in the World by Freedom House gave India a political
rights rating of 2, and a civil liberties rating of 3, earning it the designation of free.

The movie production, distribution, and exhibition business in India is different from the woria
and is also diverse in the regions. In this dynamic world today, marketing plays an important role
for the success of any movie. According to experts, 75% of the movie’s success depends on the
marketing and publicity. The marketing should be such that it creates awareness and induces the
public to watch the movie. Therefore, we can say that the film distributors as well as exhibition
should try to increase the budget for the marketing of the movie.

Limitations of the Study

The present study has faced certain limitation during the course of the research work they are
as follows

o The secondary data has been collected form varies books, articles, newspaper, business
magazines, web and internet. The information and data may not be accurate.

o The data may be old and out dated.
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The study has another limitation because of the time period for doing this research is limited
and hence some of the information could be used.
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A STUDY ON POTENTIALS AND CHALLENGES OF
DIGITAL MARKETING IN RURAL INDIA

Ms. Snehal Obhan®

ABSTRACT

The term “rural marketing” used to be an umbrella term for the people who dealt with rural people
in one way or other. The market scenario in the rural areas today is changing very rapidly. Rural
consumers demand branded products mainly because of increase in disposable income and
literacy level. A decade ago it was difficult to get network in rural area, but witffthe rising demand
of mobile industry, it has given rise to digitalization if services. Rural consumers have become
more aspirant, and today this segment of buyers is highly attracted by digital media. In recent
years, rural markets have acquired importance, as the overall growth of the economy has resulted
into considerable increase in the purchasing power of the rural people and preferences of rural
people are also getting changed. So, every marketing player is keen to invest in rural markets
with the use of various medias including digital mechanism. This study is a step forward to study
the current seenario of rural marketing, highlighting the potential and challenges related to Digital
Marketing in Rural India.

Keywords : Rural marketing, Digitalization, Consumer attitude, Changing lifestyle.

S~

Introduction

The necessity of harnessing science and technology for transforming rural India has long b
recognized. It is tempting, Technology is going to make a huge difference to the way we look 2
Rural India. On the other hand, Rural Marketing means to develop, promote and create awaren
about goods and distributions to the rural customers. This is done to identify and meet the ne
of rural customers. And extend the outreach of the company to complete the objective
organization.

Also, rural market brings lot of demand for consumer products. Between 2009-2016, this indu
has grown by 13% annually. With consecutive above average monsoon seasons, incomes i
rural India will rise steadily and it will become difficult for companies to grab the available mark

For such cases, digital can be a good option as people using internet will become influencers i
most of the villagers as people using smart phone and internet are considered as smart
intelligent ones in the village. Companies, especially in consumer goods place, should s
targeting people with smart phones and internet connections who in turn will spread word
mouth across locations. Businesses should start taking every Facebook user seriously as she/
will be a big influencer in near future.

Objectives

To study the concept of digital marketing. '

To study the concept of Rural marketing.

To understand the potentials of digital marketing in rural area.
To understand the pitfalls of digital marketing in rural area.

To provide conclusions to the study
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Definition of Core Concepts

Marketing

Marketing is the activity, set of institutions, and processes for creating, communicating, delivering,
=nd exchanging offerings that have value for customers, clients, partners, and society at
arge. (Approved July 2013)

Rural marketing

Sural marketing involves the process of developing, pricing, promoting, distributing rural specific
=roduct and a service leading to exchange between rural and urban market which satisfies consumer
semand and also achieves organizational objectives.

Digital marketing

Digital marketing is the use of the internet, mobile devices, social media, search engines, display
acvertising and other channels to reach consumers. As a subset of traditional marketing, digital
marketing goes beyond the internet to include Short Message Service (SMS), Simple Notification
S=rvice (SNS), search engine optimization (SEO), electronic or interactive billboards and other online
ards (such as banner ads) to promote products and services. Some marketing experts consider
@igital marketing to be an entirely new endeavor that requires a new way of approaching customers
and new ways of understanding how customers behave compared to traditional marketing.

_iterature Review

2ccording to Saroj Kumar Verma's article,one of the major challenges identified were the non-
somogenous and scattered nature of the market. Other challenges included seasonal marketing, low
per capita income, transportation, and warehousing. On the other hand, a huge population seen as
=uge consumer base in rural segment is admired as an opportunity for the marketers to channelize
seir efforts. Increase in purchasing power, as reported by Rural Marketing Association of India (RMAI)
= another conclusion of the study which highlights that there indeed exists an untapped market in
s segment.

Exda’CV (2008) in his studies explored the comparative buying behavior of rural and urban customers
an mobile phones. The study highlighted the difference in terms of consciousness about price, quality,
=yie, function and brand. He also observed that rural segmenis pay less attention to the quality,
%.unction, and brand and are more concerned about the price and appearance of the product. He
~oncluded that minor modification or extrapolation of urban marketing strategies will never be the
s-wing farce in rural areas.

=oward J. Malecki (2003) studied the potential and pitfalls of digital development in rural areas. As
ssserved, there are potential benefits of the digitalization in rural area which increases the efficiency
«# the work but it also has downfalls like it would be the cause more deployment of human workforce.
Due to advancement of technology the goods and services are now available just on mere click away
%om people and that has led to less physical connection. Internet and mobile have taken a crucial
== in our life, let it be communication, Advertising or entertainment. It has also led to growth of
“iaital economy.

Mesthodology
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The study is desecriptive in nature. Secondary data collection technique was implemented. The data
used in this study has been collected from different websites and published papers.

Inferences

Integrating Rural marketing with digital marketing.

Rural Marketing simply means providing relevant products/services to consumers as per their needs
viz. when, how and where they need it. The biggest factor to keep in mind here is Language. Millions
of people in India aren’t English savvy. But boost in Internet penetration has now urged websites’
communication devices to incorporate different Indian languages. More languages used on mobile
better will be focus and options available to rural population.

Digital Marketing Trends in Rural India

Rural market in Indiais huge and has a high demand base, which is mostly yet to be unlocked. This
makes Rural Marketing, especially innovative Digital Marketing as an increasingly critical tool for
marketers.

India is said to be one of the most linguistically, culturally, traditionally and economically diverse
countries. Comprising of 1.3 billion population, India has 29 states, 7 Union territories with people
speaking over 120 languages with 1600+ dialects having myriads of religions. As a matter of fact.
we can say that targeted audience is scattered across up to 600,000 villages in India. This diversity
and versatility of India is what makes it so challenging for brands to execute Rural Marketing.

In reality, rural communities are mostly constrained when it comes to entertainment options. Creating
marketing communication solution that is highly entertaining and amusing to consumers will be at top
of ladder.

Wrapping a brand message in an extremely entertaining way for better absorption and understanding
by consumers. Digital marketing is nothing but using modern digital tools like social media, mobile
phones, emails, blogs, search engines, etc. for active marketing.

Digital marketing has many advantages over ground marketing such as follows

Great reach to customers: Due to wide range of connectivity advertisers can now reach up to any
part of the region focusing on its target customers. Market segmentation can easily be done online
irrespective to location.

Mobile friendly messages: Marketers don’t really have to depend on high-end smartphones for
mobile marketing. Interactive Voice Response (IVR) systems, SMS, short codes Text Back response.
Automated Outbound Dialing, are some of the best approaches for Rural Digital marketing as
compared to social media marketing.

Media: Mass Media has created increased demand for goods and services in rural areas. Smar
marketers are employing the right mix of conventional and non-conventional media to create increases
demand for products. The role cable television has been noteworthy in bringing about the change in
rural people’s mindset and influencing their lifestyles
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mediate Feedback: On ground marketing has a major drawback in terms of feedback to marketing
strategy implemented. To anialyze the customer’s response to the product, a greater number of man
~ours are invested and most of the time it becomes tedious task to carry out the response surveys. In
ontrast, digital marketing can easily keep a track of consumers who are interested or partially
nierested in product only by counting the number of clicks on the advertisements. Also, with use of
—odern software anyone can easily analyze the data and behavior patterns. Further, number of
“ouncers can also be recorded and other techniques can be implemented to bring them on platform
Do.

_ow cost of transportation: The features that needs to be put up at strategic locations needs to be
wansported from the head branches to the target location. Due to bad roads and distant placements
of rural villages it results in a very high cost of transportations. In case of digital marketing this cost is
~ut down substantially. All the features can be projected on respective media through digital means
which means no travelling involved.

More lucrative options: Digital marketing methods are not limited space or time. Marketers can deploy
wscrative means such as videos, audios, teasers, real-time analysis, etc. to capture the attention of
#e consumers in the segment. Compared to on-ground marketing where only few options are
available, these methods have significantly more number of options to expand customers.

Though Digital marketing has been a boon to the marketers but reaching its rural customers has not
==en an easy deal. The rural marketing has now become a running trend were the rural customers
=r= upgrading them to the urban lifestyle, but at a slower pace. Increase in the Educational and
~come level have led the people of rural areas explore the market. Hence when we talk about
cigitalization, it has helped the rural customers explore new markets. Use of digital media as a
siatform for purchases will take time for the following reasons

Sural customers have been purchasing products which they see in hand, take in detailed knowledge
sbout the product and then buy it. Due to lack of physical connectivity with humans, trust cannot be
achieved easily. Another factor is as the products are sold online, products like electronics, perishable
aoods, furniture, insurance policies, or any product which is of greater value.

t has been estimated that all organized media in the country put together can reach only 30 per cent
of the rural population of India. The print media covers only 18 per cent of the rural population. The
r=dio network, in theory, covers 90 per cent. But actual listenership is much less. TV is popular, and is
= ideal medium for communicating with the rural masses. But it is not available in all interior parts of
e country. It is estimated that TV covers 20 per cent of the rural population. But the actual viewership
= meager The cinema, however, is a good medium for rural communieation. But these opportunities
=re very low in rural areas.

There seems to be a vast gap between the way the rural market has been shaping and the efforts of
—=rketers and media to understand and service it. All advertising addresses consumers assuming
#at they will react as individuals. It is true in urban areas. But the rural audience is more often a
siase-knit group rather than a conglomerate of individuals. This therefore, requires basic changes in
#= knit group rather than a conglomerate of individuals. This therefore, requires basic changes in
#= perspective of marketer. The use of colours-yellow and red for wall graphics-though very vibrant
= the rural context needs to be reexamined on the face of the virtual overuse by marketers. The need
=ow is to get understood in quite the way we would like them to be. To an urban consumer, a model
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shaking her head in a shampoo commerciai is showing off the bounce in her hair. The rural consumer
may see her as a bad girl because of her unrestrained behavior.

The media mix, which is effective in urban markets, fails to produce the desired results in rura
markets. TV followed by print and radio is appropriate to inform and induce urbanites. TV is effective
but continuous availability of electricity is the problem in most rural homes. Radio listening is popular
but not that effective compared to TV. Print media is the least effective because of low literacy levels.
The emphasis should be on outdoor, vans, interactive folk media melas and haats. Outdoor media
like wall paintings with high visual content are very effective. Non-conventional media like vans with
an audio-visual content are very effective, though more expensive and difficult to organize. Lastly.
Myriads of villages in India are still considered to be “media dark”, where it is just hard to reach the
target audience.

Conclusion

Rural marketing is certainly not a peripheral task to perform. Rather, it requires marketers to have
proper mind-set to overcome psychological as well as physical barriers. Rural India is a
widespread market that just cannot be neglected when it comes down to country’s GDP. Lack of
consistency in electricity supply, illiteracy, language barrier, lack of exposure to latest trends, low
income, social unacceptance, etc. are all main stumbling blocks of Rural Digital Marketing. Print
media marketing is ruled out because of low literacy levels. Use of smartphones has boosted, but
yet there are several rural areas that still use basic feature phones.
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ASTUDY OF AADHAR SEEDING IN PUBLIC
DISTRIBUTION SYSTEM: EXPANSION AND OUTREACH

Ms. Zeba Shaikh*

—

ABSTRACT

Public distribution of food grains was retained as a deliberate social policy by India, when it
embarked on the path of a planned economic developmentin 1951. Before the 1 960s, distribution
“wough PDS was generally dependent on imports of food grains. It was expanded in the 1960s
=S a response to the food shortages of the time: subsequently, the government set up the
Agriculture Prices Commission and the Food Corporation of India to improve domestic
orocurement and storage of food grains for PDS. In 1997, the government launched the Targeted
“ublic Distribution System (TPDS), with a focus on the poor and providing them subsidized
“ood through a network of ration shops. The recent changes in improving and making PDS
more effective is introduction of Aadhar-based biometric authentication (ABBA) on PDS.Aadhaar
Linked and digitized ration cards allow online entry and verification of beneficiary data thereby,
enables online tracking of monthly entitiements and off-take of food grains by beneficiaries.
Jnking of Aadhar to the PDS has caused serious effects in many parts of the country. People in
miteriors of the country were deprived from the access to food grains because of technical error,
ransaction failure due to missing names confusion of bogus ration cards, etc. The study aims
‘0 identify the problems associated with linkage of Aadhar and PDS. J

mtroduction

“ood security implies access by all people at all times to sufficient quantities of food to lead an active
#nd healthy life. As noted by PV. Srinivasan, this requires not just adequate supply of food at the
=ogregate level but also enough purchasing capacity with individual/household. Because of chronic
“=od shortages that the country is facing, the focus of Government is to provide food-based safety
"=is. The Government of India has implemented three food-based safety nets

Public Distribution System
Integrated Child Development Services
Mid-day Meals

*ood Security at a glance
#0S in India

"he basic objective of the PDS in India, is to provide essential consumer at cheap and subsidized
#rces to the consumers so as to insulate them from the impact of rising prices of these commodities
2nd maintam the minimum nutritional status of our population. To run this sysiem, the Government
“=soris to levy purchases of a part of the marketable surplus with traders/millers and producers at
srocurement prices. The grain (mainly wheat and rice) thus procured is used for distribution to the

=ansumers through a network of ration/ fair price shops and / or for building up buffer stocks.

The main agency providing food grains to the PDS in Food Corporation of India and its primary duty
=10 undertake the purchase, storage, movement, transport, distribution and sale of food grains and
=iher food stuffs.
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PUCL vs. Union of India, 2001

In 2001, the People’s Union for Civil Liberties (PUCL) filed a writ petition in the Supreme Court
contending that the “right to food” is essential to the right to life as provided in Article 21 of the
Constitution. During the engoing litigation, the Court has issued several interim orders, including the
implementation of eight central schemes as legal entitlements. These include PDS, Antyodaya Anna
Yojana (AAY), the Mid-Day Meal Scheme, and Integrated Child Development Services (ICDS). In
2008, the Court ordered that Below Poverty Line (BPL) families be entitled to 35 kg of food grains per
month at subsidized prices.

National Food Security Act, 2013

The National Advisory Council (NAC) submitted its proposal on Draft National I.;ood Security Bill in
January 2011 and recommended the shifting from household food entitlements to individual food
entitlements.

The NFSA, 2013 seeks to provide for food and nutritional security in human life cycle approach by
ensuring access to adequate quantity of quality food at affordable prices to people to live a life with
dignity and for matters connected therewith or incidental thereto”. NFSA was signed into law on Sep
12, 2013.

Imposition of Aadhaar-based biometric authentication (ABBA) on the PDS is the latest move in the
PDS reforms. This new system was first intfroduced in Ranchi district, Jharkhand (2016) and createc
series of problem in access to the PDS that provide a modicum of food and economic security in the
uncertain lives of poor.

Objective of the study
- To study the impact of Aadhar implementation in PDS in India.
- To study the issues related to Aadhar seeding in PDS

- To identify the problems in the process of linking ABBA(Aadhar Based Biometric Authentication) to
PDS

Highlights of linking Aadhar to PDS

When it was first launched in 2009, Aadhaar signaled a promise to repair the corroded plumbing of
India’s leaky public delivery systems. The unique biometric identity would help reduce duplicate anc
ghost entries in the list of beneficiaries of government schemes, and pave the way for direct benef
transfers to them eventually, the then government claimed.

Eight years after its launch, and more than a billion Aadhaar registrations later, much of that promiss
remains unmet even as the project remains mired in a number of controversies. The Aadhaar project
has survived a change in government but has met with a rising tide of questions from the Suprems
Court, the national auditor, and from the civil society at large.

Why has the dream turned sour? A survey of the existing research on the subject suggests four key
reasons.

First, the Aadhaar project seems to have been launched and executed without adequate lega
safeguards on the storage, usage, and distribution of data of citizens, and with limited scope for
redresses. The risks of abuse have been constantly understated by policymakers. The ambiguous
stance of the Unique Identification Authority of India (UIDAI), which runs Aadhaar, and the government
as a whole, on privacy concerns, has not helped inspire confidence in the project.
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Second, there does not seem to have been a rigorous attempt to perform an independent cost-
ber:afit analysis either before or after the launch of the project. The results of pilot projects—which
suggested several challenges—did not seem to have any impact, and there was little attempt to
even fix criteria for evaluating the project. Various claims about public savings from linking Aadhaar
to various beneficiary databases have emerged but as we shall see, they rest on weak evidence.

Third, the sequencing of steps required to implement an Aadhaar-based payment and direct benefit
transfer (DBT) architecture did not receive the attention it deserved, leading to debilitating challenges
as the project gets universalized. The issue of implementing cash transfers in a country such as India
is a separate and complex issue in itself, and one that an earlier instalment of Economics Express dealt
with.

Finally, the mindless expansion of Aadhaar linkage to schemes or areas where there is limited scope
for leakages at a time when several problems have emerged regarding such linkages have only
served to weaken the original premise of Aadhaar: That of being an effective instrument in targeting
leakages. Had the linkage been restricted to a few key programmes, and the evidence regarding
such linkages carefully examined and analyzed, the response to the Aadhaar project would have
been quite different from what it is now.

Ground reports from different parts of the country seem to suggest significant exclusion errors of
genuine beneficiaries in Aadhaar-linked schemes.

One recent field study published in the Economic and Political Weeklyinvestigated the implications
of linking the public distribution system (PDS) for food grains in Hyderabad with Aadhaar.

Sased on an interview of 80 households, the study found that 66% of these households reported
ssues with the technology including fingerprint authentication errors, Aadhaar seeding issues, and
poor connectivity.

The Economic Survey 2016-17, which is otherwise very gung-ho about the Aadhaar project, noted
the high rates of authentication failures in several states. According to a more recent report on the
state of Aadhaar by Ronald Abraham and co-authors published recently by IDinsight, an international
development consulting organization, between April 2015 and March 2017, the pension programme
n Andhra Pradesh reported fingerprint authentication failure for 17.4% individuals, despite three
=ttempts. Similarly, the failure rate averaged 7.8% for the Mahatma Gandhi National Rural Employment
Suarantee Scheme (MGNREGS) in Telangana. These estimates indicate the upper bound of
authentication failures rather than actual failures because some of these “failures” might be because
of people trying to fraudulently access benefits (which is what the authentication is supposed to
orevent). Nonetheless, these estimates suggest that genuine exclusion errors may be far higher than
what was originally anticipated. In 2011-12, when the UIDAI fesied authentication processes, it
=xpected only 1% of beneficiaries to face such difficulties, the report notes.

Problems and Challenges

22dhaards claimed to provide identification to more than 1.2 billion Indian residents, or more than
20% of India’s population. However, a study report from three staies, Andhra Pradesh, Rajasthan,
and West Bengal, reveal that almost 20 lakh people were denied food distributed through public
Sistribution system (PDS) or ration shop due to Aadhaar. In addition, it also raises question about the
government claims on savings of Rs83,000 crore due to Aadhaar. The report also found that majority
of the respondents care about their right to privacy and how their Aadhaar information is used by the
government.

2ccording to the “State of Aadhaar Report 2017-18" prepared by IDinsight, and sponsored by Omidyar
Mstwork, exclusion from food ration (PDS) due to Aadhaar-related factors is significant. “Exclusion
#om receiving benefits due to Aadhaar-related factors significant 0.8%, 2.2%, and 0.8% of PDS
~=neficiaries in rural Andhra Pradesh, Rajasthan, and West Bengal, respectively, are excluded from
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their entitiements-due to Aadhaar-related factors. This extrapolates to 20 lakh individuals monthiy.
However, non-Aadhaar reasons, such as ration unavailability, contribute much more to exclusion
from,” the report says.

While Aadhaar-related reasons include, Aadhaar seeding, Aadhaar authentication failures, non-
availability of point of sales (PoS)-able member and e-PoS connectivity or electricity issues, non-
Aadhaar related reasons include, non-availability of ration and other reasons such as dealer not
being present.

o Unsubstantiated claims of saving due to Aadhaar

The Government of India claims that Rs83,000 crore ($12.5 billion) has been saved in four years from
FY2014-15 to FY2017-18 because of Aadhaar, direct benefit transfer (DBT), digitization, and other
initiatives. The main source for savings is deletion of fake, duplicate, or ineligibfe accounts. For
breakdown of the savings figure, along with data on the corresponding number of non-genuine
programme beneficiaries deleted.

o Updating Aadhaar is lifelong process

According to IDinsight, people in the three states, where it conducted its survey, faced greater
challenges when fixing mistakes or updating information. It says, “Updates will be required as long
as the system is in place. As the administrator of the world’s largest biometric database, the UIDA!
will face significant challenges ensuring Aadhaar data remains current and updated. A system
containing errors is likely to cause problems, ranging from minor inconveniences to serious threats of
exclusion.”

Another big challenge is biometric mismatches of genuine beneficiaries when their fingerprints ne
longer match with what is recorded on the central database. The hands of the daily wage earner are
too chafed and the biometric doesn’t work; they are asked to apply vaseline and wait for days before
they can avail benefits.

There was one attempt at a cost-benefit analysis of the Aadhaar project by a research group at the
National Institute of Public Finance and Policy (NIPFP), funded in part by the UIDAI itself. The study
estimated that utilizing Aadhaar for schemes such as PDS and MGNREGS could help the government
save at least a tenth of the amount spent on these schemes. But a rebuttal by development economist
ReetikaKhera pointed out that the estimates are based on old data on leakages, and over-stated
assumptions about "ghost beneficiaries”.

The Parliament once asked for a full-fledged analysis of the Aadhaar project. Sadly, there is very little
data that the government has shared in this regard, and hence there is little information on the
economic returns from the project.

The lack of evidence-based policymaking has meant that the project has run ahead without adequate
course corrections, and those pointing out flaws or challenges have either been ignored, or silenced.
Most policymakers have tended to underplay the concerns about data fraud and data breaches. But
the human and financial implications of such breaches in the digital age are not trivial.
Often comparisons are made with the social security number (SSN) system in the US but the SSN
contains far less information, and is linked (or can be linked) to far fewer databases than is the case
with Aadhaar. Yet, identity theft invoilving SSN numbers costs billions of dollars annually in the US,
and these costs have been rising over time, as the digital transformation sweeping the world has
made it easy to link different sets of data and the personal information of victims. The dangers o
abuse by the state surveillance machinery, or by rogue officials, are also very real in the case of
Aadhaar.
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Conclusion

The Imposition of ABBA on the PDS seems to be a case of “pain without gain”. On one hand system
has led to serious exclusion problems (particularly for vulnerable groups such as widows, the elderly
and manual workers) as well as higher transaction cost. On the other, it has failed to reduce quantity
fraud, which is the main form of PDS corruption. Nor it has helped to address other critical shortcomings
ofthe PDS, such as the problem of missing names in the ration cards, the identification of Antyodaya
nouseholds, or the arbitrary power of private dealers.

In response to the public outcry that followed recent starvation deaths in many parts of the country,
the central government recently issued an order (on 24 October 17) directing state governments to
ensure that those for whom ABBA does not work are able to buy their PDS rations using an “exemption
register”.

Technological advancements help us to improve current pafttern of living, here the imposition of
t=chnology(in terms of digitizing PDS) has proved to be more harmful rather than benefitting.
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‘TO STUDY AND ANALYZE THE GROWTH STORY OF
AGGREGATORS LIKE OLA

Sharon Jude Samuel*

i ABSTRACT W

This study tells that Ola was the 1% Taxi Aggregator in India and it is an online cab aggregator that
is based in Bangalore and it is the fastest growing Taxi hiring firms. It is owned by Bhavesh
Agrarwal and Ankit Bhati the founders of OLA founded OLA on 3 December 2010. By 2014, OLA
has expanded to a network of more than 18000 cars. Since then now OLA is gperating in and
over 100 cities across the country. In April,however, there was an increase in cabs to 40000
across India. To avail the services of OLA cabs all that you need is to have user name and
password which will help you book a taxi with ease. OLA’s market share is large enough because
India’s rate of vehicle ownership is low to that of 41 per 1000 people and ranks 128"worldwide.Ola
so believes that technology will help them make the Taxi Industry efficient and drastically improve
the customer experience in years to come. OLA cabs have lined up aggressively their expansion
plans after they got funding’s from Softbank. After this tie-up OLA expects to have around a
million driver partners in 3 years. As of now OLA has 35000 cabs on its

Keywords : Ola Cabs, marketing strategy.

_ J

Introduction

India seems to be going through a ‘Taxi’ revoiution. Every other day, there is a new start up
offering efficient cab service to the citizens operating urban and rural lifestyles. The intra-city
travel has always been a curse for many individuals, especially in crowded cities like Mumbz:
and Bangalore.

While the local trains emerge as an alternative to shelling out wads of cash for fuel and waiting in
bumper-to-bumper traffic in cosmopolitan Mumbai, the dangers of travelling by these trains are
innumerable. The distances in Bangalore crush the spirit out of anyone who loves to drive, ang
the traffic makes it terrible to drive your own vehicle in the city. Ola Cabs is a taxi service that
was started in 2010 in Mumbai to solve the city’s transport woes.

Started by Bhavesh Aggarwal and Ankit Bhati, the company now provides taxi services in oves
100 cities across the country. One can avail an Ola cab extremely easily and their trusted drivers
will get you to your destination hassle free. The company now houses its office in Bangalore
Taxi can be booked either through their website or through a mobile app that is available for
download on Google Play Store and The App Store.

The entrepreneurial bug bit Aggarwal in 2010, when he was working as a coder for Microsoft India in
New Delhi. In August that year, braced with savings of about Rs 1 lakh, he started olatrip.com, a trig
planning firm offering weekend getaway tours around Delhi. Over the next five months, Aggarwa
could not sell a single trip. Customers could arrange hotels for themselves but what they really
needed was a vehicle to take them to the destination, he realized. This demand was a hint of the
potential for cabs.

Leading taxi aggregator Ola plans to remain focused on growth and expansion while not being
overly concerned about profitability. Ola, which has raised around $1.3 billion till now, with presences
in over 100 cities, will look to expand its porifolio of services and introducing new products. Ola is the
large player in the taxi aggregator segment accounting for over one million bookings a day.
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There is a massive opportunity in front of them as over 300 million people in India use some sort of
public transportation. Even if you take 40% of this market share that is huge. That is the area we are
looking at. However, he did not divulge details on the plans of Ola in terms of expansion or the new
products they are planning to offer.

Ola has also recently introduced bus shuttle service which is targeted at the corporate segment. The
aggregator already has over 2,500 small companies who use their services on a contract basis. Now,
the plans are to extend this to the bigger corporate especially major IT companies whose requirements
will be on a larger scale.

Founded in 2010 by [IT-Bombay alumni Bhavish Aggarwal and Ankit Bhati, Ola has operations across
102 cities in India. It has about 2.5 lakh vehicles on its platform.

Significance of the study

Before studying the Objectives, we have seen the significance of the study. Ola signifies the following
-This study helped the competitors to make their investment patterns and change in their strategies.
-This study also helped new startups to start business with zero investment. The highlights of the
study will help the other aggregators to know their market share and future scope.

-The study helped the customers to avail the various benefits of Ola.

Statement of the problem
Some of the problems that Ola faces have been observed

Customers have faced a big problem by its rude behavior of its drivers and also the drivers silently
siole the customers money i.e. they start ticking the meter even if they do not reach their pick-up
coint. Recently one of the customers of Ola has also gone through a gang rape by of its 2 of its drunk
drivers of just a 12-year girl in Kolkata. And also, one of iis drivers threatened to rape a female
passenger in Pune. The other problems faced by customers is that the drivers are not punctual on
fime and do not come to their pick-up places ontime. The other problem is that the drivers are using
Google map which shows long way routes.

Objectives of the study

The Objectives of the study are based on significance of the study. Objective of the study are as
follows

To study the growth story of Ola.

To Analyze Why Customer’s, Prefer Ola

To fir';fj out the view point of Driver’s about the services of Ola.
To Analyze the Marketing Strategy of Ola

To understand how Ola has transformed the life of its drivers.

Scope of the study
The Study was to aim at understanding and analyzing the customer perception towards Ola cabs.

The scope of the study was limited solely to the markets visited by the researcher for the purpose of
r=search i.e. Mumbai Metropolitan. This may hence not be a total reflection of the whole population of

OLA customers in other part of Mumbai. o
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Review of Literature

Sujit, J. (2016)"instructs that the co-founder of OLA Amit Bhati who is a chief technology officer of the
cab aggregator and has done BTech in mechanical engineering and MTech in CAD also automation
from IIT Bombay. During his talks with the Times of India he spoke about the solutions to bring
Innovations for OLA. The author iells that as OLA is moving to small towns with low infrastructure they
need to localize and have seamless connectivity with drivers and customers. There is a driver app
available in all the languages. Along with this there is a phenomenal response to their Wi-Fi services.
Then the author asks the cofounder on what has OLA done for seamless connectivity in poorly
connected areas. To this Bhati responded that OLA has launched a very unique SMS app
communication service along with Google plays location service that helps to be in touch with the
drivers. ¢

Samidha, S.(2014)%his articles indicates that OLA Cabs has raised Rs.250cr of fresh funds valuing
the Taxi service start-up over Rs.1000cr. India’s focused-hedge fund Stead view Capital and Silicon
Valley ‘s blue-chip VC firm Sequoia Capital led the latest round of fund raise which also included
participation of existing investors Matrix Partner India and Tiger Global. OLA’s value has more than
doubled since it has got on board with Matrix Partner in a Rs.120cr fund raise since November. It alsa
joins other consumer internet start-ups like Quikr, Zomato, Bookmyshow which have valuation of
Rs.1000cr. OLA’s Aggarwal told that the money raised would be used by OLA to expand it to new
cities. OLA has 11000 cabs in 9 cities and it having 12000 booking per day 50% are through mobile

app.

Ketan, T. (2016)° explains that Mahindra&Mahindra have devised a strategy to build volumes and
the also announce a partnership with OLA by supplying 40,000 cars in 2 years and generate business
of over Rs.2600cr for the Mahindra Group. But according to Bhavesh Agarwal the company plans ta
have at least 5 million cars under its umbrella over the next 5 years. The chairman of the Mahindra
Group added that his company is well placed and has the products that is required by both fleet
market and personal buyers. In terms of share the fleet market has grown tremendously from 2-3% o
almost 10-12% at a amount of 20,000 to 25,000 units the significant growth was led by both OLA ang
Uber.

Karthikeyn, H. (2016)"explained that around 300 Ola drivers stayed off road and had a protest
outside an office Ekkaduthangal for having better schemes and incentives. But it did not affect the
services of OLA. In this article it is told that the drivers are forced to take 9 trips in a day without fa#
and if they do not, they get paid only 4.80per km and 80paise per minute as the ride time charges.
Ola also deducts 20% from the total amount if the driver misses one trip and it had been noted tha
OLA drivers derive the incentives that they earn in the last trip of the day. The author also focuses on
how the drivers at OLA have to face a penalty of Rs.400 if they get a complaint from the customer that
the driver did not reach on time and as per sources the delay is mainly caused due to inaccuracy of
the GPS system or due to no proper address given by the customers still, they have to face the
penalty.

PTI(2016)°explained that both Tata AlG and Paytm have entered into an agreement to provide both
cab drivers and auto drivers the best health insurance plans. This tie up basically helps the drivers
with Paytm digital wallet to get benefits of cashless health service through the TATA AigGenera
Insurance it provides them the care and treatment as per their need and budget. In this policy
however also, it covers the existing health condition of the drivers and also hospitalization expense of
Rs.50,000. This initiative taken has got a very good response with 1’800 drivers already signed in.
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Methodology

Sesearch methodology is away to solve the research problem systematically with sufficient literature
=view, it can be stated that boosting the taxi aggregators and making it standardize for drivers and
=ustomers from different section of the society is the need of the hour, hence, title selected for the
"=search study is “To Study and Analyze the Growth Story of Aggregators like OLA’ The various
Zimensions of the research methodology are:

“he various dimensions of the research methodology are

Sesearch Design
The researcher has used exploratory and descriptive research design for the study:

Exploratory research is used in research study where in an insight is required in a given situation,
£ nelps us to answer the question “what is going on here?”. Hence in the present study ,the researcher
=as made an attemp to study various facilities provided by Ola to its drivers and customers

Descriptive research is used by the researcher as the research study is concerned with decribing
vanious facilities used by the ola cab drivers.

Data collection

2! Primary Data :

The primary data was collected on the basis of a questionnaires and personal interview. The structured
=ose and open-ended questionnaires was be distributed to the respondents. The research her
=oproached.

Drivers and
OLA Customers

=n random selection at the selected sample area. For the clear understanding of the questionnaire,
=ach question was explained personally to the drivers and customers so that the respondents’ doubts
were cleared.

Questionnaires were prepared one for customers and another for the drivers.25 Drivers and 75
Customers will be interviewed.

Secondary Data

Sequired Secondary data like about Ola cabs was collected from various references which are
=ready existing and have been published in various books, articles in newspaper like The Economics
Times, Joarnals Like Indian Journal of Applied Research, NDTV News Gadget, lastly form the world’s
2 agest library i.e. Internet.

Sesearcher also visited library of Maniben Nanavati Women'’s College at Vile Parle (West) of SNDT
University.

Sample design

The sampling designs was designed by taking into account custemers and drivers of Mumbai
Metropolitan. Primary data will be collected from Mumbai metropolitan. Following table shows sample
size.
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Sr. No. Respondent Number -
1 OLA Drivers 25
2, OLA Customers 75
Total 100

Sampling unit
Sampling Unit was a single unit of the population. A single individual who avails the services of OLA
form the sampling unit of the study. g
Sampling technique

The selection of the respondents was done on the basis of convenience technique based on the
non-probability method of sampling

Data analysis and interpretation

The study was based on secondary and primary data which wascollected from various internet sites
and through books and journals. The Primary data was analyzed through frequency distribution
method and then converted in percentage. Collected Data was edited to avoid unwanted information
and arrange the data in the proper order and sequence property edited data was coded and classified
to further make it simple by preparing tables, graph, charts and diagram etc. wherever necessary.
An attempt was made to draw proper conclusions on the basis of the data analysis and achieve all
the objectives of research study.

Extent

Extent refers to geographical area where there is a scope of population. The extent of study is within
Mumbai Mertopolitan.

Limitations of the study

The study had the following limitations.
1. Theresearch was conducted only in Mumbai Metropolitan due to time convenience.
2. This research was having limited information about OLA cabs.

3. The study was limited to only one travel aggregator in Mumbai.

Objective wise findings

The researcher has drawn certain conclusion/finding according to the objective of the study and itis
represented as follows
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L Sr. Objectives Conclusion/Finding

No.

1. To study the growth storyof OLA It @ims a clear conclusion right from the founder having started

his business ‘gateway’ tours with only one lakh rupees where
he could just plan only weekend tours in Delhi. Then, he
realized he needs fo think bigger and now OLA has become the
first taxi aggregator in India. Having the acquisition of “Taxi for
sure” made its mark in India with also having huge customer
base. They have also expanded through “Ola shuttles” in the [T
sector that covers 2500 small companies. Ola has grown fill
date in almost 102 cities all across India and has 2.5 lakh
vehicles on its platiorm and has 3,50,000 partners with a market
share of 80% which is the highest for any taxi aggregator. Ola
has also come up with their cab sharing and also cab hiring for
vacation purpose.

2. To Analyze Why Customer’s, Prefer | It aims at why the customer’s prefer Ola cabs on this many of
Ola. the respondents having income of 1000-20000told that they
prefer Ola 1-4 times, for their office use, because of its
availability and for its comfort and safely, they have heard
about them thru their family and friends, majority of them rate
their experience as good duiing their trip, cleanliness as high,
speed of the driver as medium, behavior good and he followed
his navigator. The count of cabs with Ola according o them is
medium and its nearby for them while making a booking. They
receive prompt service fram the customer care and they will
also recommend Ola fo their near and dear ones.

2. To find out the view point of Driver's | It shows the view point of the drivers aboutthe services of Ola.
about the services of Ola They tell that they are associated with Ola for one year, and they
| have joined Ola because it has more money, their registration
process is very fast, they are happy with the profit-sharing ratio
of 20% also, Ola gives them and their families a lot of benefits
| too. They work on their own time and still earn enough money.
In short, the drivers views related to Ola is that it is a very good
place towork for them.

3. To analyze the marketing strategy | It shows Ola uses a very good appropriate marketing strategy to
of OLA aftract its customers, and the most preferred offline marketing
strategy is that “Ola treats its customers with care”, the care and
concern that the customers receive makes them more
comfortable o avail Ola's services. The most preferred online
strategy is Ola uses “face book” for getiing connected with its
customers. These marketing strategies used by Ola helps it in
becoming more popular and also gain more of importance in
the co mpetitive world.

4, To understand how OLA has | iishows how Ola has transfonned the life of its drivers through
transformed the life of its diivers. the case study of four of its drivers who tell that how their life
has been transformed right from struggling to earn Rs. 10000-
20000 per month to eaming Fs 50000 per month approx. Before
joining Ola, the drivers had te werk continuously for 9 to 10
hours and wark six days a week and after joining Ola they work
on their own convenient time i.e., (they have their own time
preference), they even put their app off for a day or two when
they do not want to take a trip. They even take extra trips when
they are in need of more money.

Conclusion

=rom the overall study the researcher has concluded that Ola from being a small startup that started
#s operation in Bangalore now has its operations spread over more than 102 cities all across the
sountry. Ola was a very small concern when it was started by two of its founders as they had no
=nough money to grow their business. Later, they started getting funds from all banks especially the
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main funding that helped them was the funding from Japan’s Softbank. Now, Ola has very big names
attached with them. Ola has got into many tie — ups that has also led it to gain niuch more importance.
Ola has it's tie up with Mahindra & Mahindra that has helped to increase the number of cars by
40,000 on road which is very valuable for them as well as the people that need jobs they can join as
drivers and earn a good sum of money.

Ola not only has little educated people as their drivers but they also have many educated and peop's
from very good posts that have joined Ola because of the stress that they receive from their work
place and also because Ola offer’s them the freedom to take rides when they want and to not taks:
rides when they don't want by just putting their APP On and Off.

Ola has become so famous in spite of the stiff competition that they get from the(;r competitors by
offering the different discounts and offers to their customers. Ola also offers benefits to its drivers like
they have quick registration process that takes hardly 30 minutes. They are able to get loans for thew
cars from the finance companies. They get medical benefits for themselves and their families both
along with this they get special education benefits for their kids. Ola offers a massive discount of 58
per cent to their customers sometimes during their trip. Ola has started with Ola hill station that =
where the customers can rent a car for their holidays.

Ola is also mostly preferred because it offers complete transparency in tariff and also full comfort ana
safety to its customers. Ola is growing too fast and it has chances of more success.
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ABSTRACT

Services are a major component of global gross domestic product and employment, and a rising
component of global trade and investment flows. This is the largest sector of the Indian economy
contributing significantly to economic growth and foreign investment flows. India is among the top
ten World Trade Organization member countries in trade in services, and the country has a positive
trade balance in services. However, global trade in services faces a number of barriers at the
border and behind the border, which makes it difficult for service providers from developing
countries such as India to access key markets in their preferred modes of services trade. Given
this background, this paper examines how trade in services can be liberalized within the WTO
framework. It presents some of the recent estimates of trade costs related to barriers to trade in
services, and examines why it is difficult to measure trade facilitation in services.

Keywords : services, trade facilitation, frade costs, trade agreements, WTO, India.
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Introduction

Services are a key rising component of global Gross Domestic Product (GDP) and employment. In
2015, the services sector contributed approximately 69 per-cent to the global GDP. The contribution
of services to the GDP is even higher for developed countries. For example, in the United States
(US), services account for 80 per cent of the GDP. In 2015, services contributed to 50.9 per cent to
global employment.

Services are also a growing component of global trade and investment. Globalization, reforms,
iberalization, technological development, greater mobility of people, development of new business
models (such as business process outsourcing, etc.), among others have enhanced the growth of
international trade in services, which increased from USD 2,905 billion in 2001 to USD 9,502 billion in
2016. In the same year, according to the World Trade Organization (WTO), commercial services
accounted for approximately 22.8 per cent of total world trade (WTQ, 2017).

Focusing specifically on India, service sector is a key component of India’s GDP, employment, trade
and foreign direct investment (FDI) flows. It accounted for approximately 53.1 per cent in India’s
gross value added (GVA) in 2015-16, making it the single largest contributor to India’s overall value
addition. The contribution of service sector in India’s GVA has increased from 49 per centin 2011-12
"0 53.1 per cent in 2015-16.The service sector is the second largest employer after agriculture, and
according to the Economic Survey of India (2016-17), it employed around 28.6 per cent of the total
workforcedn 2016.

Trade in Services and GATS

Siven the importance of services in global trade and FDI flows, the Uruguay Round (1986- 1994) of
WTO negotiations for the first time introduced services into multilateral frading system. The GATS, in
oninciple, covered all service sectors except services supplied in the exercise of government authority,
and aimed to progressively liberalize trade in services through successive rounds of negotiations.

“he GATS classified services trade into four different modes as
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1.

Cross Border Supply: This includes all the services supplied from the territory of one membes
into the territory of another member. For example, an economic consultant providing her services
overseas from her country

Consumption Abroad: This includes consumption in the territory of a member by a servics
consumer of another member. For example, consumption of services by international tourists.

Commercial Presence: This includes the presence of service provider in the territory of anothes
member. For example, joint venture of a Foreign Service provider with a domestic business.

Movement of Natural Person: This includes provision of services through the-presence of natural
persons of a member in the territory of another member. For example, doctors of one nation
travelling to another nation to provide their services.

The GATS contain twe kinds of provisions

»

General obligations — some of these are applied to all service sectors (for example, transparency}
and some only te scheduled specific commitments (for example, Article XI: Payments of Transfers)

Specific Commitments — these are negotiated undertaking particular to each GATS signatory

To ensure transparency, GATS Article |ll requires each member country to publish all measures
of general applications which pertain to or affect the operation of the Agreement. Countries are
also required to publish international agreements pertaining to or affecting trade in services. in
other words, the Council of Trade in Services will have to be informed, at least annually, of the
introduction of any new, or any changes to existing laws, regulations and administrative guidelines.
WTO member countries can make a request regarding specific information, which the concerned
country will have to provide promptly. Article Ill requires member countries to establish enquiry
points to provide specific information to other members.

Barriers to Trade in Services

A number of studies have shown that trade in services is subject to a number of across-the border
and behind-the-border barriers. With regard to market access barriers, GATS Article XVI presents the
following six limitations on :

>

>

»

The number of service suppliers

Total value of service transaction or assets

Total number of service operations/quantity of output
Type of legal entity

Number of natural persons supplying the service

Participation of foreign capital

Commitments under the GATS primarily address market access and national treatment related barriers.
It is possible for WTO member countries to make additional commitments in regulatory areas such as
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licensing, qualifications and standards, which are ouiside the scope of market access and national
treatment as defined in the GATS. In the case of telecommunications sector there.is a Reference
Paper based on which WTO members took additional commitments on procedural and administrative
matters. Trade Facilitation in services is precisely concerned with removal of procedural and
administrative bottlenecks. It is expected to make the market access commitments more transparent,
predictable and clear and reduce delays and cumbersome procedures.

Trade Facilitation in Services in India

The WTO defines trade facilitation as the process of “simplification and harmonization of international
trade procedures” including the “activities, practices and formalities involved in collecting, presenting,
communicating and processing data and other information required for the movement of goods in
international trade.” In December 2013, the WTO Members concluded negotiations on a landmark
TFA at the Bali Ministerial Conference. The TFA contains provisions for expediting the movement,
release and clearance of goods, including goods in transit. It sets out measures for effective cooperation
between customs and other appropriate authorities on trade facilitation and customs compliance
issues, and contains provisions for technical assistance and capacity building. Services such as
logistics services are key components of the TFA.

A number of studies have shown the benefits of a TFA in goods. For example, according to the OECD,
‘the implementation of the TFA could reduce worldwide trade costs by between 12.5% and 17.5%.
Countries which implement the TFA in full will reduce their trade costs by between 1.4 and 3.9
percentage points more than those that do only the minimum that the TFA requires. The opportunities
for the biggest reductions in trade costs are greatest for low and lower middle-income countries.

Conclusion

Technological innovation is increasingly making services exportable at low prices and thus causing a
shift in a 60-year-old economic paradigm about tradable versus non-tradeable sectors. In that countries
do not need to build a domestic market or invest in a manufacturing sector, but rather to exporting
services. In such a case, service globalization new hope for countries at various stages of economic
development. Growing tradability of services may help with the strategies for resource-rich countries
and low-income countries that are highly concentrated exporters. For advanced economies, harmessing
the trade in services will likely remain a key factor to retaining their global competitive edge that
powers the internet, and high value components in global value chains.
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[ ABSTRACT

MICE is a part of Tourism Industry. It caters to various forms of Business Meeting, Conventions,
Conference, Events and Exhibitions mostly used by Business Corporates and Associations. MICE
is growing rigorously by welcoming the advancements in digital technology and using them. It
has grown by 15 % 10 20 % during the last 4 to 5 years along with generating gmployment and
earning foreign exchange for the country. It has limitation for growth but the potential to make use
of the technology in the business-related purpose cannot be ignored. By overcoming the flaws,
MICE sector will be the foremost growing industry making use of digital technology. Present study
describes the use and implementation of technology made by MICE Tourism Sector.

Keywords : Meetings, conferences, exhibitions, convention, incentives, destination, digitisation,
liberalisation, ltenery.

L

Introduction

Tourism is an entertaining, energizing and enriching activity for everyone. Earlier it was referred to
increase cultural and historical dimensions; but as of today, it is regarded as the most powerful
business activity for the economic development of a country. Tourism is the only industry, where the
‘goods’ or ‘services’ are consumed at the site of production. It is paying rich dividends to both
consumers and producers. MICE is not new to India, Archaeologist have found that ancient tribes
also used to have specific gathering places to discuss many topics related to their kingdom, like war
tactics, hunting plans, crop harvesting community celebrations, etc. ( Montgomery & Strick, 1995)
After globalisation and Industrialisation of Business, MICE Segment has gained importance and
momentum.

MICE

MICE is a part of Tourism Industry. MICE is the fastest growing Tourism Industry in the globe. MICE
stand for M — Meetings, I - Incentives, C - Conventions or Conference and E — Exhibitions or Events.
It caters to various forms of Business Meetings, Conferences, Conventions, Events and Exhibitions.
Mostly Business Corporate and Associations are the customers of MICE Tourism. The Corporates,
Associations or Regional Chapters, organises Meetings for different reasons and deliberations.
Incentives travels are the paid vacations given by the Companies or Associations majorly to their
employees, suppliers, dealers, or distributors may be based on performances. Conferences or
Conventions are the largescale gatherings organised by companies on specific topics. Similarly,
Events and Exhibitions are huge gatherings organised by Corporates to display their products,
services and technologies.

Secondarily, MICE also handle family events, like weddings or sports events and contribute to the
sector. Thus, MICE travel is basically business oriented. It covers all types of Industries, Sectors,
Professionals and all types of Associations.
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Objectives

To study new trends in MICE tourism sector.

To study challenges ahead of MICE tourism.

To give suggestions to develop the MICE sector so as to reach and involve the area beyond
metro.

Research Methodology

This topic is undertaken to study systematically the trends and challenges along with the use of
digital technology in the MICE sector under tourism industry. Due to the technological advancements
and liberalisation policy, the sector is growing annually by 25% to 30%. This study is descriptive and
exploratory in nature.

Nature

The study tries to find out the modified trends in MICE tourism and use of digital technology in MICE,
for the economic growth. Efforts were taken to find out new ways and applicability for new market
openings. The researcher also tried to find out new information and knowledge about MICE with
respect to new policies, needs of customers, digitization, awareness, promotions and skills to use the
technology.

The study is qualitative, as it is based on subjective concepts, attributes, technological skills,
preferences and motives of the tour operators. Information gathered from visiting the tour operator’s
office and the Out bound Tour Mart (OTM) Fair held at NESCO, Goregaon.

MICE Contributions

MICE sector is growing rigorously. It has registered a growth of 15-20% during the last 4-5 years and
expected to grow at 7.5% in next 4-5 years ( Report by International Congress And Convention
Association, ICCA) has generated employment from grass root level to top officials. It is the third
largest foreign exchange earner. It is providing opportunities for economic diversification and skills
upgrading. The Hospitality industry has accounted nearly 40 to 60 % of their revenue is generated by
MICE segment. (Report by International Congress And Convention Assogiation, ICCA)

New Trends for Growth Positive points of MICE
The new trends have resulted into growth of this ‘sunshine’ sector.

o
The demand for the meetings, conferences, conventions, exhibitions, and events is increasing in
all sectors along with corporate.

The size and space of meetings is also changing. Innovative approach is used for the meetings
which gives the space a special cozy look and different seating arrangements for different
gatherings.

The advance technological means and methods are used for the meetings and events. Along
with the use of LCD projector and Audio-visual tools, Apps are downloaded on smart phones,
iPods, social and accessible mobile sites are used to plan and book the meeting and events.
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MICE planners work under Teams and plans for the customized package for the meetings or
events or conference. 9

As of today, due to the growing importance and impact of MICE segment, the corporate gives
due weightage for special destinations. So, the planners are developing for exotic destinations.

The government has allowed 100% Foreign Direct Investment (FDI) in the tourism industry for
Construction projects, development of Hotels, Resorts and Recreational facilities.

Liberalisation Policy for Air transport, growing online travel portals, e-tourist visa etc. has made
the entry process easy, leading to increase in the customer base.

It has generated self-employment opportunities such as Event Manager, Finghcial Manager,
Caterer, Guest Speakers, Translators, Logistics & Transportations, Computer & IT Experts,
Technicians, Printers & Publishers, Photo & Videographers, Entertainers like — Emcees, Dancers,
Comedians, Mimicry Artists, etc.

Presently, Reliance Industries has set the largest convention centre in the heart of Mumbai,
named “Dhirubhai Ambani International Convention & Exhibition Centre” at Bandra Kurla Complex.
It is spread over 75000 Square meter area which is accommodating Retail space, Service
Apartment and Hospitality facilities. Accor Hotels has launched an International Convention Centre
in Jaipur. A Mega convention Centre is set to come up in Knowledge Park Il in Greater Noida
soon. Hyderabad International Convention Centre is at par with global standard. The common
convention centre used in Bombay Exhibition & Convention Centre and Pragati Maiden in New
Delhi are under renovation and makeover.

As a result of these developments there is a sudden rise in new players in the Industry.

Challenges Ahead of MICE
Lack of Infrastructure, Amenities, Access and Connectivity

Despite continuous efforts, our infrastructure has not improved that can be compared with
neighbouring couniries like, Dubai, Thailand, Malaysia, Singapore, and China. Beyond the Metro
cities, the facilities are not up to the mark. There is a need to bridge a last mile connectivity and
give a boast to infrastructural development to see a rapid and healthy growth of the segments.

Skill Development

A major challenge for this industry is skill development and talent retention. MICE is a specialised
business and so requires a lot of highly trained and skilled manpower which needs to be retained
also.

Marketing and Promotion

There is a need of aggressive promotion and marketing of the destinations. It can be done with
teaming up with Airlines, Hotels, Transport Companies, Cultural organizations, and travel agents
to tap the MICE clients. The State and Central Government should work together for the promotions
and marketing with planned budgets.
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New Destinations

There is a need to develop additional convention destinations for small and large meetings.
Searching for locations away from city environment, interesting spots, entertainment theme
parks etc. along with providing finest conferencing facilities of international standard.

Food and Catering services

We need to develop the food and catering services to make the national as well as international
food available easily for the foreign clients or participanis.

Government Regulations and Procedures

We need to provide single window facilities for the processing of the documents of the events.
Also, to have easy processing for getting local licenses and permissions for holding group
events at hotels, resorts or at public places with safety and security.

Safety and Security

The State and Central Government needs to work together to have strict measures for the
safety and security at the MICE destinations.

Insurance Cover

Irrespective of the security measures and proper planning, contingencies may happen. So, risk
is always there. As a safety measure, the Business needs to have Insurance Cover for the
meetings, events, along with the Business setup including all Assets and liabilities.

Impact of GST

With the implication of Goods and Service Tax (GST) all over the country, now the MICE
segment is facing adverse effect on the business. It has resulied into high accommodation cost
and restaurant cost. The industry is facing cancellations and reductions in business. So,
simplifying and reducing the tax structure is the biggest challenge for the growth of this
segment.

Recommendations

-Tax rates should be reduced so that the total cost on the Client's ltenery will reduce and encourage
MICE tourism in the country.

-Proper IAfrastructure is needed to be developed for better facilities and mode of transport along
with providing basic amenities like power supply, drinking water, clean and well-maintained space.
This will help o serve leisure purpose also.

-Till now Insurance cover for MICE tourism is not provided in India due to which Hoteliers are
finding risk in organising MICE in their Hotels. Insurance protection will give them confidence and
encourage organisation of MICE events.

(103)



International Peer-Reviewed Journal RESEARCH HORIZONS, S.R. NO. 2, VOL. 8 NOVEMBER 2018
Conclusion

MICE segment has promoted and boasted the Corporate Sector by using new trends and digital
techniques for the overall economic development of the Country. The potential for development of
this industry due to use of digital technology is un comparable. This will reduce the cost and improves
operations fo tap the business. India is viewed as one of the fastest growing Economy. MICE, though
a sub segment of Tourism Industry, but revolutionising the Business and Corporate World with highest
foreign revenue generation.

By overcoming the challenges and with help of digitalisation there is a lot of the possibility of increasing
MICE into India. To sum up MICE acronym can be made as May India Convoke Engrgy to boost our
economy and make MICE successful.
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SMT. SUNDERBAI HANSRAJ PRAGN THACKERSEY
(11-06-1885 o 42-01-1830

Smt. Sunderbai, a soul of religion and education, seifless senvice and philanthropy, had lived a
meaningful life, just short of only five years, to become a2 Cantenanian.

Atjust the blooming age of 12 years, she was honoured with he muptial sancily in the year 1897, with
Shri Hansarj Pragji Thackersey, the grand son of Shri Thackersey Mulisats Alavery young age, Shri Hansarj
Pragji Thackersey had settled down well in business and wor laursis in 28 social and political arena as well.

Atthe age of 39 years, having lived a wedded life for 27 years. the crue! fai= snalched away from her,
Sheth Shri Hansraj. At that time, though miserably bereaved of the [fe's pariner. her profound faith in Almighty
and her religious mental spirit, accorded in her great courage and swength, io iske up faithfully and creatively
all the responsibilities of unfulfilled assignments and cherished dreams of her loving counter-part.

She created a Trust, “Hansraj Pragji Thackersey Education Fund” in memory of her late husband and
from its corpus, set up the Hansraj Pragiji Thackersey Girl's School.

She channelised her wealth for many good causes. Her donmations for the development and
maintenance of educational institutions in Dwarka and a college at Nasik are worth the note in the history of
the progress of education for girls.

She had made a royal donation to Vanita Vishram, at Bombay and Surat, and offered her devoted
services, for about three decades, on its Managing Commitiee.

She also encouraged many students to go abroad for studies or business. For more than half century,
this spacious building at Maharshi Karve Road (Queen’s Road) stands monument, now housing the Gujarati
medium H. P. T. Girl's School, an English medium - The Blossoms Sunderbai Thackersey English High
School, and a large Assembly Hall, popularly known as Sunderbai Hall.

She was also one of the pioneers and the main supporter of ihe Bhatia General Hospital, which she
equipped with the latest equipment and made it as one of the leading hospitals. Here she rendered her
services as the Hon. Secretary for many years.

She, under the close association with Lady Premlila ersey. her nearest relative, the founder of
the S.ﬁ.D.T. Women's University, Mumbai, had directed her donations to this University and to-day, in her
memory. stands SHPT School of Library Science and SHPT College of Science at Mumbai and one of the
Sections of Polytechnic of this University at the Juhu Campus. She was a member of the Senate of this
University, foranumber of years.

The heritage she has left behind her, is benevolently utilised with the same zeal and spirit, bearing in
mind her ideals of life, by her devoted loyal Trustees, who execute her chershed dreams, with no axe to grind.

She had lived a life in the service of humanity,

keeping her goal, “Work is Worship”.
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